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Diana Gaziyan
Executive Director 

American Chamber of Commerce in Armenia 

Welcome to the 2012 spring/summer edition of AmCham Business Magazine, devoted to women in business. As the world 
progresses, one can see more and more women as politicians, managers and entrepreneurs, acquiring active roles in their 
society and in the international arena. Indeed, Armenia still has to go a long way to ensure active women participation in the 
decision-making processes at various levels. 

Even though Armenia has seen an increase in the number of women in business, there are obviously serious challenges for 
women who want to become involved in entrepreneurial activities in our country.  One of the major factors is the psychological 
barrier, which prevents women from doing business in the male-dominated business world. Women are less ready than men 
to employ “informal ways” of overcoming obstacles which relate to tax and customs administration, competition issues, etc. 
Another challenge is the scarcity of affordable financing, which is specifically true for women in the regions who want to start 
their own small business. The situation becomes even worse by the fact that many women do not have property registered in 
their names and, thus, can not use it as a collateral when applying for a bank loan. 

Taking into account all these factors, there is an obvious need to encourage women entrepreneurship in Armenia. According 
to the Republic of Armenia Ministry of Economy, this year, the government added a small section on promoting women en-
trepreneurship in the small and medium enterprise (SME) state assistance program and they also conduct negotiations with 
donors to attract additional resources aimed at assisting women in implementing various business programs. 

Despite all the challenges, women in Armenia become more active in their entrepreneurial activities and even penetrate in the 
spheres that were traditionally considered as “male,” such as the mining industry and information technologies sector. This 
speaks about the entrepreneurial nature of Armenian women and proves that women can become an important part of the 
business world in Armenia if the state support and fundamental reforms of business environment are in place. 

Enjoy reading the magazine!

Dear Readers,

Editorial
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AmCham Events 

 On June 1, 2012, AmCham held one 
of its traditional Friday Night events at 
the 26 Irish Pub. There were represen-
tatives of around 20 member compa-
nies present at the event. The event 
presented an excellent opportunity to 
socialize in an informal and friendly 
atmosphere with beer and appetizers 
provided by AmCham.

The evening was made even more in-
teresting with a special pub-quiz for 
AmCham member companies, the win-
ners of which were determined and re-
warded for their knowledge of different 
subjects. The first place winner was 
Ingo Armenia, with a prize of free quar-
ter page advertisement in the AmCham 
Business Magazine, followed by KfW 

and Blackstairs Energy for the prizes of 
30% and 15% discounts on advertise-
ments respectively. 

Overall, the Friday Night proved to be 
yet another interesting social event, 
the participants of which could relax af-
ter tiring daily routine and spend some 
time in a friendly environment. 

 On February 28, 2012, AmCham 
held its regular membership meeting in 
Queen Erato room of Marriott Armenia 
Hotel. The meeting was dedicated to 
the topic of Intellectual Property Rights 
(IPR), more specifically IPR protection 
in Armenia, RA Government position on 
this issue, and best practices.

The invited speakers at the meeting 
were Mr. Garegin Melkonyan, RA Depu-
ty Minister of Economy, Mr. Grigor Bar-
seghyan, Country Manager of Microsoft 
Armenia, and Mr. Sarkis Knyazyan, the 
Chairman of the Board of Trustees at 
Intellectual Property Rights Center. 

The representatives of around 30 mem-
ber companies present at the meeting 
got an excellent chance to ask ques-
tions and express opinions on IPR 
related matters. The two-hour long 
meeting was concluded with a special 
offer on Licensed software from Micro-
soft Armenia, exclusively arranged for 
AmCham member companies, within 
the framework of AmCham Member to 
Member Program (M2M). 

AmCham Friday Night

AmCham Membership Meeting on IPR Issues
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AmCham  Events

 On June 4, 2012, AmCham orga-
nized an informal breakfast meeting 
with  Karine Minasyan, the First Dep-
uty Minister of Economy. Around 20 
AmCham members were present at 
the event that took place at the Italian 

Cucina Restaurant of Armenia Marriott 
Hotel.

During the meeting Ms. Minasyan pre-
sented the ongoing programs of the 
RA government aimed at reforming 
the business environment in Armenia. 
After Ms. Minasyan’s speech, the par-
ticipants of the event directed a num-
ber of questions to the Deputy Minis-
ter concerning the challenges that the 
companies face while doing business in 
Armenia. Ms. Minasyan mentioned that 
the RA Ministry of Economy positions 
itself as a business safeguard in Arme-
nia. Along these lines, Deputy Minister 
mentioned that the Ministry of Economy 
is ready to work with AmCham mem-

bers on problematic issues they face, 
given that the latter also present the so-
lutions and best international practices. 

The informal atmosphere, accompa-
nied by the special breakfast menu by 
Armenia Marriott hotel, made the event 
interesting and informative.  

AmCham Breakfast Meeting With the First Depu-
ty Minister of Economy Karine Minasyan
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AmCham New Members

 The Best Western Congress Hotel is 
a comfortable business and tourist ho-
tel earning grateful reviews for its high 
level guest service and facilities in the 
heart of Yerevan, city’s most exciting 
district. The Italian management and 
Armenian hospitality tradition are com-
bined together, creating an experience 
of high value. 

The comfort and the contemporary de-
sign of the hotel, from its business style 
lobby to its impressive Italian terrace 
overlooking the pool, reflect a seamless 
blend of friendly hospitality and relaxing 
atmosphere. It is one of the most im-
portant business hotels in the Armenian 
hospitality panorama. 

The hotel does its utmost to provide the 
hotel guests with the best hospitality 
services: 

• 126 standard and executive rooms 
with free Wi-Fi, some with magnifi-
cent view of the holy Mount Ararat 

• Modern 7 reception and conference 
halls for up to 450 people with cut-
ting edge audio-visual technology 

• An Unforgettable culinary experi-
ence at the Italian Restaurant “Raf-
faello” 

• Authentic Italian Pizzeria “Mediter-
raneo” with a wide variety of pizzas 
for every taste 

• 24 hour Coffee Bar “Venice” to work 
in a real business environment 

• Open Air Caribbean Swimming Pool 
(complimentary for resident guests) 

• Health Club with Gym and Sauna 
(complimentary for resident guests) 

• Pool area suitable for wedding cer-
emonies and celebrations 

• On-site and off-site catering ser-
vices 

• Armenian handcraft souvenir shop 

• Free Wi-Fi coverage in the entire 
hotel.

 LC Distribution CJSC was founded in 
2010 and over the past 2 years became 
a leader in distribution of IT equipment 
in the territory of the Republic of Arme-
nia. During the time of successful work 
and dynamic development, the Compa-
ny has built its own principles, based on 
constantly refined system of customer 
satisfaction, extensive dealer network, 
highly skilled staff and focus on busi-
ness requirements of each Armenian 
Partner.

Currently LC Distribution is an official 
distributor of HP, Canon, Acer, LG, 
Samsung, Super Talent, Kingston and 

other brands. By using its experience 
and high level of professionalism LC 
Distribution has deserved a name “Re-
liable Business Partner” among other 
IT companies. Nowadays a Dealer 
Network of LC Distribution consists of 
more than 50 companies (IT equipment 
resellers, B2B oriented resellers and 
etc.) spread all over Armenia.

LC Distribution is a subsidiary of Abris 
Distribution Inc., which is a US based 
corporation, with several operating 
branch offices in Uzbekistan (Tash-
kent), Kazakhstan (Almaty), Georgia 
(Tbilisi) and UAE (Dubai). Such a wide 
network allows the whole corporation to 

effectively address all operating issues 
and maintain the intensity of business 
development in all above countries in-
cluding Armenia.

LC Distribution uses maximum range of 
modern information technologies and 
management approaches to meet the 
challenge of its partners. Company’s 
policy improves business efficiency 
and creates a solid platform for its fur-
ther development. The company guar-
antees its partners a decent level of 
service and individual approach, based 
on high degree of confidence, equality 
and fairness.

 The Pragma Corporation is an in-
ternational development firm head-
quartered in the Washington DC area, 
which is currently implementing a five-
year USAID funded Enterprise Devel-
opment and Market Competitiveness 
(EDMC) project in Armenia. With more 
than a quarter century of development 
experience in 75 countries, involving 
more than 600 projects, the company 
provides expert technical and manage-

ment consulting services to such do-
nor organizations as the United States 
Agency for International Development, 
the Asian Development Bank and the 
World Bank.

EDMC is designed to raise incomes 
and employment in Armenia by pro-
moting growth in selected value chains 
(VCs) with export potential, with the 
overall goal of assisting Armenia to de-

velop a more competitive and diversi-
fied private sector. To achieve these 
objectives, the project will (1) develop 
more productive enterprises and value 
chains by stimulating innovation, (2) 
enhance workforce skills and entre-
preneurial development, (3) improve 
business environment by reducing reg-
ulatory burdens and addressing com-
petitiveness challenges, and (4) facili-
tate effective financial intermediation. 

AmCham Welcomes New Members
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 “Express Credit UCO” CJSC is the 
first credit company in Armenia, found-
ed on December 9, 1997. The company 
provides loans and the highest level of 
personal financial services in a friendly, 
professional manner, encouraging thrift 
and the wise use of the loan. The busi-
ness loans are offered in compliance 
with advice to individuals, legal entities 
and entrepreneurs, in order to increase 
the knowledge and ability to manage 
and control their financial well-being. 
The cooperation with other financial in-
stitutions results in low rate mortgage 
loans in assistance by National Pro-
gram and mortgage loans for Young 
Families. Also, the company provides 
consumer loans available for everyone. 

The company’s main mission is to pro-
vide sound financial management in or-

der to maintain earnings for continued 
growth and to provide employees with a 
challenging and rewarding career. 

The highest standards are achieved: 

• By understanding customers’ spe-
cific needs, and offering products 
and services to meet those needs, 

• By establishing strong, mutually 
beneficial employment partnerships 
with only the best talent available at 
all levels of the organization, 

• By focusing the organization’s re-
sources in a way that will build on 
its strengths, 

• By being a vital part of the commu-
nity it serves. This, in turn, will be 
accomplished by building strong al-
liances with other local businesses 

and creating enduring affiliations 
with community organizations. 

The company has five Core values. 

1. They want to do the right thing. 
They take seriously their commitment 
to their customers, communities, and 
shareholders; 

2. They believe that they can only 
succeed through teamwork; 

3. They value one another and fo-
cus on results by helping each other 
achieve their highest capability; 

4. They have a commitment to win-
ning for both individuals and communi-
ties; 

5. They believe in strong leadership 
with a vision of a better world and tak-
ing the action to make it happen.

 The luxurious Golden Tulip Hotel Ye-
revan is the first hotel of Yerevan and 
is managed by the Italian Renco S.p.a. 
company. The contemporary “touch” of 
the classic ambiance with the interna-
tional standard service in Armenian and 
Italian best traditions will make you feel 
right at home. 

Golden Tulip Hotel Yerevan Guests’ 
benefits include: 

• Central location 

• Relaxing 104 guestrooms of every 
category 

• Free Wi-Fi coverage in the entire 
hotel 

• Free Open-air Pool with Sky Bar in 
summer & Aqua Gym 

• Restaurant Rossini with Italian Ex-
ecutive Chef 

• 24 hour bar Dolce Vita with Winter 
Garden 

• Comfortable classrooms with up to 
date conference equipments pro-
vided free 

• Modern Business Center with pri-
vate cabins 

• Free Fitness Center with Sauna for 
resident guests 

• Brand new SPA Center and a wide 
range of beauty services 

• On-site and off-site catering ser-
vices.

Advertise with AMCHAM
Reach the leading businesses in 
Armenia with a print run of over 
1000 copies
Call (374 10) 599187 or e-mail us at amcham@arminco.com for details.

AmCham  New Members
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Increase your business turnover by enrolling into AmCham Member to Member (M2M) 
program. M2M program is a significant opportunity for members to gain exposure and 
clients, while creating additional value for other AmCham members. M2M program en-
titles AmCham members to the best discounts available on goods and services offered 
by other AmCham members and representatives of wider business community. How-
ever, non AmCham members will not be able to enjoy discounts offered by others within 
the framework of the program.

To become a program participant, you simply need to download from www.amcham.am 

and submit to us (either in hard copy or electronically) the Member2Member Discount Participation Form.

AmCham Members will receive discounts upon presenting their M2M plastic cards, which can be obtained from the AmCham 
office. The offers are valid for one year.

AMERIA BANK

Contact person: Khatun Dolbakyan;
Tel: (374 10) 561 111;
E-mail:kh.dolbakyan@ameriabank.am
Description of discounted product or 
service: 
Ameriabank is offering discounts for the 
internationally renowned VISA/MAS-
TERCARD GOLD credit cards. Along 
with a convenient and safe payment 
mechanism this card will help to benefit 
from convenience of the IAPA interna-
tional discount system and international 
travel insurance. All AmCham mem-
bers (managerial staff) will have up to 
50% discounts for Gold Credit Cards.  

Additional information: 

Ameriabank also offers discounts for 
different retail products for the staff of 
all AmCham Member Companies.

ACCEPT EMPLOYMENT CENTER

Contact person:
Sousanna Shamakhyan;
Tel: (374 10) 584 945;
E-mail: info@accept.am    
Description of discounted product or 
service: 
Accept Employment Center offers: 

• 10% discount on HR Services;

• Free job postings till the end of 2012 
at: www.accept.am.

“ANTARES” MEDIA HOLDING

Contact person: Marina Gevorgyan;
Tel: (374 10) 561 526, 581 059;
E-mail: marina@antares.am
Description of discounted product or 
service:

ARMENIA MARRIOTT HOTEL

Contact Person: Sona Manucharyan; 
Tel: (374 10) 599 195;
Description of discounted product or 
service: 
10% discount for all the outlets of the 
Armenia Marriott Hotel (with the excep-
tion of Scoop Ice-cream Parlor). 

• 7% for Printing Services - books, 
brochures, cards, posters, etc.; 

• 10% for Advertising/PR Services 
- organization of ad campaigns, 
events, conferences, etc.;

• 10% for Promo Materials/Souvenirs 
- pens, pencils, USB flashes, mugs, 
key holders, T-shirts, etc.;

• 11% for Book Sales - kid’s litera-
ture, belletristic, text books, science 
fiction, etc.;

• 5% for Stationary Sales - staples, 
pens, glues, markers, etc.

BUSINESS SUPPORT CENTER 
Contact person: Samvel Gevorgyan; 
Tel: (374 10) 574 778, 571 753;
Mob: (374 99/77) 574 778;
E-mail: marketing@bsc.am,
training@bsc.am
Discount on product or service: 
BSC is offering 10-15% discount on 
training, consulting, research and proj-
ect evaluation programs:

• Coaching – 10%

• Open trainings – 10%

• Corporate trainings – 10%

• Teambuilding – 10%

• Investment planning – 15%

• Business planning – 15%

• Strategy development – 15%

• Market research – 15%

• HR services – 15%

• Internet marketing – 10%

OSG RECORDS MANAGEMENT LLC

Contact person: Lilya Abrahamyan;
Tel: (374 10) 743 460;
E-mail: l.abrahamyan@osgrm.com;
Description of discounted product or 
service:
OSG Records Management LLC offers 
the following discounts on product or 
service:

• 5% for Document Storage;

• 15% for OSG Boxes and File Boxes;

• 10% for Archival Services;

• 10% for Confidential Destruction of 
Documents;

• 10% for On-line Data Backup.

M2M Program

ICARE FOUNDATION

Contact person: Vardan Urutyan;
Contact person: Susanna Mezhlumyan;
Tel: (374 10) 522 839;
E-mail: info@icare.am
Discount on product or service:
ICARE Foundation offers 10% discount 
on the Master of Agribusiness (MAB) 
program tuition fee. MAB is a profes-
sional degree program exclusively fo-
cused on the agribusiness sector with 
an emphasis on combining economic, 
business analysis and quantitative 
methods for managerial decision-mak-
ing.
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CASCADE CONSULTANTS

Contact person: Armine Hayrapetyan;
Tel. (374 10) 584 696;
E-mail: ahayrapetyan@cascade.am
Description of discounted product or 
service: 
10% on the following services:

• HR Audit;

• Teambuilding.

INTRA CALL CENTER ARMENIA     

Contact person:  Zohrab Minassian; 
Tel: (374 10) 212 320;                        
E-mail:zohrab.minassian@intracall.com
Discount on product or service: 

10% discount on the following services:
• Customer care services;

• Hot line;

• Telemarketing;

• Telesales;

• Databases qualification;

• Customer satisfaction survey.

INGO ARMENIA INSURANCE

Contact person: Jemma Frangulyan; 
Tel: (374 10) 592 121;
E-mail: info@ingoarmenia.am  
Description of discounted product or 
service: 
10% discount for AmCham Members 
and their employees for the following 
services:

• Motor Insurance;

• Travel Insurance;

• Personal Accident;

• Property Insurance. 

The discount does not apply to:

• Specially negotiated/provided rates;

• Policies  issued through agents;

• Other promotional rates provided by 
INGO Armenia ICJSC.

HSBC BANK ARMENIA CJSC

Contact person: Vardan Shahbazyan; 
Tel. (374 10) 515 200; 
E-mail: vardanshahbazyan@hsbc.com
Contact person: Sargis Tsaturyan; 

CONCERN DIALOG LAW FIRM

Contact person: Sedrak Asatryan;          
Tel: (374 10) 575 121; 
E-mail: sedrak.asatryan@dialog.am
Contact person: Liana Kamalian; 
E-mail: liana.kamalyan@dialog.am
Description of discounted product or 
service: 
• In case of consulting - first consulta-

tion, and in small cases preliminary 
feasibility study will be done free of 
charge;

• In case of Subscription services for 
first three months - 1 to 5 hours / per 
month free of charge service provi-
sion or up to 15% discount;

• 5-20% discount on all services 

of "Concern-Dialog" Law Firm for   

AmCham member companies  

and their officers (or Card Holders 

upon presentation of the Card);

• 7% discount for Company regis-

tration, 15% for all other company 

law/corporate law issues (includ-

ing M&A, Full legal due diligence 

check-up, etc.).

AmCham  M2M Program

BEST WESTERN CONGRESS HOTEL

Contact person: Gayane Grigoryan;
Tel: (374 10) 591 102; 591 199;
E-mail: marketing@hotelcongressye-
revan.com 
• 15% discount on Room Accommo-

dation (complimentary for resident 
guests high speed internet, open air 
Caribbean Swimming Pool, Health 
Club with Gym and Sauna, Daily 
Newspapers and Magazines, Park-
ing Space);

• 10% discount on Conference and 
Meeting Halls (complimentary Au-
dio Visual Equipment, Flipchart with 
Markers, Notepads and Pens, Still 
and Sparkling water); 

• 10% discount on Authentic Italian 
full service Pizzeria “Mediterraneo”; 

• 10% discount on Italian Restaurant 
“Raffaello”; 

PRUDENCE LAW FIRM

Contact person: Armen Melkumian
Tel: (374 10) 514 830; 
Description of discounted product or 
service:
Prudence Law Firm offers 20% on 
legal services.

• 10% discount on Fitness Club; 

• Note: discounts are valid from            
1 June – 31 December, 2012.

Tel. (374 10) 515 383; 
E-mail: sargis.tsaturyan@hsbc.com
Discount on product or service: 
• 100% discount  on corporate  ac-

count opening;  

• 100% discount on corporate addi-
tional account opening;  

• 67% discount  on HSBCnet set-
up; 

• Up to 50% discount  on platinum 
corporate credit card annual service 
fee;  

• Up to 50% discount  on personal ac-
count opening.  

Additional information: 

Up to 50% discount on account open-
ing fee, as well as other discounts ap-
plied to other retail products for the 
employees of all AmCham Member 
companies.

MINEH PRINTING COMPANY

Contact person: Armineh Ghazarian; 
Tel: (374 10) 563 022, 522 187;        
Mob:(374 94) 720 720;
E-mail: info@miheh.am; mineh@netsys.am   
Description of discounted product or 
service: 
• 5% discount to promotional items;

• 10% discount to services: pad print-
ing, silk screen printing and laser 
marking, engraving and cutting.       
(USB - flashes, T-shirts, hats, mugs, 
bags, mouse pads, pens, key tags, 
lanyards, wristlet bands, CD, um-
brellas, fridge magnets, watches, 
posters, stickers, hang tags and 
poly bagging). 



12

GOLDEN TULIP HOTEL YEREVAN

Contact person: Armine Pilosyan;
Tel: (374 10) 591 691; 
E-mail: marketing@hotelyerevan.com

Description of discounted product or 
service:
• 15% discount on Hotel Guestrooms;

• 10% discount on Meeting Rooms 
Rentals (half day & full day);

• 10% discount on Restaurant Ros-
sini a la carte menu.

UNITRANS

Contact person: Karine Gevorgyan;
Tel: (374 10) 520 293;
E-mail: karine@unitrans.am
Description of discounted product or 
service: 
5% discount on the following services:
• Sea freight, air freight;

Non-Members

AI LEONI RESTAURANT

Contact person: Aram Yeghiazaryan
Tel: (374 10) 530 892; (374 91) 435 803
Address: 40 Tumanyan str., Yerevan 
Description of discounted product or ser-
vice: 
5% discount for AmCham Members ap-
plied to all menu items offered at the res-
taurant.

B&Z FURNITURE MANUFACTURING 

ENTERPRISE

Contact person: Tereza Saghyan;             
Tel: (374 10) 276 451; 
Adrress: 68 Baghramyan str., Yerevan 
Description of discounted product or ser-
vice: 
10% discount for AmCham Members ap-
plied to custom made furniture.

CACTUS MEXICAN RESTAURANT & 
BAR

Contact person: David Gabrielyan; 

Tel: (374 10) 539 939
Address: 42 Mashtots ave., Yerevan 

Description of discounted product or ser-
vice: 
5% discount for AmCham Members ap-
plied to all menu items offered at the res-
taurant.

DOLMAMA RESTAURANT

Contact person: Jirair Avanian; 
Tel: (374 10) 561 354
Address: 10 Pushkin str., Yerevan 
Description of discounted product or ser-
vice: 
10% discount for AmCham Members ap-
plied to food. 

HERTZ RENT-A-CAR

Contact person: Harutyun Harutyunyan
Tel: (374 10) 543 311, (374 91) 416 493
E-mail: info@hertz.am
Adrress: 7 Abovyan str., Yerevan
Description of discounted product or ser-
vice: 
15% discount on car rental services. 
Discount is available only on cars from 
Hertz Armenia car fleet. Other services of-

fered by Hertz such as minibuses, buses, 
hotel bookings, driver services do not ap-
ply to this discount program. 

Note: the discount offer is available from 
31 October to 31 March every year. 

SALT SACK SOUVENIRS & GIFT SHOP

Contact person: Mara Klekchian; 
Tel: (374 10) 568 931 
Address: 3/1 Abovyan str., Yerevan 
Description of discounted product or ser-
vice:
10% discount on all purchases at the 
shop.

CLUBORATORIA
Contact person: Khachik Gevorgyan; 
Mob: (374 77) 681 351
Address: 5 Moskovyan Passway, en-
trance from Spendaryan str., Yerevan 
Description of discounted product or ser-
vice:
10% discount for AmCham Members ap-
plied to all menu items offered at the res-
taurant.

AmCham  M2M Program

JAZZVE

Contact person: Marina Sultanyan
Mob: (374 91) 115 900
E-mail: marina.sultanyan@siholding.am
Description of discounted product or 
service: 
5% discount for AmCham members ap-
plied at all Jazzve cafes.

FIRST MORTGAGE

Contact person: David Atanessian; 
Tel: (374 10) 518 181; 
E-mail: davidatanessian@firstmortgage.am 
Description of discounted product or 
service: 
50 basis points discount on all loan 
products. Full time employees of       
AmCham Member Companies are eli-
gible to apply.

RUMEA TEMPTING TRIPS CLUB LLC

Contact person: Meri Nikolaishvili; 
Tel: (374 10) 323 141; 
E-mail: marketing@rumea.am
Description of discounted product or 
service: 
5-7% discount on all tour packages.

MEGERIAN CARPET 

Contact person: Hayk Ayvazyan; 
Tel: (374 10) 442 994;
E-mail: hayk@megeriancarpets.com 
Description of discounted product or 
service:
Megerian Carpet offers a 10% discount 
for all AmCham Members. Megerian 
can also organize exclusive tour, which 
will introduce rug making in all its de-
tails. The showroom presents a large 
variety of fine hand-made rugs.

• Land transport;

• FCL/LCL services;

• Combined transportation of air, sea 
and land;

• Custom brokerage.
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 In February 2012, Deem Communi-
cations established branch offices in 
Europe (Paris) and in North America 
(New York City) to bridge international 
platforms of marketing communication. 
These offices will offer insight and di-
rect contact with the marketing industry 
in the western hemisphere. 

The Founding Director of Deem Com-
munications, Raffi Niziblian, stated, 

“By establishing these offices we will 
further solidify our relationship with our 
friends and partners who have helped 
us achieve this success over the past 
years. I look forward to the fruition of 
the many exciting ideas we have been 
working on with these offices.” 

Currently the Armenia team of 12 pro-
fessionals, joined by the 3 key repre-
sentatives in Europe and North Ameri-
ca, make the core of the dynamic team. 
About 20 outsource and freelancers 
are assigned to projects. This ensures 
the versatility and diversity of the pro-
duction quality in its Graphic Design, 
PR, Advertising and Events. “I believe 
in the young talents in Armenia. I see 
them bursting with imagination. There 
is very little place where these talented 
youth can express their ideas. I look 
forward to offering them that space in 

my   agency,” said Mr. Niziblian.

Founded in Armenia (Yerevan) in 2006, 
Deem Communications has earned a 
reputation of a producer of quality en-
tertainment events, such as concerts, 
performances and festivals. 

The company worked with a variety of 
international artists such as Carla Gar-
apedian (USA), Vahe Berberian (USA), 
Guy Manoukian (Lebanon), Serj Tan-

kian (lead singer of System of a Down, 
USA), Solo Duo (Italy), Elodie Frege 
(France), Luca Rossi (Italy) and others. 

The year was also marked by the sign-
ing of a strategic partnership contract 
between DEEM and U.S. based Fugi-
tive Studios Entertainment in the efforts 
of boosting the entertainment industry 
in Armenia. Award winning visual ef-
fects artist and Artistic Director of Fu-
gitive Studios Entertainment, Roger 
Kupelian, said: “We are proud to be 
investing in a company with a proven 
record in the entertainment and media 
industry, a sector that we have wanted 
to develop in Armenia for some time 
now.”

Excellence of performance and cross-
cultural expertise have become must-
have qualities for the vitality of commu-
nication companies in Armenia. 

Deem Communications is one of the 
first Armenian PR/Marketing compa-
nies to have developed partnerships 
with international networks and to ex-
pand its operations to Europe and 
North America, all the while keeping the 
headquarters in Armenia. Deem Com-
munications has also been the official 
representative of Europe’s top Media 
Consulta Network since 2008, collabo-
rating with network members mostly on 

international projects. The partnership 
between Deem Communications and 
MC headquarter in Berlin was reaf-
firmed this year by the renewal of their 
mutual agreement.

These collaborations and the new offic-
es will enable Deem Communications 
to reach new markets and maintain its 
quality standards by sharing innovative 
ideas and marketing tools with its west-
ern colleagues. In turn, it will ensure 
the provision of its continued viable and 
long-standing services to its partners, 
clients and the public at large. 

With the intention to incorporate best 
practices of the entertainment busi-
ness, Deem Communications is antici-
pating to unfold a number of interna-
tional projects for the enjoyment of the 
Armenian public in 2012 and beyond.

DEEM COMMUNICATIONS GOES GLOBAL

AmCham Member News
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 Baker Tilly Armenia has carried out a 
research survey, “Studies in Economic 
Sectors,” in the framework of “The Or-
ganization of the labor market research 

and forecast” project, upon request of 
the State Employment Service Agency. 
The presentation of the research work 
took place on February 6, 2012, in 
Armenia Marriott hotel. The objective 
of the research was to assess the op-
portunities of the economic sector’s de-
velopment, in regards the GDP growth, 
to forecast the professions-in-demand, 
the employers’ requirements to the la-

bor force and to clarify the prospects of 
the expansion of cooperation between 
the employers and the State Employ-
ment Service Agency.

About 2000 companies were surveyed. 
By the end of the work, conclusions and 
recommendations were made based 
on the results of the survey. The  lack 
of funds, the lack of healthy competi-
tion, the  restricted sales market, the 
insolvency of the population, the infla-
tion, the exchange rate fluctuations, 
as well as the high interest rate of the  
loans were recognized as the main ob-
stacles for the development of the sec-
tor. To support the local producers it 
was recommended to provide loans on 
preferential terms and to encourage the 
export, as well as to make legislative 
reforms. The studies showed that in 
the nearest future the most demanded 
professions in the labor market will be 
as follows:  doctors, economists, opera-
tors, drivers, sewers, etc.

The presentation was attended by First 
Deputy Minister of Labor and Social Af-
fairs Araik Petrosyan, other officials of 
the Ministry, the representatives of the 
National Union of Employers, the Con-
federation of Trade Unions and other 
interested organizations, as well as big 
employers. After the presentation of the 
research work the participants started a 
lively discussion. The work implement-
ed by the experts of Baker Tilly Arme-

nia was appreciated positively by the 
participants, though certain shortcom-
ings were pointed out. 

A RESEARCH SURVEY BY BAKER TILLY ARMENIA

AmCham  Member News
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 For the third year in a raw, Ernst & 
Young conducts the Compensation & 
Benefits Survey in Armenia. 

This year again, based on the Survey 
results, general and specialized indus-
try reports will be issued. Survey reports 
will consist of two parts. One part cov-
ers salary information, including month-
ly and annual fixed pay and variable 
compensation, description of compen-

sation structure and actual and planned 
salary changes in percentage terms. 
The other part will provide detailed in-

formation on HR policies used by 
the surveyed companies, such as 
working time arrangements, social 
allowances, business travel policy, 
employee motivation programs 
and non-cash benefits, recruit-
ment policy, training and many 
other issues. 

Specialized industry reports 
will include remuneration data 
for cross-industry and industry-
specific jobs, as well as informa-
tion regarding benefits and HR 
policies and practices specific to 

the selected industry, such as finan-
cial services and banking, computer 
sciences, IT & telecom, pharmaceu-
tical and other industries.

Starting from 2011, Ernst & Young’s 
Compensation & Benefits survey 

participants are provided with a free 
special electronic tool for in-house 
benchmark analysis of survey results. 

Subject to data sufficiency, salary data 
will be presented by regions (marzes). 

It is planned that final Survey reports 
will be issued by mid-September 2012.

 In April 2012, Ernst & Young Arme-
nia announced the publication of Good 
Group (International) Limited 2011 in 
Armenian. 

The publication is an illustrative set of 
consolidated financial statements of 
Good Group (International) Limited and 
its subsidiaries for the year ended De-
cember 31, 2011. These illustrative fi-
nancial statements had been prepared 
in accordance with International Finan-
cial Reporting Standards (IFRS) as of 
September 30, 2011. 

The publication, which has been distrib-
uted among EY clients and partners, 
government and public bodies, and big 
local and international companies. 

“Ernst & Young’s IFRS publica-
tions are well known and widely 
used by companies all over the 
world,” says Eric Hayrapetyan, 
Office and Assurance Leader at 
EY Yerevan. “We hope that Ar-
menian users will also find them 
helpful, in particular given the in-
creasing applicability and impor-
tance of International Financial 
Reporting Standards in our coun-
try, including gradually tightening 
statutory requirements.” 

In subsequent months the com-
pany plans to publish the Arme-
nian version of industry specific 
illustrative financial statements, 
such as Good First-time Adopter 
2011 and Good Mining 2011.

ERNST & YOUNG ANNOUNCES THE LAUNCH OF THE 2012 
COMPENSATION & BENEFITS SURVEY IN ARMENIA

ERNST & YOUNG’S GOOD GROUP 2011 
PUBLICATION IN ARMENIA
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 On April 6, 2012, with support from 
Ernst & Young, an investment confer-
ence was organized by the Department 
for External Economic and International 
Relations of the Moscow City Govern-
ment. The event took place in Moscow 
House in Yerevan.

The conference was held within the 
framework of Moscow Days in Yerevan 
and aimed to support joint Russian-Ar-
menian investment projects, as well as 
contribute to the initiation of business 
relationships with potential partners.

The representatives of the Armenian 
government, officials from Moscow 

and Yerevan, leading experts in the in-
vestment sphere and the largest local, 
Russian and international companies 
working in Armenia participated in the 
conference. 

Urgent issues of economic coopera-
tion between Moscow and Armenia 
were discussed at the conference, in-
cluding trade cooperation, investment 
climate and opportunities for private 
capital investment in the two countries’ 
economies. Conference participants 
displayed informational and advertis-
ing materials on plasma screens at an 
exposition that took place during the 
event.

 Female headed families are one of 
the vulnerable groups in Tavush region. 
Currently there are 122 families of war 
victims, who are officially registered at 
the regional center for improving their 
housing needs; out of them 36 families 
have lost the members of their family 
during the war and 86 families have 
disabled members.  One of the most ef-
fective ways to address women’s hous-
ing needs in Armenia is to provide the 
women-headed families the access to 

affordable funding in order to improve 
their housing needs. In November 
2010, Habitat for Humanity Armenia 
(HFHA) started the implementation of 
the “Women Build” project, which aimed 
to study the housing situation in the 

households headed by women 
in Tavush region, as well as 
focused on educating them on 
how to improve their living con-
ditions. Within the framework 
of the project 153 women were 
involved in 9 series of round 
table discussions in urban and 
rural communities of Tavush re-
gion. The participating women 
presented low-income families 
in need of housing. We invited 
for discussion those women 
who were: main bread-winners 
and head of their households, 
very active  economically and in com-
munity life, as well as decision makers 
on community level. 

As a result of “Women build” project 
study, HFHA has identified the follow-
ing vital housing problems in the female 
headed families in Tavush: issue of 
repairing and renovation, water supply 
problem, old pipes, lack of ventilation, 
heating difficulties, bad roof  condition.

To solve housing issues of women 
headed families, which are still out-
standing and remain in HFHA’s focus 
of attention, HFH Armenia implements 
the project “Building hope in female 
headed households.” The overall goal 
of this project is to reduce housing 

poverty and provide decent access to 
housing for female-headed families, as 
well as provide low-cost housing loans 
to families who have no access to them. 
Within the framework of the proposed 
project, HFHA has committed to start 
the targeted project for female-headed 
families in the bordering areas of Ta-
vush region, which suffered because of 
the Armenian-Azeri War, by providing 
the most cost-effective solutions to help 
50 families to have decent and afford-
able housing facilities.

Apart from improving housing condi-
tions of women-headed families, the 
project builds hope and empowers 
women to become full and equal mem-
bers of society. 

ERNST & YOUNG CO-ORGANIZES AN INVESTMENT 
CONFERENCE IN YEREVAN

BUILDING HOPE IN FEMALE-HEADED HOUSEHOLDS
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 KPMG in Armenia has recently initi-
ated several activities and events to 
contribute to the education of youth, the 
promotion of the services provided by 
KPMG Armenia and strengthening the 
relationship with clients, partners and 
personnel.  

On January 26, the Tax Group of KPMG 
Armenia organised its traditional work-
shop for KPMG clients on amendments 
made to the Armenian tax legislation. 
The workshop was held by Gevorg Za-
kinyan, Head of Tax department, and 
Shoghik Gharibyan, Tax Manager.

Participants were provided with special 
materials briefly describing the tax leg-
islation changes effective from January 
1, 2012. More detailed explanations 
were given by the organizers of the 
workshop at the Q&A session.

The first seminar took place on Febru-
ary 22, 2012, with more than 200 MA 
students of various faculties of the Ar-
menian State University of Economy. 
Sona Martirosyan, head of HR depart-
ment, presented KPMG, its history, val-

ues, culture and services, and Gevorg 
Zakinyan, Head of Tax, introduced the 
amendments to the tax legislation, ef-
fective from January 1, 2012, and ex-
plained their application. 

The second seminar for the graduate 
year students of accounting, audit and 
finance faculties of the Armenian State 
University of Economy, covering audit-
related topics, was held on March 13, 
led by Anush Petrosyan, a Supervisor 
from KPMG Armenia Audit department, 
who introduced the students to the 
profession of the auditor, international 
standards on auditing, forming an audit 
opinion and reporting on financial state-
ments. She also talked about audit, its 
aims, types and shared her experienc-
es. After each module there were prac-
tical tasks and Q&A sessions.

KPMG in Armenia will continue its 
weekly seminars with students.

On March 1, the Advisory team of 
KPMG Armenia organized a business 
breakfast for its current and potential 
clients. The business breakfast was at-
tended by professionals from Sitronics 
Armenia, Coca Cola Bottling Company 
Armenia, HSBC Bank Armenia, Asian 
Development Bank, Eurasian Develop-
ment Bank, KfW, American Chamber of 
Commerce in Armenia  and other com-
panies.

Zaruhi Furunjyan, Head of Advisory 
department, presented KPMG advisory 
services, focusing on the team’s expe-
rience with relevant projects in various 
sectors.

During the Q&A session that followed 
the presentation, the guests eagerly 
discussed KPMG’s Advisory services, 
business issues, current and planned 
projects with KPMG, as well as shared 
their experiences. 

KPMG Armenia has also implemented 
BRAVO awards to motivate its staff for 
“going beyond” performances. BRAVO 
is a reward and recognition program 
that provides the opportunity to recog-
nize and reward KPMG staff members 
that deserve a special “Thank You” for 
their outstanding commitment to the 
firm. The awards comprise of vouchers 
that are available to award staff mem-
bers who deserve special recognition. 
The awards are made “on-the-spot.” 
Once awarded, the recipient can ex-
change the voucher for goods and ser-
vices, but not cash.

KPMG Armenia announced an oppor-
tunity for KPMG staff to share ideas 
that can be put into practice in KPMG. 
MYidea is an ongoing competition for 
new and innovative ideas to improve 
the way that KPMG’s business oper-
ates in the CIS. Every quarter, ideas 
which add value (whether in monetary 
or non-monetary terms) to KPMG’s 
business in Armenia and the CIS will 
be selected, and those involved in gen-
erating or implementing the idea will be 
eligible to win a reward of up to AMD 
7,500,000. The contest is open both 
to individuals and teams, however the 
ideas should not be related to direct 
daily responsibilities of an employee 
submitting an idea. 

 On January 16, 2012, the U.S. em-
bassy staff visited the “Megerian Car-
pet” company-owned factory. During 
the visit the guests had an opportunity 
to get acquainted with the whole pro-
cess of manufacturing carpets: yarn re-
ceipt, dyeing, the carpet weaving and 
processing. First, guests were escort-
ed to the threads painting workshop, 
where they had a chance to see how 
the company’s experienced profession-

KPMG ARMENIA NEWSFEED

U.S. EMBASSY STAFF VISITS THE “MEGERIAN CARPET” COMPANY
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als use flowers and other natural ma-
terials to get natural colors, which they 
use for thread painting. They also saw 
how the threads were dyed by using 
these colors. Then the guests went to 
the carpet weaving workshop, where 
they were introduced to the company’s 
employees, and followed the weaving 
of the Armenian carpets’ nodes. The 
American guests watched with great 
interest how the threads turned into 
the nodes in the hands of our profes-
sional and fast working staff, and then 
the nodes doubled, tripled, and mul-
tiplied to thousands and millions, cre-
ating unique works of art - Armenian 
rugs. Then the guests were escorted 
to the carpets showroom, where they 
saw thousands of ready-made carpets, 
were told about the history of Megeri-
ans, the Armenian tradition of carpet 
weaving, different styles of traditional 
and modern designs and so on. In the 

end of the day, the guests enjoyed Ar-
menian wine and some treats in the 
Armenian style. The participants ap-
preciated the company’s investment in 
keeping the unique cultural values and 
preserving of traditions.

“Megerian Carpet” OJSC organizes 
tours with no admission fee and every-

one, whether the locals or the tourists, 
have an opportunity not only to see the 
unique examples of handmade rugs, 
but also to watch the process of the rug 
weaving.

The purchase of any handmade rug is 
available right at the exhibition hall of 
“Megerian Carpet” OJSC.
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NASDAQ OMX ARMENIA ANNOUNCES THE BEST EXCHANGE 
MEMBERS OF 2011

 On February 24, 2012, NASDAQ 
OMX Armenia stock exchange an-
nounced winners of the Best Member 
Awards 2011 at a special ceremony. 
The Ceremony was held for the second 
time already, and according to the re-
sults of 2011, the Award was granted in 
5 nominations.

Capital Asset Management CJSC was 
awarded for the Best Exchange Mem-
ber in Corporate Securities Market 
for the second time, while Armenbrok 
OJSC and Armswissbank CJSC were 
among the best performers in the cor-
porate securities market and were 
nominated for the title of the Best Ex-
change Member in this market. 

Araratbank OJSC won the title of the 
Best Exchange Member in Govern-
ment Bonds Market, with other two best 
performers of this market – Ameriabank 
CJSC and Armswissbank CJSC – nom-
inated for the award.

Ameriabank CJSC was recognized as 
the Best Exchange Member in Foreign 
Currency Market, competing with the 
best nominees, Unibank CJSC and Ar-
eximbank-Gazprombank Group CJSC, 
- for this award. It is noteworthy that 
Ameriabank CJSC was also nominated 
for the Best Exchange Member in Gov-
ernment Bonds Market Award.

Armbusinessbank CJSC won the 
title of the Best Exchange Member in 
Credit Resources Market. The other 

best nominees for the “Best Exchange 
Member in Credit Resources Market” 
Award were Araratbank OJSC and 
HSBC Bank Armenia CJSC. To re-
call, Armbusinessbank was among the 
nominees for this award in previous 
year and succeeded to win it this year. 

Grand Prix “Best Exchange Member” 
was introduced this year to evaluate the 
overall activity of the members in all the 
markets of NASDAQ OMX Armenia, as 
well as their input in development of the 
exchange trading in Armenia. Ararat-
bank OJSC was acknowledged as the 
Best Exchange Member of 2011, con-
sidering its active involvement in all the 
marketplaces of the Exchange, as well 
as its proactive policy of issuing stocks 
and corporate bonds and their listing at 

NASDAQ OMX Armenia. HSBC Bank 
Armenia CJSC and Ameriabank CJSC 
were among the best and were nomi-
nated for this award.

The Best Member Award by NASDAQ 
OMX Armenia was introduced in 2011 
to encourage those investment servic-
es provider companies and exchange 
members that are actively involved in 
trading in various Exchange markets, 
participating in activities dedicated to 
developing and improving Armenian 
capital markets, as well as keeping the 
code of professional ethics.

The award is granted once a year to the 
Exchange member companies based 
on the results of each year as of De-
cember 31.

AmCham  Member News
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MR. HENRI BERGSTRÖM REGISTERED AS CHAIRMAN OF 
SUPERVISORY BOARDS AT NASDAQ OMX ARMENIA AND 
THE CENTRAL DEPOSITORY OF ARMENIA

NASDAQ OMX ARMENIA AND THE CENTRAL DEPOSITORY OF 
ARMENIA ANNOUNCE THE ANNUAL RESULTS FOR 2011

 Mr. Henri Bergström was registered 
as the Chairman of Supervisory Boards 
of NASDAQ OMX Armenia and Central 
Depository of Armenia by the decision 
of the CBA Chairman dated February 
28, 2012. 

Mr. Bergström holds the position of the 
Director of New Markets at NASDAQ 
OMX, leading company’s initiatives 
aimed at identifying and acting upon 
growth opportunities from Eastern 
Europe and Central Asia. One of the 
projects he led was the acquisition by 
NASDAQ OMX of stock exchanges and 
central depositories in the Baltic coun-
tries, followed by their integration and 
creation of joint Baltic market and joint 
offering.

After more than a decade’s experience 
in the industry (Nokia, TT-Innovation), 
in 1991, Mr. Bergström started his ca-
reer in the financial sector as the Depu-
ty CEO of the Finnish Central Securities 
Depository, which later merged with 
the Helsinki Stock Exchange (HEX). In 
2001, he joined HEX in the capacity of 
the Head of Issuer Information Servic-
es, a unit responsible for providing in-
formation and services to listed compa-
nies based on depository, registry and 
stock data. In 2003, after HEX merged 
with Swedish OM AB, Mr. Bergström 
was appointed as the Director of New 
Markets, the position he holds now at 
NASDAQ OMX.

Mr. Bergström received his MBA de-
gree from Helsinki Business School. 

  The year of 2011 was quite active for 
NASDAQ OMX Armenia and the Cen-
tral Depository of Armenia in terms of 
international cooperation and establish-
ing relations with foreign counterparts. 
The Companies succeeded to partici-
pate in a number of important interna-
tional specialized events, like Saint Pe-
tersburg International Economic Forum 
and Central Securities Depositories 11 
International Forum, as well as to host 
International Joint Conference of CIS 
Stock Exchanges and Eurasia Central 
Depositories Associations in Yerevan. 
The year was aimed at creating pre-
conditions for capital market develop-
ment and offering new services and op-
portunities for market participants and 
stakeholders. 

In 2011 stock market preserved positive 
growth trend with value traded reaching 
AMD 200.3 million, about 57% growth 
over the previous year. Stocks of 7 is-
suers were traded throughout the year. 
Market capitalization as of the year-end 
reached AMD 53.8 billion, a 2.3% over 
the capitalization of 2010. 

In corporate bonds market 91 trades for 
total value of AMD 708.98 million were 
concluded, which counted for 75% re-
duction over the previous year. In 2011 
two new issues of corporate bonds by 
ARARATBANK OJSC (ARBKB4) and 
“VALLETTA” LLC (VALTB4) were listed 
at the Exchange, while corporate bonds 
of “National Mortgage Company” RCO 
CJSC were admitted to trading in De-
cember 2011.

REPO trading also saw 45.6% reduc-
tion of value traded to AMD 2.05 billion. 
58 trades in REPO agreements were 
concluded this year. 

Government bonds market was active 
in 2010, with value traded of AMD 5.37 
billion. The structure of trading changed 
this year: 39.2% fell to the share of trad-
ing in short-term Gbonds, 76.8% - in 
long-term Gbonds, and 28.9% - in mid-
term Gbonds. 

Value traded in FX market was AMD 
283.5 billion (USD 760 million), which 
exceeds the value of the previous year 
by 0.6%. In 2010 all the trades were 
concluded in USD. Weighted average 

rate in 2011 was AMD 372.93.

Credit resources market’s value traded 
was AMD 2,734 billion in 2011. Aver-
age monthly value traded of 2011 3.5 
times exceeded the same value of 
2010. Weighted average rate of credit 
resources varied within the maximum 
of 11.5% and the minimum of 4%. 

In 2011 the Central Depository of Ar-
menia continued delivering services to 
individuals and legal entities. As of the 
year-end, the number of personal se-
curities accounts serviced by the CDA 
reached 158,422, of which 1,004 were 
newly opened accounts. The number of 
companies keeping their shareholders 
registries with the CDA was 1,616, of 
which 132 were newly opened in 2011. 

AmCham  Member News
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  Being the exclu-
sive dealer of Cat-
erpillar Inc. in the 
Republic of Armenia, 
Zeppelin Armenia 
LLC follows the slo-
gan “Professionals 
rely on CAT.”

In April 2012 the 
Contamination Con-
trol audit was per-
formed in Zeppelin 
Armenia LLC by Cat-
erpillar. As a result, 
4 stars have been granted to Zeppelin Armenia 
LLC, which is the highest score ever granted to 
the dealerships in CIS countries so far. We believe 
that in coming years Zeppelin Armenia LLC will 
obtain the maximum score of 5 stars.

On May 16, 2012, an official opening ceremony 
of world-class CRC (Component Rebuild Center) 
took place at the head office of Zeppelin Armenia 
LLC, where the main base of operations is locat-
ed. This was one more step for Zeppelin Armenia 
LLC to the highest quality of service provided to 
the customers. With CRC Zeppelin Armenia LLC 
becomes the most developed service provider 
in the local Armenian market. The investment of 
more than 1 million USD underlines the commit-
ment of Zeppelin Group to its long-term interest in 
Armenia. Zeppelin Armenia has now the opportu-
nity to offer Armenian customers the overhaul of 
construction and mining equipment of such com-
ponents as engines, final drives, transmissions, 
torque converters and suspensions.

Local customers of Zeppelin Armenia, the Ambas-
sadors of Germany and United States of America, 
and guests from Armenian government were pres-
ent at the official opening ceremony, where the 
first engine s/n 3512B of 130 t Off-Highway Mining 
truck 785C was officially handed over to Zeppelin 
Armenia LLC by Zangezur Copper Molybdenum 
Combine for overhaul. In their opening speeches 
Mr. Peter Gerstmann, CEO of Zeppelin GmbH, 
and Mr. Mumin Azamkhuzhaev, CEO Caterpillar 
Eurasia LLC, have mentioned that Zeppelin Ar-
menia LLC, being the youngest in Zeppelin family 
both with its sales and service growth, exceeds 
most dealerships in CIS countries. 

THE OPENING OF THE COMPONENT 
REBUILD CENTER

AmCham  Member News



23



24

     SECRETARY CLINTON JOINS ARMENIA’S
INTERNATIONAL COMMUNITY TO HONOR RIGHTS ADVOCATES

 Yerevan, Armenia – U.S. Secretary of State, Hillary Clinton, joined the U.S. Embassy, Counterpart International, the British 
Embassy, the OSCE, and the EU to honor individuals working to promote human rights, accountable governance, and free 
speech in Armenia at the Universal Rights Awards Ceremony at the U.S. Embassy in Yerevan.  Secretary Clinton delivered 
remarks at the event and met privately with the award recipients.  The Universal Rights Awards Ceremony was the first multi-
mission initiative to highlight the contributions of Armenia’s civil rights activists, government officials, and media representa-
tives to the promotion of human rights.  Armenian government officials, foreign diplomats, NGO representatives, and the press 
attended the event.   

USAID/Armenia Mission Director, Jatinder Cheema, opened the ceremony and awarded Artur Sakunts with the Freedom De-
fender Award.  “Artur defends all minorities, especially those that are the target of intolerance, such as ethnic, religious, and 
sexual minorities.  He is not afraid to take unpopular stances, working constantly for a more tolerant Armenia,” said Director 
Cheema.

Counterpart International’s Chief of Party, Alex Sardar, presented the Women of Courage Award to Tsovinar Nazaryan for her 
military reform efforts.  “Tsovinar should be proud of her role in encouraging the military to embrace reform, which will lead to 
a more modern, effective, and humane force for Armenia,” Mr. Sardar said.  

The British Ambassador to Armenia, Jonathan Aves, recognized the Deputy Chief of Police, Major-General Artur Osikyan, for 
his contributions to police reform, especially regarding improvements to the police educational system.  “Artur Osikyan has 
helped lay the foundation for transparent and accountable police force that works for the citizens of Armenia,” Ambassador 
Aves said.  

Presenting the award for media excellence to the editors of Epress.am -- Sonya Apresova, Yuri Manvelyan, and Armen Melik-
bekyan -- the Head of the OSCE Office in Yerevan, Ambassador Andrey Sorokin, commended them for their fair and balanced 
coverage and commitment to human rights reporting.  Ambassador Sorokin stated, “Epress’s coverage of human rights plays 
an important role in informing the public and contributing to public debate.  This type of reporting is an important element in 
Armenia’s democratic transformation.” 

The EU Head of Delegation to Armenia, Traian Hristea, awarded environmental activists -- Apres Zohrabyan, Yeghia Ners-
esyan, Gor Hakobyan, Mary Khachatryan, and Ruzanna Grigoryan -- for their grassroots campaign to promote environmental 
conservation in Armenia.  “It is the commitment and perseverance of many civic activists that led to important victories for the 
environment this year.  With this award, we would like not only to honor their work, but also to promote their future efforts in 
Armenia,” said Ambassador Hristea.

Secretary Clinton’s Visit to Armenia
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Women in Business

Women`s Opinions

Naira Martirosyan, general director, “Mika Cement” CJSC 

 Based on more than 20 years of my business experience, 
I can state that Armenian women face a number of issues in 
business. First of all, a woman does not have the necessary 
financial resources to start a business. This is specifically 
true for unmarried and widowed women. Many women want 
to conduct business activities, but they cannot do much with 
the resources they have. It is true that there are organiza-
tions, which finance small and medium businesses, but there 
is little or no information on them. Many people do not know 
where to get this funding from or how to use it. I think that 
the information on funding sources should be more available. 
There are women who do not complain about the scarcity of 
their own resources, but they do not know what sector they 
should enter and what kind of activities they should pursue. 
There is a need for special radio and TV programs or new TV 
channels, which would help women understand how to do 

business in Armenia. I would also like to mention that lower 
level authorities often impede those who want to get involved 
in business activities by creating unneeded hassle and even-
tually disappointing people. It is important to streamline busi-
ness processes, which will increase women’s participation.  

Aytsemnik Petrosyan, sole entrepreneur 

Starting from 1995, I have been involved in confectionery 
manufacturing in the city of Echmiatsin. We have developed 
our  business on our own and have not received any help 
both then and now. I have borrowed from the banks and have 
been diligently repaying the loans, even though the interest 
rates are extremely high. Only recently have the banks low-
ered the interest rates and made the loans more affordable. It 
is easy to work when there is a trustworthy man by your side. 
There were times when my husband helped me a lot; other-
wise I would not have been able to move forward. If man and 
woman are involved in the same business and each of them 

knows what to do, the business benefits a lot. It is easier to 
partner with a man than a woman. If the business is newly 
founded, it is very hard for a woman to manage it alone, since 
the main partners are men and you need to understand their 
psychology. At present, our business is going well, the only 
problem is the solvency decline. We produce high quality 
confectionery, including wedding and birthday cakes, but the 
realization of the products has dropped. This is probably due 
to the worsening of socio-economic conditions. In order to 
produce quality cakes, we need to use butter instead of the 
spread, which increases the price. I know a person who used 
to buy our confectionery every day, but now he buys from 
us only once a week. The prosperity of my business directly 
relates to the living standards of people.

Silva Hambartsumyan, entrepreneur

I have been in business since 1990 and have gone a hard 
way with lots of problems. Nevertheless, since I 
have a good knowledge of the legislative frame-
work, I can square things out. Women in business 
are totally left on their own, without any support 
from the government. If we had good legislation, 
we would have had more women in business. To-
day, we have what we have, even though our laws 
may be good for some people. Many business-
men do not operate in the legal framework and 
are called oligarchs.  Their power lies in the fact 
that they bypass the laws, which is not so easy 
to do for a woman.  This is the reason why the 
quality of the legislation is of utmost importance, 
since women would have been more successful if 
they operated in equal conditions with men. There 
is also a psychological factor- according to some 
men, a woman has to stay home with her work-
place being a kitchen only. 

I travel a lot and meet many businesswomen. I 
have met an 80 year-old woman in Italy, who was 
the owner of the largest furniture factory. I never 
wanted to leave Armenia, but the situation gets 
worse and worse every day. I have been involved 
in serious business activities when Armenia was 
going through hard times and made many invest-
ments then, but now, to tell you the truth, I do not 

want to continue and the reason for this is the unequal legis-
lative framework. In Armenia, I am involved with the mining 
industry and bread manufacturing. Abroad, I am a member of 
hotel chain and have mines. I mainly operate in the area of 
heavy industry. I do not want to have “easy” business, since 
this is not something I like. Now, many people leave Armenia, 
including those who can have comfortable lives here. I will 
probably stay, since this is my city, where I was born and 
where my parent’s graves are.  At the same time, I want to 
send my children abroad, since doing business there is much 
easier. Even in African countries, to my surprise, the invest-
ment framework is more favorable. Believe me, if we improve 
laws in Armenia and start implementing them, many things 
would be much different. 

Nane Markosyan, sole entrepreneur

I came to Armenia from Syria with my daughter. We wanted 
to do business in Yerevan, but, as far as I understand, Arme-

By Alexander Aramyan
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nians do not take businesswomen seriously and try to cre-
ate obstacles for them in all possible ways. I have opened 
a women’s and kids’ store here. Recently, two customers, 
employees of the Armenian tax service entered my store, se-
lected two pieces of clothes and paid me $100. I told them 
that in Armenia, the transaction should be conducted in Ar-
menian drams only and there is no other way to do it. Never-
theless, they tried to convince me in all possible ways to take 
the amount. They managed to put the money on the table, 
after which other tax employees came in and recorded the 
fact that I had completed a transaction in the U.S. dollars. I 
am sure, they would not do so had I been a man. Now, my 
daughter convinces me to leave, since she is completely dis-
appointed, but I still persist. I wanted to return to my mother-
land and see what problems I face here. What shall I do now? 
It is a well known fact that finding a decent job is a problem in 
Armenia. I decided to sell the clothes I have in some way or 
another and then decide what I should do. I still have to pay 
fines. The Ministry of Diaspora implements “Return Home” 
program and asks people to come back to their motherland. 
Is this a right way to welcome compatriots by offering such 
conditions?  If the situation continues like this, no one will 
want to come back home.

Sofi Mehrabyan, general director, “Macadamian AR” CJSC

I have been involved in business activities since 2003. I 
worked at “I-Mate games,” after which I joined the “Maca-
damian AR” CJSC where I work until now. I have not ex-
perienced any unequal treatment related to gender in the 
Armenian business environment.  Maybe, this is precondi-
tioned by the fact that I do not have much encounters with 
the internal market.  I do not have similar issues with regard 
to my employees. I am worried not about gender issues, but 
about other business obstacles, which affect both men and 
women.  For example, the customs office used to be very 
slow and disorganized. I had encounters with this structure 
when we had to receive certain goods from abroad in my pre-
vious job. It was unbearable to see how slow and heavy the 
customs clearance procedures were. The successful receipt 
of goods was heavily dependant on the mood of the customs 
inspector. 

One of the serious issues today is the fact that Armenia is not 
very well known abroad. Except for Russia, few countries can 
locate Armenia on the map and when you say Armenia they 
often think you mean “Romania.” Nevertheless we move for-
ward with slow but unfaltering steps and I am quite optimistic 
about our future. 

Zhenya Azizyan, programs director, “Enterprise Incubator 
Foundation”

In the IT sector, only fifteen out of hundred companies have 
women leaders. I do not see a gender issue here, since I 
think this is more related to the issue of preferences. From 
women’s point of view, this sector is considered rather com-
plicated. Not every woman dreams of becoming an IT com-
pany director when she wakes up in the morning.  They rath-
er prefer having their own hair-dressing salon or a small store 
to entering serious business. Anyway, I have not noticed any 
obstacles both in the legislative framework and other areas. 
I have been in the IT sector since 2000 and participated in 
all relevant discussions. The problems are the same both 
for men and women. Even though the number of women in 
leadership positions is smaller, there are many women staff 
members, accounting for around 35-40 percent of total em-
ployees. 

Like businessmen acting in other sectors, we too want to 

have tax privileges. Even though we have a demand for qual-
ity specialists, the business environment is constantly getting 
better, but this fact does not yet seem satisfactory to the busi-
ness people.

Irina Dumanyan, executive director, “Mentor Graphics Devel-
opment Service” CJSC 

It has been 12 years already since I have been involved in the 
IT sector. I have been the executive director of my own com-
pany since 2005, before which I was human resources (HR) 
manager for seven years. Our organization has U.S. roots 
and we usually cooperate with our foreign branches, which 
do not have any gender inequalities. Men are the prevailing 
part of participants of the Armenian IT sector. As company 
head, I do not encounter any gender inequality issues, even 
though certain reservations during the employee selection 
process do exist. There was a certain amount of distrust to-
wards women and girls who were applying for positions at 
the start of my professional career. Many people thought that 
women could not possess good technical knowledge, but this 
opinion changed quickly, since women and girls are more 
ambitious and they do better in their studies. If, for example, 
seven years ago, there were 4-5 women who were dealing 
with technical staff in our organization, now we employ 16-
18 women. In turn, men see how women employees grow in 
their workplace and this creates a rather good situation. 

Regarding business, one of the obstacles is legislative gaps. 
For example, the legislative framework regulating the cus-
toms field is rather deficient and is not flexible. International 
organizations usually follow the laws and they are not used 
to shadow activities. Nevertheless, following the law means 
spending huge amounts of money. There are deficiencies in 
the tax field as well, and no favorable conditions to conduct 
and enlarge business activities are in place. Many things de-
pend on the company you represent. If you are a big company 
with lots of money and resources, then it will be easier for you 
to overcome obstacles. But if you are a small company, then 
you will face survival issues, taking into account high taxes 
and customs payments. I am talking about the legal way to do 
business and I even do not want to reflect upon illegal ways.  

Satik Seyranyan, executive director and chief editor,              
“168 hours” LLC 

I have my own business, namely the “168 hours” newspaper. 
To tell you the truth, during these eight years I have never 
faced any obstacle, which would arise due to the fact that I 
am a woman. I think that first of all, it depends on the wom-
an’s attitude and how you treat others and your work. If your 
attitude towards your work is expressed in a more feminine 
way, then you will receive truly masculine response and re-
sistance.  Nevertheless, when you behave professionally you 
receive a similar response. For example, when I perform my 
duties, I try not to be perceived by others as woman. On the 
contrary, by using my intellect I always try to bring the com-
munication into the field, where the prevailing relations are 
human or professional ones and not men and women rela-
tions.   

The inequalities are even more obvious in business relations. 
There are different reasons for this. For example, there is a 
kind of consent in businessmen relations, which is probably 
preconditioned by Armenian traditions, relations between 
men, etc. Men are more supportive towards each other, while 
the same cannot be said about women. I have never faced 
any obstacles created by men, but I have faced many ob-
stacles created by women I did not even know. If women start 
displaying more consent and support to each other just like 
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men, it would be easier to face even the most challenging sit-
uations. Unfortunately, women here are not that united. I can 
see abroad how much supportive and encouraging towards 
each other women are and how united they are in the face of 
the challenges. I hope we will become like this one day. I do 
not want to overestimate women’s or underestimate men’s 
capacities, but women can have a role in bettering business 
environment. 

The mentality that man is outside wall of the house, someone 
who earns money, while woman’s role is to preserve the fam-
ily and take care of it is rather important.  This is the reason 
for the resistance the women receive when they try to pen-
etrate into the “outside” life. However, it should be mentioned 
that this phenomenon is not widely spread in our sphere. 
There are even more women in media field (we used to joke 
for many years that the number of women journalists in Ar-
menia prevails, since they do not get beaten up). I really think 
it would be even better to have more men in media to reach 
some kind of harmony.  There used to be business sectors 
which were considered to be more suitable for men, but with 
the course of time these stereotypes gradually disappear. 
The mentality now has changed- there are women involved 
in the mining business, for example. I can also see that busi-
nesswomen know their rights pretty well and thus become 
more self-confident and self-realized. 

Very often, the problems come from the family, since in case 
there is mutual respect and equality inside family itself, the 
outside life is just decoration. The main problem lies in the 
family and not business. In general, I think that the main prob-
lems in business (and not only) lie in the fact that the laws 
are not same for everyone. The issue is not the law being 
good or bad, but rather the fact that the same law is applied 
in a certain way to one person and in a totally different way 
to another.  

Vera Grigoryan-Zakaryan, president, “Village Women” NGO, 
“Tamar Grandmother” LLC

I am involved with dried fruit manufacturing, including tra-
ditional and vegetable dried fruit production in Oshakan. In 
the Armenian reality, both politics and business, it is easier 
for men to bypass and resolve certain issues. Women are 
calmer and more restrained, especially when it comes to cor-
ruption. I work within the limits set by law. Armenian women 
find it harder to take certain steps in various buying and sell-
ing activities and in general it is difficult for them to step out of 
their homes. This is specifically true for village women, who 
have many complexes. Besides this, their husbands do not 
allow them to pursue activities on their own. Many years ago, 
I tried to find out through Aragatsotn marzpetaran (regional 
governor’s office) who the active women in the marz were in 
order to teach them how to start business within the frame-
work of my organization. Nevertheless, the public structures 
think that business activities are only for women who do not 
have husbands. 

I set up my business in 2003. We mainly export, because it 
is impossible to conduct business activities in the domestic 
market, due to the lack of the sense of responsibility. They 
take your products but when it comes to paying the things 
you hear are: “you know, they brought nuts - we bought nuts, 
they brought apples - we bought apples.” These kinds of con-
versations continue forever and we spend lots of time on just 
coming and going. Currently, our dream is to open a small 
shop in order to sell our ecologically clean products in our 
country as well. I would also like to mention that in Arme-
nia, the loan interest rates are rather high, while the collat-

eral against the loans should be property in Yerevan, more 
specifically in the downtown area. In my opinion, the loans 
provided to manufacturers shall be interest free, otherwise it 
will be hard to bring forward development. 

Lilit Asatryan, president, Armenian Young Women’s Association

Our association was founded in 2004 with a goal to promote 
women’s role in a number of areas. Today women’s involve-
ment in social, political, educational, economic and other sec-
tors is minimal. We try to address issues, which do not allow 
raising the role of women in Armenia. We think that the eco-
nomic area is of primary importance, since there is no secret 
that today our women also carry certain financial responsibili-
ties. Our goal is to promote women entrepreneurship, which 
will help us make the transfer to a more sustainable society 
and family model. It is not a coincidence that we implemented 
a rather interesting project called “Women entrepreneurship 
development in Armenia.” During the project, we revealed 
women entrepreneurs even in the remotest marzes. Based 
on this, we formed a women’s network, which identified and 
discussed existing problems, including women’s participation 
in agricultural sphere, cooperation with other women and or-
ganizations, women’s involvement in community life in gen-
eral, etc. It is important to mention that we encourage experi-
enced women who encountered certain success in this area 
to share their experience with others. 

The fact is that women who occupy leading positions in vari-
ous sectors are not presented in a way they deserve. Re-
cently, women, who have success in the agricultural sector, 
received “Food area women heroes” prizes within the frame-
work of this project. Our projects are of a continuous nature 
and we hope that women’s role in business and other areas 
will increase in the future. 

Naira Nahapetyan, head of Armenian Republican Party sup-
port committee, President of “Republic of Armenia Small 
HPPs Union”

Armenia is a developing county. It has been 20 years only 
since our establishment as independent and self-reliant 
state. Nevertheless, in this short period we have women who 
were able to occupy their unique place in business and poli-
tics. The developments during these 20 years are obvious 
and this is a very positive fact. Everybody understands that 
business is not the prerogative of men only. It is not surpris-
ing for the society any more to see woman operating a large 
business. A positive thing is that woman is not afraid of any 
work. A woman can move forward on her own and represent 
any sector. And, of course, the most positive fact is that men 
appreciate and accept woman’s role in society and politics, 
which means that the stereotypes are broken to some ex-
tent and the society accepts that woman can be a leader. 
We still have many problems and in particular I want to see 
reforms continuing in the tax and customs areas, which will 
be a stimulus for small and medium enterprise development. 
The second important issue is the availability of the banking 
system, including loan term and interest rates. Any type of 
low interest rate and long term loans will serve as impetus for 
the development of all sectors of economy. 

Participation of women both in business and politics is pre-
conditioned by a number of traditions. I think that the time will 
come when women in managerial positions will not yield to 
men. Of course, this will not happen soon, since we are still 
taking the initial steps. The process of raising the women’s 
role is comparable to the first steps of the baby. The years 
will pass and women will take more resolute steps to occupy 
positions in different responsible areas. 
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Lilia Gevorgyan, president of Businesswomen Support Foun-
dation, advisor to the president of the Armenian Chamber of 
Commerce and Industry in the area of business tourism and 
event planning

I have been involved in business since 1996. I do not want 
to talk separately of businesswomen, since business person 
is a business person in any area, irrespective of gender. If 
a person has a basic education and has established his/her 
business, the fact of being a man or woman does not play 
any role. As proof, I can say that within the framework of 
the “Businesswomen support foundation,” I have communi-
cation with more than 200 business women, but I have not 
heard any complaint from them to date with regard to gen-
der inequality issues. Of course, there are certain business 
sectors, which are specific to men. It is true that currently 
business women  in Armenia constitute only 8 percent, but 
I think this is linked to Armenian mentality and not gender 
inequalities in business environment. The main reason lies 
in the fact that our women are very devoted to their families 
and start building their career at a later stage. Women start 
thinking of their career when their children are already grown 
up and become adults.

I think that a woman can be more successful if 
she sets business through her own efforts and 
knowledge, instead of inheriting it from some-
one or getting it as a present from her husband. 

Jemma Hasratyan, president, “Women with 
University Education Association” NGO

Our survey proves than 25 percent of busi-
ness sector participants are women. However, 
in many cases the business is registered on 
woman’s name, while in reality the business 
activities are conducted by men, including the 
husband, brother, etc. Naturally, in this case 
the official statistics that every fourth business 
person in Armenia is a woman is not realistic. 
The second issue is that we do not have poli-
cies for women entering the business sphere. 
In particular, there are no privileges, while for 
women it is much harder to get involved in en-
trepreneurial activities not only because of the 
scarcity of financial resources, but also due to 
the fact that they do not receive enough support 
both from the government and public sector. 
In many cases, women are lacking necessary 
business management skills. Not all women 
are prepared both from the management and 
financial standpoints. There is another issue, 
which in my opinion is no less important. There is no profes-
sional assistance to women entrepreneurs with regard to the 
areas where they want to do business.   

We have conducted a survey in five marzes of Armenia with 
regard to gender issues in business. As a result, we have 
found out that there are much more women entrepreneurs in 
Yerevan as compared to marzes, including in the agricultural 
sector or agro-products reprocessing business. I think that 
the agencies involved with this, and firstly, the Ministry of Ag-
riculture, should provide more support to the women in rural 
areas who want to set a business in this area on their own.  
Sometimes, even women who are involved in agriculture 
cannot develop their business because of a lack of support. 

The cooperation between farms in rural areas is very under-
developed. Everywhere in the world and especially in rural 
areas, small entrepreneurs create small unions, which devel-

op through mutual support and help. Today, either the large 
business absorbs the small ones and deprives them of the 
opportunity to grow or we lack the types of cooperation where 
women entrepreneurs can fully realize themselves.

In my opinion, there is a need to develop mechanisms which 
can help utilize women resources in agricultural sector, in-
cluding agro-products reprocessing and utilization, irrespec-
tive of the fact of who would like it to happen and who would 
not. We did not have women directors in factories even in 
earlier days, but today when the opportunities are in place, 
we should start thinking about encouragement mechanisms. 

Recently, the banks have started announcing that they 
support women with regard to women’s one month (March 
8-April 7). But where is the support they promise? The loans 
for women have the same interest rates as all other loans. 
There is another problem, related to the fact that majority of 
women do not own property. The common situation in marz-
es is when the property is registered on the husband’s name, 
who left to work abroad and the wife cannot put as collateral 
something which does not belong to her. Consequently, we 
have to think of providing loans without collateral, so that the 
women can implement their programs. 

I would also like to note that initially, men were prevailing in 
agricultural sector, which was due to the established tradi-
tions. In order to bring the situation to balance, there is a 
need to define privileges for women. 

The public sector can have a large role in encouraging wom-
en involvement. There is a need to train women in account-
ing, introduce them to the new markets, provide consultancy, 
etc. This all is very important in market relations and condi-
tions. We shall try to develop this culture locally by involving 
marzpetarans (regional governors’ offices), city municipali-
ties, and village municipalities. 

The majority of the village population and first of all, women 
are not employed in winter time.  There is a need to pay seri-
ous attention to small businesses and women’s role in pro-
moting them, as well as to develop a strategy the same way 
it was done in Baltic countries.
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Î³Ý³Ýó Ï³ñÍÇùÝ»ñ

 Ü³Çñ³ Ø³ñïÇñáëÛ³Ý, ·ÉË³íáñ ïÝûñ»Ý 
§ØÇÏ³-ó»Ù»Ýï¦ ö´À 

²í»ÉÇ ù³Ý ùë³Ý ï³ñí³ ÇÙ ³ßË³ï³Ýù³ÛÇÝ ÷áñÓÇó 
»ÉÝ»Éáí` ·ïÝáõÙ »Ù, áñ Ð³Û³ëï³ÝáõÙ Ï³Ý³Ûù µÇ½-
Ý»ëáõÙ ÙÇ ß³ñù ËÝ¹ÇñÝ»ñÇ »Ý µ³ËíáõÙ: Ü³Ë` ÏÇÝÁ 
ãáõÝÇ ³ÝÑñ³Å»ßï ë»÷³Ï³Ý ÙÇçáóÝ»ñ µÇ½Ý»ë ÑÇÙ-
Ý³¹ñ»Éáõ Ñ³Ù³ñ, Ñ³ïÏ³å»ë` ÙÇ³ÛÝ³Ï ¨ ³ÙáõñÇ Ï³-
Ý³Ûù: Î³Ý³ÝóÇó ß³ï»ñÝ áõÝ»Ý µÇ½Ý»ë Í³í³É»Éáõ 
Ùï³ÑÕ³óáõÙ ¨ Ýå³ï³Ï, ë³Ï³ÛÝ ³é³Ýó ë»÷³Ï³Ý 
ÙÇçáóÝ»ñÇ ß³ï µ³ÝÇ Ñ³ëÝ»É ã»Ý Ï³ñáÕ: ÖÇßï ¿, Ï³Ý 
Ï³½Ù³Ï»ñåáõÃÛáõÝÝ»ñ, áñáÝù í³ñÏ³íáñáõÙ »Ý ÷áùñ 
¨ ÙÇçÇÝ µÇ½Ý»ëÁ, ë³Ï³ÛÝ ³Û¹ áõÕÕáõÃÛ³Ùµ ï»Õ»-
Ï³ïíáõÃÛáõÝÁ ùÇã ¿, Ï³Ù ÁÝ¹Ñ³Ýñ³å»ë ãÏ³: Þ³ï-
ß³ï»ñÁ ã·Çï»Ý ³Û¹ í³ñÏ»ñÇ ï»ÕÁ, Ï³Ù û·ïí»Éáõ Ó¨Á: 
ºë ·ïÝáõÙ »Ù, áñ í³ñÏ³íáñÙ³Ý ³ÕµÛáõñÝ»ñÇ Ù³ëÇÝ 
ï»Õ»Ï³ïíáõÃÛáõÝÁ å»ïù ¿ ³í»ÉÇ ß³ï ÉÇÝÇ: 

Î³Ý³Ûù Ï³Ý, áñ ë»÷³Ï³Ý ýÇÝ³Ýë³Ï³Ý ÙÇçáóÝ»ñÇ 
å³Ï³ëÇó ã»Ý ¹Å·áÑáõÙ, µ³Ûó Ýñ³Ýù ¿É ã·Çï»Ý, Ã» ÇÝã 
µÝ³·³í³é ÙïÝ»Ý ¨ ÇÝãåÇëÇ ·áñÍáõÝ»áõÃÛáõÝ Í³í³É»Ý: 
ä»ïù ¿ ëï»ÕÍ»É Ñ³ïáõÏ é³¹Çá-Ñ»éáõëï³ï»ë³ÛÇÝ 
Íñ³·ñ»ñ, Ï³Ù Ýáñ Ñ»éáõëï³³ÉÇùÝ»ñ, áñáÝù Ïû·Ý»Ý 
Ï³Ý³Ýó ÏáÕÙÝáñáßí»É, Ã» ÇÝãå»ë Ï³ñ»ÉÇ ¿ µÇ½Ý»ë 
Í³í³É»É Ð³Û³ëï³ÝáõÙ: Üß»Ù Ý³¨, áñ ÇßË³ÝáõÃÛ³Ý 
ëïáñÇÝ ûÕ³ÏÝ»ñÁ Ñ³×³Ë Ë³Ý·³ñáõÙ »Ý µÇ½Ý»ëáí 
½µ³Õí»É ó³ÝÏ³óáÕ ³ÝÓ³Ýó, ³é³ç³óÝáõÙ »Ý ³Ýï»ÕÇ 
ù³ßùßáõÏ ¨ í»ñçÇÝ Ñ³ßíáí` ÑÇ³ëÃ³÷»óÝáõÙ »Ý 
Ù³ñ¹Ï³Ýó: Ð³ñÏ³íáñ ¿ µÇ½Ý»ë ·áñÍÁÝÃ³óÝ»ñÝ ³í»ÉÇ 
¹ÛáõñÇÝ³óÝ»É, áõ ³Û¹ ¹»åùáõÙ` Ï³Ý³Ýó Ù³ëÝ³ÏóáõÃÛáõÝÁ 
ÏÙ»Í³Ý³:

²ÛÍ»ÙÝÇÏ ä»ïñáëÛ³Ý, ³ÝÑ³ï Ó»éÝ»ñ»ó 

1995 Ãí³Ï³ÝÇó ¾çÙÇ³ÍÝáõÙ  ËÙáñ»Õ»ÝÇ ³ñï³¹ñáõÃÛ³Ùµ 
»Ù ½µ³ÕíáõÙ£ Ø»ñ áõÅ»ñáí »Ýù ½³ñ·³óñ»É µÇ½Ý»ëÁ,  
áã áù Ù»½ ãÇ û·Ý»É áõ ÑÇÙ³ ¿É ã»Ý û·ÝáõÙ£ ´³ÝÏ»ñÇó 
í³ñÏ»ñ »Ù í»ñóñ»É ¨ ÙÇßï å³ñï³×³Ý³ã Ù³ñ»É£ 
ê³Ï³ÛÝ í³ñÏ»ñÇ ïáëáÏ³¹ñáõÛùÝ»ñÁ ß³ï µ³ñÓñ »Ý£ 
ØÇ³ÛÝ í»ñç»ñë ¿, áñ í³ñÏÇ ïáÏáë³¹ñáõÛùÝ»ñÁ ÷áùñ-
ÇÝã Ýí³½»É »Ý: Ð»ßï ¿ ³ßË³ï»É, »ñµ ÏáÕùÇ¹ íëï³Ñ»ÉÇ 
ïÕ³Ù³ñ¹ Ï³: Ä³Ù³Ý³ÏÇÝ ³ÙáõëÇÝë ÇÝÓ ß³ï ¿ñ û·ÝáõÙ 
¨ ³é³Ýó Ýñ³ û·ÝáõÃÛ³Ý ³é³ç ·Ý³É ã¿Ç Ï³ñáÕ: ºÃ»  
ÏÇÝÁ ¨ ïÕ³Ù³ñ¹Á ½µ³ÕíáõÙ »Ý ÝáõÛÝ ·áñÍáí áõ ³Ù»Ý 
Ù»ÏÁ ·ÇïÇ Çñ ·áñÍÁ` ¹ñ³ÝÇó µÇ½Ý»ëÁ ÙÇ³ÛÝ ß³ÑáõÙ ¿: 
Þ³ï ³í»ÉÇ Ñ»ßï ¿ ïÕ³Ù³ñ¹áõ Ñ»ï ·áñÍÁÝÏ»ñ ÉÇÝ»É, 
ù³Ý ÏÝáç: ºÃ» µÇ½Ý»ëÁ Ýáñ ¿ ÑÇÙÝíáõÙ, ³å³ ÏÝáç 
Ñ³Ù³ñ ß³ï ¹Åí³ñ ¿ ÙÇ³ÛÝ³Ï Ï³é³í³ñ»ÉÁ, áñáíÑ»ï¨ 
ÑÇÙÝ³Ï³Ý ·áñÍÁÝÏ»ñÝ»ñÁ ïÕ³Ù³ñ¹ÇÏ »Ý, å»ïù ¿ 
Ï³ñáÕ³Ý³É Ýñ³Ýó Ñá·»µ³ÝáõÃÛáõÝÁ Ñ³ëÏ³Ý³É: ²ÛÅÙ Ù»ñ 
µÇ½Ý»ëÁ Ï³Û³ó³Í ¿, ÇëÏ ÙÇ³Ï  ËÝ¹ÇñÁ ·ÝáÕáõÝ³ÏáõÃÛ³Ý 
³ÝÏáõÙÝ ¿£ ²ñï³¹ñáõÙ »Ýù µ³ñÓñáñ³Ï Ñ³ñë³Ý»Ï³Ý, 
ÍÝÝ¹Û³Ý  ¨ ³ÛÉ ï»ë³ÏÇ ËÙáñ»Õ»Ý, ë³Ï³ÛÝ ëå³éáõÙÁ 
Ýí³½»É ¿: Ð³í³Ý³µ³ñ` ëáóÇ³É-ïÝï»ë³Ï³Ý íÇ×³ÏÝ ¿ 
Í³Ýñ³ó»É£ àñå»ë½Ç ËÙáñ»Õ»ÝÁ µ³ñÓñáñ³Ï ÉÇÝÇ, å»ïù 
¿ Ï³ñ³· û·ï³·áñÍ»É` ë÷ñ»¹Ç ÷áË³ñ»Ý, ÇëÏ ¹³ ·ÇÝÝ 
¿ µ³ñÓñ³óÝáõÙ: ºë Ù³ñ¹ ·Çï»Ù, áñ Ý³ËÏÇÝáõÙ ³Ù»Ý ûñ 
Ù»½³ÝÇó ÃËí³Íù ¿ñ ·ÝáõÙ, ÑÇÙ³` ÙÇ³ÛÝ ß³µ³Ã³Ï³Ý 
Ù»Ï ³Ý·³Ù: ÆÙ µÇ½Ý»ëÇ µ³ñ·³í³×áõÙÁ áõÕÕ³ÏÇáñ»Ý 
Ï³åí³Í ¿ Ï»Ýë³Ù³Ï³ñ¹³ÏÇ Ñ»ï:

êÇÉí³ Ð³Ùµ³ñÓáõÙÛ³Ý, ·áñÍ³ñ³ñ

1990 Ãí³Ï³ÝÇó Ó»éÝ»ñ»óáõÃÛ³Ùµ »Ù ½µ³ÕíáõÙ, ³Ýó»É »Ù 
¹Åí³ñÇÝ ×³Ý³å³ñÑ ¨ ÙÇßï áõÝ»ó»É »Ù ËÝ¹ÇñÝ»ñ: ´³Ûó 
ù³ÝÇ áñ ûñ»Ýë¹ñ³Ï³Ý ¹³ßïÇÝ É³í »Ù ïÇñ³å»ïáõÙ, 
Ï³ñáÕ³ÝáõÙ »Ù ·ÉáõË Ñ³Ý»É£ ´Ç½Ý»ëáõÙ Ï³Ý³Ûù ÙÇ³ÛÝ³Ï 
»Ý` å»ïáõÃÛáõÝÁ ãÇ ³ç³ÏóáõÙ£ ºÃ» ûñ»Ýë¹ñ³Ï³Ý ¹³ßïÁ 
É³íÁ ÉÇÝ»ñ, ·áñÍ³ñ³ñ Ï³Ý³Ûù ß³ï ÏÉÇÝ»ÇÝ: ÐÇÙ³ áõÝ»Ýù 
³ÛÝ, ÇÝã áõÝ»Ýù, Ã»¨ áÙ³Ýó Ñ³Ù³ñ ³Ûë ûñ»ÝùÝ»ñÁ ·áõó» ¨ 
É³íÝ »Ý£ ¶áñÍ³ñ³ñ ïÕ³Ù³ñ¹Ï³ÝóÇó ß³ï»ñÁ ûñÇÝ³Ï³Ý 
¹³ßïáõÙ ã»Ý ³ßË³ïáõÙ ̈  ÏáãíáõÙ »Ý ûÉÇ·³ñËÝ»ñ£ Üñ³Ýó 
áõÅÝ ³ÛÝ ¿, áñ Ï³ñáÕ³ÝáõÙ »Ý ûñ»ÝùÝ»ñÁ ßñç³Ýó»É, ÇëÏ 
ÏÝáç Ñ³Ù³ñ ¹³ ³Û¹ù³Ý ¿É Ñ»ßï ã¿: ²Û¹ å³ï×³éáí 
ûñ»Ýë¹ñáõÃÛ³Ý áñ³ÏÁ ß³ï Ï³ñ¨áñ ¿` Ñ³í³ë³ñ 
å³ÛÙ³ÝÝ»ñáõÙ Ï³Ý³Ûù ³í»ÉÇ Ù»Í Ñ³çáÕáõÃÛáõÝÝ»ñÇ 
ÏÑ³ëÝ»Ý: Î³ Ý³¨ Ñá·»µ³Ý³Ï³Ý ËÝ¹Çñ. ïÕ³Ù³ñ¹Ï³Ýó 

å³ïÏ»ñ³óÙ³Ùµ ÏÇÝÁ å»ïù ¿ ÝëïÇ ï³ÝÁ ¨ ³ßË³ïÇ 
ÙÇ³ÛÝ ËáÑ³ÝáóáõÙ£ 

ºë ß³ï »Ù ßñç³·³ÛáõÙ, ï»ëÝáõÙ »Ù, Ã» ÇÝã ·áñÍ³ñ³ñ 
Ï³Ý³Ûù Ï³Ý ³ßË³ñÑáõÙ£ ²Ý·³Ù 80 ï³ñ»Ï³Ý ÏÝáç 
»Ù ï»ë»É Æï³ÉÇ³ÛáõÙ, áí ³Ù»Ý³Ëáßáñ Ï³ÑáõÛùÇ 
·áñÍ³ñ³ÝÇ ë»÷³Ï³Ý³ï»ñÝ ¿ñ£ ºñµ¨Çó» ã»Ù ó³ÝÏ³ó»É 
Éù»É Ð³Ûëï³ÝÁ, µ³Ûó ³ÛÅÙ Çñ³íÇ×³ÏÁ ·Ý³Éáí í³ï³ÝáõÙ 
¿£ ºë Ð³Û³ëï³ÝÇ Ñ³Ù³ñ ¹Åí³ñÇÝ ï³ñÇÝ»ñÇÝ ß³ï Ù»Í 
·áñÍ»ñ »Ù ³ñ»É, Ý»ñ¹ñáõÙÝ»ñ Çñ³Ï³Ý³óñ»É, µ³Ûó ÑÇÙ³, 
³ÝÏ»ÕÍ, ã»Ù áõ½áõÙ ³ßË³ï»É, ¨ å³ï×³éÁ ³ÝÑ³í³ë³ñ 
ûñ»Ýë¹ñ³Ï³Ý ¹³ßïÝ ¿£ Ð³Û³ëï³ÝáõÙ »ë ½µ³ÕíáõÙ 

Ð»ÕÇÝ³Ï` ²É»ùë³Ý¹ñ ²ñ³ÙÛ³Ý

Ø»ÏÝ³µ³ÝáõÃÛáõÝÝ»ñ  Ô»Ï³í³ñ å³ßïáÝÝ»ñ ½µ³Õ»óÝáÕ Ï³Ý³Ûù
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Ø»ÏÝ³µ³ÝáõÃÛáõÝÝ»ñ  Ô»Ï³í³ñ å³ßïáÝÝ»ñ ½µ³Õ»óÝáÕ Ï³Ý³Ûù

»Ù Ñ³Ýù³ñ¹ÛáõÝ³µ»ñáõÃÛ³Ùµ, Ñ³óÇ ³ñï³¹ñáõÃÛ³Ùµ, 
³ñï³ë³ÑÙ³ÝáõÙ ÑÛáõñ³Ýáó³ÛÇÝ ó³ÝóÇ ³Ý¹³Ù »Ù ¨ 
Ñ³Ýù»ñ áõÝ»Ù£ 

ÐÇÙÝ³Ï³ÝáõÙ Í³Ýñ ³ñ¹ÛáõÝ³µ»ñáõÃÛ³Ý áÉáñïáõÙ »Ù 
·áñÍáõÙ£ Â»Ã¨ µÇ½Ý»ë ã»Ù áõ½áõÙ áõÝ»Ý³É, ã»Ù ëÇñáõÙ£ 
ÐÇÙ³ ß³ï ß³ï»ñÝ »Ý Ñ»é³ÝáõÙ Ð³Û³ëï³ÝÇó, ³Ý·³Ù 
Ýñ³Ýù, áíù»ñ ³Ûëï»Õ ß³ï É³í Ï³ñáÕ³ÝáõÙ ¿ÇÝ ³å-
ñ»É£ ºë ·áõó»¨ ÙÝ³Ù` ë³ ÇÙ ù³Õ³ùÝ ¿, ³Ûëï»Õ »Ù 
ÍÝí»É, ³Ûëï»Õ »Ý ÍÝáÕÝ»ñÇë ·»ñ»½Ù³ÝÝ»ñÁ£ ÆëÏ ÇÙ 
»ñ»Ë³Ý»ñÇÝ Ï³Ù³ó-Ï³Ù³ó áõ½áõÙ »Ù Ñ»é³óÝ»É, ù³ÝÇ áñ 
¹ñëáõÙ ·áñÍ³ñ³ñáõÃÛ³Ùµ ½µ³Õí»ÉÝ ³í»ÉÇ Ñ»ßï ¿£ ²Ý·³Ù 
²ýñÇÏÛ³Ý »ñÏñÝ»ñáõÙ, Ç ½³ñÙ³Ýë ÇÝÓ, Ý»ñ¹ñáõÙ³ÛÇÝ 
¹³ßïÝ ³í»ÉÇ Ýå³ëï³íáñ ¿: ºÃ» Ð³Û³ëï³ÝáõÙ ûñ»Ýù-
Ý»ñÁ µ³ñ»É³í»Ýù áõ ÏÇñ³é»Ýù, Ñ³í³ï³ó»ù, ß³ï µ³Ý 
Ï÷áËíÇ£  

Ü³Ý» Ø³ñÏáëÛ³Ý, ³ÝÑ³ï Ó»éÝ»ñ»ó

ºë êÇñÇ³ÛÇó »Ù »Ï»É ºñ¨³Ý` ³ÕçÏ³ë Ñ»ï£ ò³ÝÏ³ÝáõÙ ¿ÇÝù 
ºñ¨³ÝáõÙ Ó»éÝ³ñÏ³ïÇñ³Ï³Ý ·áñÍáõÝ»áõÃÛáõÝ Í³í³É»É, 

ë³Ï³ÛÝ, ÇÝãå»ë Ñ³ëÏ³ó³, Ð³Û³ëï³ÝáõÙ Ï³Ý³Ýó 
µÇ½Ý»ëáõÙ ³Û¹ù³Ý ¿É Éáõñç ã»Ý í»ñ³µ»ñíáõÙ: öáñÓáõÙ »Ý 
³Ù»Ý Ï»ñå ËáãÁÝ¹áï»É£ Î³Ý³óÇ ¨ Ù³ÝÏ³Ï³Ý Ñ³·áõëïÇ 
Ë³ÝáõÃ »Ù µ³ó»É£ ì»ñç»ñë, Çµñ¨ Ñ³×³Ëáñ¹, Ñ³ñÏ³ÛÇÝÇ 
»ñÏáõ ³ßË³ïáÕ Ùï³Ý Ë³ÝáõÃ ¨ ÙÇ »ñÏáõ Ñ³·áõëï 
ÁÝïñ»óÇÝ, ÇëÏ í×³ñÙ³Ý Ñ³Ù³ñ ïí»óÇÝ 100 ²ØÜ ¹áÉ³ñ£ 
²ë³óÇ, áñ Ð³Û³ëï³ÝáõÙ ·áñÍ³ñùÝ»ñÁ ÙÇ³ÛÝ ¹ñ³Ùáí 
å»ïù ¿ ³ñí»Ý, ³ÛÉ ×³Ý³å³ñÑ ãÏ³: ê³Ï³ÛÝ ëÏë»óÇÝ 
³Ù»Ý Ï»ñå ÇÝÓ Ñ³Ùá½»É, Ã»` áãÇÝã, í»ñóñáõ£ Üñ³Ýó 
Ñ³çáÕí»ó ·áõÙ³ñÁ ¹Ý»É ë»Õ³ÝÇÝ, ÇÝãÇó Ñ»ïá Ý»ñë Ùï³Ý 
Ñ³ñÏ³ÛÇÝÇ ÙÛáõë ³ßË³ï³ÏÇóÝ»ñÁ ¨ ³ñÓ³Ý³·ñ»óÇÝ, 

áñ »ë ²ØÜ ¹áÉ³ñáí ·áñÍ³ñù »Ù Ï³ï³ñáõÙ£ Ð³Ùá½í³Í 
»Ù, áñ »Ã» ïÕ³Ù³ñ¹ ÉÇÝ»ñ, ³Û¹å»ë ã¿ÇÝ í³ñíÇ£ ÐÇÙ³ 
³ÕçÇÏë ÇÝÓ Ñ³Ùá½áõÙ ¿, áñ ÃáÕÝ»Ýù áõ ·Ý³Ýù, ù³ÝÇ áñ 
ÉñÇí ÑÇ³ëÃ³÷í»É ¿: ´³Ûó »ë ¹»é Ñ³Ù³éáõÙ »Ù: ò³ÝÏ³ó³ 
í»ñ³¹³éÝ³É ÇÙ Ñ³Ûñ»ÝÇù ¨ Ï³Ý·Ý»óÇ ËÝ¹ñÇ ³éç¨: ÐÇÙ³ 
Ç±Ýã ³Ý»Ù, ¹áõù ¿É ·Çï»ù`ß³ï ¹Åí³ñ ¿ Ð³Û³ëï³ÝáõÙ 
ÝáñÙ³É ³ßË³ï³Ýù ·ïÝ»É:  àñáß»É »Ù µ»ñ³Í Ñ³·áõëïÝ»ñÁ 
ÙÇ Ï»ñå Çñ³óÝ»Ù, áñÇó Ñ»ïá ³Ý»ÉÇùë Ïáñáß»Ù: ̧ »é å»ïù 
¿ ïáõ·³ÝùÁ ÙáõÍ»Ù:  ê÷ÛáõéùÇ Ý³Ë³ñ³ñáõÃÛáõÝÁ §²ñÇ 
ïáõÝ¦ Íñ³·ÇñÝ ¿ Çñ³Ï³Ý³óÝáõÙ ¨ Ù³ñ¹Ï³Ýó Ï³ÝãáõÙ 
Ñ³Ûñ»ÝÇù: ØÇÃ»± ³Ûëå»ë »Ý ÁÝ¹áõÝáõÙ Ñ³Ûñ»Ý³ÏÇóÝ»ñÇÝ ̈  
³ÛëåÇëÇ å³ÛÙ³ÝÝ»ñ ³é³ç³ñÏáõÙ: ²Ûëå»ë »Ã» ß³ñáõÝ³Ï-
íÇ, ³ÛÉ¨ë áã-áù ãÇ ó³ÝÏ³Ý³ í»ñ³¹³éÝ³É Ñ³Ûñ»ÝÇù:

êáýÇ Ø»Ññ³µÛ³Ý, ·ÉË³íáñ ïÝûñ»Ý, 
§Ø³Ï³¹³ÙÛ³Ý ¾Û ²ñ¦ ö´À

Ò»éÝ»ñ»óáõÃÛ³Ùµ ½µ³ÕíáõÙ »Ù 2003 Ãí³Ï³ÝÇó: 
2003-2007ÃÃ. ³ßË³ï»É »Ù §I-Mate games¦ Ï³½-
Ù³Ï»ñåáõÃÛáõÝáõÙ, ÇëÏ ¹ñ³ÝÇó Ñ»ïá` ÙÇÝã ûñë, ³ßË³ïáõÙ 
»Ù §Ø³Ï³¹³ÙÛ³Ý ¾Û ²ñ¦ ö´À-áõÙ: ºë Ñ³ÛÏ³Ï³Ý µÇ½Ý»ë 
ÙÇç³í³ÛñáõÙ áñ¨¿ ·»Ý¹»ñ³ÛÇÝ Ëïñ³Ï³Ý í»ñ³µ»ñÙáõÝù 
ã»Ù ½·³ó»É: ¶áõó» ¹³ å³ÛÙ³Ý³íáñí³Í ¿ Ýñ³Ýáí, áñ 
Ý»ñùÇÝ ßáõÏ³ÛÇ Ñ»ï ß³ï ã»Ù ³éÝãíáõÙ: ²ßË³ïáÕÝ»ñÇ 
Ñ»ï Ï³åí³Í ¿É` ÝÙ³Ý³ïÇå ËÝ¹Çñ ãáõÝ»Ù: ÆÝÓ ³í»ÉÇ 
ß³ï ³ÝÑ³Ý·ëï³óÝáõÙ »Ý áã Ã» ·»Ý¹»ñ³ÛÇÝ ËÝ¹ÇñÝ»ñÁ, 
³ÛÉ ³ÛÝ  ËáãÁÝ¹áïÝ»ñÁ, áñáÝó µÇ½Ý»ëáõÙ µ³ËíáõÙ ¿ 
ó³ÝÏ³ó³Í áù: úñÇÝ³Ï` Ù³ùë³ÛÇÝ Ñ³Ù³Ï³ñ·Á ß³ï 
¹³Ý¹³Õ ¨ ³ÝÏ³½Ù³Ï»ñå Ï³éáõÛó ¿ñ: ²Û¹ Ñ³Ù³Ï³ñ·ÇÝ 
µ³Ëí»óÇ, »ñµ Ý³ËÏÇÝ Ï³½Ù³Ï»ñåáõÃÛáõÝáõÙ ³ßË³-
ï»ÉÇë ëïÇåí³Í ¿Ç áñáß ³åñ³ÝùÝ»ñ ëï³Ý³É ¹ñëÇó: 
ê³ñë³÷»ÉÇ ¿ñ ï»ëÝ»É, Ã» áñù³Ý Í³Ýñ áõ ¹³Ý¹³Õ 
ù³ÛÉ»ñáí ¿ÇÝ Çñ³Ï³Ý³óíáõÙ Ù³ùë³½»ñÍÙ³Ý ÁÝÃ³ó³-
Ï³ñ·»ñÁ: ²åñ³ÝùÝ»ñÇ µ³ñ»Ñ³çáÕ ëï³Ý³ÉÁ Ù»Í³å»ë 
Ï³åí³Í ¿ñ Ýñ³ÝÇó, Ã» ïíÛ³É ûñÁ Ù³ùë³ÛÇÝ ï»ëáõãÁ ÇÝã 
ïñ³Ù³¹ñáõÃÛ³Ùµ Ï³ñÃÝ³Ý³ ùÝÇó: 

Ø»½ Ñ³Ù³ñ ³Ûëûñ Éáõñç ËÝ¹Çñ ¿ ³ÛÝ, áñ ¹ñëáõÙ 
Ð³Û³ëï³ÝÇ Ù³ëÇÝ µ³í³Ï³Ý³ã³÷ ï»Õ»Ï³óí³Í ã»Ý: 
´³óÇ èáõë³ëï³ÝÇóª  Ð³Û³ëï³ÝÇ ï»ÕÁ ù³ñï»½Ç íñ³ 
ß³ï ùã»ñÁ ·Çï»Ý: ºñµ ³ëáõÙ »Ýù §²ñÙ»ÝÇ³¦` Ñ³×³Ë 
Ñ³ëÏ³ÝáõÙ »Ý  §èáõÙÇÝÇ³¦: ²ÛÝáõ³Ù»Ý³ÛÝÇí` ¹³Ý¹³Õ, 
µ³Ûó Ñ³ëï³ï³Ï³Ùáñ»Ý ³é³ç »Ýù ·ÝáõÙ, »ë É³í³ï»ë 
»Ù ³å³·³ÛÇ Ñ³Ý¹»å:

Ä»ÝÛ³ ²½Ç½Û³Ý, Íñ³·ñ»ñÇ Õ»Ï³í³ñ,  
§Ò»éÝ³ñÏáõÃÛáõÝÝ»ñÇ ÇÝÏáõµ³ïáñ ÑÇÙÝ³¹ñ³Ù¦

î»Õ»Ï³ïí³Ï³Ý ï»ËÝáÉá·Ç³Ý»ñÇ (îî) áÉáñïáõÙ 
Ûáõñ³ù³ÝÛáõñ Ñ³ñÛáõñ ÁÝÏ»ñáõÃÛáõÝÇó ÙÇ³ÛÝ ï³ëÝÑÇÝ·áõÙ 
³é³çÇÝ ¹»ÙùÇ Ï³ñ·³íÇ×³ÏáõÙ Ï³ñáÕ »Ýù ï»ëÝ»É 
Ï³Ý³Ýó: ¸ñ³ÝáõÙ »ë ·»Ý¹»ñ³ÛÇÝ Ëïñ³Ï³ÝáõÃÛáõÝ ã»Ù 
ï»ëÝáõÙ, ³í»ÉÇ ßáõï` Ý³Ë³ëÇñáõÃÛ³Ý ËÝ¹Çñ  ¿: Î³Ý³Ýó 
ï»ë³ÝÏÛáõÝÇó` áÉáñïÁ ÙÇ ùÇã ËñÃÇÝ ¿ Ñ³Ù³ñíáõÙ: 
²Ù»Ý ÏÇÝ ã¿, áñ ³é³íáïÛ³Ý ³ñÃÝ³Ý³ÉÇë »ñ³½áõÙ ¿ 
Íñ³·ñ³íáñáÕ Ï³½Ù³Ï»ñåáõÃÛ³Ý ïÝûñ»Ý ¹³éÝ³É: ²í»ÉÇ 
ß³ï Ý³ËÁÝïñáõÙ »Ý ë»÷³Ï³Ý í³ñë³íÇñ³Ýáó Ï³Ù 
Ïñå³Ï áõÝ»Ý³É, ù³Ý ÙïÝ»É Éáõñç µÇ½Ý»ë: Ð³Ù»Ý³ÛÝ ¹»åë` 
áã ÙÇ Ë³Ý·³ñáÕ Ñ³Ý·³Ù³ù ã»Ù ÝÏ³ï»É` á¯ã ûñ»Ýë¹ñ³Ï³Ý 
¹³ßïáõÙ, á¯ã áõñÇß ³éáõÙÝ»ñáí: 2000 Ãí³Ï³ÝÇó »ë 
îî áÉáñïáõÙ »Ù, µáÉáñ Ã»Ù³Ý»ñáí ùÝÝ³ñÏáõÙÝ»ñÇ 
»Ù Ù³ëÝ³Ïó»É. Ï³Ý³Ýó  ËÝ¹ÇñÝ»ñÁ ÝáõÛÝÝ »Ý, ÇÝã-áñ 
ïÕ³Ù³ñ¹Ï³Ýó Ùáï: Â»¨ áÉáñïáõÙ Õ»Ï³í³ñ Ï³Ý³Ýó 
ù³Ý³ÏÁ ùÇã ¿, ë³Ï³ÛÝ ³ßË³ï³Ï³½Ù»ñáõÙ ³í»ÉÇ ß³ï ¿. 
³ßË³ïáÕÝ»ñÇ Ùáï³íáñ³å»ë 35-40%-Á Ï³Ý³Ûù »Ý:
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ÆÝãå»ë ó³ÝÏ³ó³Í áÉáñïáõÙ ·áñÍáõÝ»áõÃÛáõÝ Í³í³ÉáÕ 
·áñÍ³ñ³ñÝ»ñÁ, ³ÛÝå»ë ¿É Ù»Ýù ó³ÝÏ³ÝáõÙ »Ýù áõÝ»Ý³É 
Ñ³ñÏ³ÛÇÝ ³ñïáÝáõÃÛáõÝÝ»ñ: àõÝ»Ýù áñ³ÏÛ³É Ù³ëÝ³-
·»ïÝ»ñÇ å³Ñ³Ýç, ¨ µÇ½Ý»ë ÙÇç³í³ÛñÝ ¿É Ñ»ï½Ñ»ï» 
µ³ñ»É³ííáõÙ ¿, µ³Ûó ÙÇ¨ÝáõÛÝ ¿`·áñÍ³ñ³ñÝ»ñÇÝ ³é³ÛÅÙ 
¹³ ãÇ µ³í³ñ³ñáõÙ:

ÆñÇÝ³ ¸áõÙ³ÝÛ³Ý, ·áñÍ³¹Çñ ïÝûñ»Ý, §Ø»ÝÃáñ ¶ñ³ýÇÏë 
¸Çí»Éá÷Ù»ÝÃ ê»ñíÇë¦ ö´À

²ñ¹»Ý 12 ï³ñÇ ¿, ÇÝã ï»Õ»Ï³ïí³Ï³Ý ï»ËÝáÉá·Ç³Ý»ñÇ 
áÉáñïáõÙ »Ù ³ßË³ïáõÙ: 2005 Ãí³Ï³ÝÇó ÁÝÏ»ñáõÃÛ³Ý 
·áñÍ³¹Çñ ïÝûñ»ÝÝ »Ù, ÇëÏ ÙÇÝã ³Û¹ª 7 ï³ñÇ  »Õ»É 
»Ù Ù³ñ¹Ï³ÛÇÝ é»ëáõñëÝ»ñÇ Ï³é³í³ñÇã: Ø»ñ Ï³½Ù³-
Ï»ñåáõÃÛáõÝÁ ³Ù»ñÇÏÛ³Ý Ï³½Ù³Ï»ñåáõÃÛáõÝ ¿, ëáíáñ³-
µ³ñ ß÷íáõÙ »Ýù Ù»ñ ³ñï³ë³ÑÙ³ÝÛ³Ý Ù³ëÝ³×ÛáõÕ»ñÇ 
Ñ»ï, ÇëÏ ³ÛÝï»Õ ·»Ý¹»ñ³ÛÇÝ Ëïñ³Ï³ÝáõÃÛáõÝÝ»ñ ãÏ³Ý: 
Ð³Û³Ûëï³ÝÇ îî áÉáñïáõÙ ïÕ³Ù³ñ¹ÇÏ »Ý ·»ñÇßËáõÙ: 
àñå»ë Ï³½Ù³Ï»ñåáõÃÛ³Ý Õ»Ï³í³ñ` »ë ·»Ý¹»ñ³ÛÇÝ 
Ëïñ³Ï³ÝáõÃÛáõÝ ã»Ù ½·áõÙ, µ³Ûó áñáß í»ñ³å³ÑáõÙÝ»ñ 
³ñíáõÙ »Ý Ï³¹ñ»ñÇ ÁÝïñáõÃÛ³Ý Å³Ù³Ý³Ï: ÆÙ ³ßË³-
ï³Ýù³ÛÇÝ ·áñÍáõÝ»áõÃÛ³Ý ëÏ½µáõÙ ³ßË³ï³ÝùÇ ÁÝ¹áõÝ-
í»Éáõ ¹ÇÙáõÙ Ý»ñÏ³Û³óñ³Í Ï³Ý³Ýó áõ ³ÕçÇÏÝ»ñÇ 
Ñ³Ý¹»å Ã»ñ³Ñ³í³ïáõÃÛáõÝ Ï³ñ: Þ³ï»ñÁ Ï³ñÍáõÙ 
¿ÇÝ, áñ ÏÇÝÁ ãÇ Ï³ñáÕ ï»ËÝÇÏ³Ï³Ý É³í ·Çï»ÉÇùÝ»ñ 
áõÝ»Ý³É: ê³Ï³ÛÝ ³Û¹ Ï³ñÍÇùÁ ß³ï ßáõï ÷áËí»ó, 
áñáíÑ»ï¨, ·Çï»ù, Ï³Ý³Ûù áõ ³ÕçÇÏÝ»ñÝ ³í»ÉÇ Ó·ïáÕ 
»Ý, ³í»ÉÇ É³í »Ý ëáíáñáõÙ: ºÃ», ûñÇÝ³Ï, 7 ï³ñÇ ³é³ç 
Ù»ñ Ï³½Ù³Ï»ñåáõÃÛáõÝáõÙ Ï³ñ 4-5 ÏÇÝ ï»ËÝÇÏ³Ï³Ý 
³ßË³ïáÕ, ³å³ ³Ûë å³ÑÇ ¹ñáõÃÛ³Ùµ`16-18 Ç·³Ï³Ý ë»éÇ 
Ý»ñÏ³Û³óáõóÇãÝ»ñ áõÝ»Ýù: îÕ³Ù³ñ¹ÇÏ ¿É »Ý ï»ëÝáõÙ, áñ 
ÏÇÝ ³ßË³ïáÕÝ»ñÇ ù³Ý³ÏÝ ³×áõÙ ¿, áõ ¹³ µ³í³Ï³ÝÇÝ 
ßïÏáõÙ ¿ Çñ³íÇ×³ÏÁ:

´Ç½Ý»ëÇ ½³ñ·³óÙ³Ý ËáãÁÝ¹áïÝ»ñÇó »Ý ûñ»Ýë¹ñ³Ï³Ý 
µ³ó»ñÁ: úñÇÝ³Ï` Ù³ùë³ÛÇÝ Ñ³ñó»ñÁ Ï³ñ·³íáñáÕ 
ûñ»Ýë¹ñ³Ï³Ý ¹³ßïÁ µ³í³Ï³ÝÇÝ Ã»ñÇ ¿ ¨ áã ×ÏáõÝ: 
²ñï³ë³ÑÙ³ÝÛ³Ý Ï³½Ù³Ï»ñåáõÃÛáõÝÝ»ñÁ ëáíáñ³µ³ñ 
³ßË³ïáõÙ »Ý ûñ»Ýùáí, Ýñ³Ýù ëïí»ñ³ÛÇÝ Ñ³ñ³-
µ»ñáõÃÛáõÝÝ»ñÇÝ Í³ÝáÃ ã»Ý: ´³Ûó ûñ»Ýùáí ³ßË³ï»ÉÁ 
³Ñé»ÉÇ ·áõÙ³ñÝ»ñ ¿ ï³ÝáõÙ: Ð³ñÏ³ÛÇÝ ¹³ßïÝ ¿ ß³ï 
Ã»ñÇ, µ³ñ»Ýå³ëï å³ÛÙ³ÝÝ»ñ ëï»ÕÍí³Í ã»Ý µÇ½Ý»ëÁ 
ÝáñÙ³É ÑáõÝáí Í³í³É»Éáõ ¨ ÁÝ¹É³ÛÝ»Éáõ Ñ³Ù³ñ: Þ³ï 
µ³Ý Ï³Ëí³Í ¿ Ýñ³ÝÇó, Ã» ÇÝã Ï³½Ù³Ï»ñåáõÃÛáõÝ »ë 
Ý»ñÏ³Û³óÝáõÙ: ºÃ» Ù»Í Ï³½Ù³Ï»ñåáõÃÛáõÝ »ù ̈  áõÝ»ù Ù»Í 
·áõÙ³ñÝ»ñ áõ ýáÝ¹»ñ, ³í»ÉÇ Ñ»ßïáõÃÛ³Ùµ ÏÑ³ÕÃ³Ñ³ñ»ù 
ËáãÁÝ¹áïÝ»ñÁ: ÆëÏ »Ã» ÷áùñ Ï³½Ù³Ï»ñåáõÃÛáõÝ »ù, 
³å³ Ð³Û³ëï³ÝáõÙ ·áÛ³ï¨»ÉÁ ß³ï ¹Åí³ñ ¿ª Ñ³ßíÇ 
³éÝ»Éáí Ù»Í Ñ³ñÏ»ñÁ ¨ Ù³ùë³ÛÇÝ í×³ñÝ»ñÁ: ÊáëùÁ 
ûñ»Ýùáí ë³ÑÙ³Ýí³ÍÇ Ù³ëÇÝ ¿, ³åûñÇÝÇÇ Ù³ëÇÝ ã»Ù ¿É 
ËáëáõÙ: 

ê³ÃÇÏ ê»Ûñ³ÝÛ³Ý, ·áñÍ³¹Çñ ïÝûñ»Ý ¨ ·ÉË³íáñ 
ËÙµ³·Çñ,  §168 Å³Ù¦ êäÀ

àõÝ»Ù ÇÙ ë»÷³Ï³Ý µÇ½Ý»ëÁª §168 Å³Ù¦ Ã»ñÃÁ£ ²ÝÏ»ÕÍ 
³ë³Íª ³Ûë áõÃ ï³ñÇÝ»ñÇ ÁÝÃ³óùáõÙ »ñµ¨¿ ã»Ù Ñ³Ý¹Çå»É 
³ÛÝåÇëÇ ËáãÁÝ¹áïÇ, áñÁ å³ÛÙ³Ý³íáñí³Í ÉÇÝ»ñ ½áõï 
ÇÙ ÏÇÝ ÉÇÝ»Éáõ Ñ³Ý·³Ù³Ýùáí£ Î³ñÍáõÙ »Ùª ¹³ ³é³çÇÝ 
Ñ»ñÃÇÝ Ï³Ëí³Í ¿ Ñ»Ýó ÏÝáç í»ñ³µ»ñÙáõÝùÇó ¨ Ýñ³ÝÇó 
Ã» ÇÝù¹ ÇÝãå»ë »ë í»ñ³µ»ñíáõÙ ùá ¹ÇÙ³óÇÝÇÝ ¨ ùá 
³ßË³ï³ÝùÇÝ£ ºÃ» ·áñÍÇÝ óáõó³µ»ñáõÙ »ë Ï³Ý³óÇ, 
Ç·³Ï³Ý Ùáï»óáõÙ, ³å³ ÝÙ³Ý³ïÇå, ½áõï ³ñ³Ï³Ý 
Ùáï»óÙ³Ùµ å³ï³ëË³Ý »ë ëï³ÝáõÙ Ï³Ù ¹ÇÙ³¹ñáõÃÛ³Ý 
³ñÅ³Ý³ÝáõÙ: ÆëÏ »ñµ ¹ÝáõÙ »ë åñáý»ëÇáÝ³É ËÝ¹Çñ, 
Ñ³Ù³ñÅ»ù å³ï³ëË³Ý ¿É ëï³ÝáõÙ »ë: ºë, ûñÇÝ³Ï, 

ÙÇßï Ó·ï»É »Ù ÇÙ ³ßË³ï³ÝùÁ Ï³ï³ñ»ÉÇë` áñå»ë ÏÇÝ 
¹ÇïÙ³Ý ûµÛ»Ïï ãÑ³Ý¹Çë³Ý³É, ÁÝ¹Ñ³Ï³é³ÏÁª ÷áñÓ»É »Ù 
ÇÙ ÇÝï»É»Ïïáí ß÷áõÙÁ µ»ñ»É Ñ³í³ë³ñ ¹³ßï, áñï»Õ ãÏ³ 
ÏÇÝ-ïÕ³Ù³ñ¹, ³ÛÉ Ï³Ý Ù³ñ¹Ï³ÛÇÝ Ï³Ù ·áñÍÝ³Ï³Ý ×Çßï 
÷áËÑ³ñ³µ»ñáõÃÛáõÝÝ»ñ: 

Êïñ³Ï³ÝáõÃÛáõÝÁ Ã»ñ¨ë ³í»ÉÇ Ëáßáñ µÇ½Ý»ëÝ»ñáõÙ ¿ 
ÝÏ³ï»ÉÇ£ ä³ï×³éÝ»ñÁ ï³ñµ»ñ »Ý£ úñÇÝ³Ïª ·áñÍ³ñ³ñ 
ïÕ³Ù³ñ¹Ï³Ýó Ù»ç Ï³ Ñ³Ù»ñ³ßËáõÃÛáõÝ, ÇÝãÁ, ÙÇ·áõó», 
å³ÛÙ³Ý³íáñí³Í ¿ Ñ³ÛÏ³Ï³Ý ³í³Ý¹áõÛÃÝ»ñáí, ïÕ³-
Ù³ñ¹Ï³Ýó ÙÇç¨ ÷áËÑ³ñ³µ»ñáõÃÛáõÝÝ»ñáí ¨ ³ÛÉÝ£ îÕ³-
Ù³ñ¹ÇÏ Çñ³ñ ³í»ÉÇ ß³ï »Ý ³ç³ÏóáõÙ: Ð³Û Ï³Ý³Ýó 
Ùáï ³Û¹å»ë ã¿£ ÆÝÓ »ñµ»ù ïÕ³Ù³ñ¹ÇÏ ã»Ý ËáãÁÝ¹áï»É, 
ÇëÏ Ï³Ý³Ûù, áñáÝó ³ÝÓ³Ùµ Í³ÝáÃ ã»Ù »Õ»É, ÇÙ³ó»É »Ù, 
áñ ÷áñÓ»É »Ý: ºÃ» Ï³Ý³Ûù ¿É ëÏë»Ý Ñ³Ù»ñ³ßËáõÃÛáõÝ 
óáõó³µ»ñ»É, Çñ³ñ ³ç³Ïó»É, ÇÝãå»ë ïÕ³Ù³ñ¹ÇÏ, ³í»ÉÇ 
Ñ»ßï ÏÉÇÝÇ, ÏÏ³ñáÕ³Ý³Ý ¹ÇÙ³Ï³Û»É ³Ý·³Ù ³Ù»Ý³Ù»Í 
ËÝ¹ÇñÝ»ñÇÝ: ò³íáù` Ï³Ý³Ýó Ùáï »ë ã»Ù ï»ëÝáõÙ ³Û¹ 
Ñ³Ù³ËÙµí³ÍáõÃÛáõÝÁ£ ¸ñëáõÙ ¹³ ï»ëÝáõÙ »Ù, ï»ëÝáõÙ 
»Ùª ÇÝãå»ë »Ý ÙÇÙÛ³Ýó ³ç³ÏóáõÙ, á·¨áñáõÙ, å³Ûù³ñÇ 
¹áõñë ·³ÉÇë Ñ³ñÏ »Õ³Í ¹»åùáõÙ£ Ðáõëáí »Ùª Ù»½ Ùáï 
¿É ¹ñ³Ý ÏÑ³ëÝ»Ýù£ â»Ù áõ½áõÙ ·»ñ³·Ý³Ñ³ï»É Ù»ñ Ï³Ù 
Ã»ñ³·Ý³Ñ³ï»É ïÕ³Ù³ñ¹Ï³Ýó  ÑÝ³ñ³íáñáõÃÛáõÝÝ»ñÁ, 
µ³Ûó ÏÇÝÁ Ï³ñáÕ ¿ ·áñÍ³ñ³ñ ÙÇç³í³ÛñÇ ³éáÕç³óÙ³Ý 
¹»ñ ëï³ÝÓÝ»É: 

¸»ñ ¿ Ë³ÕáõÙ Ý³¨ ³í³Ý¹³Ï³Ý ³ÛÝ Ùï³Í»É³Ï»ñåÁ, 
áñ ïÕ³Ù³ñ¹Á ¹ñëÇ å³ïÝ ¿, ³ßË³ïáÕÁ, ·áõÙ³ñ ïáõÝ 
µ»ñáÕÁ, ÇëÏ ÏÇÝÁª ÁÝï³ÝÇùÁ å³ÑáÕÁ, ÁÝï³ÝÇùÇ 
Ñá·ë»ñÁ ÏÇëáÕÁ£ ¸ñ³ Ñ³Ù³ñ, »ñµ Ï³Ý³Ûù ÷áñÓáõÙ ¿ÇÝ 
ÙïÝ»É ¹ñëÇ ÏÛ³Ýù, ¹ÇÙ³¹ñáõÃÛ³Ý ¿ÇÝ Ñ³Ý¹ÇåáõÙ: Â»-
å»ï å»ïù ¿ Ýß»Ù, áñ ÏáÝÏñ»ï Ù»ñ áÉáñïáõÙ »ñ¨áõÛÃÁ 
ï³ñ³Íí³Í ã¿£ ²í»ÉÇÝª Ù»¹Ç³ ¹³ßïáõÙ Ï³Ý³Ûù ³í»ÉÇ 
ß³ï »Ý (ï³ñÇÝ»ñ ß³ñáõÝ³Ï Ï³ï³ÏáõÙ ¿ÇÝù, Ã» Ð³Û³ë-
ï³ÝáõÙ ÏÇÝ Éñ³·ñáÕÝ»ñÁ ³í»ÉÇ ß³ï »Ý, ù³ÝÇ áñ 
Ï³Ý³Ýó ã»Ý Í»ÍáõÙ)£ Î³ñÍáõÙ »Ù ÝáõÛÝÇëÏ É³í ÏÉÇÝ»ñ, áñ 
ïÕ³Ù³ñ¹ÇÏ Ù»¹Ç³áÉáñïáõÙ ÙÇ ùÇã ß³ï ÉÇÝ»ÇÝ, áñå»ë½Ç  
Ý»ñ¹³ßÝ³ÏáõÃÛáõÝ ÉÇÝ»ñ: ´Ç½Ý»ëÇ ï»ë³ÏÝ»ñ Ï³ÛÇÝ, 
áñ Ñ³Ù³ñíáõÙ ¿ÇÝ ïÕ³Ù³ñ¹Ï³ÛÇÝ, ë³Ï³ÛÝ ï³ñÇÝ»ñÇ 
ÁÝÃ³óùáõÙ ³Û¹ Ï³ñÍñ³ïÇå»ñÁ ³ëïÇ×³Ý³µ³ñ í»-
ñ³ÝáõÙ »Ý: ÐÇÙ³ ÷áËí»É ¿ Ùï³ÍáÕáõÃÛáõÝÁ. Ï³Ý 
Ï³Ý³Ûù, áñ Ñ³Ýù»ñáí »Ý ½µ³ÕíáõÙ: Ü³¨ ï»ëÝáõÙ »Ù, 
áñ ·áñÍ³ñ³ñ Ï³Ý³Ûù ³ñ¹»Ý  ß³ï É³í ·Çï³ÏóáõÙ »Ý 
Çñ»Ýó Çñ³íáõÝùÝ»ñÁ, ³í»ÉÇ ÇÝùÝ³íëï³Ñ »Ý ¹³éÝáõÙ áõ 
Ï³Û³ÝáõÙ£ 

Þ³ï Ñ³×³Ë ËÝ¹ÇñÝ»ñÁ ·³ÉÇë »Ý Ñ»Ýó ÁÝï³ÝÇùÇó, 
áñáíÑ»ï¨ »Ã» ãÏ³ ÷áË³¹³ñÓ Ñ³ñ·³Ýù ¨ Çñ³í³Ñ³í³-
ë³ñáõÃÛáõÝ ÁÝï³ÝÇùÝ»ñÇ Ý»ñëáõÙ, ¹áõñëÁ ³ñ¹»Ý ¹»Ïá-
ñ³óÇ³ ¿£ ÊÝ¹ÇñÝ ³í»ÉÇ ß³ï ëñ³ÝáõÙ ¿, áã Ã» µÇ½Ý»ëáõÙ: 

ÆëÏ ÁÝ¹Ñ³Ýñ³å»ë` µÇ½Ý»ëáõÙ (¨ áã ÙÇ³ÛÝ) ³Ù»Ý³Ù»Í 
ËáãÁÝ¹áïÁ Ñ³Ù³ñáõÙ »Ù ³ÛÝ, áñ ûñ»ÝùÝ»ñÁ Ñ³í³ë³ñ 
ã»Ý ÏÇñ³éíáõÙ£ ÊÝ¹ÇñÁ áã Ã» ûñ»ÝùÇ É³í Ï³Ù í³ï ÉÇÝ»ÉÝ 
¿, ³ÛÉ ³ÛÝ, áñ ÝáõÛÝ ûñ»ÝùÁ Ù»ÏÇ ÝÏ³ïÙ³Ùµ ÙÇ, ÇëÏ ÙÛáõëÇ 
ÝÏ³ïÙ³Ùµ ³ÛÉ Ó¨áí ¿ ÏÇñ³éíáõÙ£

ì»ñ³ ¶ñÇ·áñÛ³Ý-¼³ù³ñÛ³Ý, Ý³Ë³·³Ñ, §¶ÛáõÕÇ ÏÇÝ¦ 
ÐÎ, §Â³Ù³ñ ï³ïÇÏ¦ êäÀ

ºë úß³Ï³ÝáõÙ ½µ³ÕíáõÙ »Ù ãñ³·áñÍáõÃÛ³Ùµ` ³í³Ý-
¹³Ï³Ý áõ µ³Ýç³ñ»Õ»Ý³ÛÇÝ ãñ»ñÇ ³ñï³¹ñáõÃÛ³Ùµ: 
¶Çï»ù` Ñ³ÛÏ³Ï³Ý Çñ³Ï³ÝáõÃÛáõÝáõÙ,  ÇÝãå»ë ù³Õ³-
ù³Ï³ÝáõÃÛ³Ý Ù»ç, ³ÛÝå»ë ¿É µÇ½Ý»ëáõÙ` ïÕ³Ù³ñ¹ÇÏ 
³í»ÉÇ Ñ»ßï »Ý Ï³ñáÕ³ÝáõÙ ÇÝã-áñ ËÝ¹ÇñÝ»ñ ßñç³Ýó»É 
¨ ÉáõÍ»É: ÆëÏ  Ï³Ý³Ûù ³í»ÉÇ Ù»ÕÙ »Ý, ³í»ÉÇ ½áõëå, 

Ø»ÏÝ³µ³ÝáõÃÛáõÝÝ»ñ  Ô»Ï³í³ñ å³ßïáÝÝ»ñ ½µ³Õ»óÝáÕ Ï³Ý³Ûù
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Ñ³ïÏ³å»ë` ÏáéáõåóÇ³ÛÇ Ñ»ï Ï³åí³Í ËÝ¹ÇñÝ»ñáõÙ. 
³ßË³ïáõÙ »Ý ûñ»ÝùÇ ßñç³Ý³ÏÝ»ñáõÙ: ´³½Ù³ÃÇí ³éáõ-
Í³Ë»ñÇ, ã³÷áõù³Ý³ÏÇ ¨ ³ÛÉÝÇ Ù»ç Ï³Ý³Ûù ß³ï ³í»ÉÇ 
¹Åí³ñ »Ý ù³ÛÉÁ Ï³ï³ñáõÙ, áõ ÁÝ¹Ñ³Ýñ³å»ë` Ñ³Û 
Ï³Ý³Ûù ï³ÝÇó ß³ï ¹Åí³ñ »Ý ¹áõñë ·³ÉÇë: Ð³ïÏ³å»ë 
·ÛáõÕ³µÝ³Ï Ï³Ý³Ûù ß³ï ÏáÙåÉ»ùë³íáñí³Í »Ý: ´³-
óÇ ³Û¹` ³ÙáõëÇÝÝ»ñÁ ÃáõÛÉ ã»Ý ï³ÉÇë ÇÝùÝáõñáõÛÝ ·áñ-
ÍáõÝ»áõÃÛáõÝ Çñ³Ï³Ý³óÝ»É: î³ñÇÝ»ñ ³é³ç ÷áñÓ»óÇ 
²ñ³·³ÍáïÝÇ Ù³ñ½å»ï³ñ³ÝÇ ÙÇçáóáí ×ßï»É, Ã» áíù»ñ 
»Ý Ù³ñ½Ç ³ÏïÇí Ï³Ý³Ûù, áñå»ë½Ç Ýñ³Ýó ëáíáñ»óÝ»Ù 
·áñÍ ëÏë»É ÇÙ Ï³½Ù³Ï»ñåáõÃÛ³Ý ßñç³Ý³ÏÝ»ñáõÙ: ´³Ûó 
å»ï³Ï³Ý Ï³éáõÛóÝ»ñáõÙ Ï³ñÍáõÙ »Ý, áñ µÇ½Ý»ë Ï³ñáÕ 
»Ý áõÝ»Ý³É ÙÇ³ÛÝ ³ÛÝ Ï³Ý³Ûù, áíù»ñ ³ÙáõëÇÝ ãáõÝ»Ý:

ÆÙ µÇ½Ý»ëÁ ëï»ÕÍ»É »Ù 2003 Ãí³Ï³ÝÇÝ:  ÐÇÙÝ³Ï³ÝáõÙ 
³ñï³Ñ³ÝáõÙ »Ýù, áñáíÑ»ï¨ Ý»ñùÇÝ ßáõÏ³ÛáõÙ ÑÝ³ñ³íáñ 
ã¿ µÇ½Ý»ë Í³í³É»É: ä³ï³ëË³Ý³ïíáõÃÛ³Ý ËÝ¹Çñ 
Ï³: ²åñ³ÝùÁ í»ñóÝáõÙ »Ý, µ³Ûó í×³ñÙ³Ý ûñÁ ÉëáõÙ 
»ë. §·Çï»±ù ÁÝÏáõÛ½ µ»ñ»óÇÝ, ÁÝÏáõÛ½ ³é³Ýù, ËÝÓáñ 
µ»ñ»óÇÝ` ËÝÓáñ ³é³Ýù¦, áõ ³Û¹å»ë ß³ñáõÝ³Ï: ¶Ý³É-
·³Éáõ íñ³ ³ÝÇÙ³ëï Å³Ù³Ý³Ï áõ ·áõÙ³ñ »Ýù Í³ËëáõÙ:  
²ÛÅÙ` Ù»ñ »ñ³½³ÝùÁ Ã»Ïáõ½ ß³ï ÷áùñÇÏ ýÇñÙ³ÛÇÝ 
Ë³ÝáõÃ áõÝ»Ý³ÉÝ ¿, áñå»ë½Ç Ù»ñ ¿ÏáÉá·Ç³å»ë Ù³ùáõñ 
³ñï³¹ñ³ÝùÁ Ý³¨ Ñ³Ûñ»ÝÇùáõÙ í³×³é»Ýù: Ü³¨ Ýß»Ù, áñ 
Ð³Û³ëï³ÝáõÙ í³ñÏ»ñÁ ß³ï µ³ñÓñ ïáÏáë³¹ñáõÛùÝ»ñáí 
»Ý ïñíáõÙ: ÆëÏ í³ñÏ»ñÇ ¹ÇÙ³ó ·ñ³í³¹ñíáÕ ³Ýß³ñÅ 
·áõÛùÁ å»ïù ¿ ÉÇÝÇ ºñ¨³ÝáõÙ, ³ÛÝ ¿É` Ï»ÝïñáÝáõÙ: ØÇÝã¹»é 
í³ñÏ»ñÁ ³ñï³¹ñáÕÝ»ñÇÝ å»ïù ¿ ïñ³Ù³¹ñí»Ý ³é³Ýó 
ïáÏáë³¹ñáõÛùÇ, ³ÛÉ³å»ë ß³ï ¹Åí³ñ ¿ ½³ñ·³Ý³É:

ÈÇÉÇÃ ²ë³ïñÛ³Ý, Ý³Ë³·³Ñ, Ð³Û³ëï³ÝÇ »ñÇï³ë³ñ¹ 
Ï³Ý³Ýó ³ëáóÇ³óÇ³

Ø»ñ ³ëáóÇ³óÇ³Ý ÑÇÙÝ³¹ñí»É ¿ ¹»é¨ë 2004 Ãí³Ï³ÝÇÝ 
¨ Ýå³ï³Ï áõÝÇ ËÃ³Ý»Éáõ ÏÝáç ¹»ñÇ µ³ñÓñ³óáõÙÁ ÙÇ 
ß³ñù áÉáñïÝ»ñáõÙ: ²Ûëûñ Ï³Ý³Ûù ùÇã »Ý Ý»ñ·ñ³íí³Í 
Ñ³ë³ñ³Ï³Ï³Ý, ù³Õ³ù³Ï³Ý, ÏñÃ³Ï³Ý, ïÝï»ë³Ï³Ý 
¨ ³ÛÉ áÉáñïÝ»ñáõÙ: öáñÓáõÙ »Ýù ÉáõÍ»É µáÉáñ ³ÛÝ 
ËÝ¹ÇñÝ»ñÁ, áñáÝù Ë³Ý·³ñáõÙ »Ý Ð³Û³ëï³ÝáõÙ ÏÝáç 
¹»ñÇ µ³ñÓñ³óÙ³ÝÁ:  Ø»Ýù ³Ù»Ý³³é³çÝ³ÛÇÝÁ Ñ³Ù³-
ñáõÙ »Ýù ïÝï»ë³Ï³Ý áÉáñïÁ, ù³ÝÇ áñ ·³ÕïÝÇù 
ã¿, áñ Ù»ñ Ï³Ý³Ýó íñ³ ³Ûëûñ ÁÝÏ³Í ¿ Ý³¨ áñáß³ÏÇ 
ÝÛáõÃ³Ï³Ý å³ï³ëË³Ý³ïíáõÃÛáõÝ: Ø»ñ Ýå³ï³ÏÝ 
¿` û·Ý»É Ï³Ý³Ýó Ó»éÝ»ñ»óáõÃÛ³Ý ½³ñ·³óÙ³ÝÁ. ³Ûë 
Ó¨áí Ù»Ýù ÑÝ³ñ³íáñáõÃÛáõÝ ÏáõÝ»Ý³Ýù ³ÝóÝ»É ³í»ÉÇ 
Ï³ÛáõÝ Ñ³ë³ñ³ÏáõÃÛ³Ý ¨ ÁÝï³ÝÇùÇ ³í»ÉÇ Ï³ÛáõÝ 
Ùá¹»É ëï»ÕÍ»É: ä³ï³Ñ³Ï³Ý ã¿, áñ ß³ï Ñ»ï³ùñùÇñ 
Íñ³·Çñ Çñ³Ï³Ý³óñ»óÇÝù` §Î³Ý³Ýó Ó»éÝ»ñ»óáõ-
ÃÛ³Ý ½³ñ·³óáõÙÁ Ð³Û³ëï³ÝáõÙ¦ Ã»Ù³Ûáí: Ìñ³·ñÇ 
³ñ¹ÛáõÝùáõÙ µ³ó³Ñ³Ûïí»óÇÝ ³Ý·³Ù ³Ù»Ý³Ñ»é³íáñ 
Ù³ñ½»ñÇ ÏÇÝ Ó»éÝ»ñ»óÝ»ñÁ: Ò¨³íáñí»ó Ó»éÝ»ñ»ó Ï³-
Ý³Ýó ó³Ýó, áñï»Õ í»ñ Ñ³Ýí»óÇÝ ¨ ùÝÝ³ñÏí»óÇÝ ÙÇ 
ß³ñù ËÝ¹ÇñÝ»ñ: Ø³ëÝ³íáñ³å»ë` Ï³Ý³Ûù Ç±Ýã ·áñ-
ÍáõÝ»áõÃÛáõÝ »Ý Í³í³ÉáõÙ ·ÛáõÕ³ïÝï»ëáõÃÛ³Ý áÉáñ-
ïáõÙ, ÇÝãå»±ë »Ý Ñ³Ù³·áñÍ³ÏóáõÙ ³ÛÉ Ï³Ý³Ýó ¨ ³ÛÉ 
Ï³½Ù³Ï»ñåáõÃÛáõÝÝ»ñÇ Ñ»ï, áñù³Ýá±í »Ý Ý»ñ·ñ³íí³Í 
Ñ³Ù³ÛÝù³ÛÇÝ ÏÛ³ÝùÇÝ: Þ³ï Ï³ñ¨áñ ¿, áñ ïíÛ³É áÉáñïáõÙ 
Ñ³çáÕáõÃÛ³Ý Ñ³ë³Í ¨ ÷áñÓ³éáõÃÛáõÝ áõÝ»óáÕ Ï³Ý³Ýó 
Ëñ³ËáõëáõÙ »Ýù`Çñ»Ýó ÷áñÓÁ ÁÝ¹ûñÇÝ³Ï»ÉÇ ̈  ûñÇÝ³Ï»ÉÇ 
¹³ñÓÝ»Éáõ Ñ³Ù³ñ:

ö³ëïÝ ³ÛÝ ¿, áñ Ù»ñ ÏÛ³ÝùÇ ï³ñµ»ñ áÉáñïÝ»ñáõÙ Ï³ñ¨áñ 
¹Çñù»ñ ½µ³Õ»óÝáÕ Ï³Ý³Ûù ã»Ý Ý»ñÏ³Û³ÝáõÙ ³ÛÝ ã³÷áí, 
ÇÝãù³Ýáí ³ñÅ³ÝÇ »Ý:  ì»ñç»ñë ·ÛáõÕ³ïÝï»ëáõÃÛ³Ý 
áÉáñïáõÙ Ñ³çáÕáõÃÛ³Ý Ñ³ë³Í Ï³Ý³Ûù ³Û¹ Íñ³·ñÇ 

ßñç³Ý³ÏÝ»ñáõÙ ëï³ó³Ý §êÝÝ¹Ç áÉáñïÇ ÏÇÝ Ñ»ñáë¦ 
Ùñó³Ý³ÏÝ»ñ:

Ø»ñ Íñ³·ñ»ñÁ ß³ñáõÝ³Ï³Ï³Ý »Ý ÉÇÝ»Éáõ ¨ ÑáõÛë áõÝ»Ýù, 
áñ ³é³çÇÏ³ÛáõÙ µÇ½Ý»ëáõÙ ¨ ³ÛÉ áÉáñïÝ»ñáõÙ ÏÝáç ¹»ñÝ 
³í»ÉÇ Ïµ³ñÓñ³Ý³: 

Ü³Çñ³ Ü³Ñ³å»ïÛ³Ý, Ð³Û³ëï³ÝÇ Ð³Ýñ³å»ï³Ï³Ý 
Ïáõë³ÏóáõÃÛ³Ý ³ç³ÏóÙ³Ý Ñ³ÝÓÝ³ËÙµÇ Õ»Ï³í³ñ, §ÐÐ 
÷áùñ Ð¾Î-»ñÇ ÙÇáõÃÛ³Ý¦ Ý³Ë³·³Ñ

Ð³Û³ëï³ÝÁ Ýáñ ½³ñ·³óáÕ »ñÏÇñ ¿. 20 ï³ñÇ ¿, ÇÝã Ù»Ýù 
Ï³Û³ó»É »Ýù áñå»ë ³ÝÏ³Ë ¨ ÇÝùÝáõñáõÛÝ »ñÏÇñ£ ´³Ûó 
³Ûë Ï³ñ× Å³Ù³Ý³Ï³Ñ³ïí³ÍáõÙ Ï³Ý Ï³Ý³Ûù, áíù»ñ 
Çñ»Ýó áõñáõÛÝ ï»ÕÝ »Ý ½µ³Õ»óñ»É ù³Õ³ù³Ï³ÝáõÃÛ³Ý 
»õ µÇ½Ý»ëÇ Ù»ç£ 20 ï³ñÇÝ»ñÇ ÷á÷áËáõÃÛáõÝÝ»ñÁ ß³ï 
³ÏÝ³éáõ »Ý ¨ ¹³ ß³ï áõñ³Ë³ÉÇ ÷³ëï ¿£ ´áÉáñÝ ¿É 
³ñ¹»Ý Ñ³ëÏ³ÝáõÙ »Ý, áñ µÇ½Ý»ëÁ ÙÇ³ÛÝ ïÕ³Ù³ñ¹Ï³Ýó 
Ñ³Ù³ñ ã¿: Ð³ë³ñ³ÏáõÃÛ³Ý Ñ³Ù³ñ ³ñ¹»Ý ½³ñÙ³Ý³ÉÇ ã¿, 
»ñµ ÏÇÝÁ Ëáßáñ µÇ½Ý»ë ¿ Õ»Ï³í³ñáõÙ£ ²Ù»Ý³áõñ³Ë³ÉÇÝ 
³ÛÝ ¿, áñ ÏÇÝÝ ³Ûëûñ áã ÙÇ ³ßË³ï³ÝùÇó ãÇ í³Ë»ÝáõÙ£ 
ÎÇÝÁ Ï³ñáÕ ¿ ÇÝùÝáõñáõÛÝ ³é³ç ·Ý³É ¨ Ý»ñÏ³Û³Ý³ÉÇ 
ÉÇÝ»É µáÉáñ áÉáñïÝ»ñáõÙ£ ºí, ÇÑ³ñÏ», ³Ù»Ý³áÕçáõÝ»ÉÇÝ 
³ÛÝ ¿, áñ ïÕ³Ù³ñ¹ÇÏ ·Ý³Ñ³ïáõÙ ¨ ÁÝ¹áõÝáõÙ »Ý 
ÏÝáç ¹»ñÁ Ñ³ë³ñ³ÏáõÃÛ³Ý ¨ ù³Õ³ù³Ï³ÝáõÃÛ³Ý 
Ù»ç£ ²ÛëÇÝùÝª ÇÝã áñ ã³÷áí Ï³ñÍñ³ïÇå»ñÝ ³ñ¹»Ý 
Ïáïñí³Í »Ý. Ñ³ë³ñ³ÏáõÃÛáõÝÝ ÁÝ¹áõÝáõÙ ¿, áñ ÏÇÝÁ 
Ï³ñáÕ ¿ ³é³çÝáñ¹ ÉÇÝ»É£ ÊÝ¹ÇñÝ»ñ ¹»é¨ë ß³ï Ï³Ý, 
Ù³ëÝ³íáñ³å»ë` Ïó³ÝÏ³Ý³ÛÇ, áñ µ³ñ»É³íáõÙÝ»ñÁ 
ß³ñáõÝ³Ïí»ÇÝ Ý³¨ Ù³ùë³ÛÇÝ ¨ Ñ³ñÏ³ÛÇÝ ¹³ßïáõÙ, ÇÝãÁ 
ËÃ³Ý ÏÑ³¹Çë³Ý³ ÷áùñ ¨ ÙÇçÇÝ µÇ½Ý»ëÇ ½³ñ·³óÙ³Ý 
Ñ³Ù³ñ£ ºñÏñáñ¹` ³Ù»Ý³Ï³ñ¨áñ ËÝ¹ÇñÝ»ñÇó ¿ µ³ÝÏ³ÛÇÝ 
Ñ³Ù³Ï³ñ·Ç Ù³ïã»ÉÇáõÃÛáõÝÁ, ³ÛëÇÝùÝª ïñ³Ù³¹ñíáÕ 
í³ñÏ»ñÇ ïáÏáë³¹ñáõÛùÝ»ñÁ ¨ Å³ÙÏ»ïÝ»ñÁ£ ò³Íñ 
ïáÏáë³¹ñáõÛùáí »ñÏ³ñ³Å³ÙÏ»ï ó³ÝÏ³ó³Í ï»ë³ÏÇ 
í³ñÏ»ñÁ ³½¹³Ï ÏÑ³Ý¹Çë³Ý³Ý ïÝï»ëáõÃÛ³Ý ó³ÝÏ³ó³Í 
áÉáñïÇ ½³ñ·³óÙ³ÝÁ£ 

¶áñÍ³ñ³ñ Ï³Ý³Ýó ë³Ï³íáõÃÛáõÝÁ Ã»¯ µÇ½Ý»ëáõÙ, Ã»¯  
ù³Õ³ù³Ï³ÝáõÃÛ³Ý Ù»ç å³ÛÙ³Ý³íáñí³Í ¿ ³í»ÉÇ ß³ï 
³í³Ý¹áõÛÃÝ»ñáí£ Î³ñÍáõÙ »Ù` Ï·³ Ý³¨ ³ÛÝ Å³Ù³Ý³ÏÁ, 
»ñµ Õ»Ï³í³ñ ¹Çñù»ñáõÙ Ï³Ý³Ûù ã»Ý ½ÇçÇ ïÕ³Ù³ñ¹Ï³ó: 
ÆÑ³ñÏ», ¹³ ßáõï ãÇ ÉÇÝÇ, áñáíÑ»ï¨ Ù»Ýù ¹»é ³é³çÇÝ 
ù³ÛÉ»ñÝ »Ýù Ï³ï³ñáõÙ£ ÀÝ¹Ñ³Ýñ³å»ë` ÏÝáç ¹»ñÇ 
µ³ñÓñ³óÙ³Ý ·áñÍÁÝÃ³óÁ Ï³ñ»ÉÇ ¿ Ñ³Ù»Ù³ï»É Ù³Ý-
Ï³Ý ³é³çÇÝ ù³ÛÉ»ñÇ Ñ»ï£ ´³Ûó Ï³ÝóÝ»Ý ï³ñÇÝ»ñ, 
¨ ÏÇÝÁ ³í»ÉÇ Ñ³ëï³ïáõÝ ù³ÛÉ»ñáí Ï·ïÝÇ Çñ ï»ÕÁ 
Ñ³ë³ñ³ÏáõÃÛ³Ý ³Ù»Ý³ï³ñµ»ñ ¨ å³ï³ëË³Ý³ïáõ 
áÉáñïÝ»ñáõÙ£  

ÈÇÉÇ³ ¶¨áñ·Û³Ý, ¶áñÍ³ñ³ñ Ï³Ý³Ýó ³ç³ÏóÙ³Ý ÑÇÙ-
Ý³¹ñ³ÙÇ  Ý³Ë³·³Ñ, ÐÐ ³é¨ïñÇ ¨ ³ñ¹ÛáõÝ³µ»ñáõÃÛ³Ý 
å³É³ïÇ Ý³Ë³·³ÑÇ ËáñÑñ¹³Ï³Ý ·áñÍ³ñ³ñ ïáõñÇ½ÙÇ  
¨ ³ÛÉ ÙÇçáó³éáõÙÝ»ñÇ Ï³½Ù³Ï»ñåÙ³Ý Ñ³ñó»ñáí

¶áñÍ³ñ³ñáõÃÛ³Ùµ »Ù ½µ³ÕíáõÙ 1996 Ãí³Ï³ÝÇó: 
¶áñÍ³ñ³ñ Ï³Ý³Ýó ã¿Ç ó³ÝÏ³Ý³ ³é³ÝÓÝ³óÝ»É: ¶áñ-
Í³ñ³ñÁ ÙÝáõÙ ¿ ·áñÍ³ñ³ñ ó³ÝÏ³ó³Í áÉáñïáõÙ`³ÝÏ³Ë 
Çñ ë»é³ÛÇÝ å³ïÏ³Ý»ÉÇáõÃÛáõÝÇó: ºÃ» Ù³ñ¹Ý áõÝÇ 
µ³½³ÛÇÝ ÏñÃáõÃÛáõÝ, ÇÝùÝ ¿ ÑÇÙÝ³¹ñ»É Çñ µÇ½Ý»ëÁ, 
Ýñ³ ÏÇÝ Ï³Ù ïÕ³Ù³ñ¹ ÉÇÝ»ÉÁ áñ¨¿ Ýß³Ý³ÏáõÃÛáõÝ 
ãáõÝÇ: àñå»ë ³ë³ÍÇë ³å³óáõÛó` Ï³ñáÕ »Ù ûñÇÝ³Ï 
µ»ñ»É Ý³¨ ³ÛÝ, áñ §¶áñÍ³ñ³ñ Ï³Ý³Ýó ³ç³ÏóÙ³Ý¦ 
ÑÇÙÝ³¹ñ³ÙÇ ßñç³Ý³ÏÝ»ñáõÙ ß÷íáõÙ »Ýù 200-Çó ³í»ÉÇ 
·áñÍ³ñ³ñ Ï³Ý³Ýó Ñ»ï, ë³Ï³ÛÝ ÙÇÝã ûñë` Ýñ³ÝóÇó 
áñ¨¿ Ù»ÏÁ ¹Å·áÑáõÃÛáõÝ ãÇ Ý»ñÏ³Û³óñ»É ·»Ý¹»ñ³ÛÇÝ 

Ø»ÏÝ³µ³ÝáõÃÛáõÝÝ»ñ  Ô»Ï³í³ñ å³ßïáÝÝ»ñ ½µ³Õ»óÝáÕ Ï³Ý³Ûù
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Ëïñ³Ï³ÝáõÃÛ³Ý ³éáõÙáí: ÆÑ³ñÏ», Ï³Ý ·áñÍ³ñ³ñáõÃÛ³Ý 
áñáß³ÏÇ áÉáñïÝ»ñ, áñ ïÕ³Ù³ñ¹Ï³Ýó »Ý Ñ³ïáõÏ: ÖÇßï ¿, 
³Ûëûñ Ð³Û³ëï³ÝáõÙ µÇ½Ý»ë áõÝ»óáÕ Ï³Ý³Ûù ÁÝ¹³Ù»ÝÁ 
8 ïáÏáë »Ý Ï³½ÙáõÙ, ë³Ï³ÛÝ Ï³ñÍáõÙ »Ùª ¹³ Ñ³Û»ñÇ 
Ùï³Í»É³Ï»ñåÇó ¿ ·³ÉÇë, áã Ã» µÇ½Ý»ë ÙÇç³í³ÛñáõÙ 
ë»é³Ï³Ý Ëïñ³Ï³ÝáõÃÛáõÝÇó: ÐÇÙÝ³Ï³Ý ËÝ¹ÇñÝ ³ÛÝ ¿, 
áñ Ù»ñ Ï³Ý³Ûù ³í»ÉÇ ß³ï »Ý ÁÝï³ÝÇùÝ»ñÇÝ ÝíÇñí³Í ¨ 
³í»ÉÇ áõß »Ý ëÏëáõÙ µÇ½Ý»ëáí ½µ³Õí»É ¨ Ï³ñÇ»ñ³ ³Ý»É: 
Î³ñÇ»ñ³ÛÇ Ù³ëÇÝ Ï³Ý³Ûù Ùï³ÍáõÙ »Ý »ñ»Ë³Ý»ñÇÝ 
Ù»Í³óÝ»Éáõó Ñ»ïá ÙÇ³ÛÝ, ÇëÏ ïÕ³Ù³ñ¹ÇÏª ³ñ¹»Ý 
ã³÷³Ñ³ë ¹³éÝ³Éáõó Ñ»ïá: 

Ð³Ù³ñáõÙ  »Ù, áñ ÏÇÝÁ Ï³ñáÕ ¿ ³í»ÉÇ Ñ³çáÕ³Ï ÉÇÝ»É, 
»Ã» Çñ µÇ½Ý»ëÁ áã Ã» Å³é³Ý·»É ¿ ÇÝã-áñ Ù»ÏÇó Ï³Ù 

Ýí»ñ ëï³ó»É ³ÙáõëÝáõó, ³ÛÉ ë»÷³Ï³Ý áõÅ»ñáí áõ 
·Çï»ÉÇùÝ»ñáí ¿ ëï»ÕÍ»É:

æ»ÙÙ³ Ð³ëñ³ÃÛ³Ý, Ý³Ë³·³Ñ §Ð³Ù³Éë³ñ³Ý³Ï³Ý 
ÏñÃáõÃÛ³Ùµ Ï³Ý³Ýó ³ëáóÇ³óÇ³¦ ÐÎ 

Ø»ñ Ñ»ï³½áïáõÃÛáõÝÝ»ñÁ íÏ³ÛáõÙ »Ý, áñ ·áñÍ³ñ³ñ 
ÙÇç³í³ÛñáõÙ 25 ïáÏáëÁ Ï³Ý³Ûù »Ý: ê³Ï³ÛÝ ß³ï 
¹»åù»ñáõÙ µÇ½Ý»ëÁ ·ñ³ÝóíáõÙ ¿ ÏÝáç ³ÝáõÝáí, ÙÇÝã¹»é 
Çñ³Ï³ÝáõÙ` ·áñÍ³ñ³ñáõÃÛ³Ùµ ½µ³ÕíáõÙ »Ý Ýñ³Ýó 
ßñç³å³ïáÕ ïÕ³Ù³ñ¹ÇÏª ³ÙáõëÇÝÁ, »Õµ³ÛñÁ ¨ ³ÛÉÝ: 
´Ý³Ï³Ý³µ³ñ` ³Ûë ¹»åùáõÙ Çñ³Ï³Ý ã¿ å³ßïáÝ³Ï³Ý 
íÇ×³Ï³·ñáõÃÛ³Ý Ý»ñÏ³Û³óñ³Í ³ÛÝ ÃÇíÁ, Ã» Ð³Û³ë-
ï³ÝáõÙ Ó»éÝ³ñÏ³ï»ñ»ñÇ Ù»ç Ûáõñ³ù³ÝãÛáõñ ãáññáñ¹Á 
ÏÇÝ ¿: ºñÏñáñ¹ ËÝ¹ÇñÁ Ï³Û³ÝáõÙ ¿ Ýñ³ÝáõÙ, áñ ãáõÝ»Ýù 
ù³Õ³ù³Ï³ÝáõÃÛáõÝ ³ÛÝ Ï³Ý³Ýó Ñ³Ù³ñ, áíù»ñ Ýáñ 
»Ý ÙïÝáõÙ ·áñÍ³ñ³ñ ÙÇç³í³Ûñ: Ø³ëÝ³íáñ³å»ë` 
³ñïáÝáõÃÛáõÝÝ»ñ ãÏ³Ý, ÇëÏ Ï³Ý³Ýó Ñ³Ù³ñ ³í»ÉÇ ¹Åí³ñ 
¿ ½µ³Õí»É Ó»éÝ»ñ»óáõÃÛ³Ùµ áã ÙÇ³ÛÝ ýÇÝ³Ýë³Ï³Ý 
ÙÇçáóÝ»ñÇ ëÕáõÃÛ³Ý, ³ÛÉ Ý³¨ å»ï³Ï³Ý Ù³ñÙÇÝÝ»ñÇ ¨ 
Ñ³ë³ñ³Ï³Ï³Ý ë»ÏïáñÇ ÏáÕÙÇó µ³í³ñ³ñ û·ÝáõÃÛáõÝ 
ãëï³Ý³Éáõ å³ï×³éáí: Þ³ï ¹»åù»ñáõÙ µ³ó³Ï³ÛáõÙ 
»Ý µÇ½Ý»ëÁ Ï³é³í³ñ»Éáõ ³ÝÑñ³Å»ßï ·Çï»ÉÇùÝ»ñÁ: Â»¯  
Ï³é³í³ñÙ³Ýª ï»ë³Ï»ïÇó, Ã»¯  ýÇÝ³Ýë³Ï³Ý ³éáõÙáí 
áã µáÉáñÝ »Ý å³ïñ³ëï: 

Î³ Ý³¨ ÙÇ ËÝ¹Çñ, áñ ÇÝÓ ÃíáõÙ ¿` ùÇã Ï³ñ¨áñ ã¿. ãÏ³ 
ÏÇÝ Ó»éÝ³ñÏ³ï»ñ»ñÇÝ áõÕÕí³Í Ù³ëÝ³·Çï³óí³Í 
³ç³ÏóáõÃÛáõÝ ³ÛÝ áÉáñïÝ»ñáõÙ, áñï»Õ Çñ»Ýù áõ½áõÙ »Ý 
Ó»éÝ³ñÏ³ïÇñáõÃÛ³Ùµ ½µ³Õí»É: 

Ø»Ýù Ð³Û³ëï³ÝÇ ÑÇÝ· Ù³ñ½»ñáõÙ áõëáõÙÝ³ëÇñ»É »Ýù 

·»Ý¹»ñ³ÛÇÝ ÑÇÙÝ³ËÝ¹ÇñÁ Ó»éÝ³ñÏ³ïÇñáõÃÛ³Ý áÉáñ-
ïáõÙ: ²ñ¹ÛáõÝùÁ Ñ»ï¨Û³ÉÝ ¿` ºñ¨³ÝáõÙ ÏÇÝ ·áñÍ³ñ³ñÝ»ñÁ 
Ñ³Ù»Ù³ï³µ³ñ ß³ï »Ý, Ù³ñ½»ñáõÙ` ³ÝÑ³Ù»Ù³ï ùÇã, 
Ñ³ïÏ³å»ë ·ÛáõÕ³ïÝï»ëáõÃÛ³Ý Ï³Ù ·ÛáõÕ³ïÝï»ë³Ï³Ý 
ÙÃ»ñùÝ»ñÇ í»ñ³Ùß³ÏÙ³Ý áÉáñïÝ»ñáõÙ: ºë Ï³ñÍáõÙ 
»Ù, áñ ³Û¹ Ñ³ñó»ñáí ½µ³ÕíáÕ ·»ñ³ï»ëãáõÃÛáõÝÝ»ñÁ, 
³é³çÇÝ Ñ»ñÃÇÝ` ·ÛáõÕ³ïÝï»ëáõÃÛ³Ý Ý³Ë³ñ³ñáõÃÛáõÝÁ, 
·ÛáõÕ³Ï³Ý í³Ûñ»ñáõÙ å»ïù ¿ ß³ï ³í»ÉÇ ³ç³Ïó»Ý ³ÛÝ 
Ï³Ý³Ýó, áñáÝù ïíÛ³É áÉáñïáõÙ ÇÝùÝáõñáõÛÝ µÇ½Ý»ë 
»Ý ó³ÝÏ³ÝáõÙ ÑÇÙÝ³¹ñ»É: ºñµ»ÙÝ ³Ý·³Ù ·áñÍáÕ 
·ÛáõÕïÝï»ëáõÃÛáõÝÝ»ñÇ ÏÇÝ Õ»Ï³í³ñÝ»ñÁ ³ç³ÏóáõÃÛáõÝ 
ãáõÝ»Ý³Éáõ å³ï×³éáí ã»Ý Ï³ñáÕ³ÝáõÙ ³ÛÝ ½³ñ·³óÝ»É£ 

Þ³ï ÃáõÛÉ ¿ ·ÛáõÕ³Ï³Ý í³Ûñ»ñáõÙ ÙÇçïÝï»ë³Ï³Ý 
Ïááå»ñ³óÇ³Ý£ ²ÙµáÕç ³ßË³ñÑáõÙ ÷áùñ Ó»éÝ»ñ»óÝ»ñÁ, 
Ñ³ïÏ³å»ë` ·ÛáõÕ³Ï³Ý í³Ûñ»ñáõÙ, ëï»ÕÍ»É »Ý ÷áùñ 
ÙÇ³íáñáõÙÝ»ñ, áñáÝù, Ù»ÏÁ ÙÛáõëÇÝ ³ç³Ïó»Éáí, ½³ñ·³-
ÝáõÙ »Ý£ Ø»½ Ùáï Ï³¯Ù Ù»Í µÇ½Ý»ëÁ ÏÉ³ÝáõÙ ¿ ³Û¹ ÷áùñ 
Ó»éÝ³ñÏ³ï»ñ»ñÇÝ, ½ñÏáõÙ ¿ ÇÝùÝáõñáõÛÝ ½³ñ·³Ý³Éáõ 
ÑÝ³ñ³íáñáõÃÛáõÝÇó, Ï³¯Ù ãÏ³Ý Ïááå»ñ³óÇ³ÛÇ ³ÛÝåÇëÇ 
Ó¨»ñ,  áñï»Õ ÏÇÝ Ó»éÝ³ñÏ³ï»ñ»ñÁ Ï³ñáÕ »Ý ÉÇ³ñÅ»ù 
ÇÝùÝ³¹ñë¨áñí»É£ 

ÆÙ Ï³ñÍÇùáíª Ñ³ñÏ³íáñ ¿ Ùß³Ï»É Ï³Ý³Ýó é»ëáõñëÁ 
·ÛáõÕ³ïÝï»ëáõÃÛ³Ý, Ù³ëÝ³íáñ³å»ë` ·ÛáõÕ³ïÝï»ë³-
Ï³Ý ÙÃ»ñùÝ»ñÇ í»ñ³Ùß³ÏÙ³Ý ¨ ³ñï³¹ñáõÃÛ³Ý Ù»ç 
û·ï³·áñÍ»Éáõ Ù»Ë³ÝÇ½ÙÇÝ»ñ, ³ÝÏ³Ë Ýñ³ÝÇóª áÙ³Ýó 
¹³ ¹áõñ ¿ ·³ÉÇë, Ã» áã£ Ø»Ýù Ý³ËÏÇÝáõÙ ¿É ß³ï ã»Ýù 
áõÝ»ó»É ·áñÍ³ñ³ÝÝ»ñÇ ÏÇÝ ïÝûñ»ÝÝ»ñ, µ³Ûó ÑÇÙ³, »ñµ 
³Û¹ ÑÝ³ñ³íáñáõÃÛáõÝÁ ëï»ÕÍíáõÙ ¿, å»ïù ¿ Ëñ³ËáõëÙ³Ý 
Ù»Ë³ÝÇ½ÙÝ»ñÇ Ù³ëÇÝ Ùï³Í»Ýù£ 

ì»ñçÇÝ ßñç³ÝáõÙ µ³ÝÏ»ñÁ Ñ³Ûï³ñ³ñáõÙ »Ý, Ã» Ï³Ý³Ýó 
ÙÇ³ÙëÛ³ÏÇ Ï³å³ÏóáõÃÛ³Ùµ ³ç³ÏóáõÙ »Ý Ï³Ý³Ýó£ 
´³Ûó ÇÝãá±í »Ý ³ç³ÏóáõÙ: ÜáõÛÝ ïáÏáë³¹ñáõÛùÝ ¿ ¹ñí³Í 
í³ñÏ»ñÇ íñ³, ÇÝãå»ë ÙÛáõë µáÉáñÇ Ñ³Ù³ñ: 

ØÇ Ñ³ñó ¨ë Ï³. Ï³Ý³Ýó ½·³ÉÇ Ù³ëÁ ãáõÝÇ Çñ 
ë»÷³Ï³ÝáõÃÛáõÝÁ£ Ø³ñ½»ñáõÙ ß³ï ¿ Ñ³Ý¹ÇåáõÙ Ñ»ï¨Û³É 
Çñ³íÇ×³ÏÁ. ë»÷³Ï³ÝáõÃÛáõÝÁ ·ñ³Ýóí³Í ¿ ³ÙáõëÝáõ 
íñ³, ³ÙáõëÇÝÁ ·Ý³ó»É ¿ Ëáå³Ý, ÇëÏ ÏÇÝÁ ãÇ Ï³ñáÕ ·ñ³í 
¹Ý»É ³ÛÝ, ÇÝã Çñ»Ý ãÇ å³ïÏ³ÝáõÙ£ Ð»ï¨³µ³ñ` å»ïù ¿ 
Ùï³Í»É ³é³Ýó ·ñ³íÇ í³ñÏ»ñ ï³Éáõ Ù³ëÇÝ, áñ Ï³Ý³Ûù 
Ï³ñáÕ³Ý³Ý Çñ»Ýó Íñ³·ñ»ñÝ Çñ³Ï³Ý³óÝ»É£ 

²í»É³óÝ»Ù Ý³¨, áñ ·ÛáõÕ³ïÝï»ëáõÃÛ³Ý áÉáñïáõÙ Ç 
ëÏ½µ³Ý» ³í»ÉÇ ß³ï »Ý »Õ»É ïÕ³Ù³ñ¹ÇÏ, ÇÝãÁ Ã»ñ¨ë 
å³ÛÙ³Ý³íáñí³Í ¿ Ó¨³íáñí³Í ³í³Ý¹áõÛÃÝ»ñáí£ Ð³í³-
ë³ñ³Ïßé»Éáõ Ñ³Ù³ñ Ñ³ñÏ³íáñ ¿ ³ñïáÝáõÃÛáõÝÝ»ñ 
ë³ÑÙ³Ý»É Ï³Ý³Ýó Ñ³Ù³ñ£ 

Î³Ý³Ýó Ý»ñ·ñ³íí³ÍáõÃÛ³Ý Ëñ³ËáõëÙ³Ý Ñ³ñóáõÙ 
Ñ³ë³ñ³Ï³Ï³Ý ë»ÏïáñÁ ¨ë Ï³ñáÕ ¿ Ù»Í ¹»ñ áõÝ»Ý³É: 
Ð³ñÏ³íáñ ¿ Ýñ³Ýó ëáíáñ»óÝ»É Ñ³ßí³å³ÑáõÃÛáõÝ, 
Ï³é³í³ñáõÙ, Í³ÝáÃ³óÝ»É ßáõÏ³Ý»ñÇÝ, û·Ý»É ËáñÑÁñ-
¹³ïíáõÃÛ³Ùµ ¨ ³ÛÉÝ: ÞáõÏ³Û³Ï³Ý Ñ³ñ³µ»ñáõÃÛáõÝÝ»ñÇ 
å³ñ³·³ÛáõÙ ë³ ß³ï Ï³ñ¨áñ ¿£ 

ä»ïù ¿ ÷áñÓ»Ýù ï»Õ»ñáõÙ ½³ñ·³óÝ»É ³Û¹ Ùß³ÏáõÛÃÁª 
Ý³¨ Ù³ñ½å»ï³ñ³ÝÝ»ñÇ, ù³Õ³ù³å»ï³ñ³ÝÝ»ñÇ ¨ 
·ÛáõÕ³å»ï³ñ³ÝÝ»ñÇ ÙÇçáóáí£ ¶ÛáõÕÇ µÝ³ÏãáõÃÛ³Ý Ù»Í 
Ù³ëÁ, ³é³çÇÝ Ñ»ñÃÇÝ Ï³Ý³Ûù, ÓÙé³Ý ³ÙÇëÝ»ñÇÝ ãáõÝÇ 
½µ³Õí³ÍáõÃÛáõÝ£ 

öáùñ µÇ½Ý»ëÇÝ ¨ Ýñ³ÝáõÙ ÏÝáç ¹»ñÇÝ Ñ³ñÏ³íáñ ¿ Éáõñç 
áõß³¹ñáõÃÛáõÝ ¹³ñÓÝ»É, Ùß³Ï»É é³½Ù³í³ñáõÃÛáõÝ, ÇÝã-
å»ë ûñÇÝ³Ï Ø»ñÓµ³ÉÃÇÏ³ÛáõÙ:  

Ø»ÏÝ³µ³ÝáõÃÛáõÝÝ»ñ  Ô»Ï³í³ñ å³ßïáÝÝ»ñ ½µ³Õ»óÝáÕ Ï³Ý³Ûù
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AmCham Interview with the First Deputy 
Minister of Economy Karine Minasyan 

 Ms. Minasyan, do you think that women have a sufficient 
role in promoting the business environment in Armenia? In 
your opinion, what are the differences in the approach of men 
and women? 

Business people are a special type of people irrespective of 
gender. These are people who create new values and are 
ready to face exposure to risks. From this perspective, I think 
that men and women have more similarities than differences. 
Business people are, in a sense, peaceful warriors, since get-
ting involved in business activities means withstanding strong 
competition, which is sometimes unfair. It also envisages ups 
and downs, after which one has to find the strength to move 
forward. Unfortunately, there is no decent attitude towards 
the business person in our country and there is no complete 
understanding that this stratum provides for economic growth 
and progress, whereas, those involved in business consti-
tute the most sensitive part of the population, which reacts to 
changes in a speedy manner. This means that if businesses 
are not happy about the environment, they search and find 
a different one, which can offer them comfortable conditions 
and support them in implementing the best of their ideas. In 
recent years, the government of Armenia has been imple-
menting a number of actions aimed at improving the business 
environment. Many international organizations have qualified 
these actions as serious progress. We are consistent in our 
work in several directions, in particular the reform of the au-
diting system, simplification of administration, the “Regulatory 
guillotine” project, which is already underway, the small- and 
medium-sized enterprise (SME) support council under the 
Armenian Prime Minister, which resolves the pending issues 
raised by businesses, etc. Thus, I hope that in the near future 
we will face the situation where the business environment in 
Armenia will be among the most attractive ones in the region. 

Does the Armenian government implement sustainable and 
continuous programs aimed at promoting female participa-
tion in business? If yes, please describe.

Up until now, we have not separated men and women when 
developing SME state assistance programs and I think that 
conceptually this is a fair approach. The government pro-
motes small and medium enterprises and it seems that there 
is no difference if the head is a man or a woman. Neverthe-
less, recent surveys have shown that the time has come to 
compile and implement separate assistance program for fe-
male entrepreneurs.  This year, we have added to the SME 
state assistance program a small, but separate section on 
female entrepreneurship development. We also conduct ne-
gotiations with donor organizations on attracting additional 
resources to assist women in business and implementing 
various programs. 

Does the Armenian ministry of economy have statistics on 
female entrepreneurs, which would also reflect upon the par-
ticipation of women in small and medium enterprises?

The Armenian ministry of economy does not have separate 
statistics on female entrepreneurs. However, independent 

surveys have been conducted during the recent years, which 
reveal the specifics of doing business for women. According 
to some statistics, today, women in business do not exceed 8 
percent. Even more, the number of women in general unem-
ployment statistics prevails. Women’s initiatives are mainly 
concentrated in the areas of services, textile, food manufac-
turing, and education. It is also a rather interesting fact that 
women constitute the majority in non-governmental organiza-
tions.  

Which are, in your opinion, the main challenges, which pre-
vent women from getting involved in business activities? 

In Armenia, women’s potential in the economic sector is not 
yet disclosed.  This is preconditioned by the fact that the or-
ganizational capital of a civilized way of doing business is still 
being formed and many institutes, which make it easier to 
take up business activities, are still lacking. The trade distribu-
tion networks do not perform properly, while the administra-
tion is rather costly and often unpredictable. Contract imple-
mentation in Armenia has not yet become a part of business 
culture.  Entrepreneurship in Armenia is more “masculine” 
and, in many cases, arguments are being resolved through 
fighting and the promises are not kept. Such an environment 
creates additional difficulties for women. It is not a secret that 
women are more law-abiding and more diligent in all kinds of 
relations, which naturally makes them more vulnerable in our 
market. This is the reason why female entrepreneurs need 
additional assistance and, in some cases, even protection.  

Don’t you think that the number of female entrepreneurs will 
naturally increase if the business sector undergoes serious 
reforms?  

Let me stress one more time that the improvement of the busi-
ness environment is one of the priorities of the Armenian gov-
ernment.  The issues that concern businesses are under the 
direct supervision of the prime minister. I think that improving 
the business environment is a two-way street. The impres-
sion is that we have appeared in a vicious circle where the 
government does not trust the businessman, the business-
man does not trust the government and on top of this, there 
is no trust between the businessmen themselves. Today, 
neither businesses nor the government can resolve the accu-
mulated issues alone. Success can be achieved only through 
unifying the efforts and creating the atmosphere of trust in 
business sector. This is exactly how the ministry of economy 
works. We bring all of our projects to life through employing 
public-private partnership techniques and we discuss them 
with business sector representatives, and international and 
non-governmental organizations. We create platforms for 
discussion to provide the right solutions through joint efforts. 
Now, we have reached the situation where merely raising the 
issue is sometimes enough to get immediate solutions. 

What would you advise to start-up businesses?

I would advise those women who have interesting ideas and 
want to transform them into business initiatives, to spread 
them on to their families, friends and relatives. If by doing so, 
you notice certain interest towards your initiatives and you 
are ready to make even small investment to bring this idea 
to life, then be bold in your endeavors. There is a need for 
detailed calculations. You can visit our Small and Medium 
Entrepreneurship Development National Center, where you 
will receive free consultation. Get acquainted with assistance 
programs and try finding partners. Please, do not be afraid of 
challenges and obstacles. If you have noticed, all those who 
have encountered certain success do not complain as a rule. 
The risk is a new quality of life. Be risky-this will make your 
life rather interesting. 

Interview  Karine Minasyan
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²Ù»ñÇÏ³ÛÇ ³é»õïñÇ å³É³ïÇ
Ñ³ñó³½ñáõÛóÁ ÐÐ ¿ÏáÝáÙÇÏ³ÛÇ Ý³Ë³ñ³ñÇ 
³é³çÇÝ ï»Õ³Ï³É Î³ñÇÝ» ØÇÝ³ëÛ³ÝÇ Ñ»ï

 îÇÏÇÝ ØÇÝ³ëÛ³Ý, 
³ñ¹Ûáù Ï³ñ¨áñáõ±Ù 
»ù Ï³Ý³Ýó ¹»ñÁ Ð³-
Û³ëï³ÝáõÙ ·áñÍ³ñ³ñ 
ÙÇç³í³ÛñÁ ½³ñ·³óÝ»-
Éáõ ³éáõÙáí: àñá±Ýù »Ý, 
Ò»ñ Ï³ñÍÇùáí, ÏÇÝ ¨ 
ïÕ³Ù³ñ¹ ·áñÍ³ñ³ñÇ 
·áñÍ»É³á×Ç ¨ Ùáï»-
óáõÙÝ»ñÇ ï³ñµ»ñáõ-
ÃÛáõÝÝ»ñÁ:

¶áñÍ³ñ³ñÁ Ù³ñ¹áõ Ñ³ïáõÏ ï»ë³Ï ¿` ³ÝÏ³Ë ë»é³Ï³Ý 
å³ïÏ³Ý»ÉÇáõÃÛáõÝÇó. Ù³ñ¹, áí Ýáñ µ³Ý ¿ ëï»ÕÍáõÙ ¨ 
å³ïñ³ëï ¿ ¹ÇÙ»É éÇëÏÇ: ²Ûë ³éáõÙáí, Ï³ñÍáõÙ »Ù, ÏÇÝ ¨ 
ïÕ³Ù³ñ¹ ·áñÍ³ñ³ñÝ»ñÝ ³í»ÉÇ ß³ï ÁÝ¹Ñ³ÝñáõÃÛáõÝÝ»ñ 
áõÝ»Ý, ù³Ý ï³ñµ»ñáõÃÛáõÝÝ»ñ: 

¶áñÍ³ñ³ñÝ»ñÁ áñáß ÇÙ³ëïáí Ë³Õ³Õ Ù³ñïÇÏÝ»ñ »Ý: 
â¿± áñ ·áñÍ³ñ³ñáõÃÛ³Ùµ ½µ³Õí»ÉÁ »ÝÃ³¹ñáõÙ ¿ Ïáßï 
Ùñó³ÏóáõÃÛáõÝ` »ñµ»ÙÝ áã ³ñ¹³ñ, ÃéÇãù ¨ ³ÝÏáõÙ, ÇÝãÇó 
Ñ»ïá å»ïù ¿ Ï³ñáÕ³Ý³ë ³é³ç ·Ý³Éáõ Ýáñ áõÅ ·ïÝ»É ùá 
Ù»ç: ò³íáù, Ù»ñ »ñÏñáõÙ ·áñÍ³ñ³ñÝ»ñÇ ÝÏ³ïÙ³Ùµ ¹»é 
ãÇ Ó¨³íáñí»É å³ïß³× í»ñ³µ»ñÙáõÝù, ¹»é¨ë ÉÇ³ñÅ»ù ã¿ 
·Çï³ÏóáõÙÁ, áñ Ñ»Ýó ³Ûë Ë³íÝ ¿ ³å³ÑáíáõÙ ïÝï»ëáõ-
ÃÛ³Ý ½³ñ·³óáõÙÁ ¨ ³é³çÁÝÃ³óÁ: ØÇÝã¹»é ·áñÍ³ñ³ñáõ-
ÃÛ³Ùµ ½µ³ÕíáÕÝ»ñÁ Ù»ñ µÝ³ÏãáõÃÛ³Ý ³Ù»Ý³½·³ÛáõÝ 
Ë³íÝ »Ý ¨ ß³ï ³ñ³· »Ý ³ñÓ³·³ÝùáõÙ ÷á÷áËáõÃÛáõÝ-
Ý»ñÇÝ, áõ »Ã» ÙÇç³í³ÛñÝ Çñ»Ýó ãÇ ·áÑ³óÝáõÙ, ³å³ Ýñ³Ýù 
÷ÝïñáõÙ ¨ ·ïÝáõÙ »Ý Ýáñ ÙÇç³í³Ûñ, áñï»Õ Ñ³ñÙ³ñ³-
í»ï å³ÛÙ³ÝÝ»ñ »Ý ëï»ÕÍí³Í ¨ áñï»Õ Çñ»Ýù Ï³ñáÕ »Ý 
É³í³·áõÛÝë Çñ³Ï³Ý³óÝ»É Çñ»Ýó  ·³Õ³÷³ñÝ»ñÁ:  

ì»ñçÇÝ ï³ñÇÝ»ñÇÝ Ð³Û³ëï³ÝÇ Ï³é³í³ñáõÃÛáõÝÁ 
É³ÛÝ³Í³í³É ù³ÛÉ»ñ ¿ Í»éÝ³ñÏáõÙ µÇ½Ý»ë ÙÇç³í³ÛñÁ 
Ï³ï³ñ»É³·áñÍ»Éáõ áõÕÕáõÃÛ³Ùµ: ́ ³½Ù³ÃÇí ÙÇç³½·³ÛÇÝ 
Ï³½Ù³Ï»ñåáõÃÛáõÝÝ»ñ ³Û¹ ù³ÛÉ»ñÁ ·Ý³Ñ³ï»É »Ý 
áñå»ë ¿³Ï³Ý ³é³çÁÝÃ³ó: Ø»Ýù Ñ»ï¨áÕ³Ï³Ý Ï»ñåáí 
ß³ñáõÝ³ÏáõÙ »Ýù ³ßË³ï³ÝùÁ ÙÇ ù³ÝÇ áõÕÕáõÃÛáõÝÝ»ñáí, 
Ù³ëÝ³íáñ³å»ë` Ï³ï³ñíáõÙ ¿ ëïáõ·Ù³Ý Ñ³Ù³Ï³ñ·Ç 
í»ñ³÷áËáõÙ ¨ í³ñã³ñ³ñáõÃÛ³Ý å³ñ½»óáõÙ, ³ñ¹»Ý 
ÇëÏ ëÏëí»É ¿ §Î³ñ·³íáñÙ³Ý ·ÇÉÛáïÇÝ¦ Íñ³·ÇñÁ, 
í³ã³å»ïÇÝ ÏÇó ·áñÍáõÙ ¿ öØÒ ³ç³ÏóÙ³Ý ËáñÑáõñ¹Á, 
áñÇ ßñç³Ý³ÏÝ»ñáõÙ ÉáõÍíáõÙ »Ý ·áñÍ³ñ³ñÝ»ñÇÝ Ñáõ½áÕ 
Ññ³ï³å Ñ³ñó»ñÁ ¨ ³ÛÉÝ: ²ÛÝå»ë áñ, Ñáõëáí »Ù` Ùáï³Ï³ 
ï³ñÇÝ»ñÇÝ Ù»Ýù ÏÑ³ëÝ»Ýù Ýñ³Ý, áñ Ð³Ûëï³ÝÇ µÇ½Ý»ë 
ÙÇç³í³ÛñÁ ÏÉÇÝÇ ï³ñ³Í³ßñç³ÝáõÙ ³Ù»Ý³·ñ³íÇãÝ»ñÇó 
Ù»ÏÁ:

²ñ¹Ûá±ù ÐÐ Ï³é³í³ñáõÃÛáõÝÝ áõÝÇ Ï³Ý³Ýó Ù³ëÝ³Ï-
óáõÃÛáõÝÁ ·áñÍ³ñ³ñ  áÉáñïáõÙ ËÃ³ÝáÕ Ï³ÛáõÝ ¨ ß³-
ñáõÝ³Ï³Ï³Ý Íñ³·ñ»ñ: ºÃ» ³Ûá, ³å³ ÇÝãåÇëÇ±: 

ØÇÝã ³ÛÅÙ öØÒ å»ï³Ï³Ý ûÅ³Ý¹³ÏáõÃÛ³Ý Íñ³·ñ»ñ 
Ùß³Ï»ÉÇë Ù»Ýù ã»Ýù ï³ñ³Ýç³ï»É Ï³Ý³Ýó ¨ ïÕ³-
Ù³ñ¹Ï³Ýó, ¨, Ï³ñÍáõÙ »Ù, ëÏ½µáõÝùáñ»Ý ¹³ ³ñ¹³ñ³-
óÇ Ùáï»óáõÙ ¿: ä»ïáõÃÛáõÝÁ ËÃ³ÝáõÙ ¿ ÷áùñ ¨ ÙÇçÇÝ 

Ó»éÝ»ñ»óáõÃÛáõÝÁ áõ, Ï³ñÍ»ë Ã», ï³ñµ»ñáõÃÛáõÝ ãÏ³` 
ë»÷³Ï³Ý³ï»ñÁ Ï³Ù Õ»Ï³í³ñÁ ÏÇ±Ý ¿, Ã»± ïÕ³-
Ù³ñ¹: ê³Ï³ÛÝ í»ñçÇÝ ßñç³ÝáõÙ Çñ³Ï³Ý³óñ³Í Ñ»ï³-
½áïáõÃÛáõÝÝ»ñÁ óáõÛó »Ý ï³ÉÇë, áñ Ñ³ëáõÝ³ó»É ¿ 
ÏÇÝ ·áñÍ³ñ³ñÝ»ñÇ Ñ³Ù³ñ ³ç³ÏóÙ³Ý ³é³ÝÓÇÝ 
Íñ³·Çñ Çñ³Ï³Ý³óÝ»Éáõ Å³Ù³Ý³ÏÁ: ²Ûë ï³ñÇ öØÒ 
å»ï³Ï³Ý ûÅ³Ý¹³ÏáõÃÛ³Ý ï³ñ»Ï³Ý Íñ³·ñáõÙ Ï³-
Ý³Ýó ·áñÍ³ñ³ñáõÃÛ³Ý ½³ñ·³óÙ³Ý Ñ³Ù³ñ Ù»Ýù ³í»-
É³óñ»óÇÝù ¹»é¨ë ÷áùñ, µ³Ûó ³é³ÝÓÇÝ µ³ÅÇÝ: Ü³¨ 
µ³Ý³ÏóáõÃÛáõÝÝ»ñ »Ýù í³ñáõÙ ÙÇç³½·³ÛÇÝ ¹áÝáñ Ï³½-
Ù³Ï»ñåáõÃÛáõÝÝ»ñÇ Ñ»ï ·áñÍ³ñ³ñ Ï³Ý³Ýó ³ç³Ï-
óáõÃÛ³Ý Ñ³Ù³ñ Éñ³óáõóÇã é»ëáõñëÝ»ñ Ý»ñ·ñ³í»Éáõ ¨ 
Ñ³ïáõÏ Íñ³·ñ»ñ Çñ³Ï³Ý³óÝ»Éáõ áõÕÕáõÃÛ³Ùµ:

ÐÐ ¿ÏáÝáÙÇÏ³ÛÇ Ý³Ë³ñ³ñáõÃÛáõÝÝ áõÝÇ± ³ñ¹Ûáù Ð³-
Û³ëï³ÝáõÙ ·áñÍ³ñ³ñáõÃÛ³Ùµ ½µ³ÕíáÕ Ï³Ý³Ýó í»ñ³-
µ»ñÛ³É íÇ×³Ï³·ñáõÃÛáõÝ, ³Û¹ ÃíáõÙ Ý³¨ Ï³Ý³Ýó Ù³ë-
Ý³ÏóáõÃÛáõÝÁ ÷áùñ ¨ ÙÇçÇÝ ·áñÍ³ñ³ñáõÃÛ³Ý áÉáñïáõÙ: 

¾ÏáÝáÙÇÏ³ÛÇ Ý³Ë³ñ³ñáõÃÛáõÝÁ ·áñÍ³ñ³ñ Ï³Ý³Ýó 
í»ñ³µ»ñÛ³É ³é³ÝÓÇÝ  íÇ×³Ï³·ñáõÃÛáõÝ ãÇ í³ñáõÙ: 
ê³Ï³ÛÝ í»ñçÇÝ ï³ñÇÝ»ñÇÝ Çñ³Ï³Ý³óí»É »Ý ³ÝÏ³Ë 
Ñ»ï³½áïáõÃÛáõÝÝ»ñ, áñáÝù µ³ó³Ñ³ÛïáõÙ »Ý Ï³-
Ý³Ýó ·áñÍ³ñ³ñáõÃÛ³Ùµ ½µ³Õí»Éáõ ³é³ÝÓÝ³Ñ³ïÏáõ-
ÃÛáõÝÝ»ñÁ: àñáß ·Ý³Ñ³ï³Ï³ÝÝ»ñáí, ³Ûëûñ Ù»ñ 
»ñÏñáõÙ ÏÇÝ ·áñÍ³ñ³ñÝ»ñÁ ã»Ý ·»ñ³½³ÝóáõÙ áõÃ ïá-
ÏáëÁ, ³í»ÉÇÝ` ·áñÍ³½áõñÏÝ»ñÇ ÁÝ¹Ñ³Ýáõñ ÃíÇ Ù»ç 
Ï³Ý³Ûù ·»ñ³ÏßéáÕ Ù³ë »Ý Ï³½ÙáõÙ: Î³Ý³Ýó Ý³Ë³-
Ó»éÝáõÃÛáõÝÝ»ñÁ Ï»ÝïñáÝ³óí³Í »Ý ÑÇÙÝ³Ï³ÝáõÙ 
Í³é³ÛáõÃÛáõÝÝ»ñÇ, ï»ùëïÇÉÇ, ëÝÝ¹Ç ³ñï³¹ñáõÃÛ³Ý 
¨ ÏñÃáõÃÛ³Ý áÉáñïÝ»ñáõÙ: Ð»ï³ùñùñ³Ï³Ý ¿, áñ Ï³-
Ý³Ûù Ù»Í³Ù³ëÝáõÃÛáõÝ »Ý Ï³½ÙáõÙ Ñ³ë³ñ³Ï³Ï³Ý ·áñ-
ÍáõÝ»áõÃÛ³Ý Ù»ç:

àñá±Ýù »Ý, Ò»ñ Ï³ñÍÇùáí, ³ÛÝ ÑÇÙÝ³Ï³Ý ËáãÁÝ¹áïÝ»ñÁ, 
áñáÝù Ï³Ý³Ýó Ñ»ï »Ý å³ÑáõÙ ·áñÍ³ñ³ñáõÃÛ³Ùµ 
½µ³Õí»Éáõó: 

Ð³Û³ëï³ÝÇ ïÝï»ëáõÃÛ³Ý Ù»ç Ï³Ý³Ýó Ý»ñáõÅÁ 
¹»é¨ë µ³ó³Ñ³Ûïí³Í ã¿: ¸³ å³ÛÙ³Ý³íáñí³Í ¿ ³ÛÝ 
Ñ³Ý·³Ù³Ýùáí, áñ Ù»½³ÝáõÙ ù³Õ³ù³ÏÇñÃ µÇ½Ý»ë 
í³ñ»Éáõ Ï³½Ù³Ï»ñåã³Ï³Ý Ï³åÇï³ÉÁ ¹»é Ó¨³íáñÙ³Ý 
÷áõÉáõÙ ¿, µ³ó³Ï³ÛáõÙ »Ý µ³½Ù³ÃÇí ÇÝëïÇïáõï-
Ý»ñ, áñáÝù ¹ÛáõñÇÝ »Ý ¹³ñÓÝáõÙ ·áñÍ³ñ³ñáõÃÛ³Ùµ 
½µ³Õí»ÉÁ: È³í ã»Ý ³ßË³ïáõÙ ³é¨ïñ³ÛÇÝ µ³ßËÇã 
ó³Ýó»ñÁ, í³ñã³ñ³ñáõÃÛáõÝÁ Í³Ëë³ï³ñ ¿ ¨ »ñµ»ÙÝ 
³ÝÏ³ÝË³ï»ë»ÉÇ: ä³ÛÙ³Ý³·ñÇ ÏÇñ³ñÏáõÙÁ Ð³Û³ëï³-
ÝáõÙ ¹»é¨ë ãÇ ¹³ñÓ»É µÇ½Ý»ë Ùß³ÏáõÛÃ: Ð³Û³ëï³ÝáõÙ 
·áñÍ³ñ³ñáõÃÛáõÝÁ ïÕ³Ù³ñ¹áõ ¹ÇÙ³·ÇÍ áõÝÇ. áñáß 
¹»åù»ñáõÙ í»×»ñÁ ÉáõÍíáõÙ »Ý §µéáõÝóùÝ»ñÇ¦ ÙÇçáóáí, 
ËáëïáõÙÝ»ñÁ ¹ñÅíáõÙ »Ý: ²ÛëåÇëÇ ÙÇç³í³ÛñÁ Éñ³óáõóÇã 
¹Åí³ñáõÃÛáõÝÝ»ñ ¿ ëï»ÕÍáõÙ Ï³Ý³Ýó Ñ³Ù³ñ: ¶³ÕïÝÇù 
ã¿, áñ Ï³Ý³Ûù ³í»ÉÇ ûñÇÝ³å³ßï »Ý ¨ µÍ³ËÝ¹Çñ µáÉáñ 
Ñ³ñ³µ»ñáõÃÛáõÝÝ»ñáõÙ, ÇÝãÁ, µÝ³Ï³Ý³µ³ñ, ³í»ÉÇ Ëáó»ÉÇ 
¿ ¹³ñÓÝáõÙ Ýñ³Ýó Ù»ñ ßáõÏ³ÛáõÙ: ²Ñ³ Ã» ÇÝãáõ ·áñÍ³ñ³ñ 
Ï³Ý³Ûù Ï³ñÇù áõÝ»Ý Éñ³óáõóÇã ûÅ³Ý¹³ÏáõÃÛ³Ý, ÇëÏ 
áñáß ÇÙ³ëïáí ÝáõÛÝÇëÏ å³ßïå³ÝáõÃÛ³Ý:

Ð³ñó³½ñáõÛó  Î³ñÇÝ» ØÇÝ³ëÛ³Ý
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²ñ¹Ûáù ã»±ù Ï³ñÍáõÙ, áñ ·áñÍ³ñ³ñáõÃÛ³Ùµ ½µ³ÕíáÕ 
Ï³Ý³Ýó ÃÇíÁ  ÇÝùÝ³µ»ñ³µ³ñ Ï³×Ç, »Ã» ·áñÍ³ñ³ñ 
áÉáñïÁ »ÝÃ³ñÏíÇ Éáõñç µ³ñ»÷áËáõÙÝ»ñÇ:   

Ø»Ï ³Ý·³Ù ¨ë Ýß»Ù, áñ ·áñÍ³ñ³ñ ÙÇç³í³ÛñÇ 
Ï³ï³ñ»É³·áñÍáõÙÁ Ù»ñ Ï³é³í³ñáõÃÛ³Ý ·»ñ³Ï³ 
áõÕÕáõÃÛáõÝÝ»ñÇó ¿: ¶áñÍ³ñ³ñÝ»ñÇÝ Ñáõ½áÕ ËÝ¹ÇñÝ»ñÁ 
·ïÝíáõÙ »Ý í³ñã³å»ïÇ áõÕÕ³ÏÇ í»ñ³ÑëÏáÕáõ-
ÃÛ³Ý Ý»ñùá: Î³ñÍáõÙ »Ù, áñ ·áñÍ³ñ³ñ ÙÇç³í³ÛñÇ 
Ï³ï³ñ»É³·áñÍáõÙÁ  »ñÏÏáÕÙ³ÝÇ »ñÃ¨»ÏáõÃÛ³Ùµ ×³Ý³-
å³ñÑ ¿: îå³íáñáõÃÛáõÝÝ ³ÛÝåÇëÇÝ ¿, Ï³ñÍ»ë Ù»Ýù 
·ïÝíáõÙ »Ýù ÙÇ ³ñ³ï³íáñ ûÕ³ÏáõÙ, áñï»Õ å»ïáõÃÛáõÝÁ 
ãÇ íëï³ÑáõÙ ·áñÍ³ñ³ñÇÝ, ·áñÍ³ñ³ñÁ` å»ïáõÃÛ³ÝÁ, 
·áñÍ³ñ³ñÝ»ñÁ`ÙÇÙÛ³Ýó: 

²Ûëûñ áã å»ïáõÃÛáõÝÁ, áã µÇ½Ý»ëÁ ã»Ý Ï³ñáÕ ÙÇ³ÛÝ³Ï 
ÉáõÍ»É »Õ³Í ËÝ¹ÇñÝ»ñÁ: Ð³çáÕáõÃÛ³Ý Ï³ñ»ÉÇ ¿ Ñ³ëÝ»É 
ÙÇ³ÛÝ ç³Ýù»ñÁ ÙÇ³íáñ»Éáõ ¨ ·áñÍ³ñ³ñ ÙÇç³í³ÛñáõÙ 
íëï³ÑáõÃÛ³Ý ÙÃÝáÉáñï ëï»ÕÍ»Éáõ ßÝáñÑÇí: ¾ÏáÝáÙÇÏ³ÛÇ 
Ý³Ë³ñ³ñáõÃÛáõÝÁ Ñ»Ýó ³Û¹å»ë ¿É ³ßË³ïáõÙ ¿: Ø»ñ 
µáÉáñ Ý³Ë³·Í»ñÁ Ù»Ýù ÏÛ³ÝùÇ »Ýù ÏáãáõÙ å»ïáõÃÛáõÝ-
Ù³ëÝ³íáñ Ñ³ïí³Í Ñ³Ù³·áñÍ³ÏóáõÃÛ³Ùµ, ùÝÝ³ñÏáõÙ 
»Ýù ¹ñ³Ýù µÇ½Ý»ëÇ Ý»ñÏ³Û³óáõóÇãÝ»ñÇ ̈  Ñ³ë³ñ³Ï³Ï³Ý 
áõ ÙÇç³½·³ÛÇÝ Ï³½Ù³Ï»ñåáõÃÛáõÝÝ»ñÇ Ñ»ï: Ø»Ýù 
ëï»ÕÍáõÙ »Ýù ùÝÝ³ñÏáõÙÝ»ñÇ Ñ³ñÃ³ÏÝ»ñ, áñå»ë½Ç 

Ñ³Ù³ï»Õ ç³Ýù»ñáí ×Çßï ÉáõÍáõÙÝ»ñ ·ïÝ»Ýù ¨ ÑÇÙ³ 
Ñ³ë»É »Ýù ÙÇ íÇ×³ÏÇ, »ñµ ëáëÏ ËÝ¹ñÇ µ³ñÓñ³Ó³ÛÝáõÙÁ 
»ñµ»ÙÝ µ³í³ñ³ñ ¿, áñå»ë½Ç ³ÛÝ ³ÝÙÇç³å»ë ÉáõÍáõÙ 
ëï³Ý³: 

àñá±Ýù »Ý Ò»ñ ËáñÑáõñ¹Ý»ñÁ ëÏëÝ³Ï ÏÇÝ ·áñÍ³ñ³ñÝ»ñÇÝ: 

Ð»ï³ùñùÇñ ·³Õ³÷³ñÝ»ñ áõÝ»óáÕ Ï³Ý³Ýó, áíù»ñ 
ó³ÝÏ³ÝáõÙ »Ý ¹ñ³Ýù µÇ½Ý»ëÇ í»ñ³Í»É, »ë Ï³é³ç³ñÏ»Ç 
§í³ñ³Ï»É¦ ³Û¹ ·³Õ³÷³ñáí ÁÝï³ÝÇùÇÝ, ÁÝÏ»ñÝ»ñÇÝ, 
µ³ñ»Ï³ÙÝ»ñÇÝ ¨ ßñç³å³ïÇÝ: 

ºÃ» ÝÏ³ïáõÙ »ù áñ¨¿ Ñ»ï³ùñùñáõÃÛáõÝ Ý³Ë³Ó»éÝáõÃÛ³Ý 
ÝÏ³ïÙ³Ùµ ¨ å³ïñ³ëï³Ï³Ù »ù  Ã»Ïáõ½ ÷áùñ ë»÷³Ï³Ý 
·áõÙ³ñ Ý»ñ¹Ý»É ·³Õ³÷³ñÁ ÏÛ³ÝùÇ Ïáã»Éáõ Ñ³Ù³ñ, ³å³ 
Ï³ñáÕ »ù Ñ³Ù³ñÓ³Ï ·áñÍ»É: 

²ÝÑñ³Å»ßï ¿ Ù³Ýñ³ÏñÏÇï Ñ³ßí³ñÏÝ»ñ ³Ý»É: ²Ûó»É»ù 
Ù»ñ ÷áùñ ¨ ÙÇçÇÝ Ó»éÝ³ñÏ³ïÇñáõÃÛ³Ý ½³ñ·³óÙ³Ý 
³½·³ÛÇÝ Ï»ÝïñáÝÁ, áñï»Õ ¹áõù Ï³ñáÕ »ù ëï³Ý³É 
³Ýí×³ñ ËáñÑ¹³ïíáõÃÛáõÝ: Ì³ÝáÃ³ó»ù ³ç³ÏóÙ³Ý 
Íñ³·ñ»ñÇÝ, ÷áñÓ»ù ·áñÍÁÝÏ»ñÝ»ñ ·ïÝ»É: ä»ïù ã¿ 
í³Ë»Ý³É ¹Åí³ñáõÃÛáõÝÝ»ñÇó ¨ ËáãÁÝ¹áïÝ»ñÇó: ºÃ» 
ÝÏ³ï»É »ù` µáÉáñ Ýñ³Ýù, áõÙ áõÕ»ÏóáõÙ ¿ Ñ³çáÕáõÃÛáõÝÁ, 
áñå»ë Ï³ÝáÝ, ã»Ý µáÕáùáõÙ: èÇëÏÁ ÏÛ³ÝùÇ Ýáñ áñ³Ï ¿: 
èÇëÏÇ ¹ÇÙ»ù` ¹³ Ñ»ï³ùñùÇñ ¿: 
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In business, professional skills are more important than gender. 

Women have a competitive advantage against men in business, as women find 
solutions in an easier and more considerate way, at the same time, by using their 
intuition.

Women in business can achieve many things, due to the fact that they have innate 
flexible thinking, ability to give in when necessary, patience, intuition and finally, 
natural beauty.

When a woman starts, builds, inherits, partners, or assumes a business owner-
ship, she designs the company in a new way, therefore, changing the face of the 
business. 

Sousanna Shamakhyan, managing partner, ACCEPT Employment Center

When I was elected as a Board Member of AmCham, I could not act otherwise, 
but to happily accept the offer. There is now more compelling data on benefits of 
women’s leadership and participation in boards of directors and in senior manage-
ment positions, as well as on the impact of women’s contribution to the corporate 
mission, board processes, and organizational performance. 

Knowing about women’s role and our contribution to corporations, I believe, more 
companies in Armenia will take this forward in many ways, and there will be a more 
conducive environment, where businesses and chambers further female leader-
ship and break through the glass ceiling. 

With Armenian women comprising the majority of the country’s population and 
more than half of them having higher education, we cannot afford losing the oppor-
tunity of a higher level of women’s representation in decision-making and business 
management, as well as the adequate utilization of Armenian women’s potential.  

I hope that in Armenia there will be less social barriers and mindsets that limit op-
portunity for women, and the latter will not undervalue their strengths and accom-
plishments and feel more confident in their skills and qualifications for advance-
ment. 

Diana Ghazaryan, deputy director, Booz Allen Hamilton Inc. Armenia Branch

The emergence of women as top managers or as entrepreneurs, along with their 
contribution to our national economy, is quite visible in Armenia. As Human Re-
sources consultant, for the last ten years I have been observing the notable chang-
es in the demographic structure of middle and top management in the Armenian 
businesses, the increasing number of women taking top positions, getting good 
education and striving for continuous professional development.

I do believe in the strong potential of our professional women and I am sure they 
will be the drivers of new reforms in our society and development of businesses 
into western standards.

Arpi Karapetyan, general director, Cascade Consultants

Comments  AmCham Women
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I started working in business in 2002 and since then I have faced a significant 
number of differences that persist in the roles and statuses of women and men 
in Armenian business world. In our cultural norms and stereotypes we still have 
a number of obstacles, which business women face in our country. For example, 
usually women are not decision makers in the public sector, they lack confidence 
and feel dependence on men. While Armenian women are highly educated, have 
their say in the labor market, and are active members of society, current norms still 
dictate that they have household duties and childcare as their primary responsibili-
ties. Since 2010, when Mary Kay Armenia CJSC opened, we have been actively 
promoting the concept of business woman among our Sales Force members, who 
are very exceptional and talented women, involved in cosmetics business. These 
women are great members of our society and it makes me happy seeing a busi-
ness woman who can combine and manage business activities, family and career 
all at the same time. I wish all Armenian women to love and be loved, appreciate 
themselves and always look beautiful, as if they are going to some kind of a spe-
cial event every single day. Women make a difference in our families, society and 
country.

As Mary Kay Ash, one of the greatest female entrepreneurs in USA said, “Here, in 
Mary Kay, we believe that ONE WOMAN CAN CHANGE MANY THINGS, MANY 
WOMEN CAN CHANGE EVERYTHING…”

Today, her vision, courage and unwavering spirit continue creating more opportu-
nities for women to fulfill their potential and making their dreams come true. More 
than 2 million Independent Beauty Consultants throughout the world, including Ar-
menia, carry on the legacy of Mary Kay Ash- inspiring, enriching and empowering 
women to do great things.

Siranush Galstyan, general director, Mary Kay Armenia CJSC

In our society there is a stereotype that “for women family and career are not com-
patible.” However, women successfully combine femininity, motherhood, and busi-
ness acumen. Today, a woman in business is a dynamic multifaceted personality, 
who contributes to the socio-economic growth.

In advanced market economies, women own more than 25 percent of all busi-
nesses. In Germany - women have created one-third of the new businesses since 
1990, representing more than one million jobs. In France - women head every 
fourth company. In USA - women own 38 percent of all businesses (8 million firms) 
employ 27.5 million people (or every fifth employee), and generate USD $ 3.6 tril-
lion in annual sales.

In their work, women are diligent, thorough, accurate and attentive. Intelligence 
and flexible thinking, the ability to analyze and estimate, the willingness to take ac-
tion, sociability and social competence - these are qualities inherent in women that 
contribute to their success in business.

Women are rational, and they firmly stick to their principles. These are the features 
granted to them by the nature itself, which help them choose a viable business proj-
ect and push it until the victorious end. Being picky by nature, women can benefit 
in choosing reliable partners and employees.

Lilya Abrahamyan, director, OSG Records Management

Comments  AmCham Women
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First, I would like to express my gratitude to AmCham, as I greatly appreciate the 
opportunity to introduce myself to the public through the AmCham business maga-
zine.  

Being a woman is a responsible mission in our country and in the world. I strongly 
believe that women can change the world to the better if they are given more 
chances to take part in the essential fields of management. Women can save the 
world!

I am proud to be one of those Armenian women who through their everyday life try 
to contribute to the development of the economic life of our country. I started my 
professional experience working with Armenian Banks and occupying positions 
with increasing responsibility. From 1991 to 1996, I was extensively involved in 
banking management and control as the President of Erebuni Commercial Bank.

My employment experience sharpened my analytical and interpersonal skills. With 
every project, I developed an ability to communicate with all levels of management 
and to effectively handle interactions with customers.  I gained good supervisory 
experience and ability to work in a team.

Then, I was qualified and licensed by the Central Bank, Ministry of Finance, and 
Ministry of Justice of the Republic of Armenia. This allowed me to achieve my 
long-standing dream - to start my own business by founding an independent pro-
fessional services firm in 1996. The mission of the Firm is to provide qualified 
assistance to businesses in Armenia in their efforts to operate in compliance with 
both local regulations and internationally accepted standards. Baker Tilly Armenia 
holds a leading position in the Armenian market of audit and accounting services. 
The firm is involved extensively in the audit of large companies, including banking, 
insurance, brokerage, and manufacturing and trade. It carries out due diligence 
and valuation assignments, as well as provides tax and VAT advisory services to 
local and multinational companies.  

As an Honorary Member of the Banks Association of the Republic of Armenia and 
a Member of Council of the Association of Accountants and Auditors of Armenia, I 
actively participate in the economic reforms and activities, directed at the improve-
ment of the legislative framework in our country.

Parandzem Gevorgyan, managing partner, Baker Tilly Armenia

Women have different roles in different cultures. Due to the patriarchal nature of 
traditional Armenian culture and society, women in Armenia are normally expected 
to be virtuous and submissive. Most Armenian women, thus, customarily assume 
the roles of housewives and mothers. Nonetheless, some Armenian women have 
attained prominence in business and in top-level managerial positions.  There are 
profit oriented companies and non-profit organizations, which follow different rules 
and have different ways of management. The rules in profit oriented companies are 
very harsh, sometimes unpredictable, since in Armenia that kind of a business is 
being done not in the contractual and civil framework like in other foreign countries 
(mainly Europe and the U.S.). This is very challenging for women. That is why I 
have noticed that the majority of women are engaged in non-profit organizations. 
This field is more regulated by policies, procedures and organizational rules, and 
the higher education allows women to be in top-level managerial positions.  

According to the 2011 Grant Thornton International business survey, 29% of top-
level managerial positions in Armenia were occupied by women in 2010. However, 
this figure declined to 23% in 2011. Finding out that this figure has declined is sad, 
since I think that Armenian women have the ability, skills and the strength to be 
involved in any kind of business activities.  

Luiza Vardanyan, executive director, Habitat for Humanity Armenia

Comments  AmCham Women
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 The economies where the disparities in opportunities be-
tween men and women are insignificant are more competi-
tive. This is the conclusion of experts from the World Bank 
and the International Financial Corporation (IFC) in their re-
port on “Women, business and law 2012.” According to the 
report, Armenia satisfies all the criteria of gender equality 
and out of 1.6 million women in Armenia, 69 percent are em-
ployed. The report also mentions that currently, the number 
of female managers in business is around 6,000, whereas 
the number of women who founded their own businesses is 
not more than 130. 

Current situation

The fact that there is no vividly expressed trend of gender 
discrimination of women in the Armenian business environ-
ment is confirmed by the majority of businesswomen. How-
ever, women do face certain issues. First, to enter business, 
women have to overcome psychological barriers, since most 
of their families and, especially in rural areas, do not welcome 
women in business. In marzes, where the specific weight of 
men who leave to work abroad  is large (Gegharkunik, Shirak, 
Lori marzes), women that are left alone in their houses are 
subjected to strong public opinion pressures, since undertak-
ing activities on their own is considered as something equal 
to betraying their families. This phenomenon is to a certain 

extent present everywhere, because in Armenian families the 
girls are brought up in a way to assume family responsibili-
ties and motherhood, with men mainly being financial donors 
of the family. Women develop the idea to start a business 
later than men, which is one of the manifestations of gender 
inequality within society.  

The woman’s working rights are violated more often than 
those of a man, which is another factor to often keep the 
women away from starting their own business. This is ex-
plained by the psychological fear that the same will happen 
in business. According to official statistics the number of eco-
nomically active women is 48.8 percent, while that of men is 
75.9 percent. Women constitute 70 percent of the officially 
registered unemployed. The majority of people laid off as a 
result of optimization in education and healthcare were wom-
en. The activities aimed at professional requalification and 
employment have not yielded significant results yet.

In non-governmental organizations, women are subjected to 
staff reductions more often than men and it is harder for them 
to find jobs. Women continue to migrate from influential and 
high paying sectors, including credit organizations, insurance 
and banking, high technology fields, etc. 

The level of legal and social protection for women is also 
rather low. Women face such issues as the absence of work 

Women in Business
By Alexander Aramyan

Feature  Women in Business
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contracts, a low level of social protection, and unsatisfactory 
working conditions. 

The limited availability of financial, asset, property and land 
use institutes makes it harder for women to get involved in 
new economic relations and limits their professional growth 
and progress in business. Women constitute between 20-
25 percent of entrepreneurs, 36.2 percent of self employed 
workers and only 10.3 percent of employers. 

The fact that in the Armenian reality, women are much more 
educated but occupy lower positions on the social ladder as 
compared to men is also given in the earlier mentioned report 
of the World Bank. 

Implemented steps

Currently, the Armenian government undertakes certain 
steps to increase the participation of women in business, with 
a special focus on the agricultural sector.  According to the 

“Republic of Armenia gender policy strategic program 2011-
2015,” the following steps need to be implemented:

• Support women’s entrepreneurial activities and the pro-
motion of loan programs aimed at promoting women en-
trepreneurial initiatives with a focus on rural areas. 

• Improve agricultural and rural infrastructures; enlarging 
women’s participation opportunities in rural areas’ socio-
economic development processes.

• Promote the implementation of rural women poverty re-
duction programs within the framework of a sustainable 
development program, specifically, the implementation of 
affordable loan and micro loan programs in rural areas’ 
socio-economic development processes. 

A number of programs are being implemented through the 
“Armenian Small and Medium Entrepreneurship Develop-
ment National Center.” Along these lines, 200 women entre-
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preneurs received assistance within the program on “Training 
assistance to small and medium enterprises.”

Women entrepreneurs also receive consulting and informa-
tion assistance, and there is a program designed specifically 
for start-up businesswomen. 

International organizations also implement women assis-
tance programs. Within the framework of the World Bank-
funded “Community agriculture resources management and 
competitiveness” loan program, “Community pasture users” 
consumer cooperatives were set up in 45 communities of 6 
marzes of Armenia, namely in the Aragatsotn, Lori, Shirak, 
Tavush, Gegharkunik and Syunik regions, which have more 
than 18 percent of women (87 women) participating as ad-
ministration members. The formation of cooperatives will re-
sult in an increase in the number of work places for women 
and will help to raise income and decrease rural poverty. 

The government has also devoted some efforts to allowing 
businesswomen in regions to make use of agricultural loan 
interest rates’ subsidization program. In 2011, 837 communi-
ties in the country received 25,217 credit units with a total 
amount of 17.425 million drams, 12 percent of which was al-
lotted to women.

Taking into account the statistical data, which proves that 
the number of female employers in the economy is 8 times 
fewer than that of men (in 2010, the correlation out of 100 
was 12/88), the Women’s Council under the Armenian Prime 
Minister suggested encouraging and glorifying  business 
women. In particular, it was decided to conduct “The best 

woman entrepreneur” contest, which would be implemented 
in 4 categories “The best woman initiator,” “The best woman 
entrepreneur,” “Marz woman benefactor,” and “ The best 
brand of woman manufacturer.” 

Private initiatives

More recently, the enlargement of women’s business activi-
ties has attracted the attention of credit and financial organi-
zations. “Araratbank” has come up with a unique offer. Start-
ing from February 10 until March 1, the Bank conducted a 
special “women in business” action, which allowed women 
entrepreneurs with active business to receive business loans 
of up to 50 million drams (or dollar equivalent) on special 
conditions, namely between 10-14 percent of annual inter-
est rates with up to a 5-year repayment period. Taking into 
account the conditions of the financial market, this can be 
considered as attractive offer, but in order to make use of it, 
one has to be in the tax field for a minimum of 6 months.  

According to “Araratbank” micro credit group head Shushanik 
Melikyan, as of the end of March, 619 women entrepreneurs 
received credits of up to 2.45 billion drams within the frame-
work of this offer. Out of the total number of loan users, wom-
en constitute 28.5 percent in the bank’s small and medium 
enterprise loan portfolio, thus accounting for 25.1 percent of 
the overall loan amounts. The average size of loans provided 
to women is 5.47 million drams. It is noteworthy, that 297 
women are from Yerevan (48%), while 322 (52%) are from 
other marzes. The success of the offer proves that the wom-
en’s role in business is really increasing. 
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Â»Ù³  Î³Ý³Ûù µÇ½Ý»ëáõÙ

Î³Ý³Ûù µÇ½Ý»ëáõÙ

 ²ßË³ñÑáõÙ ³é³í»É ÙñóáõÝ³Ï »Ý ³ÛÝ ïÝï»ëáõÃÛáõÝÝ»ñÁ, 
áñï»Õ Ï³Ý³Ýó ¨ ïÕ³Ù³ñ¹Ï³Ýó ÑÝ³ñ³íáñáõÃÛáõÝÝ»ñÇ 
ï³ñµ»ñáõÃÛáõÝÝ ³ÝÝß³Ý ¿: ²ÛëåÇëÇ »½ñ³Ñ³Ý·Ù³Ý »Ý 
»Ï»É Ð³Ù³ßË³ñÑ³ÛÇÝ µ³ÝÏÇ ¨ ØÇç³½·³ÛÇÝ ýÇÝ³Ý-
ë³Ï³Ý Ïáñåáñ³óÇ³ÛÇ Ù³ëÝ³·»ïÝ»ñÁ` §Î³Ý³Ûù, µÇ½-
Ý»ëÁ ¨ ûñ»ÝùÁ 2012Ã.¦ ½»ÏáõÛóáõÙ: Ð³Û³ëï³ÝÁ, Áëï 
½»ÏáõÛóÇ, µ³í³ñ³ñáõÙ ¿ ·»Ý¹»ñ³ÛÇÝ Ñ³í³ë³ñáõÃÛ³Ý 
µáÉáñ ã³÷³ÝÇßÝ»ñÁ: ²Ûëå»ëª Ð³Û³ëï³ÝáõÙ 1,6  ÙÇÉÇáÝ 
Ï³Ý³Ýó 69%-Ý ³å³Ñáíí³Í ¿ ³ßË³ï³Ýùáí: Üßí»É ¿ 
Ý³¨, áñ Ý»ñÏ³ÛáõÙë Ñ³ÛÏ³Ï³Ý ·áñÍ³ñ³ñ ÙÇç³í³ÛñáõÙ 
ÏÇÝ Ù»Ý»ç»ñÝ»ñÇ Ãí³ù³Ý³ÏÁ Ñ³ëÝáõÙ ¿ Ùáï 6 Ñ³½³ñÇ, 
ë³Ï³ÛÝ µÇ½Ý»ë ÑÇÙÝ³¹ñ³Í Ï³Ý³Ýó ÃÇíÁ ãÇ ³ÝóÝáõÙ 
130-Á:

Æñ³íÇ×³ÏÇ ÝÏ³ñ³·ñáõÃÛáõÝ

²ÛÝ Ù³ëÇÝ, áñ Ð³Û³ëï³ÝÇ ·áñÍ³ñ³ñ ÙÇç³í³ÛñáõÙ 
³ÏÝÑ³Ûï ÁÝ¹·Íí³Í ·»Ý¹»ñ³ÛÇÝ Ëïñ³Ï³ÝáõÃÛáõÝ ãÏ³, 
íÏ³ÛáõÙ ¿ Ý³¨ ÏÇÝ ·áñÍ³ñ³ñÝ»ñÇ Ù»Í Ù³ëÁ: ê³Ï³ÛÝ, 
áñáß ËÝ¹ÇñÝ»ñÇ Ï³Ý³Ûù ³ÛÝáõ³Ù»Ý³ÛÝÇí µ³ËíáõÙ »Ý:

Ü³Ë, ÏÇÝÁ å»ïù ¿ Ñá·»µ³Ý³Ï³Ý ³ñ·»ÉùÝ»ñ 
Ñ³ÕÃ³Ñ³ñÇ ·áñÍ³ñ³ñáõÃÛ³Ùµ  ½µ³Õí»Éáõ Ñ³Ù³ñ, ù³ÝÇ 
áñ ÁÝï³ÝÇùÝ»ñÇ Ù»Í Ù³ëáõÙ, Ñ³ïÏ³å»ë` ·ÛáõÕ³Ï³Ý 
í³Ûñ»ñáõÙ, Ï³Ý³Ýó Ý»ñ·ñ³íáõÙÁ ·áñÍ³ñ³ñ áÉáñïáõÙ 
ãÇ áÕçáõÝíáõÙ: ²ÛÝ Ù³ñ½»ñáõÙ, áñï»Õ ³ñï³·Ý³ ³ßË³-
ï³ÝùÇ Ù»ÏÝáÕ ³ÙáõëÝ³ó³Í ïÕ³Ù³ñ¹Ï³Ýó ï»ë³Ï³ñ³ñ 
ÏßÇéÁ Ù»Í ¿ (¶»Õ³ñùáõÝÇùÇ, ÞÇñ³ÏÇ, Èáéáõ Ù³ñ½»ñáõÙ), 
ï³ÝÁ ÙÇ³ÛÝ³Ï ÙÝ³ó³Í Ï³Ý³Ûù »ÝÃ³ñÏíáõÙ »Ý 
Ñ³ë³ñ³Ï³Ï³Ý Ï³ñÍÇùÇ áõÅ»Õ ×ÝßáõÙÝ»ñÇ, ù³ÝÇ áñ 
ÇÝùÝ³·áñÍáõÝ»áõÃÛáõÝÁ ¹ÇïíáõÙ ¿ áñå»ë ÁÝï³ÝÇùÇ 
¹³í³×³ÝáõÃÛ³ÝÁ Ñ³í³ë³ñ³½áñ »ñ¨áõÛÃ: ºñ¨áõÛÃÁ ³Ûë 
Ï³Ù ³ÛÝ ã³÷áí ³éÏ³ ¿ ³Ù»Ýáõñ»ù, ù³ÝÇ áñ Ñ³ÛÏ³Ï³Ý 
ÁÝï³ÝÇùÝ»ñáõÙ ³ÕçÇÏÝ ³í»ÉÇ ß³ï ¹³ëïÇ³ñ³ÏíáõÙ 
¿ ÁÝï³Ý»Ï³Ý ÏÛ³ÝùÇÝ áõ Ù³ÛñáõÃÛ³ÝÁ å³ïñ³ëïí»Éáõ 
á·áí, »ñµ ÁÝï³ÝÇùÇ ÑÇÙÝ³Ï³Ý ýÇÝ³Ýë³Ï³Ý ¹áÝáñÁ 
å»ïù ¿ ÉÇÝÇ ïÕ³Ù³ñ¹Á: ¶áñÍ³ñ³ñ áÉáñï ÙïÝ»Éáõ 
·³Õ³÷³ñÁ ÏÝáç Ùáï Í³·áõÙ ¿ ³í»ÉÇ áõß, ù³Ý ïÕ³-
Ù³ñ¹áõ Ùáï, ÇÝãÁ Ñ³ë³ñ³ÏáõÃÛáõÝáõÙ ·»Ý¹»ñ³ÛÇÝ ³ÝÑ³-
í³ë³ñáõÃÛ³Ý ¹ñë¨áñáõÙ ¿: 

ºñÏñáñ¹, Ï³Ý³Ýó ³ßË³ï³Ýù³ÛÇÝ Çñ³íáõÝùÝ»ñÝ ³í»ÉÇ 

Ñ³×³Ë »Ý Ë³ËïíáõÙ, ù³Ý ïÕ³Ù³ñ¹Ï³ÝóÁ, ÇÝãÁ ß³ï 
Ï³Ý³Ýó Ñ»ï ¿ å³ÑáõÙ Ý³¨ ë»÷³Ï³Ý µÇ½Ý»ë ÑÇÙÝ³¹ñ»-
Éáõó (Ç Ñ³Ûï ¿ ·³ÉÇë Ñá·»µ³Ý³Ï³Ý í³Ë, áñ ·áñÍ³ñ³ñ 
ÙÇ-ç³í³ÛñáõÙ ÝáõÛÝÝ ¿ ÉÇÝ»Éáõ, ÇÝãå»ë ³ßË³ï³Ýù³ÛÇÝ 
ÙÇç³í³ÛñáõÙ): Àëï å³ßïáÝ³Ï³Ý íÇ×³Ï³·ñáõÃÛ³Ý` 
ïÝï»ë³å»ë ³ÏïÇí »Ý Ï³Ý³Ýó 48.8%-Á ̈  ïÕ³Ù³ñ¹Ï³Ýó 
75.9%-Á£ Î³Ý³Ûù Ï³½ÙáõÙ »Ý å³ßïáÝ³å»ë ·ñ³Ýóí³Í 
·áñÍ³½áõñÏÝ»ñÇ 70%-Á£ Î³Ý³Ûù Ù»Í³Ù³ëÝáõÃÛáõÝ »Ý 
Ï³½Ù»É ÏñÃáõÃÛ³Ý ¨ ³éáÕç³å³ÑáõÃÛ³Ý ûåïÇÙ³É³óÙ³Ý 
Ñ»ï¨³Ýùáí Ïñ×³ïí³ÍÝ»ñÇ ÃíáõÙ£ Ø³ëÝ³·Çï³Ï³Ý 
í»ñ³áñ³Ï³íáñÙ³Ý ¨ ³ßË³ï³ÝùÇ ï»Õ³íáñÙ³Ý Ñ³-
Ù³ñ Ó»éÝ³ñÏí³Í ÙÇçáó³éáõÙÝ»ñÁ ¹»é¨ë ÝÏ³ï»ÉÇ 
³ñ¹ÛáõÝùÝ»ñ ã»Ý ïí»É£

àã å»ï³Ï³Ý Ï³½Ù³Ï»ñåáõÃÛáõÝÝ»ñáõÙ Ï³Ý³Ûù 
ïÕ³Ù³ñ¹Ï³ÝóÇó ³í»ÉÇ Ñ³×³Ë »Ý ÁÝÏÝáõÙ Ïñ×³ïÙ³Ý 
ï³Ï ¨ ¹Åí³ñáõÃÛ³Ùµ »Ý ³ßË³ï³ÝùÇ ï»Õ³íáñíáõÙ£ 
Þ³ñáõÝ³ÏíáõÙ ¿ Ï³Ý³Ýó ³ñï³ÑáëùÁ ½µ³Õí³ÍáõÃÛ³Ý 
³½¹»óÇÏ ¨ µ³ñÓñ í³ñÓ³ïñíáÕ áÉáñïÝ»ñÇó` í³ñÏ³ÛÇÝ, 
³å³Ñáí³·ñáõÃÛ³Ý áõ µ³ÝÏ³ÛÇÝ Ñ³Ù³Ï³ñ·»ñÇó, µ³ñÓñ 
ï»ËÝáÉá·Ç³Ý»ñÇó£ ò³Íñ ¿ Ï³Ý³Ýó ¨ ïÕ³Ù³ñ¹Ï³Ýó 
Çñ³í³Ï³Ý ¨ ëáóÇ³É³Ï³Ý å³ßïå³Ýí³ÍáõÃÛ³Ý Ù³-
Ï³ñ¹³ÏÁ: Î³Ý³Ûù µ³ËíáõÙ »Ý ³ÛÝåÇëÇ ËÝ¹ÇñÝ»ñÇ, 
ÇÝãåÇëÇù »Ý ³ßË³ï³Ýù³ÛÇÝ å³ÛÙ³Ý³·ñ»ñÇ µ³-
ó³Ï³ÛáõÃÛáõÝÁ, ëáóÇ³É³Ï³Ý å³ßïå³ÝáõÃÛ³Ý ó³Íñ 
Ù³Ï³ñ¹³ÏÁ ¨ ³ßË³ï³Ýù³ÛÇÝ ³Ýµ³í³ñ³ñ å³Û-
Ù³ÝÝ»ñÁ£ 

üÇÝ³Ýë³í³ñÏ³ÛÇÝ, ·áõÛù³ÛÇÝ ÇÝëïÇïáõïÝ»ñÇ, ë»-
÷³Ï³ÝáõÃÛ³Ý ¨ ÑáÕû·ï³·áñÍÙ³Ý ³Ýµ³í³ñ³ñ Ù³ï-
ã»ÉÇáõÃÛáõÝÁ ¹Åí³ñ³óÝáõÙ ¿ Ï³Ý³Ýó Ý»ñ·ñ³íáõÙÁ ïÝï»-
ë³Ï³Ý Ýáñ Ñ³ñ³µ»ñáõÃÛáõÝÝ»ñáõÙ áõ ë³ÑÙ³Ý³÷³ÏáõÙ 
¿ Ï³Ý³Ýó Ù³ëÝ³·Çï³Ï³Ý ³×Á ¨ ³é³çË³Õ³óáõÙÁ 
µÇ½Ý»ëáõÙ£ Î³Ý³Ûù Ï³½ÙáõÙ »Ý Ó»éÝ³ñÏ³ï»ñ»ñÇ 20-
25%-Á, ÇÝùÝ³½µ³Õí³ÍÝ»ñÇ 36,2%-Á ¨ ·áñÍ³ïáõÝ»ñÇ 
ÙÇ³ÛÝ 10,3%-Á£ 

²ÛÝ, áñ Ñ³Û³ëï³ÝÛ³Ý Çñ³Ï³ÝáõÃÛ³Ý Ù»ç Ï³Ý³Ûù ß³ï 
³í»ÉÇ ÏñÃí³Í »Ý, ë³Ï³ÛÝ ëáóÇ³É³Ï³Ý ë³Ý¹Õ³ÏáõÙ 
ïÕ³Ù³ñ¹Ï³Ýó Ñ³Ù»Ù³ï ³í»ÉÇ ó³Íñ ¹Çñù »Ý ½µ³-
Õ»óÙáõÙ, Ýßí³Í ¿ Ý³¨ Ð³Ù³ßË³ñÑ³ÛÇÝ µ³ÝÏÇ í»ñÁ 
Ýßí³Í ½»ÏáõÛóáõÙ:

Æñ³Ï³Ý³óíáÕ ù³ÛÉ»ñÁ

ÐÐ Ï³é³í³ñáõÃÛáõÝÁ áñáß ù³ÛÉ»ñ ¿ Ó»éÝ³ñÏáõÙ 
Ï³Ý³Ýó ³ÏïÇíáõÃÛáõÝÁ ·áñÍ³ñ³ñ áÉáñïáõÙ áõÅ»-
Õ³óÝ»Éáõ Ñ³Ù³ñ: Ð³ïÏ³å»ë Ù»Í áõß³¹ñáõÃÛáõÝ ¿ 
¹³ñÓíáõÙ ·ÛáõÕ³ïÝï»ëáõÃÛ³Ý áÉáñïÇÝ: §Ð³Û³ëï³-
ÝÇ Ð³Ýñ³å»ïáõÃÛ³Ý ·»Ý¹»ñ³ÛÇÝ ù³Õ³ù³Ï³ÝáõÃÛ³Ý 
2011-15 Ãí³Ï³ÝÝ»ñÇ é³½Ù³í³ñ³Ï³Ý Íñ³·ñáí¦ å»ïù 
¿ Çñ³Ï³Ý³óí»Ý Ñ»ï¨Û³É ù³ÛÉ»ñÁ.

•	 ²ç³Ïó»É Ï³Ý³Ýó Ó»éÝ³ñÏ³ïÇñ³Ï³Ý ·áñÍáõ-
Ý»áõÃÛ³ÝÁ ¨ ËÃ³Ý»É Ï³Ý³Ýó ïÝï»ë³Ï³Ý Ý³Ë³-
Ó»éÝáõÃÛáõÝÝ»ñÇÝ áõÕÕí³Í í³ñÏ³ÛÇÝ Íñ³·ñ»ñÁ, Ñ³ï-
Ï³å»ë` ·ÛáõÕ³Ï³Ý í³Ûñ»ñáõÙ:

•	 ´³ñ»É³í»É ·ÛáõÕ³ïÝï»ë³Ï³Ý ¨ ·ÛáõÕ³Ï³Ý »ÝÃ³-
Ï³éáõóí³ÍùÝ»ñÁ, ÁÝ¹É³ÛÝ»É Ï³Ý³Ýó Ù³ëÝ³ÏóáõÃÛ³Ý 
ÑÝ³ñ³íáñáõÃÛáõÝÝ»ñÁ ·ÛáõÕ³Ï³Ý µÝ³Ï³í³Ûñ»ñÇ ëá-
óÇ³É-ïÝï»ë³Ï³Ý ½³ñ·³óÙ³Ý ·áñÍÁÝÃ³óÝ»ñáõÙ:

•	 ÊÃ³Ý»É ·ÛáõÕÇ Ï³Ý³Ýó ³Õù³ïáõÃÛ³Ý Ñ³ÕÃ³Ñ³ñ-
Ù³ÝÝ áõÕÕí³Í Íñ³·ñ»ñÇ Çñ³Ï³Ý³óáõÙÁ  (Ï³-
ÛáõÝ ½³ñ·³óÙ³Ý Íñ³·ñÇ ßñç³Ý³ÏÝ»ñáõÙ), Ù³ë-

Ð»ÕÇÝ³Ï` ²É»ùë³Ý¹ñ ²ñ³ÙÛ³Ý
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Â»Ù³  Î³Ý³Ûù µÇ½Ý»ëáõÙ

Ý³íáñ³å»ë` Ù³ïã»ÉÇ å³ÛÙ³ÝÝ»ñáí ïñíáÕ í³ñÏ³ÛÇÝ 
¨ ÙÇÏñáí³ñÏ³ÛÇÝ Íñ³·ñ»ñÇ Çñ³Ï³Ý³óáõÙÁ ·ÛáõÕ³-
Ï³Ý µÝ³Ï³í³Ûñ»ñÇ ëáóÇ³É-ïÝï»ë³Ï³Ý  ½³ñ·³óÙ³Ý 
·áñÍÁÝÃ³óÝ»ñáõÙ:

ØÇ ß³ñù Íñ³·ñ»ñ »Ý Çñ³Ï³Ý³óíáõÙ §Ð³Û³ëï³ÝÇ ÷áùñ 
¨ ÙÇçÇÝ Ó»éÝ»ñ»óáõÃÛ³Ý ½³ñ·³óÙ³Ý ³½·³ÛÇÝ Ï»Ýï-
ñáÝ¦ ÑÇÙÝ³¹ñ³ÙÇ ÙÇçáóáí: ²Ûëå»ë` §öáùñ ¨ ÙÇçÇÝ 
Ó»éÝ³ñÏ³ïÇñ³Ï³Ý ëáõµÛ»ÏïÝ»ñÇÝ áõëáõóáÕ³Ï³Ý 
³ç³ÏóáõÃÛáõÝ¦ Íñ³·ñÇ ßñç³Ý³ÏÝ»ñáõÙ ³ç³ÏóáõÃÛáõÝ 
¿ óáõó³µ»ñí»É 200 ÏÇÝ ·áñÍ³ñ³ñÝ»ñÇ: ÎÇÝ ·áñÍ³-
ñ³ñÝ»ñÇÝ ïñ³Ù³¹ñíáõÙ ¿ Ý³¨ ËáñÑñ¹³ïí³Ï³Ý ¨ 
ï»Õ»Ï³ïí³Ï³Ý ³ç³ÏóáõÃÛáõÝ: Ð³ïáõÏ Íñ³·Çñ Ï³ Ý³¨ 
ëÏëÝ³Ï ÏÇÝ ·áñÍ³ñ³ñÝ»ñÇÝ ³ç³Ïó»Éáõ Ñ³Ù³ñ: 

Î³Ý³Ýó ³ç³Ïó»Éáõ Ýå³ï³Ïáí áñáß Íñ³·ñ»ñ »Ý 
Çñ³Ï³Ý³óÝáõÙ Ý³¨ ÙÇç³½·³ÛÇÝ Ï³½Ù³Ï»ñåáõÃÛáõÝÝ»ñÁ: 
Ð³Ù³ßË³ñÑ³ÛÇÝ µ³ÝÏÇ ÏáÕÙÇó ýÇÝ³Ýë³íáñíáÕ  §Ð³-
Ù³ÛÝùÝ»ñÇ ·ÛáõÕ³ïÝï»ë³Ï³Ý é»ëáõñëÝ»ñÇ Ï³é³í³ñ-
Ù³Ý ¨ ÙñóáõÝ³ÏáõÃÛ³Ý¦  í³ñÏ³ÛÇÝ Íñ³·ñÇ ßñç³Ý³Ï-
Ý»ñáõÙ ÐÐ  6  Ù³ñ½Ç` ²ñ³·³ÍáïÝÇ, Èáéáõ, ÞÇñ³ÏÇ, 
î³íáõßÇ, ¶»Õ³ñùáõÝÇùÇ ¨ êÛáõÝÇùÇ 45 Ñ³Ù³ÛÝùáõÙ 
ÑÇÙÝ³¹ñí»É »Ý §Ð³Ù³ÛÝùÇ ³ñáïû·ï³·áñÍáÕÝ»ñÇ ÙÇ³-
íáñáõÙ¦ ëå³éáÕ³Ï³Ý Ïááå»ñ³ïÇíÝ»ñ, áñáÝó í³ñ-
ãáõÃÛ³Ý ³Ý¹³ÙÝ»ñÇ ³í»ÉÇ ù³Ý 18%-Á Ï³Ý³Ûù »Ý (87 ÏÇÝ)£ 
Îááå»ñ³ïÇíÝ»ñÇ Ó¨³íáñáõÙÁ ÏÝå³ëïÇ Ï³Ý³Ýó Ñ³Ù³ñ 
Éñ³óáõóÇã ³ßË³ï³ï»Õ»ñÇ ëï»ÕÍÙ³ÝÁ, »Ï³ÙáõïÝ»ñÇ 
³í»É³óÙ³ÝÁ, ·ÛáõÕ³Ï³Ý ³Õù³ïáõÃÛ³Ý Ýí³½»óÙ³ÝÁ£

Î³é³í³ñáõÃÛ³Ý áñáßÙ³Ùµ ·ÛáõÕ³ïÝï»ë³Ï³Ý í³ñ-
Ï»ñÇ ïáÏáë³¹ñáõÛùÝ»ñÇ ëáõµëÇ¹³íáñÙ³Ý Íñ³·ñÇó 
³ÛÅÙ Ïû·ïí»Ý Ý³¨ Ù³ñ½»ñÇ ÏÇÝ ·áñÍ³ñ³ñÝ»ñÁ: 2011Ã. 
ÁÝÃ³óùáõÙ Ñ³Ýñ³å»ïáõÃÛ³Ý 837 Ñ³Ù³ÛÝùáõÙ ïñ³-
Ù³¹ñí»É ¿ 25.217 ÙÇ³íáñ í³ñÏª 17,425 ÙÇÉÇ³ñ¹ ¹ñ³Ù ·áõ-
Ù³ñáí, áñÇó ßáõñç 12%-Á µ³ÅÇÝ ¿ ÁÝÏÝáõÙ Ï³Ý³Ýó£ 

Ð³ßíÇ ³éÝ»Éáí íÇ×³Ï³·ñ³Ï³Ý ïíÛ³ÉÝ»ñÁ,  áñáÝù 
÷³ëïáõÙ »Ý ïÝï»ëáõÃÛ³Ý Ù»ç ÏÇÝ-·áñÍ³ïáõÝ»ñÇ 
ÃíÇ ·ñ»Ã» 8 ³Ý·³Ù ½ÇçáõÙÁ ïÕ³Ù³ñ¹-·áñÍ³ïáõÝ»ñÇ 
ÃíÇÝ (2010Ã. Ñ³ñ³µ»ñ³ÏóáõÃÛáõÝÁ 100-Ç Ù»ç Ï³½Ù»É 

¿ 12/88)` ÐÐ í³ñã³å»ïÇÝ ÏÇó Î³Ý³Ýó ËáñÑáõñ¹Ý 
³é³ç³ñÏ»É ¿ Ëñ³Ëáõë»É ¨ Ñ³Ýñ³Ñéã³Ï»É ·áñÍ³ñ³ñ 
Ï³Ý³Ýó: Ø³ëÝ³íáñ³å»ë` ³ÝóÏ³óí»É ¿ §È³í³·áõÛÝ 
ÏÇÝ-·áñÍ³ñ³ñ¦ Ùñó³Ý³Ï³µ³ßËáõÃÛáõÝ: Øñó³Ý³Ï³-
µ³ßËáõÃÛáõÝÝ Çñ³Ï³Ý³óí»É ¿ 4 ³Ýí³Ý³Ï³ñ·»ñáí. §È³-
í³·áõÛÝ ÏÇÝ-·áñÍ³ïáõ¦, §È³í³·áõÛÝ ÏÇÝ-Ý³Ë³Ó»éÝáÕ¦,  
§Ø³ñ½Ç ÏÇÝ-µ³ñ»·áñÍ¦, §ÎÇÝ ³ñï³¹ñáÕÇ É³í³·áõÛÝ 
³åñ³Ýù³ÝÇß¦:

Ø³ëÝ³íáñ Ý³Ë³Ó»éÝáõÃÛáõÝÝ»ñ

ì»ñçÇÝ ßñç³ÝáõÙ Ï³Ý³Ýó ·áñÍ³ñ³ñ ³ÏïÇíáõÃÛ³Ý 
ÁÝ¹É³ÛÝáõÙÁ Çñ íñ³ ¿ µ¨»é»É Ý³¨ ýÇÝ³Ýë³í³ñÏ³ÛÇÝ 
Ï³½Ù³Ï»ñåáõÃÛáõÝÝ»ñÇ áõß³¹ñáõÃÛáõÝÁ: Úáõñ³Ñ³ïáõÏ 
³é³ç³ñÏáõÃÛ³Ùµ Ñ³Ý¹»ë »Ï³í §²ñ³ñ³ïµ³ÝÏ¦-Á: 
ö»ïñí³ñÇ 10-Çó ÙÇÝã¨ Ù³ÛÇëÇ 1-Á µ³ÝÏÝ ³ÝóÏ³óñ»É ¿ 
§Î³Ý³Ûù µÇ½Ý»ëáõÙ¦ ³ÏóÇ³Ý, áñÇ ßñç³Ý³ÏáõÙ ·áñÍáÕ 
µÇ½Ý»ë áõÝ»óáÕ Ï³Ý³Ûù Ï³ñáÕ ¿ÇÝ ëï³Ý³É µÇ½Ý»ë 
í³ñÏ»ñ Ñ³ïáõÏ å³ÛÙ³ÝÝ»ñáí. ÙÇÝã¨ 50 ÙÇÉÇáÝ ¹ñ³Ù (Ï³Ù 
Ñ³Ù³ñÅ»ù ¹áÉ³ñ), 10-14% ï³ñ»Ï³Ý ïáÏáë³¹ñáõÛùáí, 
ÙÇÝã¨ 5 ï³ñÇ Ù³ñÙ³Ý Å³ÙÏ»ïáí: Ð³ßíÇ ³éÝ»Éáí 
ýÇÝ³Ýë³Ï³Ý ßáõÏ³ÛÇ å³ÛÙ³ÝÝ»ñÁ` ë³ Ï³ñ»ÉÇ ¿ ·ñ³íÇã 
³é³ç³ñÏ Ñ³Ù³ñ»É: ²Ûë ³ÏóÇ³ÛÇó û·ïí»Éáõ Ñ³Ù³ñ å»ïù 
¿ñ ³éÝí³½Ý 6 ³ÙÇë Ñ³ñÏ³ÛÇÝ ¹³ßïáõÙ ·ñ³Ýóí³Í ÉÇÝ»É:   

§²ñ³ñ³ïµ³ÝÏ¦-Ç ÙÇÏñáí³ñÏ³íáñÙ³Ý ËÙµÇ Õ»Ï³-
í³ñ Þáõß³ÝÇÏ Ø»ÉÇùÛ³ÝÇ ï»Õ»Ï³óÙ³Ùµ` Ù³ñïÇ 
í»ñçÇ ¹ñáõÃÛ³Ùµ 619 ÏÇÝ ·áñÍ³ñ³ñ ³Ûë ³ÏóÇ³ÛÇ 
ßñç³Ý³ÏÝ»ñáõÙ ëï³ó»É ¿ í³ñÏ³íáñáõÙ` 2,45 ÙÇÉÇ³ñ¹ 
¹ñ³ÙÇ ë³ÑÙ³ÝÝ»ñáõÙ: ´³ÝÏÇ ÷áùñ ¨ ÙÇçÇÝ µÇ½Ý»ëÇ 
í³ñÏ³íáñÙ³Ý åáñïý»ÉáõÙ í³ñÏ³éáõÝ»ñÇ 28.5%-Á 
Ï³Ý³Ûù »Ý, áñáÝó µ³ÅÇÝ ¿ ÁÝÏÝáõÙ í³ñÏ»ñÇ ÁÝ¹Ñ³Ýáõñ 
Í³í³ÉÇ 25.1%-Á: Î³Ý³Ýó ïñ³Ù³¹ñí³Í í³ñÏ»ñÇ ÙÇçÇÝ 
ã³÷Á Ï³½Ù»É ¿ 5,47 ÙÇÉÇáÝ ¹ñ³Ù: 

Ð³ïÏ³Ýß³Ï³Ý ¿, áñ ÏÇÝ í³ñÏ³éáõÝ»ñÇó 297-Á ºñ¨³-
ÝÇó »Ý (48%), 322-Á` ³ÛÉ Ù³ñ½»ñÇó (52%): ²ÏóÇ³ÛÇ 
Ñ³çáÕáõÃÛáõÝÁ íÏ³ÛáõÙ ¿ ³ÛÝ Ù³ëÇÝ, áñ µÇ½Ý»ë ÙÇç³-
í³ÛñáõÙ Çñ³å»ë ³éÏ³ ¿ Ï³Ý³Ýó ¹»ñÇ ³ÏïÇí³óáõÙ:     
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Feature  “The Best Woman Entrepreneur” Contest

 In 2012, the Armenian government came up with an un-
precedented initiative to award the best woman entrepreneur. 
“The Best Woman Entrepreneur” contest was announced on 
behalf of the Armenian prime minister. Karine Minasyan, 
the first deputy minister of economy, headed the jury. Roza 
Tsarukyan, the founder of the “Multi Agro” company and the 
leading female entrepreneur in the country, also served as 
a jury member. The award was defined in four nomination 
categories and on April 6, the solemn award ceremony for 
the winners was held.  

The prizes were distributed in the following way: 

“The best woman entrepreneur” nomination category 

• 1st place, Flora Antonyan, director of “Levon the Second” 
LLC (Tavush marz, city of Noyemberyan);

•  2nd place, Karine Ghukasyan, director of “Kara and Kar-
en” LLC (Lori marz, city of Vanadzor);

• 3rd place, Sousanna Minasyan, director of “Zvezdik” LLC 
(Gegharkunik marz, city of Martuni).

Only businesswomen from the marzes, holding 50 percent or 
more of company shares, participated in this award category. 
The main criteria were:

• Number of jobs;

• Number of women as a percentage of the total number 
of employees;

• Average salary of the employees (excluding the director 
and deputy director);

• The overall volume and level of production in the last 
three years.

“The best woman initiator” nomination category:

• 1st place, sole entrepreneur Lianna Alaverdyan 
(Gegharkunik marz, city of Sevan);

• 2nd place, sole entrepreneur Karine Mkrtchyan (Shirak 
marz, city of Gyumri);

• 3rd place, Armenuhi Khachatryan, director of “Coffee 
Cup” LLC, (City of Yerevan).

Female entrepreneurs from both Yerevan and marzes, who 
hold 50 percent or more of company shares and who founded 
and registered their business starting from July 1, 2010, par-
ticipated in the award category. The main criteria were:

• Activity in the economic sector;

• Investment volume;

• Number of jobs;

• The factor of being the first business experience.

The “Marz woman benefactor” nomination category:

• 1st place, sole entrepreneur Anush Tsaturyan (Tavush 
marz, city of Noyemberyan);

• 2nd place, sole entrepreneur Ofelya Karapetyan 
(Gegharkunik marz, city of Sevan).

Only female entrepreneurs from the marzes, who hold 50 
percent or more of company shares participated in this award 
category. The main criteria of the contest were: 

• The amount spent on charity during the last three years 
(expressed in percentage of overall net income);

• The main target area of charity work;

• Participation in state social programs, including health 
care, education, culture, etc. 

• The activities aimed at the improvement of the community 
and environment.

“The best brand of woman manufacturer” nomination cat-
egory:

• 1st place, Julieta Danielyan, the chairman of founders’ 
board of “Bio-Chem” LLC (City of Yerevan);

• 2nd place, Lida Sargsyan, founding director of “Firma 
Lida” LLC (City of Yerevan);

• 3rd place, Lyudmila Hovhannisyan, director of “Vordi Ar-
men” LLC (Kotayk marz, city of Hrazdan).

Female entrepreneurs, both from Yerevan and the marzes, 
who hold 50 percent or more of company shares participated 
in this award category. The main criteria of the contest were: 

• The brand name;

• The list of the brand’s products;

• The availability of the brand in trade chains in Armenia 
and abroad;

• The firm store with the brand name. 

The main award was the presentation of a certificate of merit 
from the Armenian prime minister, with the colors being the 
apricot for the first, blue for the second and red for the third 
place, correspondingly. 

"The Best Woman Entrepreneur" Contest
By Alexander Aramyan
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Â»Ù³  §È³í³·áõÛÝ ÏÇÝ ·áñÍ³ñ³ñ¦ Ùñó³Ý³Ï³µ³ßËáõÃÛáõÝ

§È³í³·áõÛÝ ÏÇÝ ·áñÍ³ñ³ñ¦ 
Ùñó³Ý³Ï³µ³ßËáõÃÛáõÝ

 2012 Ã. ÐÐ Ï³é³í³ñáõÃÛáõÝÁ Ñ³Ý¹»ë »Ï³í É³í³·áõÛÝ 
ÏÇÝ ·áñÍ³ñ³ñÝ»ñÇÝ å³ñ·¨³ïñ»Éáõ ³ÝÝ³Ë³¹»å 
Ý³Ë³Ó»éÝáõÃÛ³Ùµ: §È³í³·áõÛÝ ÏÇÝ ·áñÍ³ñ³ñ¦ Ùñó³-
Ý³Ï³µ³ßËáõÃÛáõÝÁ Ñ³Ûï³ñ³ñí»ó ÐÐ í³ñã³å»ïÇ 
³ÝáõÝÇó: ØñóáõÃ³ÛÇÝ ÅÛáõñÇÝ ·ÉË³íáñáõÙ ¿ñ ÐÐ 
¿ÏáÝáÙÇÏ³ÛÇ Ý³Ë³ñ³ñÇ ³é³çÇÝ ï»Õ³Ï³É Î³ñÇÝ» 
ØÇÝ³ëÛ³ÝÁ: ÄÛáõñÇÇ Ï³½ÙáõÙ ¿ñ Ý³¨ Ñ³Ýñ³å»ïáõ-
ÃÛ³Ý ³Ù»Ý³Ëáßáñ ÏÇÝ ·áñÍ³ñ³ñÁ` èá½³ Ì³éáõÏÛ³ÝÁ 
(§ØáõÉïÇ ³·ñá¦ ÁÝÏ»ñáõÃÛ³Ý ÑÇÙÝ³¹Çñ): 

Øñó³Ý³Ï³µ³ßËáõÃÛáõÝÝ Çñ³Ï³Ý³óí»ó 4 ³Ýí³Ý³-
Ï³ñ·»ñáõÙ, ÇëÏ ³åñÇÉÇ 6-ÇÝ ï»ÕÇ áõÝ»ó³í Ùñó³-
Ý³Ï³ÏÇñÝ»ñÇ Ñ³Ý¹Çë³íáñ å³ñ·¨³ïñáõÙÁ: 

Øñó³Ý³ÏÝ»ñÁ µ³ßËí»É »Ý Ñ»ï»õÛ³É Ï»ñå.

§È³í³·áõÛÝ ÏÇÝ ·áñÍ³ïáõ¦ ³Ýí³Ý³Ï³ñ·áõÙ.

•	 1-ÇÝ ï»Õ` üÉáñ³ ²ÝïáÝÛ³Ý, §È¨áÝ »ñÏñáñ¹¦ êäÀ-Ç 
ïÝûñ»Ý (ÐÐ î³íáõßÇ Ù³ñ½, ù. ÜáÛ»Ùµ»ñÛ³Ý),

•	 2 -ñ¹ ï»Õ` Î³ñÇÝ» ÔáõÏ³ëÛ³Ý, §Î³é³ ¨ Î³ñ»Ý¦ êäÀ-
Ç ïÝûñ»Ý (ÐÐ Èáéáõ Ù³ñ½, ù. ì³Ý³Óáñ),

•	 3-ñ¹ ï»Õ` êáõë³ÝÝ³ ØÇÝ³ëÛ³Ý, §¼í»½¹ÇÏ¦ êäÀ-Ç 
ïÝûñ»Ý (ÐÐ ¶»Õ³ñùáõÝÇùÇ Ù³ñ½, ù. Ø³ñïáõÝÇ):

²Ûë ³Ýí³Ý³Ï³ñ·Ç Ùñó³Ý³Ï³µ³ßËáõÃÛ³ÝÁ Ù³ëÝ³Ïó»É 
»Ý ÙÇ³ÛÝ Ù³ñ½»ñÇ ·áñÍ³ñ³ñ Ï³Ý³Ûù (ë»÷³Ï³ÝáõÃÛ³Ý 
Çñ³íáõÝùáí 50  ïáÏáë ¨ ³í»ÉÇ µ³ÅÝ»Ù³ë áõÝ»Ý³Éáõ 
å³ñ³·³ÛáõÙ):  ØñóáõÛÃÇ ÑÇÙÝ³Ï³Ý ã³÷áñáßÇãÝ»ñÝ »Ý.

³.³ßË³ï³ï»Õ»ñÇ ù³Ý³ÏÁ,

µ.³ßË³ïáÕÝ»ñÇ ÁÝ¹Ñ³Ýáõñ ÃíáõÙ Ï³Ý³Ýó µ³ÅÇÝÁ (%-áí),

·.³ßË³ïáÕÝ»ñÇ (µ³ó³éáõÃÛ³Ùµ ïÝûñ»ÝÇ ¨ ÷áË-
ïÝûñ»ÝÝ»ñÇ)  ÙÇçÇÝ ³ßË³ï³í³ñÓÁ,

¹.ÃáÕ³ñÏí³Í ³ñï³¹ñ³ÝùÇ Í³í³ÉÁ í»ñçÇÝ 3 ï³ñáõÙ:

§È³í³·áõÛÝ ÏÇÝ Ý³Ë³Ó»éÝáÕ¦ ³Ýí³Ý³Ï³ñ·áõÙ.

•	 1-ÇÝ ï»Õ` ³ÝÑ³ï Ó»éÝ³ñÏ³ï»ñ ÈÇ³ÝÝ³ ²É³í»ñ¹Û³Ý 
(ÐÐ ¶»Õ³ñùáõÝÇùÇ Ù³ñ½, ù. ê¨³Ý),

•	 2 -ñ¹ ï»Õ` ³ÝÑ³ï Ó»éÝ³ñÏ³ï»ñ Î³ñÇÝ» ØÏñïãÛ³Ý 
(ÐÐ ÞÇñ³ÏÇ Ù³ñ½, ù. ¶ÛáõÙñÇ),

•	 3-ñ¹ ï»Õ` ²ñÙ»ÝáõÑÇ Ê³ã³ïñÛ³Ý, §øáýÇ ø³÷¦ êäÀ-
Ç ïÝûñ»Ý (ÐÐ ù. ºñ¨³Ý):

²Ûë ³Ýí³Ý³Ï³ñ·Ç Ùñó³Ý³Ï³µ³ßËáõÃÛ³ÝÁ Ù³ëÝ³Ïó»É 
»Ý ¨¯ Ù³ñ½»ñÇ, ¨¯ ºñ¨³ÝÇ ·áñÍ³ñ³ñ Ï³Ý³Ûù (ë»÷³-
Ï³ÝáõÃÛ³Ý Çñ³íáõÝùáí 50 ïáÏáë ¨ ³í»ÉÇ µ³ÅÝ»Ù³ë 
áõÝ»Ý³Éáõ å³ñ³·³ÛáõÙ), áñáÝù Ý³Ë³Ó»éÝ»É ¨ ·ñ³Ýó»É 
»Ý Çñ»Ýó µÇ½Ý»ëÁ 2010 Ãí³Ï³ÝÇ ÑáõÉÇëÇ 1-Çó Ç í»ñ 
ÁÝÏ³Í Å³Ù³Ý³Ï³Ñ³ïí³ÍáõÙ: ØñóáõÛÃÇ ÑÇÙÝ³Ï³Ý 
ã³÷áñáßÇãÝ»ñÝ »Ý.

³.ïÝï»ëáõÃÛ³Ý ×ÛáõÕÁ,

µ. Ï³ï³ñí³Í Ý»ñ¹ñáõÙÝ»ñÇ Í³í³ÉÁ,

·. ³ßË³ï³ï»Õ»ñÇ ù³Ý³ÏÁ,

Ð»ÕÇÝ³Ï` ²É»ùë³Ý¹ñ ²ñ³ÙÛ³Ý
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Â»Ù³  §È³í³·áõÛÝ ÏÇÝ ·áñÍ³ñ³ñ¦ Ùñó³Ý³Ï³µ³ßËáõÃÛáõÝ

¹. ³é³çÇÝ ³Ý·³Ù ë»÷³Ï³Ý ·áñÍ ÑÇÙÝ»Éáõ Ñ³Ý·³Ù³ÝùÁ:

§Ø³ñ½Ç ÏÇÝ-µ³ñ»·áñÍ¦ ³Ýí³Ý³Ï³ñ·áõÙ.

•	 1-ÇÝ ï»Õ` ³ÝÑ³ï Ó»éÝ³ñÏ³ï»ñ ²Ýáõß Ì³ïáõñÛ³Ý 
(ÐÐ î³íáõßÇ Ù³ñ½, ù. ÜáÛ»Ùµ»ñÛ³Ý),

•	 2-ñ¹ ï»Õ` ³ÝÑ³ï Ó»éÝ³ñÏ³ï»ñ úý»ÉÛ³ Î³ñ³-
å»ïÛ³Ý (ÐÐ ¶»Õ³ñùáõÝÇùÇ Ù³ñ½, ù. ê¨³Ý):

²Ûë ³Ýí³Ý³Ï³ñ·Ç Ùñó³Ý³Ï³µ³ßËáõÃÛ³ÝÁ Ù³ëÝ³Ïó»É 
»Ý ÙÇ³ÛÝ ÐÐ Ù³ñ½»ñÇ ·áñÍ³ñ³ñ Ï³Ý³Ûù (ë»÷³Ï³ÝáõÃÛ³Ý 
Çñ³íáõÝùáí 50 ïáÏáë ¨ ³í»ÉÇ µ³ÅÝ»Ù³ë áõÝ»Ý³Éáõ 
å³ñ³·³ÛáõÙ):  ØñóáõÛÃÇ ÑÇÙÝ³Ï³Ý ã³÷áñáßÇãÝ»ñÝ »Ý.

³.µ³ñ»·áñÍáõÃÛ³ÝÝ áõÕÕí³Í ·áõÙ³ñÁ í»ñçÇÝ 3  ï³-ñáõÙ 
(%-áí ½áõï »Ï³ÙïÇ ÝÏ³ïÙ³Ùµ),

µ.µ³ñ»·áñÍáõÃÛ³Ý ÑÇÙÝ³Ï³Ý áõÕÕí³ÍáõÃÛáõÝÁ,

·.å»ï³Ï³Ý ëáóÇ³É³Ï³Ý Íñ³·ñ»ñÇÝ Ù³ëÝ³Ïóáõ-ÃÛáõÝÁ` 
³éáÕç³å³Ñ³Ï³Ý, ÏñÃ³Ï³Ý, Ùß³ÏáõÃ³ÛÇÝ ¨ ³ÛÉ,

¹.ßñç³å³ïÇ ¨/Ï³Ù Ñ³Ù³ÛÝùÇ ï³ñ³ÍùÇ µ³ñ»Ï³ñ·-Ù³Ý 
³ßË³ï³ÝùÝ»ñÇ Çñ³Ï³Ý³óáõÙÁ:

§ÎÇÝ ³ñï³¹ñáÕÇ É³í³·áõÛÝ ³åñ³Ýù³ÝÇß¦ ³Ýí³Ý³-
Ï³ñ·áõÙ.

•	 1-ÇÝ ï»Õ` æáõÉ»ï³ ¸³ÝÇ»ÉÛ³Ý, §´Çá-øÇÙ¦ êäÀ-Ç 

ÑÇÙÝ³¹ÇñÝ»ñÇ ËáñÑñ¹Ç Ý³Ë³·³Ñ (ÐÐ ù. ºñ¨³Ý),

•	 2 -ñ¹ ï»Õ` ÈÇ¹³ ê³ñ·ëÛ³Ý, §üÇñÙ³ ÈÇ¹³¦ êäÀ-Ç 
ÑÇÙÝ³¹Çñ ïÝûñ»Ý (ÐÐ ù. ºñ¨³Ý),

•	 3-ñ¹ ï»Õ` ÈÛáõ¹ÙÇÉ³ ÐáíÑ³ÝÝÇëÛ³Ý, §àñ¹Ç ²ñÙ»Ý¦ 
êäÀ-Ç ïÝûñ»Ý (ÐÐ Îáï³ÛùÇ Ù³ñ½, ù. Ðñ³½¹³Ý):

²Ûë ³Ýí³Ý³Ï³ñ·Ç Ùñó³Ý³Ï³µ³ßËáõÃÛ³ÝÁ Ù³ëÝ³Ïó»É 
»Ý ¨¯ Ù³ñ½»ñÇ, ¨¯ ºñ¨³ÝÇ ·áñÍ³ñ³ñ Ï³Ý³Ûù (ë»÷³-
Ï³ÝáõÃÛ³Ý Çñ³íáõÝùáí 50 ïáÏáë ¨ ³í»ÉÇ µ³ÅÝ»Ù³ë 
áõÝ»Ý³Éáõ å³ñ³·³ÛáõÙ):  ØñóáõÛÃÇ ÑÇÙÝ³Ï³Ý ã³÷áñáßÇã-
Ý»ñÝ »Ý.

³.³åñ³Ýù³ÝÇßÇ ³Ýí³ÝáõÙÁ,

µ.³åñ³Ýù³ÝÇßÁ ÏñáÕ ³ñï³¹ñ³ï»ë³ÏÝ»ñÇ ³Ýí³Ý³-
ó³ÝÏÁ,

·.³åñ³Ýù³ÝÇßÇ Ý»ñÏ³Û³óí³ÍáõÃÛáõÝÁ Ñ³Ýñ³å»ïáõ-
ÃÛ³Ý ³é¨ïñ³Ï³Ý ó³Ýó»ñáõÙ (Ý³¨ ³ñï³ë³ÑÙ³ÝáõÙ),

¹.³åñ³Ýù³ÝÇßÁ ÏñáÕ ýÇñÙ³ÛÇÝ Ë³ÝáõÃÇ ³éÏ³-
ÛáõÃÛáõÝÁ:

Øñó³Ý³ÏÇ ÑÇÙÝ³Ï³Ý ï»ë³ÏÁ ÐÐ í³ñã³å»ïÇ å³ï-
íá·ÇñÝ ¿: ²é³çÇÝ ï»ÕÇ Ñ³Ù³ñ ßÝáñÑíáÕ å³ïíá·ÇñÁ 
ÍÇñ³Ý³·áõÛÝ ¿, 2-ñ¹ ï»ÕÇÝÁª Ï³åáõÛï,  ÇëÏ 3-ñ¹ ï»ÕÇÝÁª 
Ï³ñÙÇñ: 

Join AMCHAM Today

Help create better business
environment in Armenia

Call (374 10) 599187 or e-mail us at amcham@arminco.com for details.



52

 Advertising and the associated com-
munications industries of design and 
print is one of the sectors where, for 
many decades, women have theo-
retically benefited from the same op-
portunities as men. There are women 
working at the same levels as their 
male counterparts, from graduates to 
C-level. Yet even here, men still ap-
pear to monopolize senior roles and 
responsibilities – although perhaps not 
to the same extent as the traditionally 
male-dominated industries, such as en-
gineering. 

A recent report by the IPA (Independent 
Practitioners in Advertising) found that 
in the UK, while there was an almost 
equal split of males and females in the 
industry, women accounted for just 
22.4 percent in management positions.

Crucial skills

Why should this be the case? Women 
have equal or greater talents for the 
disciplines that are most important 
in advertising, such as communicat-
ing, managing and creativity. In many 
market categories, women constitute a 
major percentage of the potential pur-
chasers or have significant influence on 
the buying decision. Who better than 
women can understand how to sell to 
other women? This empathetic insight 
is frequently stronger in women than 
men. Women are more likely to under-
stand female and male markets, while 
men will be comfortable with the male 
market, but may not understand what 
really motivates female purchasers.

Women can often be more successful 
at selling ideas than men, whether it’s 

a creative concept, strategy or cam-
paign budget proposal. In many cases 
they will be selling to men, who may be 
more receptive to ideas presented by a 
woman. And a woman is more likely to 
be on the same wavelength when pre-
senting to other women. 

A “glass ceiling”? 

Creatively, women have equally imagi-
native and compelling ideas as men. 
At designer, art director and copywriter 
levels there may well be a balance of 
women and men, and the same is also 
likely to be true of junior executives up 
to account director level. But from here 
upwards, it’s still the men who seem to 
take over.

Support for women in advertising

Witness the number of organizations 
created by women, to promote the role 
of women in advertising and marketing, 
particularly at senior management lev-
els. AWNY (Advertising Women of New 
York), SheSays, WACL (Women in 
Advertising and Communications Lon-
don), Creative Skirts, Change The Ratio 
and Women in Film are just some of the 
groups dedicated to raising awareness 
of the achievements and capabilities 
of women in the communications arts. 
There are few equivalent male-oriented 
groups, probably because they’re sim-
ply not required; men already occupy 
many of the positions of influence. So is 
it all bad news for women in advertising 
and marketing? The answer is no, and 
there are examples to prove it.

Proving women’s effectiveness

Halgard Stolte is the MD of Janoschka 
Stolte, a Prague-based communica-
tions agency focused on creative design 
and print. She set up the agency more 
than 15 years ago, as a one-woman 
organization. Since then it has grown 
into a busy and successful group with 
offices in Prague, Tallinn (Estonia) and 
Yerevan (Armenia).

While Stolte controls the group and the 
Prague office, both her office manag-
ers in Estonia and Yerevan are women. 
Yet that wasn’t a pre-determined policy 
decision.

“I always set out to employ whoever 
is best qualified for a role,” explained 
Stolte. “Gender is unimportant, al-
though my experience suggests that 
women are often better at managing 
people and projects and dealing with 
deadlines and communication. Men 

are frequently more adept at resolving 
technical problems." 

Open-minded approach

“But this is a generalization. My ap-
proach has always been to have a mix 
of both sexes, and an international 
team. I’m more interested in hiring peo-
ple with exciting and engaging person-
alities, and original ideas, than stereo-
typing by gender.”

So is there any reason why more 
women shouldn’t make it to the top and 
control their own ad agencies? Halgard 
Stolte identifies one possible reason, 
“Women often seem better equipped 
to achieve a better work/life balance, 
whereas men at the same level may be 
more career focused. But the common 
perception is that when women have 
children, they lose their ambition and 
focus. This can make it difficult for them 
to restart their career, but when they 
do, they are usually successful.”

Improving prospects

Employment laws have come a long 
way since the mere mention of start-
ing a family would see a woman moved 
sideways into a role with no prospects, 
or an excuse found to dismiss her.

In theory, at least, and in practice, gen-
erally, women can now build careers 
that take them to C-level, whether 
they’ve paused to have children or not. 
In the communications industry, wom-
en, who’ve made it to the top, have 
demonstrated that females have all the 
skills of their male counterparts and, 
perhaps, greater determination.

Women in Advertising: Closer to a Level Playing Field?
A view from Janoschka Stolte, a female owned and managed communications agency. 

Opinion  Women in Advertising and Communication
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Î³ñÍÇù  Î³Ý³Ýó ¹»ñÁ ·áí³½¹Ç ¨ Ñ³Õáñ¹³ÏóáõÃÛ³Ý áÉáñïÝ»ñáõÙ

Î³Ý³Ûù ·áí³½¹áõÙ. ³í»ÉÇ Ùá±ï Ë³ÕÇ 
Ñ³í³ë³ñ Ï³ÝáÝÝ»ñÇÝ

 ¶áí³½¹Á, ¹Ç½³ÛÝÁ ¨ ïå³·ñáõ-
ÃÛáõÝÁ ³ÛÝ áÉáñïÝ»ñÝ »Ý, áñï»Õ 
³ñ¹»Ý »ñÏ³ñ ï³ñÇÝ»ñ Ï³Ý³Ûù 
ï»ë³Ï³Ýáñ»Ý û·ïíáõÙ »Ý ÝáõÛÝ 
³ñïáÝáõÃÛáõÝÝ»ñÇó, ÇÝã ïÕ³Ù³ñ-
¹ÇÏ: ´³½Ù³ÃÇí Ï³Ý³Ûù ·áñÍÁÝÏ»ñ 
ïÕ³Ù³ñ¹Ï³Ýó Ñ»ï áõë-áõëÇ ³ßË³-
ïáõÙ »Ý` ëÏëÝ³ÏÝ»ñÇ Ù³Ï³ñ¹³ÏÇó 
ÙÇÝã¨ Õ»Ï³í³ñ å³ßïáÝÝ»ñ:

âÝ³Û³Í ¹ñ³Ý, ÝáõÛÝÇëÏ ³Ûë áÉáñïáõÙ 
ïÕ³Ù³ñ¹ÇÏ Ï³ñÍ»ë Ù»Ý³ßÝáñÑ³ÛÇÝ 
¹»ñ »Ý ëï³ÝÓÝ»É Ï³ñ¨áñ ¨ å³ï³ë-
Ë³Ý³ïáõ å³ßïáÝÝ»ñáõÙ, ÇÑ³ñÏ» 
áã ³ÛÝ ³ëïÇ×³Ý,  ÇÝãå»ë,  ûñÇÝ³Ï, 
Ù»ù»Ý³ßÇÝáõÃÛ³Ý áÉáñïáõÙ, áõñ 
ïÕ³Ù³ñ¹ÇÏ ³í³Ý¹³Ï³Ýáñ»Ý ·»ñ³-
ÏÁßéáÕ ¹»ñ »Ý áõÝ»ó»É:

IPA-Ç (Independent Practitioners 
in Advertising) ÏáÕÙÇó í»ñç»ñë 
³ÝóÏ³óí³Í Ñ»ï³½áïáõÃÛ³Ý ³ñ¹-
ÛáõÝùáõÙ å³ñ½í»óª ûñÇÝ³Ï, Ø»Í 
´ñÇï³ÝÇ³ÛáõÙ, ãÝ³Û³Í ·áí³½¹³ÛÇÝ 
áÉáñïáõÙ Ï³Ý³Ýó áõ ïÕ³Ù³ñ¹-
Ï³Ýó ·ñ»Ã» Ñ³í³ë³ñ Ý»ñ·ñ³í-
í³ÍáõÃÛ³ÝÁ, Õ»Ï³í³ñ ¨ å³ï³ë-
Ë³Ý³ïáõ å³ßïáÝÝ»ñÇ ÙÇ³ÛÝ 22.4% 
¿ µ³ÅÇÝ ÁÝÏÝáõÙ Ï³Ý³Ýó:

²é³Ýóù³ÛÇÝ ·Çï»ÉÇùÝ»ñ

Æ±ÝãÝ ¿ ³Ûë Çñ³íÇ×³ÏÇ å³ï×³éÁ: 
Î³Ý³Ûù Ñ³í³ë³ñ³å»ë ûÅïí³Í 
»Ý ·áí³½¹áõÙ ³Û¹ù³Ý Ï³ñ¨áñ 
Ñ³Õáñ¹³Ïóí»Éáõ, Õ»Ï³í³ñ»Éáõ ¨ 
ëï»ÕÍ³·áñÍ³Ï³Ý ï³Õ³Ý¹Ý»ñáí: 
ÆëÏ áñáß ßáõÏ³Û³Ï³Ý Ï³ï»·á-

ñÇ³Ý»ñáõÙ Ï³Ý³Ûù Ï³½ÙáõÙ »Ý 
åáï»ÝóÇ³É ·Ýáñ¹Ý»ñÇ ·»ñ³ÏßÇé 
Ù³ëÁ Ï³Ù ß³ï ³½¹»óÇÏ Ï³ñÍÇù 
áõÝ»Ý ³åñ³ÝùÇ Çñ³óÙ³Ý Ñ³ñóáõÙ: 
ÆëÏ ÏÝáçÇó É³í ¿É á±í Ï³ñáÕ ¿ 
Ñ³ëÏ³Ý³É, Ã» ÇÝãå»ë ³åñ³ÝùÁ 
í³×³é»É áõñÇß Ï³Ý³Ýó:

àã ÝÛáõÃ³Ï³Ý ÇÝïáõÇóÇ³Ý Ñ³×³Ë 
³í»ÉÇ áõÅ»Õ ¿ ½³ñ·³ó³Í Ï³Ý³Ýó 
Ùáï: ²Û¹ å³ï×³éáí ÏÇÝÁ ³í»ÉÇ ß³ï 
ÑÝ³ñ³íáñáõÃÛáõÝ áõÝÇ Ñ³ëÏ³Ý³É ¨¯ 
Ï³Ý³ó, ¨¯ ïÕ³Ù³ñ¹Ï³ó ßáõÏ³Ý»ñÁ, 
ÙÇÝã¹»é ïÕ³Ù³ñ¹Á, áí íëï³Ñ 
³ßË³ïáõÙ ¿ ïÕ³Ù³ñ¹Ï³Ýó ßáõÏ³ÛÇ 
Ñ»ï, Ñ³×³Ë Ï³ñáÕ ¿ ãÑ³ëÏ³Ý³É, 
Ã» ÇÝãÝ ¿ Çñ³Ï³ÝáõÙ ·ñ³íáõÙ ÏÇÝ 
·Ýáñ¹Ý»ñÇÝ:

Î³Ý³Ûù Ñ³×³Ë Ï³ñáÕ »Ý ³í»ÉÇ 
Ñ³çáÕ³Ï ÉÇÝ»É ·³Õ³÷³ñÝ»ñ Ý»ñ-
Ï³Û³óÝ»Éáõ Ñ³ñóáõÙ, ù³Ý ïÕ³-
Ù³ñ¹ÇÏ: Þ³ï ¹»åù»ñáõÙ Ï³Ý³Ûù 
Ý»ñÏ³Û³óÝáõÙ »Ý ³Û¹ ·³Õ³÷³ñÝ»ñÁ 
ïÕ³Ù³ñ¹Ï³Ýó, áíù»ñ ÑÇÙÝ³Ï³ÝáõÙ 
³í»ÉÇ Ñ»ßï »Ý ÁÝÏ³ÉáõÙ ÏÝáç ÏáÕÙÇó 
Ý»ñÏ³Û³óí³Í ÝÛáõÃÁ: ÎÇÝÁ ³í»ÉÇ Ù»Í 
ÑÝ³ñ³íáñáõÃÛáõÝ áõÝÇ §ÁÝ¹Ñ³Ýáõñ 
É»½áõ¦ ·ïÝ»É Ý³¨ ³ÛÉ Ï³Ý³Ýó Ñ»ï 
Ñ³Õáñ¹³Ïóí»Éáõ ÁÝÃ³óùáõÙ:

²Ýï»ë³Ý»ÉÇ ËáãÁÝ¹áï

êï»ÕÍ³·áñÍ³Ï³Ý áÉáñïáõÙ Ï³Ý³Ûù 
ÝáõÛù³Ý ïå³íáñÇã ¨ ³ÝÏñÏÝ»ÉÇ 
·³Õ³÷³ñÝ»ñ áõÝ»Ý, áñù³Ý ïÕ³-
Ù³ñ¹ÇÏ: ¸Ç½³ÛÝ»ñÇ, ·»Õ³ñí»ëï³-
Ï³Ý Õ»Ï³í³ñÇ ¨ Ñ»ÕÇÝ³Ï³ÛÇÝ Ù³-
Ï³ñ¹³ÏÇ íñ³ ÏÝáç ¨ ïÕ³Ù³ñ¹áõ 
ÙÇç¨ Ï³ñáÕ ¿ ÉÇÝ»É Ñ³í³ë³ñáõÃÛáõÝ, 
¨ ÝáõÛÝÁ Ñ³í³Ý³µ³ñ ×Çßï ¿ Ý³¨ 
Ïñïë»ñ Õ»Ï³í³ñÝ»ñÇó ÙÇÝã¨ ïÝû-
ñ»ÝÇ Ù³Ï³ñ¹³ÏÁ: ´³Ûó ¹ñ³ÝÇó 
µ³ñÓñ å³ßïáÝÝ»ñÁ ¹»é ïÕ³Ù³ñ¹ÇÏ 
»Ý ½µ³Õ»óÝáõÙ:

²ç³ÏóáõÃÛáõÝ ·áí³½¹Ç áÉáñïáõÙ 
³ßË³ïáÕ Ï³Ý³Ýó

¶áÛáõÃÛáõÝ áõÝ»Ý µ³½Ù³ÃÇí Ï³½Ù³-
Ï»ñåáõÃÛáõÝÝ»ñ, áñáÝù ëï»ÕÍí»É »Ý 
Ï³Ý³ó ÏáÕÙÇó í»ñçÇÝÝ»ñÇë ¹»ñÁ 
·áí³½¹Ç ¨ ³é¨ïñÇ áÉáñïÝ»ñáõÙ 
Ù»Í³óÝ»Éáõ Ýå³ï³Ïáí, Ù³ëÝ³-
íáñ³å»ë` Õ»Ï³í³ñ å³ßïáÝÝ»ñáõÙ: 
AWNY (Advertising Women of New 
York), SheSays, WACL (Women in Ad-

vertising and Communications London), 
Creative Skirts, Change The Ratio and 
Women in Film. ëñ³Ýù å³ñ½³å»ë 
ÙÇ ù³ÝÇëÝ »Ý ³ÛÝ µ³½Ù³ÃÇí Ï³½-
Ù³Ï»ñåáõÃÛáõÝÝ»ñÇ ß³ñùáõÙ, áñáÝù 
ëï»ÕÍí³Í »Ý µ³ñÓñ³óÝ»Éáõ Ñ³-
Õáñ¹³ÏóÙ³Ý áÉáñïáõÙ Ï³Ý³Ýó 
Ýí³×áõÙÝ»ñÇ ¨ ÑÝ³ñ³íáñáõÃÛáõÝ-
Ý»ñÇ Ù³ëÇÝ Çñ³½»Ïí³ÍáõÃÛáõÝÁ: 
¶áÛáõÃÛáõÝ áõÝ»Ý ÁÝ¹³Ù»ÝÁ ÙÇ ù³ÝÇ 
Ñ³Ù³ñÅ»ù Ï³½Ù³Ï»ñåáõÃÛáõÝÝ»ñ 
ïÕ³Ù³ñ¹Ï³Ýó Ñ³Ù³ñ, Ñ³í³Ý³µ³ñ 
³ÛÝ å³ï×³éáí, áñ ¹ñ³Ýù ³ÛÝù³Ý 
¿É ³ÝÑñ³Å»ßï ã»Ý, ù³ÝÇ áñ ïÕ³-
Ù³ñ¹ÇÏ ³ñ¹»Ý ½µ³Õ»óÝáõÙ »Ý ß³ï 
³½¹»óÇÏ å³ßïáÝÝ»ñ:

ºí ³ñ¹Ûá±ù ÙÇ³ÛÝ í³ï ÝáñáõÃÛáõÝÝ»ñ 
Ï³Ý ·áí³½¹Ç ¨ ³é¨ïñÇ áÉáñ-
ïáõÙ ·áñÍáÕ Ï³Ý³Ýó Ñ³Ù³ñ: 
ä³ï³ëË³ÝÝ ¿` áã. Ï³Ý ÙÇ ù³ÝÇ ûñÇ-
Ý³ÏÝ»ñ, áñáÝù Ñ³ëï³ïáõÙ »Ý ¹³:

Î³Ý³Ýó ³ñ¹ÛáõÝ³í»ïáõÃÛ³Ý ³å³-
óáõÛóÁ

Ð³É·³ñ¹ ÞïáÉï»Ý Ñ³Ý¹Çë³ÝáõÙ ¿ 
äñ³Ñ³ÛáõÙ ëï»ÕÍí³Í ¨ ëï»ÕÍ³-
·áñÍ³Ï³Ý ¹Ç½³ÛÝÇ ¨ ïå³·ñáõÃÛ³Ý 
íñ³ Ï»ÝïñáÝ³ó³Í ·áñÍ³Ï³Éáõ-
ÃÛ³Ý` Ú³ÝáßÏ³-ÞïáÉï»Ç ïÝûñ»ÝÁ: 
Ü³ ³ÛÝ ÑÇÙÝ³¹ñ»É ¿ ÇÝùÝáõñáõÛÝ` 
15 ï³ñÇ ³é³ç: ¸ñ³ÝÇó Ñ»ïá ³ÛÝ 
í»ñ³Íí»É ¿ ½µ³Õí³Í ¨ Ñ³çáÕ³Ï 
Ï³½Ù³Ï»ñåáõÃÛ³Ý` Çñ ÙÇ ù³ÝÇ ·ñ³-
ë»ÝÛ³ÏÝ»ñáí äñ³Ñ³ÛáõÙ, Â³ÉÇÝáõÙ 
(¾ëïáÝÇ³) ¨ ºñ¨³ÝáõÙ (Ð³Û³ëï³Ý):

Ð³Û³óù Ú³ÝáßÏ³-ÞïáÉï»Çó` ÏÝáç ÏáÕÙÇó ëï»ÕÍí³Í ̈  Õ»Ï³í³ñíáÕ ·áñÍ³Ï³ÉáõÃÛáõÝÇó
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âÝ³Û³Í ÞïáÉï»Ý ¿ Õ»Ï³í³ñáõÙ 
Ï³½Ù³Ï»ñåáõÃÛáõÝÁ ¨ äñ³Ñ³ÛÇ 
·ñ³ë»ÝÛ³ÏÁ`  ¾ëïáÝÇ³ÛáõÙ ¨ ºñ»-
í³ÝáõÙ Ýñ³ ·ñ³ë»ÝÛ³ÏÝ»ñÇ Ù»-
Ý»ç»ñÝ»ñÁ ÝáõÛÝå»ë Ï³Ý³Ûù »Ý: 
ê³Ï³ÛÝ ¹³ Ï³ÝË³Ùï³Íí³Í ù³Õ³-
ù³Ï³ÝáõÃÛáõÝ ã¿ñ:

-ºë ÙÇßï ³ßË³ï³ÝùÇ »Ù ÁÝ¹áõÝáõÙ 
³ÛÝåÇëÇ Ù³ñ¹Ï³Ýó, áíù»ñ ³é³í»É 
É³í áñ³Ï³íáñáõÙ áõÝ»Ý ïíÛ³É å³ß-
ïáÝÇ Ñ³Ù³ñ, - µ³ó³ïñ»ó ÞïáÉï»Ý: 
-ê»éÁ Ï³ñ¨áñ ã¿. ãÝ³Û³Í ÇÙ ÷áñÓÇó 
»ÉÝ»Éáí »ÝÃ³¹ñáõÙ »Ù, áñ Ï³Ý³Ûù 
Ñ³×³Ë ³í»ÉÇ É³í »Ý Õ»Ï³í³ñáõÙ 
Ù³ñ¹Ï³Ýó ¨ Ý³Ë³·Í»ñÁ, ³ßË³-
ïáõÙ »Ý Ñ³ëï³ïí³Í Å³ÙÏ»ï-
Ý»ñáõÙ ¨ ³í»ÉÇ É³í ÑÙïáõÃÛáõÝÝ»ñ 
áõÝ»Ý Ñ³Õáñ¹³ÏóÙ³Ý áÉáñïáõÙ: 
îÕ³Ù³ñ¹ÇÏ Ñ³×³Ë ³í»ÉÇ ÑÙáõï »Ý 
ï»ËÝÇÏ³Ï³Ý ËÝ¹ÇñÝ»ñÁ Ñ³ñÃ»Éáõ 
Ñ³ñóáõÙ:

²ÝÏáÕÙÝ³Ï³É Ùáï»óáõÙ 

-´³Ûó ¹³ ÁÝ¹Ñ³Ýñ³óí³Í ¿: ÆÙ 
ëÏ½µáõÝùÁ ÙÇßï »Õ»É ¿ áõÝ»Ý³É 2 
ï³ñµ»ñ ë»é»ñÇ ³ßË³ï³ÏÇóÝ»ñ ¨ 

ÙÇç³½·³ÛÇÝ ³ßË³ï³Ï³½Ù: 

ºë ³í»ÉÇ ß³ï Ñ»ï³ùñùñí³Í »Ù 
³ßË³ï³ÝùÇ ÁÝ¹áõÝ»É Ù³ñ¹Ï³Ýó, 
áíù»ñ áõÝ»Ý Ñ»ï³ùñùÇñ ¨ ·ñ³íÇã 
³ÝÑ³ï³Ï³ÝáõÃÛáõÝ ¨ ûÅïí³Í »Ý 
ÛáõñûñÇÝ³Ï ·³Õ³÷³ñÝ»ñáí` ³é³Ýó 
í»ñçÇÝÝ»ñÇë ë»éÁ Ñ³ßíÇ ³éÝ»Éáõ: 

²ÛëåÇëáí, Ï³± ³ñ¹Ûáù ÇÝã-áñ ÙÇ 
å³ï×³é, Ã» ÇÝãáõ Ï³Ý³Ûù ãå»ïù 
¿ Ñ³ëÝ»Ý  ·³·³ÃÝ³Ï»ïÇÝ ¨ Õ»-
Ï³í³ñ»Ý Çñ»Ýó ëï»ÕÍ³Í Ï³½Ù³Ï»ñ-
åáõÃÛáõÝÁ: Ð³É·³ñ¹ ÞïáÉï»Ý Ýß»ó 
ÙÇ³ÛÝ Ù»Ï Ñ³í³Ý³Ï³Ý å³ï×³é.

-Î³Ý³Ûù Ñ³×³Ë ³í»ÉÇ Ñ³Ïí³Í »Ý 
Ñ³í³ë³ñ³ÏßéáõÃÛáõÝ Ó»éù µ»ñ»Éáõ 
ÏÛ³ÝùáõÙ ¨ ³ßË³ï³ÝùÇ Ù»ç, ÙÇÝã-
¹»é ïÕ³Ù³ñ¹ÇÏ ÝáõÛÝ Çñ³íÇ×³ÏáõÙ 
³í»ÉÇ Ï»ÝïñáÝ³ó³Í »Ý Ï³ñÇ»ñ³ÛÇ 
íñ³: ´³Ûó, ÁÝ¹Ñ³Ýáõñ ³éÙ³Ùµ, 
»ñµ Ï³Ý³Ûù áõÝ»ÝáõÙ »Ý »ñ»Ë³Ý»ñ, 
Ýñ³Ýù ÏáñóÝáõÙ »Ý Çñ»Ýó Ó·ïáõÙÝ áõ 
Ï»ÝïñáÝ³óáõÙÁ: 

¸³ Ï³ñáÕ ¿ Ýñ³Ýó Ñ³Ù³ñ ¹Åí³-
ñáõÃÛáõÝÝ»ñ ëï»ÕÍ»É Ï³ñÇ»ñ³Ý í»ñ-

ëÏë»Éáõ Ñ³ñóáõÙ, µ³Ûó ³Û¹ ³Ý»Éáõ 
¹»åùáõÙ, áñå»ë Ï³ÝáÝ, Ñ³çáÕáõÃÛ³Ý 
»Ý Ñ³ëÝáõÙ:

´³ñ»É³íÙ³Ý Ñ»é³ÝÏ³ñÝ»ñ  

²ßË³ï³Ýù³ÛÇÝ ßáõÏ³ÛÇ ûñ»ÝùÝ»ñÁ 
»ñÏ³ñ ×³Ý³å³ñÑ »Ý ³Ýó»É ³ÛÝ 
Å³Ù³Ý³ÏÝ»ñÇó, »ñµ ÏÝáç ÁÝï³ÝÇù 
Ï³½Ù»Éáõ Íñ³·ñ»ñÁ ³é³ç ·³ÉáõÝ 
å»ë, ·áñÍ³ïáõÝ í»ñçÇÝÇë ëÏëáõÙ 
¿ñ ÁÝÏ³É»É áñå»ë áã Ñ»é³ÝÏ³ñ³ÛÇÝ 
³ßË³ïáÕ Ï³Ù ³Û¹ áñáßáõÙÁ 
¹Çï³ñÏáõÙ ¿ñ áñå»ë  ÏÝáçÝ 
³ßË³ï³ÝùÇó ³½³ï»Éáõ ÑÇÙù:  

Â»¯ ï»ë³Ï³Ýáñ»Ý, Ã»¯ åñ³ÏïÇÏá-
ñ»Ý, ³ÛÅÙ Ï³Ý³Ûù Ï³ñáÕ »Ý Ï³éáõ-
ó»É Ï³ñÇ»ñ³, áñÁ Ýñ³Ýó Ïï³ÝÇ ¹»-
åÇ Õ»Ï³í³ñ å³ßïáÝÝ»ñ, ³ÝÏ³Ë 
»ñ»Ë³Ý»ñ áõÝ»Ý³Éáõ ÷³ëïÇó:  
Ð³Õáñ¹³ÏóÙ³Ý µÝ³·³í³éáõÙ Ñ³-
çáÕáõÃÛ³Ý Ñ³ë³Í Ï³Ý³Ûù ³å³-
óáõó»É »Ý, áñ áõÝ»Ý ïÕ³Ù³ñ¹ 
·áñÍÁÝÏ»ñÝ»ñÇÝ Ñ³í³ë³ñ ÑÙïáõ-
ÃÛáõÝÝ»ñ, ÇëÏ áñáß ¹»åù»ñáõÙ ÝáõÛÝ-
ÇëÏ ³é³í»É í×é³Ï³Ý »Ý: 
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 History of rights 

Starting from pagan times, the Armenian woman was con-
sidered to be the basis of the family. This is confirmed by 
the pieces of poetry, legends and scarce historic evidence 
available to us. 

According to Armenian historian Agatangeghos, in the pre-
Christian period, the Armenian woman was treated as the 
“mother source,” “life-giving” and the “breath and life.” In 
the pagan pantheon, important roles were attached to god-

desses Anahit, Astghik, and Nane, with Anahit, the daughter 
of Aramazd, being one of the supreme goddesses. In even 
more ancient days, Anahit was the goddess of war, which is 
an indirect evidence that during the early slaveholding period, 
Armenian women participated in warfare, holding far more 
than secondary roles. As a result of progress in social rela-
tions, the goddess Anahit acquired a more feminine role by 
becoming the goddess of fertility, fruitfulness and birth.  

After the adoption of Christianity, women worship manifested 
itself through the aspect of Virgin Mary. According to many, 

The Armenian Woman at the Crossroads of History 
By Alexander Aramyan

Feature  Historic Overview of the Armenian Woman’s Role 
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the Virgin Mary in Armenian reality is the renamed and re-
modified aspect of goddess Anahit. 

Starting from the 4th century, ancient Armenian legal docu-
ments constantly stressed the equality of rights of men and 
women. Such provisions exist both in ecclesiastical and 
secular documents (in medieval times the ecclesiastical rules 
constituted the basis of the Armenian laws). 

The legal equality of men and women is mentioned in the 
Rules of Argishti (4th century), Shahapivan (5th century), and 
David Alavkavordi (12th century).

According to the rules of Shahapivan (444 B.C.), a woman 
had to administer family belongings in case her husband left 
her without any reasons. In addition, she could bring a new 
husband into the house.  According to the Rules of David 
Alavkavordi, the marriage was considered real only upon the 
mutual and voluntary consent of bride and groom and the 
marriage was not real if it was based on violence.

And finally, the secular (non-ecclesiastical) legal documents 
also paid great attention to the issue of women’s rights.  The 
first reference to this issue, which dates back to the 5th centu-
ry   was made in King Vachagan`s Rule Book (unique consti-
tution). Nevertheless, this issue received more complete and 
fundamental coverage in the most important works of Arme-
nian legal thought of medieval times, namely Hayots Datas-
tanagirk (Armenian Court Book) of Mkhitar Gosh. It described 
the roles of men and women in the family and stressed the 
importance of women’s education. “Educated women are 
real treasures for the society,” wrote Mkhitar Gosh in the 12th 
century. His Datastanagirk contained provisions against the 
forcible marriages, encouraged the equal division of prop-
erty and envisaged criminal penalties for those committing 
violence against women. It also called for recognizing and 
respecting women’s honor and dignity, women’s marital age, 
divorce, the right of second marriage, and other rights.  

The definitions of the legal equality of men and women in the 
modern perception are present in Shahamir Shahamiryan`s 
“Vorogayt Parac” (1773), which is known to be the first Arme-
nian Constitution. “Any human being, either Armenian or a 
representative of other nation, man or woman, born in Arme-
nia or beyond its borders, shall have equal rights and have 
equal opportunities in performing various activities. No one 
has the right to enslave other people, and the workers shall 
be paid in the same way as for the regular activities,” stated 
Vorogayt Parac.

And finally, the introductory part of the Constantinople Na-
tional Constitution (1863) directly stipulated a number of 
women rights, namely the enjoyment of equal rights with men 
in receiving an equal education, social security, conducting 
social and political activities, etc,. Thus, Article 14.1 of the 
Republic of Armenia Constitution, which stipulates the legal 
equality of women, is based not on the constitutions of other 
countries, but on the history of Armenian legal thought. 

Social and political activities

Even though Armenia had queens in ancient times (Erato, 
Parandzem, Zapel), the woman’s social role encountered 
an upheaval in the 19th century. This process was greatly 
facilitated by the foundation of schools for girls in the cities 
inhabited by Armenians, where the girls could receive edu-
cation. The schools were founded by the church, but many 
of the graduates would become disseminators of progres-
sive ideas. In other words, in the 19th century the Armenian 

church tried to implement the covenant of Mkhitar Gosh. As a 
result, among Armenian women, there appeared a number of 
cultural activists, scientists, writers, public and political activ-
ists, and those practicing free arts.  The schools for girls were 
founded both in Western and Eastern Armenia. 

Strangely, women’s social activities were developing under 
the rule of the Ottoman Empire and, first of all, in Constan-
tinople. At the end of the 19th century, several Armenian 
women in that city founded organizations along with men and 
joined political parties. After graduating from the girls` gym-
nasiums, many of these women continued their studies in Eu-
rope. Out of the women involved with active social activities 
in Constantinople, some of the most famous included Srbuhi 
Tyusab (Vahanyan) and Zapel Asatur.  These two women 
were the authors of the “Women Rights Declaration” draft. 
The provisions of the declaration read as follows:

• Equal rights for men and women; 

• Right to choose one’s profession; 

• Elimination of double standards of moral admonition, 
which men use to their benefit in married life; 

• Right to higher education as means to improve the chil-
dren’s upbringing; 

• Right of women’s equal participation in community activi-
ties; 

• Elimination of the dowry tradition; 

• Acceptance of a woman’s role in the preservation of na-
tion and transfer of culture. 

This declaration, by its nature, carried the ideology of woman’s 
financial independence. The appearance of such a declara-
tion in Muslim Turkey was the result of revolutionary thought. 
One can say that in the Muslim populated East, Armenians 
were the first nation to consciously raise the woman’s role 
in public and social life. According to some sources, even 
though the declaration was not ratified by any organization, 
many Armenian women started conducting active economic 
and social activities by opening workrooms, operating facto-
ries, and editing magazines. Among these women was the 
famous writer, translator and publicist Zapel Yesayan. 

Undoubtedly, there were famous Armenian women in other 
regions as well. Many of them took active participation in the 
fidayi (fighter) self-defense movement which was just start-
ing. The most  famous women were the wife of fidayi chief 
Akhbyur Serob, Sose, the loyal friend in arms of Gevorg 
Chaush, Eghso, woman fidayi Hayo-Hayastan,  as well as 
Satenik Matinyan, Maro Makaryan, Sato Ohanjanyan, Kilizar, 
Sasunci Shake, Mariam Chilingaryan, etc.   

The first Armenian Republic (1918-1920) was one of the first 
countries in the world to grant women the right to vote and 
stand for election to public structures. Women constituted 8 
percent of the National Assembly of the First Republic. 

In 1920, Diana Abgar was appointed as the first Armenian 
Ambassador to Japan, which was unprecedented not only for 
the East, but also for the West. At that point, the only known 
case of a female Ambassador in diplomatic history was Rosi-
ka Shwimer, the Ambassador of Hungary to Switzerland. Af-
ter Diana Abgar’s appointment, Japan de facto recognized 
the Republic of Armenia, thus, facilitating the Ambassador’s 
humanitarian activities and aid to refugees. Armenians in Sin-
gapore and Indonesia also enjoyed her sponsorship. Accord-
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ing to contemporaries, Diana Abgar was a well educated, 
religious, politically informedand compassionate person, who 
was clear in her actions.  She had very impressive looks and 
was very charming. When she used to enter different halls all 
diplomats of other countries stood up to welcome her. 

Soviet Armenia witnessed a certain activation of women’s 
role, especially in social and economic life. The Communist 
party announced that not only would it provide for women’s 
legal equality, but it would relieve women of humiliating 
household activities. The practical application of this policy 
resulted in the fact that women constituted a majority in cer-
tain professions, including medicine and education. 

The Soviets used the women’s role activation for the purpose 
of breaking archaic customs and traditions. However, provid-
ing equal work and educational opportunities for girls and 
women was considered a progressive step in those days. 

Back in the 1980s, in Soviet Armenia, there were 9,000 fe-
male scientists, the same number of doctors, and 30,000 
teachers. Certain women occupied leading positions in large 
enterprises including in the light and food industry and trade. 
These were the areas where the female workforce was of 
large and specific weight. In other words, the expansion of 
the role of women was carried out with the purpose of a more 
effective management of the female workforce. 

In order to underline women’s legal equality, the Soviets had 
a very solemn celebration of Women’s International Day on 
March 8. No other country in the world had such a solemn 
celebration of this day. Starting from 1965, March 8 was an-
nounced a holiday, which was duplicated by a number of 
other socialist states. 

Women’s activities in political life were of an artificial nature, 
however. The communist party elite never had any female 
members. Women’s participation in parliament was artificial 
as well. On the eve of independence in 1990, the Armenian 
First Convocation Supreme Council had 260 delegates, out 
of which only 11 were women. 

It should be noted, however, that in independent Armenia, 
the number of female parliamentarians was never more than 
that. 

Nevertheless, the Soviet era also imposed some limitations 
on women’s rights. The moral codex promoted by the Soviet 
authorities was first of all restraining for women. For example, 
there were no beauty contests conducted under the Soviet 
regime in order not to damage the “woman worker’s” image.

If the first decades of Soviet rule obviously encouraged the 
participation of women in different aspects of social life, in the 
last decades, the manifestations of gender inequality became 
more frequent. 

Feature  Historic Overview of the Armenian Woman’s Role 
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Â»Ù³  Ð³Û ÏÝáç ¹»ñÇ å³ïÙ³Ï³Ý ³ÏÝ³ñÏ

Ð³Û ÏÇÝÁ å³ïÙáõÃÛ³Ý ù³éáõÕÇÝ»ñáõÙ

 Æñ³íáõÝùÇ å³ïÙáõÃÛáõÝ

¸»é Ñ»Ã³Ýáë³Ï³Ý Å³Ù³Ý³ÏÝ»ñÇó ÏÇÝÁ Ñ³Û»ñÇ Ùáï 
Ñ³Ù³ñíáõÙ ¿ñ ÁÝï³ÝÇùÇ ÑÇÙùÁ: ¸ñ³ íÏ³ÛáõÃÛáõÝÝ 
»Ý Ñ³Ý¹Çë³ÝáõÙ Ù»½ Ñ³ë³Í µ³Ý³ëï»ÕÍ³Ï³Ý å³-
ï³éÇÏÝ»ñÁ, É»·»Ý¹Ý»ñÝ áõ å³ïÙ³Ï³Ý ³Õù³ïÇÏ 
íÏ³ÛáõÃÛáõÝÝ»ñÁ:  Ð³Û å³ïÙÇã ²·³Ã³Ý·»ÕáëÇ íÏ³-
ÛáõÃÛ³Ùµ` Ý³Ë³ùñÇëïáÝ»³Ï³Ý ßñç³ÝáõÙ Ñ³Û ÏÝáçÁ 
í»ñ³µ»ñí»É »Ý áñå»ë §Ù³Ûñ ³ÕµÛáõñ¦, §Ï»Ýë³ïáõ¦, 
§ßáõÝã ¨ ÏÛ³Ýù¦: Ð»Ã³Ýáë³Ï³Ý ¹Çó³ñ³ÝáõÙ Ï³ñ¨áñ ¹»ñ 
¿ÇÝ Ë³ÕáõÙ ²Ý³ÑÇï, ²ëïÕÇÏ ¨ Ü³Ý» ³ëïí³ÍáõÑÇÝ»ñÁ: 
ÀÝ¹ áñáõÙ` ²Ý³ÑÇïÁ ·ÉË³íáñ ³ëïí³ÍÝ»ñÇó Ù»ÏÝ ¿ñ` 
²ñ³Ù³½¹Ç ¹áõëïñÁ: ²é³í»É í³Õ ßñç³ÝáõÙ ²Ý³ÑÇïÁ 
é³½ÙÇ ³ëïí³ÍáõÑÇÝ ¿ñ` ³ÝáõÕÕ³ÏÇ íÏ³Û»Éáí, áñ í³Õ 
ëïñÏ³ïÇñ³Ï³Ý ßñç³ÝáõÙ Ñ³Û Ï³Ý³Ûù Ù³ëÝ³Ïó»É »Ý 
é³½Ù³Ï³Ý ·áñÍáÕáõÃÛáõÝÝ»ñÇÝ, ·áõó» ¨ áã »ñÏñáñ¹³Ï³Ý 
¹»ñáí: Ð³ë³ñ³Ï³Ï³Ý Ñ³ñ³µ»ñáõÃÛáõÝÝ»ñÇ ½³ñ·³óÙ³Ý 
Ñ»ï¨³Ýùáí  ²Ý³ÑÇï ³ëïí³ÍáõÑáõÝ í»ñ³å³ÑíáõÙ 
¿ ³í»ÉÇ Ï³Ý³óÇ ¹»ñ. Ý³ ¹³éÝáõÙ ¿ åïÕ³µ»ñáõÃÛ³Ý, 
³ñ·³ë³íáñáõÃÛ³Ý ¨ ÍÝÝ¹³µ»ñáõÃÛ³Ý ³ëïí³ÍáõÑÇÝ:

øñÇëïáÝ»áõÃÛ³Ý ÙáõïùÇó Ñ»ïá ÏÝáç å³ßï³ÙáõÝùÝ 
³ñï³Ñ³Ûïí»É ¿ ²ëïí³Í³Ùáñ Ï»ñå³ñáí: Þ³ï»ñÇ 
Ï³ñÍÇùáí ²ëïí³Í³Ùáñ Ï»ñå³ñÁ Ñ³ÛÏ³Ï³Ý Çñ³Ï³Ýáõ-
ÃÛáõÝáõÙ Ñ»Ýó ²Ý³ÑÇïÇ í»ñ³Ýí³Ýí³Í áõ í»ñ³÷áËí³Í 
Ï»ñå³ñÝ ¿: 

êÏë³Í ãáññáñ¹ ¹³ñÇó` ÑÇÝ Ñ³ÛÏ³Ï³Ý Çñ³í³Ï³Ý 
÷³ëï³ÃÕÃ»ñáõÙ ³ÝÁÝ¹Ñ³ï ß»ßïí»É ¿ Ï³Ý³Ýó áõ 

ïÕ³Ù³ñ¹Ï³Ýó Çñ³íáõÝùÝ»ñÇ Ñ³í³ë³ñáõÃÛáõÝÁ: 
ÜÙ³Ý ¹ñáõÛÃÝ»ñ Ï³Ý ¨¯ »Ï»Õ»ó³Ï³Ý, ¨¯ ³ßË³ñÑÇÏ 
÷³ëï³ÃÕÃ»ñáõÙ (ÙÇçÇÝ ¹³ñ»ñáõÙ Ñ³ÛÏ³Ï³Ý Çñ³íáõÝùÇ 
ÑÇÙùÁ »Ï»Õ»ó³Ï³Ý Ï³ÝáÝÝ»ñÝ ¿ÇÝ): ÎÝáç ¨ ïÕ³Ù³ñ¹áõ 
Çñ³í³Ñ³í³ë³ñáõÃÛ³Ý Ù³ëÇÝ Ýßí³Í ¿ ²ßïÇß³ïÇ (4-ñ¹ 
¹³ñ), Þ³Ñ³åÇí³ÝÇ (5-ñ¹ ¹³ñ), ¸³íÇÃ ²É³íÏ³áñ¹áõ (12-
ñ¹ ¹³ñ) Ï³ÝáÝÝ»ñáõÙ:

Þ³Ñ³åÇí³ÝÇ Ï³ÝáÝÝ»ñáí (Ù.Ã. 444Ã.)` ÏÇÝÁ å»ïù ¿ 
ïÝûñÇÝÇ ÁÝï³Ý»Ï³Ý ·áõÛùÝ ³ÛÝ ¹»åùáõÙ, »ñµ ³ÙáõëÇÝÁ 
Éù»É ¿ Ýñ³Ý ³é³Ýó ÑÇÙù»ñÇ: Æ Ñ³í»ÉáõÙÝ` Ý³ Ï³ñáÕ ¿ Ýáñ 
³ÙáõëÇÝ ïáõÝ µ»ñ»É:  ¸³íÇÃ ²É³íÏ³áñ¹áõ Ï³ÝáÝÝ»ñáí` 
³ÙáõëÝáõÃÛáõÝÁ í³í»ñ³Ï³Ý ¿ ÙÇ³ÛÝ Ñ³ñëÝ³óáõÇ ¨ 
÷»ë³óáõÇ ÷áË³¹³ñÓ ÑáÅ³ñ³Ï³Ù Ñ³Ù³Ó³ÛÝáõÃÛ³Ý 
¹»åùáõÙ. §³ÙáõëÝáõÃÛáõÝÁ í³í»ñ³Ï³Ý ã¿, »Ã» ÑÇÙÝí³Í ¿ 
µéÝáõÃÛ³Ý íñ³¦:

ºí í»ñç³å»ë` ÏÝáç Çñ³íáõÝùÝ»ñÇÝ å³ïß³× áõß³¹-
ñáõÃÛáõÝ »Ý ¹³ñÓñ»É ³ßË³ñÑÇÏ (áã »Ï»Õ»ó³Ï³Ý) 
Çñ³í³Ï³Ý ÷³ëï³ÃÕÃ»ñáõÙ: ²é³çÇÝ ÑÇß³ï³ÏáõÙÝ»ñÝ 
³éÏ³ »Ý ì³ã³·³Ý Ã³·³íáñÇ 5-ñ¹ ¹³ñÇ Ï³Ýá-
Ý³·ñùáõÙ (ÛáõñûñÇÝ³Ï ë³ÑÙ³Ý³¹ñáõÃÛáõÝ), ë³-
Ï³ÛÝ ³é³í»É ÁÝ¹·ñÏáõÝ ¨ ÑÇÙÝ³ÛÇÝ µÝáõÛÃ »Ý ëï³-
ó»É ÙÇçÝ³¹³ñÛ³Ý Ñ³ÛÏ³Ï³Ý Çñ³í³Ï³Ý ÙïùÇ 
³Ù»Ý³Ï³ñ¨áñ ³ßË³ïáõÃÛáõÝáõÙ` ØËÇÃ³ñ ¶áßÇ Ð³Ûáó 
¸³ï³ëï³Ý³·ñùáõÙ: ²Ûëï»Õ ÝÏ³ñ³·ñíáõÙ ¿  ÁÝï³-
ÝÇùáõÙ ïÕ³Ù³ñ¹Ï³Ýó áõ Ï³Ý³Ýó ¹»ñÁ, ÷³ëïíáõÙ ¿ 
ÏÝáç` ÏñÃáõÃÛáõÝ ëï³Ý³Éáõ Ï³ñ¨áñáõÃÛáõÝÁ: §ÎñÃí³Í 
Ï³Ý³Ûù Ñ³ë³ñ³ÏáõÃÛ³Ý Ñ³Ù³ñ ·³ÝÓ »Ý¦,- ·ñ»É ¿ 
ØËÇÃ³ñ ¶áßÁ 12-ñ¹ ¹³ñáõÙ: Üñ³ §¸³ï³ëï³Ý³·ÇñùÁ¦ 
Ý»ñ³éáõÙ ¿ ¹ñáõÛÃÝ»ñ µéÝÇ ³ÙáõëÝáõÃÛáõÝÝ»ñÇ ¹»Ù, 
ù³ç³É»ñáõÙ ¿ ë»÷³Ï³ÝáõÃÛ³Ý Ñ³í³ë³ñ µ³Å³ÝáõÙÁ ¨ 
ùñ»³Ï³Ý ïáõ·³ÝùÝ»ñÇ ÏÇñ³éáõÙÁ Ï³Ý³Ýó ¹»Ù µéÝáõ-
ÃÛáõÝ ·áñÍ³¹ñáÕÝ»ñÇ ÝÏ³ïÙ³Ùµ: ÊáëíáõÙ ¿ Ý³¨ Ï³Ý³Ýó 
å³ïíÇ ¨ ³ñÅ³Ý³å³ïíáõÃÛ³Ý ×³Ý³ãÙ³Ý ¨ Ñ³ñ·Ù³Ý, 
ÏÝáç ³ÙáõëÝ³Ï³Ý ï³ñÇùÇ, ³ÙáõëÝ³ÉáõÍí»Éáõ, 2-ñ¹ 
³Ý·³Ù ³ÙáõëÝ³Ý³Éáõ ¨ ³ÛÉ Çñ³íáõÝùÝ»ñÇ Ù³ëÇÝ: 

Ä³Ù³Ý³Ï³ÏÇó ÁÙµéÝáõÙÝ»ñáí` Ï³Ý³Ýó ¨ ïÕ³Ù³ñ¹-
Ï³Ýó Çñ³í³Ñ³í³ë³ñáõÃÛ³Ý Ó¨³Ï»ñåáõÙÝ»ñÁ ïñí³Í 
»Ý Þ³Ñ³ÙÇñ Þ³Ñ³ÙÇñÛ³ÝÇ §àñá·³ÛÃ ÷³é³ó¦-áõÙ 
(1773Ã.): ê³, ÇÝãå»ë Ñ³ÛïÝÇ ¿, Ñ³Ù³ñíáõÙ ¿ Ñ³ÛÏ³Ï³Ý 
³é³çÇÝ ë³ÑÙ³Ý³¹ñáõÃÛáõÝÁ: §ò³ÝÏ³ó³Í Ù³ñ¹Ï³ÛÇÝ 
³ñ³ñ³Í, ÉÇÝÇ Ý³ Ñ³Û, Ï³Ù ³ÛÉ ³½·Ç Ý»ñÏ³Û³óáõóÇã, 
ÉÇÝÇ ïÕ³Ù³ñ¹, Ã» ÏÇÝ, ÍÝí³Í ÉÇÝÇ Ð³Û³ëï³ÝáõÙ, Ã» 
¹ñ³ ë³ÑÙ³ÝÝ»ñÇó ¹áõñë, å»ïù ¿ ³åñÇ Ñ³í³ë³ñáõÃÛ³Ý 
Ù»ç ¨ Ñ³í³ë³ñ ÉÇÝÇ Çñ Í³í³É³Í ·áñÍáõÝ»áõÃÛ³Ý Ù»ç: 
àã áù Çñ³íáõÝù ãáõÝÇ Ñå³ï³Ï»óÝ»Éáõ ³ÛÉ Ù³ñ¹Ï³Ýó, 
ÇëÏ ³ßË³ïáÕÝ»ñÁ å»ïù ¿ í×³ñí»Ý ³ÛÝå»ë, ÇÝãå»ë 
í×³ñíáõÙ »Ý ëáíáñ³µ³ñ Í³í³É³Í ·áñÍáõÝ»áõÃÛ³Ý Ñ³-
Ù³ñ¦,-·ñí³Í ¿ §àñá·³ÛÃ ÷³é³ó¦-áõÙ: 

ºí í»ñç³å»ë` Îáëï³Ý¹Ý³åáÉëÇ ²½·³ÛÇÝ ê³ÑÙ³-
Ý³¹ñáõÃÛ³Ý (1863Ã.) Ý»ñ³ÍáõÃÛ³Ý Ù»ç áõÕÕ³ÏÇáñ»Ý 
ÝßíáõÙ »Ý Ï³Ý³Ýó ÙÇ ß³ñù Çñ³íáõÝùÝ»ñ` ïÕ³Ù³ñ¹Ï³Ýó 
Ñ»ï Ñ³í³ë³ñ ÏñÃáõÃÛáõÝ ëï³Ý³Éáõ, ëáóÇ³É³Ï³Ý 
³å³ÑáíáõÃÛ³Ý, Ñ³ë³ñ³Ï³Ï³Ý ¨ ù³Õ³ù³Ï³Ý ·áñÍáõ-
Ý»áõÃÛáõÝ Í³í³É»Éáõ Ù³ëÇÝ ¨ ³ÛÉÝ:

Ð»ÕÇÝ³Ï` ²É»ùë³Ý¹ñ ²ñ³ÙÛ³Ý
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Â»Ù³  Ð³Û ÏÝáç ¹»ñÇ å³ïÙ³Ï³Ý ³ÏÝ³ñÏ

²ÛëåÇëáí` ÐÐ ê³ÑÙ³Ý³¹ñáõÃÛ³Ý 14.1 Ñá¹í³ÍÁ, áñáí 
³Ùñ³·ñíáõÙ ¿ ÏÝáç Çñ³í³Ñ³í³ë³ñáõÃÛáõÝÁ, ÑÇÙÝí³Í 
¿ áã Ã» ³ÛÉ »ñÏñÝ»ñÇ ë³ÑÙ³Ý³¹ñáõÃÛáõÝÝ»ñÇ, ³ÛÉ Ñ³Û 
Çñ³í³Ï³Ý ÙïùÇ å³ïÙáõÃÛ³Ý íñ³:

Ð³ë³ñ³Ï³Ï³Ý ¨ ù³Õ³ù³Ï³Ý ·áñÍáõÝ»áõÃÛáõÝ

Â»¨ Ñ³Û Ï³Ý³Ûù ÑÇÝ ¹³ñ»ñáõÙ Ý³¨ Ã³·³íáñ»É »Ý (¾ñ³ïá, 
ö³é³ÝÓ»Ù, ¼³å»É), ë³Ï³ÛÝ Ï³Ý³Ýó Ñ³ë³ñ³Ï³Ï³Ý 
¹»ñÇ ³ÏïÇí³óáõÙÁ ï»ÕÇ ¿ áõÝ»ÝáõÙ 19-ñ¹ ¹³ñáõÙ: 
¸ñ³Ý ¿³å»ë Ýå³ëïáõÙ ¿ Ñ³Û³ß³ï ù³Õ³ùÝ»ñáõÙ 
ûñÇáñ¹³ó ¹åñáóÝ»ñÇ ÑÇÙÝáõÙÁ, áõñ Ñ³Û ûñÇáñ¹Ý»ñÁ 
ÏñÃáõÃÛáõÝ ¿ÇÝ ëï³ÝáõÙ: ¸åñáóÝ»ñÁ ÑÇÙÝíáõÙ ¿ÇÝ 
»Ï»Õ»óáõ ÏáÕÙÇó, ë³Ï³ÛÝ ¹ñ³Ýó ßñç³Ý³í³ñïÝ»ñÇó 
ß³ï»ñÁ Ñ»ï³·³ÛáõÙ ¹³éÝáõÙ ¿ÇÝ ³é³ç³¹ÇÙ³Ï³Ý 
·³Õ³÷³ñÝ»ñÇ ï³ñ³ÍáÕÝ»ñ: ²Û¹ Ï»ñå Ñ³Û »Ï»Õ»óÇÝ 
÷áñÓ»ó 19-ñ¹ ¹³ñáõÙ Ç Ï³ï³ñ ³Í»É ØËÇÃ³ñ ¶áßÇ 
å³ï·³ÙÁ: ²ñ¹ÛáõÝùáõÙ` ß³ï ³ñ³· Ç Ñ³Ûï »Ï³Ý Ñ³Û 
ÏÇÝ Ùß³ÏáõÃ³ÛÇÝ ·áñÍÇãÝ»ñ, ·ÇïÝ³Ï³ÝÝ»ñ, ·ñáÕÝ»ñ, 

å»ï³Ï³Ý, Ñ³ë³ñ³Ï³Ï³Ý áõ ù³Õ³ù³Ï³Ý ·áñÍÇãÝ»ñ, 
³½³ï ³ñÑ»ëïÝ»ñÇ ÏÇñ³éáÕÝ»ñ: úñÇáñ¹³ó ¹åñáóÝ»ñÁ 
ëï»ÕÍíáõÙ ¿ÇÝ ¨¯ ²ñ¨ÙïÛ³Ý, ¨¯ ²ñ¨»ÉÛ³Ý Ð³Û³ëï³ÝáõÙ: 
ê³Ï³ÛÝ, áñù³Ý ¿É ½³ñÙ³Ý³ÉÇ ¿, Ï³Ý³Ýó Ñ³ë³ñ³Ï³Ï³Ý 
·áñÍáõÝ»áõÃÛáõÝÝ ³é³í»É ³ÏïÇí ¿ñ úëÙ³ÝÛ³Ý Âáõñ-
ùÇ³ÛÇ ïÇñ³å»ïáõÃÛ³Ý Ý»ñùá, ³é³çÇÝ Ñ»ñÃÇÝ` Îáë-
ï³Ý¹Ý³åáÉëáõÙ: ²Ûë ù³Õ³ùáõÙ 19-ñ¹ ¹³ñÇ í»ñçáõÙ ÙÇ 
ù³ÝÇ Ñ³Û Ï³Ý³Ûù ïÕ³Ù³ñ¹Ï³Ýó Ñ»ï ÑÇÙÝ³¹ñ»óÇÝ 
Ï³½Ù³Ï»ñåáõÃÛáõÝÝ»ñ ¨ ÙÇ³ó³Ý ù³Õ³ù³Ï³Ý Ïáõë³Ï-
óáõÃÛáõÝÝ»ñÇÝ:

úñÇáñ¹³ó í³ñÅ³ñ³ÝÝ»ñÝ ³í³ñï»Éáõó Ñ»ïá ³Û¹ 
Ï³Ý³ÝóÇó ß³ï»ñÝ ³ÛÝáõÑ»ï áõë³Ý»É »Ý ºíñáå³ÛáõÙ: 
Îáëï³Ý¹Ý³åáÉëáõÙ  Ñ³ë³ñ³Ï³Ï³Ý ³ÏïÇí ·áñÍáõÝ»áõ-
ÃÛáõÝ Í³í³ÉáÕ Ï³Ý³ÝóÇó 19-ñ¹ ¹³ñÇ í»ñçáõÙ Ñ³ïÏ³å»ë 
ß³ï Ñ³ÛïÝÇ ¿ÇÝ »ñÏáõëÁ` êñµáõÑÇ îÛáõë³µÁ (ì³Ñ³ÝÛ³Ý) 
¨ ¼³å»É ²ë³ïáõñÁ: Ð»Ýó Ýñ³Ýù ¿É Ï³½Ù»óÇÝ §Î³Ý³Ýó 
Çñ³íáõÝùÝ»ñÇ Ñéã³Ï³·ñÇ¦ Ý³Ë³·ÇÍÁ: Ðéã³Ï³·ñÇ 
¹ñáõÛÃÝ»ñÁ Ñ»ï¨Û³ÉÝ ¿ÇÝ.
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•	 Ñ³í³ë³ñ Çñ³íáõÝùÝ»ñ ïÕ³Ù³ñ¹Ï³Ýó ¨ Ï³Ý³Ýó 
Ñ³Ù³ñ,

•	 Ù³ëÝ³·ÇïáõÃÛ³Ý ÁÝïñáõÃÛ³Ý Çñ³íáõÝù,

•	 »ñÏ³ÏÇ µ³ñáÛ³ËáëáõÃÛ³Ý ëï³Ý¹³ñïÝ»ñÇ í»ñ³óáõÙ, 
áñáÝóÇó ³ÙáõëÝ³Ï³Ý ÏÛ³ÝùáõÙ û·ïíáõÙ »Ý ïÕ³-
Ù³ñ¹ÇÏ,

•	 µ³ñÓñ³·áõÛÝ ÏñÃáõÃÛáõÝ ëï³Ý³Éáõ Çñ³íáõÝù` áñå»ë 
»ñ»Ë³ÛÇ ¹³ëïÇ³ñ³ÏáõÃÛ³Ý µ³ñ»É³íÙ³Ý ÙÇçáó,

•	 Ñ³Ù³ÛÝùÇ ·áñÍáõÝ»áõÃÛ³Ý Ù»ç Ï³Ý³Ýó Ñ³í³ë³ñ 
Ù³ëÝ³ÏóáõÃÛ³Ý Çñ³íáõÝù,

•	 ûÅÇïÇ ëáíáñáõÛÃÇ í»ñ³óáõÙ,

•	 ³½·Ç å³Ñå³ÝÙ³Ý ¨ Ýñ³ Ùß³ÏáõÛÃÇ ÷áË³ÝóÙ³Ý Ù»ç 
ÏÝáç ¹»ñÇ ÁÝ¹áõÝáõÙ:

²Ûë Ñéã³Ï³·ÇñÁ, Áëï ¿áõÃÛ³Ý, ÏÝáç ýÇÝ³Ýë³Ï³Ý 
ÇÝùÝáõñáõÛÝáõÃÛ³Ý ³å³ÑáíÙ³Ý ·³Õ³÷³ñ³ËáëáõÃÛáõÝÝ 
¿ñ ÏñáõÙ: ØáõëáõÉÙ³Ý³Ï³Ý ÂáõñùÇ³ÛáõÙ ÝÙ³Ý Ñéã³Ï³·ñÇ 
Ç Ñ³Ûï ·³ÉÝ ÇëÏ³å»ë Ñ»Õ³÷áË³Ï³Ý ÙïùÇ ³ñ·³ëÇù ¿ñ: 
Î³ñ»ÉÇ ¿ ³ë»É` ³é³í»É³å»ë ÙáõëáõÉÙ³ÝÝ»ñáí µÝ³Ï»ó-
í³Í ²ñ¨»ÉùáõÙ Ñ³ÛáõÃÛáõÝÝ ³é³çÇÝÝ ¿ñ, áñ ·Çï³Ïó³µ³ñ 
µ³ñÓñ³óñ»ó ÏÝáç ¹»ñÁ Ñ³Ýñ³ÛÇÝ-Ñ³ë³ñ³Ï³Ï³Ý ÏÛ³Ý-
ùáõÙ: ²ÕµÛáõñÝ»ñÁ íÏ³ÛáõÙ »Ý, áñ Ã»¨ Ñéã³Ï³·ÇñÁ áñ¨¿ 
Ï³½Ù³Ï»ñåáõÃÛ³Ý ÏáÕÙÇó ãÇ í³í»ñ³óí»É, ë³Ï³ÛÝ Ñ³Û 
Ï³Ý³ÝóÇó ß³ï»ñÁ ÇëÏ³å»ë ëÏë»É »Ý ³ÏïÇí ïÝï»ë³-
Ï³Ý áõ Ñ³ë³ñ³Ï³Ï³Ý ·áñÍáõÝ»áõÃÛáõÝ Çñ³Ï³Ý³óÝ»É` 
µ³ó»Éáí ³ñÑ»ëï³ÝáóÝ»ñ, ³ßË³ï³óÝ»Éáí ý³µñÇÏ³Ý»ñ 
¨ ËÙµ³·ñ»Éáí ·ñ³Ï³Ý Ñ³Ý¹»ëÝ»ñ: Îáëï³Ý¹Ý³åáÉëÇ 
³ÛÉ Ñ³ÛïÝÇ Ï³Ý³ÝóÇó Ï³ñ»ÉÇ ¿ ÑÇß³ï³Ï»É Ý³¨ ¼³å»É 
ºë³Û³ÝÇÝ` ·ñáÕ, Ã³ñ·Ù³ÝÇã ¨ Ññ³å³ñ³Ï³Ëáë: 

²Ýßáõßï, Ñ³ÛïÝÇ Ñ³Û Ï³Ý³Ûù Ï³ÛÇÝ Ý³¨ ³ÛÉ ï³-
ñ³Í³ßñç³ÝÝ»ñáõÙ: Î³Ý³ÝóÇó ß³ï»ñÁ ·áñÍáõÝ Ù³ë-
Ý³ÏóáõÃÛáõÝ »Ý áõÝ»ó»É ²ñ¨ÙïÛ³Ý Ð³Û³ëï³ÝáõÙ ëÏÇ½µ 
³é³Í ýÇ¹³Û³Ï³Ý ß³ñÅÙ³Ý Ù»ç: Üñ³ÝóÇó ³Ù»ÝÇó ß³ï 
Ñ³ÛïÝÇ »Ý ýÇ¹³Û³å»ï ²ÕµÛáõñ ê»ñáµÇ ÏÇÝÁ` êáë»Ý, 
¶¨áñ· â³áõßÇ Ñ³í³ï³ñÇÙ ½ÇÝ³ÏÇó ºÕëáÝ, ÏÇÝ ýÇ¹³ÛÇ 
Ð³Ûá- Ð³Û³ëï³ÝÁ, ûñÇáñ¹ ê³Ã»ÝÇÏ Ø³ïÇÝÛ³ÝÁ, Ø³ñá 
Ø³Ï³ñÛ³ÝÁ, ê³Ãá úÑ³Ýç³ÝÛ³ÝÁ, ÎÇÉÇ½³ñÁ, ê³ëáõÝóÇ 
Þ³ù»Ý, ûñÇáñ¹ Ø³ñÇ³Ù âÇÉÇÝ·³ñÛ³ÝÁ ¨ ³ÛÉáù:

Ð³Û³ëï³ÝÇ ³é³çÇÝ Ð³Ýñ³å»ïáõÃÛáõÝÁ (1918-1920 
Ã.Ã.) ³é³çÇÝ å»ïáõÃÛáõÝÝ»ñÇó ¿ñ ³ßË³ñÑáõÙ, áñ Ï³Ý³Ýó 
ïí»É ¿ ÁÝïñ»Éáõ ¨ Ñ³Ýñ³ÛÇÝ Ï³éáõÛóÝ»ñáõÙ ÁÝïñí»Éáõ 
Çñ³íáõÝù: ²é³çÇÝ Ð³Ýñ³å»ïáõÃÛ³Ý ²½·³ÛÇÝ ÄáÕáíáõÙ 
å³ï·³Ù³íáñÝ»ñÇ 8%-Á »Õ»É »Ý Ï³Ý³Ûù: 1920 Ãí³Ï³ÝÇÝ 
Ö³åáÝÇ³ÛáõÙ Ð³Û³ëï³ÝÇ ¹»ëå³Ý ¿ Ýß³Ý³Ïí»É ¸Ç³Ý³ 
²µ·³ñÁ` ³ÝÝ³Ë³¹»å ÷³ëï áã ÙÇ³ÛÝ ²ñ¨»ÉùÇ, ³ÛÉ¨ 
²ñ¨ÙáõïùÇ Ñ³Ù³ñ: Ð³Ù³ßË³ñÑ³ÛÇÝ ¹Çí³Ý³·ÇïáõÃÛ³Ý 
å³ïÙáõÃÛ³Ý Ù»ç ÙÇÝã ³Û¹ ÏÇÝ ¹»ëå³ÝÇ ÙÇ³ÛÝ Ù»Ï ¹»åù 
¿ñ Ñ³ÛïÝÇ (èáëÇÏ³ ÞíÇÙ»ñ, áí ÐáõÝ·³ñÇ³ÛÇ ¹»ëå³ÝÝ ¿ñ 
Þí»Ûó³ñÇ³ÛáõÙ): ¸Ç³Ý³ ²µ·³ñÇ ¹»ëå³Ý Ýß³Ý³Ïí»Éáõó 
Ñ»ïá Ö³åáÝÇ³Ý ¹» ý³Ïïá ×³Ý³ã»ó Ð³Û³ëï³ÝÇ 
Ð³Ýñ³å»ïáõÃÛáõÝÁ` Ñ»ßï³óÝ»Éáí Ýñ³ Ù³ñ¹³ëÇñ³Ï³Ý 
·áñÍáõÝ»áõÃÛáõÝÁ ¨ ÷³Ëëï³Ï³ÝÝ»ñÇÝ ïñíáÕ û·Ýáõ-
ÃÛáõÝÁ: Üñ³ Ñáí³Ý³íáñáõÃÛáõÝÝ »Ý í³Û»É»É Ý³¨ êÇÝ·³-
åáõñÇ ¨ ÆÝ¹áÝ»½Ç³ÛÇ Ñ³Û»ñÁ: Ä³Ù³Ý³Ï³ÏÇóÝ»ñÇ íÏ³-
ÛáõÃÛ³Ùµ` ¸Ç³Ý³ ²µ·³ñÁ »Õ»É ¿ ½³ñ·³ó³Í, ÏñáÝ³ë»ñ, 
ù³Õ³ù³Ï³Ý³å»ë ï»Õ»Ï³óí³Í, ·Ã³é³ï ¨ Ñëï³Ï 
·áñÍáÕ ³ÝÓÝ³íáñáõÃÛáõÝ: Ü³ áõÝ»ó»É ¿ Ý³¨ ß³ï ïå³-
íáñÇã ³ñï³ùÇÝ áõ ÑÙ³Ûù: ºñµ Ý³ Ùï»É ¿ ï³ñµ»ñ 

¹³ÑÉÇ×Ý»ñ, µáÉáñ ³½·»ñÇ ¹Çí³Ý³·»ïÝ»ñÁ ÙÇßï áïùÇ 
»Ý Ï³Ý·Ý»É:

ÊáñÑñ¹³ÛÇÝ Ð³Û³ëï³ÝáõÙ ï»ÕÇ ¿ áõÝ»Ýó»É Ï³Ý³Ýó 
¹»ñÇ áñáß ³ÏïÇí³óáõÙ, Ñ³ïÏ³å»ë` Ñ³ë³ñ³Ï³Ï³Ý áõ 
ïÝï»ë³Ï³Ý ÏÛ³ÝùáõÙ: ÎáÙáõÝÇëï³Ï³Ý Ïáõë³ÏóáõÃÛáõÝÁ 
Ç ëÏ½µ³Ý» Ñ³Ûï³ñ³ñ»ó, áñ ³å³Ñáí»Éáõ ¿ áã ÙÇ³ÛÝ 
Ï³Ý³Ýó Çñ³í³Ñ³í³ë³ñáõÃÛáõÝÁ, ³ÛÉ¨ Ñ³ëÝ»Éáõ ¿ 
Ýñ³Ý, áñ Ï³Ý³Ýó ³½³ï»Éáõ ¿ Ï»Ýó³Õ³ÛÇÝ ëïáñ³óáõ-
óÇã ³ßË³ï³ÝùÝ»ñÇó: ²Ûë ù³Õ³ù³Ï³ÝáõÃÛ³Ý ·áñÍ-
Ý³Ï³Ý ÏÇñ³éáõÙÁ Ñ³Ý·»óñ»ó Ýñ³Ý, áñ ÙÇ ß³ñù 
Ù³ëÝ³·ÇïáõÃÛáõÝÝ»ñÇ ·Íáí Ï³Ý³Ûù Ï³½Ù»óÇÝ Ù»Í³-
Ù³ëÝáõÃÛáõÝ (µÅÇßÏÝ»ñ, áõëáõóÇãÝ»ñ): 

Î³Ý³Ýó ³ÏïÇí³óáõÙÁ µáÉß¨ÇÏÛ³Ý ÇßË³ÝáõÃÛ³Ý 
ÏáÕÙÇó û·ï³·áñÍíáõÙ ¿ñ Ý³Ñ³å»ï³Ï³Ý µ³ñù»ñÝ 
áõ ³í³Ý¹áõÛÃÝ»ñÁ Ïáïñ»Éáõ Ñ³Ù³ñ: ²ÛÝáõ³Ù»Ý³ÛÝÇí` 
³ÕçÇÏÝ»ñÇÝ áõ Ï³Ý³Ýó Ñ³í³ë³ñ ÏñÃ³Ï³Ý áõ ³ßË³-
ï³Ýù³ÛÇÝ Çñ³íáõÝùÝ»ñÇ ïñ³Ù³¹ñáõÙÁ` Å³Ù³Ý³ÏÇÝ 
³é³ç³¹ÇÙ³Ï³Ý ù³ÛÉ»ñ ¿ÇÝ:

ÊáñÑñ¹³ÛÇÝ Ð³Û³ëï³ÝÁ 80-³Ï³Ý Ãí³Ï³ÝÝ»ñÇÝ áõÝ»ñ 
9000 ÏÇÝ ·Çï³ßË³ïáÕ, ÝáõÛÝù³Ý ÏÇÝ µÅßÏáõÑÇ, ¨ 30 
Ñ³½³ñ áõëáõóãáõÑÇ: 

àñáß Ï³Ý³Ûù Õ»Ï³í³ñ ¹Çñù»ñ ½µ³Õ»óñ»óÇÝ Ëáßáñ 
Ó»éÝ³ñÏáõÃÛáõÝÝ»ñáõÙ, Ñ³ïÏ³å»ë` Ã»Ã¨ ¨ ëÝÝ¹Ç 
³ñ¹ÛáõÝ³µ»ñáõÃÛ³Ý, ³é¨ïñÇ áÉáñïÝ»ñáõÙ: êñ³Ýù 
³ÛÝ áÉáñïÝ»ñÝ ¿ÇÝ, áñï»Õ Ï³Ý³óÇ ³ßË³ïáõÅÁ Ù»Í 
ï»ë³Ï³ñ³ñ ÏßÇé ¿ñ Ï³½ÙáõÙ: ²ÛëÇÝùÝ` Ï³Ý³Ýó 
ïÝï»ë³Ï³Ý ¹»ñÇ ³ÏïÇí³óáõÙÁ ï»ÕÇ ¿ñ áõÝ»ÝáõÙ 
Ï³Ý³Ýó ³ßË³ïáõÅÝ ³í»ÉÇ ³ñ¹ÛáõÝ³í»ï Ï³é³í³ñ»Éáõ 
ÙÇçáóáí: 

Î³Ý³Ýó Çñ³í³Ñ³í³ë³ñáõÃÛáõÝÁ ß»ßï»Éáõ Ñ³Ù³ñ 
ÊêÐØ-áõÙ Ù»Í ßáõùáí ÝßáõÙ ¿ÇÝ Î³Ý³Ýó ÙÇç³½·³ÛÇÝ 
ûñÁ` Ù³ñïÇ 8-Á: ²ßË³ñÑÇ áã ÙÇ ³ÛÉ »ñÏñáõÙ ³Û¹ ïáÝÝ 
³í»ÉÇ Ù»Í ßáõùáí ãÇ Ýßí»É: 1965 Ãí³Ï³ÝÇó Ù³ñïÇ 8-Á 
áã ³ßË³ï³Ýù³ÛÇÝ ûñ Ñéã³Ïí»ó, áñÇÝ Ñ»ï¨»óÇÝ Ý³¨ ÙÇ 
ù³ÝÇ ³ÛÉ ëáóÇ³ÉÇëï³Ï³Ý »ñÏñÝ»ñ:

ø³Õ³ù³Ï³Ý ÏÛ³ÝùáõÙ Ï³Ý³Ýó ¹»ñ³Ï³ï³ñáõÙÁ Ó¨³-
Ï³Ý µÝáõÛÃ ¿ñ ÏñáõÙ: ÎáÙáõÝÇëï³Ï³Ý Ïáõë³ÏóáõÃÛ³Ý 
í»ñÝ³Ë³íáõÙ »ñµ»ù Ï³Ý³Ûù ã»Ý »Õ»É, ÇëÏ Ëáñ-
ÑÁñ¹³ñ³ÝáõÙ Ýñ³Ýó Ù³ëÝ³ÏóáõÃÛáõÝÁ Ó¨³Ï³Ý µÝáõÛÃ ¿ñ 
ÏñáõÙ: ²ÝÏ³Ë³óÙ³Ý Ý³Ë³ß»ÙÇÝ Ð³Û³ëï³ÝÇ ³é³çÇÝ 
·áõÙ³ñÙ³Ý ¶»ñ³·áõÛÝ ËáñÑáõñ¹Á 1990Ã. áõÝ»ñ 260 
å³ï·³Ù³íáñ, áñáÝóÇó 11-Ý ¿ÇÝ Ï³Ý³Ûù: Üß»Ýù ë³Ï³ÛÝ, 
áñ ³ÝÏ³Ë³ó³Í Ð³Û³ëï³ÝÇ ËáñÑñ¹³ñ³ÝÝ»ñáõÙ Ï³-
Ý³Ýó ÃÇíÁ »ñµ»ù ¹ñ³ÝÇó ³í»É ãÇ »Õ»É:  

ÊáñÑñ¹³ÛÇÝ ßñç³ÝáõÙ ³éÏ³ ¿ÇÝ Ý³¨ Ï³Ý³Ýó Çñ³-
íáõÝùÝ»ñÇ ÙÇ ß³ñù ë³ÑÙ³Ý³÷³ÏáõÙÝ»ñ: ²ÛÝ µ³-
ñáÛ³Ï³Ý Ïá¹»ùëÁ, áñ ù³ñá½íáõÙ ¿ñ ËáñÑñ¹³ÛÇÝ Õ»-
Ï³í³ñáõÃÛ³Ý ÏáÕÙÇó, ³é³çÇÝ Ñ»ñÃÇÝ Ï³ßÏ³Ý¹áõÙ 
¿ñ Ï³Ý³Ýó: úñÇÝ³Ï` ËáñÑñ¹³ÛÇÝ Ï³ñ·»ñÇ Å³Ù³Ý³Ï 
»ñµ»ù ã»Ý ³ÝóÏ³óí»É ·»Õ»óÏáõÃÛ³Ý ÙñóáõÛÃÝ»ñ, áñ-
å»ë½Ç ãË³Ã³ñíÇ §³ßË³ï³íáñ ÏÝáç¦ Ï»ñå³ñÁ: ºÃ» 
ËáñÑñ¹³ÛÇÝ ÇßË³ÝáõÃÛ³Ý ³é³çÇÝ ï³ëÝ³ÙÛ³ÏÝ»ñÝ 
³ÏÝÑ³Ûïáñ»Ý Ýå³ëï»óÇÝ Ñ³ë³ñ³Ï³Ï³Ý ÏÛ³ÝùÇ ³Ù»-
Ý³ï³ñµ»ñ áÉáñïÝ»ñáõÙ Ï³Ý³Ýó Ý»ñ·ñ³íí³ÍáõÃÛ³Ý 
³×ÇÝ, ³å³ í»ñçÇÝ ï³ëÝ³ÙÛ³ÏÝ»ñáõÙ ·»Ý¹»ñ³ÛÇÝ 
³ÝÑ³í³ë³ñáõÃÛ³Ý ¹ñë¨áñáõÙÝ»ñÁ ëÏë»óÇÝ ³í»ÉÇ áõ 
³í»ÉÇ ½·³ÉÇ ¹³éÝ³É: 

Â»Ù³  Ð³Û ÏÝáç ¹»ñÇ å³ïÙ³Ï³Ý ³ÏÝ³ñÏ
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 We often complain that people resign from their jobs, pro-
ductivity declines, employees are not loyal and require bet-
ter payment. In many companies, employees even practice 
blackmail to force salary increases from their employer. So, 
what is the problem? Why does this happen in our society? 

Most employers ignore this problem – profit is a priority and 
new employees can always be found. Some of them start 
thinking about the reasons when the problem becomes press-
ing; people resign, they work poorly or do not care about the 
company at all. And only a few top managers that are ca-
pable of strategic thinking remove the prerequisites before 
the first de-motivators emerge. 

I would like to note that the main driving force of society is the 
urge for justice, and when people do not find it in one place, 
they search for it elsewhere. According to the motivational 
theory of justice, the employee will exert less effort where his/
her work is undervalued by the management. I am not the 
author of this idea, but it is also my proven experience.  And 
by no means is the financial aspect my only point.  Yet, re-
searchers have identified at least seven possible responses 
from people when they feel they are paid an unfair salary. 
That’s it. Everything is clear for me, and how about you?

Generally, motivational schemes are quite individual and 

depend on many unique factors, which are appropriate for 
a certain organization and are not a subject to any “copy-
and-paste.” The implementation of effective motivational 
schemes is an extensive collective effort with the involvement 
of senior, human resources (HR), and line managers. Tak-
ing a firm course of action, we can select and structure an 
adequate and fair system of motivation that will address a 
number of internal problems and drive personnel to self-per-
fection, innovation and the improvement of corporate culture. 
And last, but not least, this will become a foundation for the 
loyalty of employees, thereby excluding even the thought of 
leaving the company. In my experience, I have encountered 
companies, even though only a few, where the employees 
take outside job offers as a personal offense. This is due to 

the proper policy adopted by the company, embracing the 
employees’ perception of fairness. Hence, this raises sub-
conscious anger; if they are fair to me, why should I be unfair 
to them? Unfortunately, quite a different attitude prevails in 
our society; most people look for new jobs or are ready to 
consider new offers irrespective of the level of satisfaction 
with their salaries. And to our profound distress, it has turned 
into a usual mode of conduct. But as employers, we should 
admit that we greatly contribute to such conduct by our ac-
tions or, even worse, by our inaction. 

Of course, you may say that people often betray for no rea-
son. However, I would respond by noting that there is always 
a reason, and you simply have to find it a time. It is possible, 
though difficult. You would better ask another question – 
should you hire employees lacking morality? Therefore, think 
hard before hiring someone; you can easily train the newly 
hired employee to gain technical skills, but you can hardly 
inject morality. 

Opinion  Comments on Labor Loyalty  

Why Do the Best People Leave or a Little 
Story About Theory of Justice
By Arpi Karapetyan, General Director, Cascade Consultants

“Please, respect the difference between an ex-
pression and a statement. I have really expressed 
something like that but I have never stated that.”

-Yevgeni Klyuyev, “Between two chairs”
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 Ø»Ýù Ñ³×³Ë »Ýù µáÕáùáõÙ, áñ Ï³¹ñ»ñÁ Ñ»é³ÝáõÙ »Ý, 
³ßË³ï³ÝùÇ ³ñï³¹ñáÕ³Ï³ÝáõÃÛáõÝÝ ÁÝÏÝáõÙ ¿, ÇëÏ 
³ßË³ï³ÏÇóÝ»ñÁ Ñ³í³ï³ñÇÙ ã»Ý áõ  ³ßË³ï³í³ñÓÇ 
µ³ñÓñ³óáõÙ »Ý å³Ñ³ÝçáõÙ: Þ³ï ÁÝÏ»ñáõÃÛáõÝÝ»ñÇ 
³ßË³ïáÕÝ»ñ, ³ßË³ï³í³ñÓÇ µ³ñÓñ³óáõÙ ëï³Ý³Éáõ 
Ýå³ï³Ïáí, áõÕÕ³ÏÇ ß³Ýï³ÅÇ »Ý »ÝÃ³ñÏáõÙ ·áñ-
Í³ïáõÝ»ñÇÝ Ñ»é³Ý³Éáõ ëå³éÝ³ÉÇùÝ»ñáí: Ð³ñó ¿ ³é³-
ç³ÝáõÙª á±ñÝ ¿ ËÝ¹ÇñÁ: ÆÝãá±õ ¿ ë³ ï»ÕÇ áõÝ»ÝáõÙ Ù»ñ 
Ñ³ë³ñ³ÏáõÃÛáõÝáõÙ: ´³½Ù³ÃÇí ·áñÍ³ïáõÝ»ñ ³Ûë Ñ³ñóÝ 
³Ýï»ëáõÙ »Ýª ÙÇ³ÛÝ Ã» ß³ÑáõÛÃ ÉÇÝÇ: àÙ³Ýù å³ï×³éÝ»ñÇ 
Ù³ëÇÝ ÙïáñáõÙ »Ý ÙÇ³ÛÝ Ýñ³ÝÇó Ñ»ïá, »ñµ Ù³ñ¹ÇÏ 
Ñ»é³ÝáõÙ »Ý, í³ï »Ý ³ßË³ïáõÙ Ï³Ù ³ÛÉ¨ë ³Ýï³ñµ»ñ 
»Ý ÁÝÏ»ñáõÃÛ³Ý ÝÏ³ïÙ³Ùµ: àõ ÙÇ³ÛÝ é³½Ù³í³ñ³Ï³Ý 
Ùáï»óáõÙ áõÝ»óáÕ Ãá÷ Ù»Ý»ç»ñÝ»ñÁ (ÇëÏ ¹ñ³Ýù 
Ñ³ïáõÏ»Ýï »Ý) Ï³ÝËáõÙ »Ý å³ï×³éÝ»ñÇ ³é³ç³óáõÙÁ 
¹»é ÙÇÝã ³é³çÇÝ  ³å³ÙáïÇí³óÙ³Ý ß³ñÅ³éÇÃÝ»ñÇ Ç 
Ñ³Ûï ·³ÉÁ:  êáóÇáõÙÇ ÑÇÙÝ³Ï³Ý ûñ»ÝùÝ ¿ ³ñ¹³ñáõÃÛ³Ý 
½·³óáõÙÁ, áõ ã·ïÝ»Éáí ³ÛÝ ÇÝã-áñ ÙÇ í³ÛñáõÙ` Ù³ñ¹ÇÏ 
áñáÝáõÙ »Ý Ù»Ï ³ÛÉ ï»Õ: Ð³Ù³Ó³ÛÝ ³ñ¹³ñáõÃÛ³Ý 
ÙáïÇí³óÇáÝ ï»ëáõÃÛ³Ý` ó³ÝÏ³ó³Í Ï³½Ù³Ï»ñåáõÃÛ³Ý 
³ßË³ï³ÏÇó, Õ»Ï³í³ñáõÃÛ³Ý ÏáÕÙÇó Çñ ·áñÍáõÝ»áõÃÛ³Ý 
Ã»ñ³·Ý³Ñ³ïÙ³Ý ¹»åùáõÙ, Ýí³½»óÝáõÙ ¿ ·áñÍ³¹ñíáÕ 
ç³Ýù»ñÁ: ¸³ áã Ã» »ë »Ù ÑáñÇÝ»É, ³ÛÉ` Ñ³ëï³ïí³Í ¿ 
÷áñÓáí:

àõ ËáëùÁ ÙÇ³ÛÝ ·áñÍÇ ýÇÝ³Ýë³Ï³Ý ÏáÕÙÇ Ù³ëÇÝ ã¿` 
ãÝ³Û³Í Ýñ³Ý, áñ Ñ»ï³½áïáÕÝ»ñÁ ³é³ÝÓÝ³óñ»É »Ý 7 
ÑÝ³ñ³íáñ ³ñÓ³·³ÝùÇ ï»ë³Ï ³ÛÝ Ù³ñ¹Ï³ÝóÇó, áíù»ñ 
Ï³ñÍáõÙ »Ý, áñ ³Ý³ñ¹³ñ Ï»ñåáí »Ý ÷áËÑ³ïáõóíáõÙ:  
²Ñ³ ³Ûëå»ë. ÇÝÓ Ñ³Ù³ñ ³Ù»Ý ÇÝã ß³ï å³ñ½ ¿, ÇëÏ 
Ó»±ñ: ÀÝ¹Ñ³Ýáõñ ³éÙ³Ùµ, ³ÝÓÝ³Ï³½ÙÇ ß³ñÅ³éÇÃ-
Ý»ñÇ Ñ³Ù³Ï³ñ·»ñÁ ß³ï ³ÝÑ³ï³Ï³Ý »Ý ¨ Ï³Ëí³Í 
»Ý ÙÇ ß³ñù Ñ³ïáõÏ  ·áñÍáÝÝ»ñÇó, áñáÝù Ñ³ñÇñ »Ý 

ÏáÝÏñ»ï Ï³½Ù³Ï»ñåáõÃÛ³ÝÁ ¨ »ÝÃ³Ï³ ã»Ý áõÕÕ³-
ÏÇ å³ï×»Ý³Ñ³ÝÙ³Ý: ØáïÇí³óÇ³ÛÇ ³ñ¹ÛáõÝ³í»ï 
Ñ³Ù³Ï³ñ·Ç ëï»ÕÍáõÙÁ ³ÝÓÝ³Ï³½ÙÇ Ñ³Ù³ñ Ù»Í 
³ßË³ï³Ýù ¿, áñï»Õ Ý»ñ·ñ³íí³Í »Ý Ï³½Ù³Ï»ñåáõÃÛ³Ý 
Õ»Ï³í³ñÝ»ñÁ, Ù³ñ¹Ï³ÛÇÝ é»ëáõñëÝ»ñÇ Í³é³ÛáõÃÛáõÝÝ 
áõ ëïáñ³µ³Å³ÝáõÙÝ»ñÇ Õ»Ï³í³ñÝ»ñÁ: Ð»ï¨áÕ³Ï³Ý 
Ùáï»óÙ³Ý ¹»åùáõÙ` ×Çßï ÁÝïñí³Í áõ ³ñ¹³ñáõÃÛ³Ý 
Ñ³ëÏ³óáõÃÛ³Ý ÑÇÙ³Ý íñ³ Ï³éáõóí³Í ß³ñÅ³éÇÃÝ»ñÇ 
Ñ³Ù³Ï³ñ·Á Ï³ñáÕ ¿ µ³½Ù³ÃÇí Ý»ñùÇÝ ËÝ¹ÇñÝ»ñ 
ÉáõÍ»É, ³Û¹ ÃíáõÙ` ËÃ³Ý»É ³ÝÓÝ³Ï³½ÙÇ ½³ñ·³óáõÙÁ, 

³ñ³ñ»É áõ ½³ñ·³óÝ»É Ïáñåáñ³ïÇí Ùß³ÏáõÛÃÁ, ¹³éÝ³É 
³ßË³ï³ÏÇóÝ»ñÇ Ñ³Ù³ËáÑáõÃÛ³Ý å³Ñå³ÝÙ³Ý ÑÇÙù áõ 
Ï³ÝË»É Ù»Ï ³ÛÉ ÁÝÏ»ñáõÃÛáõÝ Ñ»é³Ý³Éáõ Ù³ëÇÝ ó³ÝÏ³ó³Í 
ÙÇïù: ÆÙ åñ³ÏïÇÏ³ÛáõÙ, áã Ñ³×³Ë, µ³Ûó Ñ³Ý¹Çå»É »Ý 
ÁÝÏ»ñáõÃÛáõÝÝ»ñ, áñáÝó ³ßË³ï³ÏÇóÝ»ñÁ ³ÝÓÝ³Ï³Ý 
íÇñ³íáñ³Ýù »Ý Ñ³Ù³ñ»É ³ßË³ï³í³ÛñÁ ÷áË»Éáõ Ù³-
ëÇÝ ¹ñëÇó ëï³óí³Í ³é³ç³ñÏÁ:  ¸³ ÁÝÏ»ñáõÃÛ³Ý ×Çßï 
ù³Õ³ù³Ï³ÝáõÃÛ³Ý ³ñ¹ÛáõÝù ¿ñ, áñÇ ÑÇÙùáõÙ ÁÝÏ³Í ¿ñ 
³ßË³ï³ÏÇóÝ»ñÇ ÏáÕÙÇó ³ñ¹³ñáõÃÛ³Ý Ñ³ëÏ³óáõÃÛ³Ý 
ÁÝÏ³ÉáõÙÁ: ²Ûëï»ÕÇó ¿É »ÝÃ³·Çï³ÏóáõÃÛ³Ý Ù³Ï³ñ¹³Ïáí 
³é³ç³ÝáõÙ ¿ ½³ÛñáõÛÃÇ ½·³óÙáõÝù. »Ã» ÇÙ ÝÏ³ïÙ³Ùµ 
³ñ¹³ñ³óÇ »Ý, ³å³ ÇÝãáõ± »ë å»ïù ¿ ³Ý³ñ¹³ñ í³ñí»Ù: 
ò³íáù, Ù»ñ Ñ³ë³ñ³ÏáõÃÛ³Ý Ù»ç Ù»Ï ³ÛÉ åñ³ÏïÇÏ³ ¿ 
·»ñ³Ï³ÛáõÙ. Ù»Í³Ù³ëÝáõÃÛáõÝÝ ³ßË³ï³Ýù ¿ áñáÝáõÙ 
Ï³Ù å³ïñ³ëï ¿ ùÝÝ³ñÏ»É ³ÛÉÁÝïñ³ÝùÁª ³ÝÏ³Ë 
Ýñ³ÝÇó` ·áÑ ¿ ³ßË³ï³í³ñÓÇó, Ã»` áã:

àõ ó³íáù, ¹³ í³ñù³·ÍÇ ÝáñÙ ¿ ¹³éÝáõÙ: ê³Ï³ÛÝ, 
Ñ³Ù³Ó³ÛÝ»ù, áñ Ù»Ýùª ·áñÍ³ïáõÝ»ñë, Ñ³çáÕáõÃÛ³Ùµ 
Ýå³ëïáõÙ »Ýù ³Û¹ »ñ¨áõÛÃÇÝ Ù»ñ ·áñÍáÕáõÃÛáõÝÝ»ñáí, Ï³Ù 
¿É ³í»ÉÇ í³ïª Ù»ñ ³Ý·áñÍáõÃÛ³Ùµ: ¸áõù, ÇÑ³ñÏ», Ï³ñáÕ 
»ù ³ë»É, áñ Ù³ñ¹ÇÏ Ñ³×³Ë Ñ»Ýó ³ÛÝå»ë ¹³í³×³ÝáõÙ 
»Ý, ³é³Ýó áñ¨¿ å³ï×³éÇ: ºë Ïå³ï³ëË³Ý»Ù, áñ 
å³ï×³éÝ»ñ ÙÇßï ¿É Ï³Ý, ¹ñ³Ýù áõÕÕ³ÏÇ å»ïù ¿ ×Çßï 
Å³Ù³Ý³ÏÇÝ µ³ó³Ñ³Ûï»É: ¸³ ¹Åí³ñ ¿, µ³Ûó ÑÝ³ñ³íáñ: 
²ÛÉ Ñ³ñó ¿, Ã» ³ñ¹Ûáù Ñ³ñÏ Ï³± ³ßË³ï³ÝùÇ ÁÝ¹áõÝ»É 
µ³ñáÛ³Ï³Ý ëÏ½µáõÝùÝ»ñÇó ½áõñÏ Ù³ñ¹Ï³Ýó: ¸ñ³ Ñ³Ù³ñ 
¿É Ùï³Í»ù, Ã» áõÙ »ù ÁÝ¹áõÝáõÙ ³ßË³ï³ÝùÇ, ù³ÝÇ áñ 
ï»ËÝÇÏ³Ï³Ý ÑÙïáõÃÛáõÝÝ»ñÁ Ï³ñ»ÉÇ ¿ ÷áË³Ýó»É, ÇëÏ 
µ³ñáÛ³Ï³Ý ³ñÅ»ù³ÛÇÝ Ñ³Ù³Ï³ñ·Ç ÷áË³ÝóáõÙÁ ·ñ»Ã» 
³ÝÑÝ³ñ ¿: 

Î³ñÍÇù  ²ßË³ïáÕÝ»ñÇ ÝíÇñí³ÍáõÃÛ³Ý Ã»Ù³Ûáí Ù»ÏÝ³µ³ÝáõÃÛáõÝÝ»ñ

Â» ÇÝãáõ »Ý Ñ»é³ÝáõÙ É³í³·áõÛÝÝ»ñÁ Ï³Ù ÙÇ 
ùÇã ³ñ¹³ñáõÃÛ³Ý ï»ëáõÃÛ³Ý Ù³ëÇÝ
Ð»ÕÇÝ³Ïª ²ñ÷Ç Î³ñ³å»ïÛ³Ý, Î³ëÏ³¹ øÝë³ÉÃÁÝÃë, ·ÉË³íáñ ïÝûñ»Ý

§ÎËÝ¹ñ»Ç ï³ñµ»ñáõÃÛáõÝ ¹Ý»É ³ñï³Ñ³ÛïáõÃÛ³Ý 
áõ åÝ¹Ù³Ý ÙÇç¨: ºë ÇëÏ³å»ë ÝÙ³Ý ÇÝã-áñ µ³Ý»ñ 
»Ù ³ñï³Ñ³Ûï»É, ë³Ï³ÛÝ »ñµ»ù áñ¨¿ ÝÙ³Ý µ³Ý 
ã»Ù åÝ¹»É¦:

-ºí·»ÝÇ ÎÉÛáõ¨, §ºñÏáõ ³ÃáéÇ ÙÇç¨¦
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 The proportion of women holding senior management roles 
in Europe is steadily increasing according to the latest re-
search from Grant Thornton. However, the reverse is true in 
emerging markets, where businesses have historically em-

ployed more females in senior roles. This leaves the global 
average at 21 percent, barely higher than the 2004 level.

The figures from Grant Thornton’s International Business 
Report (IBR) reveal that just over one in three (38%) senior 
management positions in businesses surveyed in Armenia 
are held by women, more frequently in the positions of HR 
(27%) and Financial (25%) managers.  Despite rising unem-
ployment, the proportion of women in senior management in 
Europe has continued to rise steadily from 17 percent in 2004 
to 20 percent in 2009 to 24 percent in 2012, catching up with 
peers in emerging markets. 

April Mackenzie, global head of governance and public policy 
at Grant Thornton International, said, “Across Europe, getting 
more women into senior management positions has been 
high on the political agenda for quite some time. Govern-
ments have been vocal about addressing the imbalance and 

as a result, businesses have been under real scrutiny. This 
encouraging of women rise in senior positions shows the ef-
fect this attention is starting to have.”

“The steady drop-off we are seeing in 
the emerging markets is a real concern 
though. The worry is that we may be 
reaching the point where women are un-
derrepresented in senior management 
all over the world.” 

There are a myriad of cultural, economic 
and social barriers, which prevent wom-
en from reaching top jobs, but rapid ur-
banisation, which has accompanied rap-
id economic growth in emerging markets, 
could help explain why the proportion of 
women in senior management is falling 
away. 

April Mackenzie explained, “The move-
ment into cities has begun to break down 
traditional models of extended families. 
The in-built childcare infrastructure, 
which allowed children to be raised by 
grandparents, enabled women to work 
full-time. This is being replaced by ‘West-
ern-style’ nuclear families, which rely on 
one parent looking after the children or 
the prospect of expensive childcare.”

“Urbanisation presents more opportuni-
ties for more people, including women, 

in many different ways. But the challenges it places on the 
family model appear to be having a disproportionately large 
effect on the ability of women to break the glass ceiling and 
occupy senior management roles.”

“Governments and business leaders in emerging markets 
need to start working now to address this decline. There 
needs to be a public discussion about the policies and prac-
tices that will enable and encourage women to continue to 
progress in the workplace.”

The IBR suggests that offering flexible working hours could 
help reverse this trend in emerging markets. Nearly two thirds 
of businesses in the EU (65%), where the proportion of wom-
en in senior management roles is increasing, currently offer 
flexible working hours. This is well ahead of the situation in 
Armenia, where 59 percent of interviewed businesses do not 
offer flexible work hours to women.  

Women in Senior Management on the Rise in Europe 
as Peers in Emerging Markets Fall Away

Analysis  Women in Senior Management  
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 Ð³Ù³Ó³ÛÝ ¶ñ³ÝÃ ÂáñÝÃáÝÇ í»ñçÇÝ Ñ»ï³½áïáõÃÛ³Ý` 
ºíñáå³ÛáõÙ Õ»Ï³í³ñ å³ßïáÝÝ»ñáõÙ Ý»ñ·ñ³íí³Í 
Ï³Ý³Ýó ÃÇíÁ Ï³ÛáõÝ ³× ¿ ·ñ³ÝóáõÙ: ØÇ³Ý·³Ù³ÛÝ 
Ñ³Ï³é³Ï Çñ³íÇ×³Ï ¿ ½³ñ·³óáÕ ßáõÏ³Ý»ñáõÙ, áñï»Õ 
Ý³ËÏÇÝáõÙ ³í»ÉÇ Ù»Í Ãíáí Ï³Ý³Ûù »Ý ½µ³Õ»óñ»É 
Õ»Ï³í³ñáÕ å³ßïáÝÝ»ñ, ÇÝãÇ Ñ»ï»õ³Ýùáí` Ñ³Ù³ß-
Ë³ñÑ³ÛÇÝ ÙÇçÇÝ óáõó³ÝÇßÝ ³Ûë ï³ñÇ ÁÝ¹³Ù»ÝÁ 21% ¿, 
áñÝ ³ÝÝß³Ý Ï»ñåáí ·»ñ³½³ÝóáõÙ ¿ 2004 Ã-Ç óáõó³ÝÇßÁ:  

¶ñ³ÝÃ ÂáñÝÃáÝÇ ØÇç³½·³ÛÇÝ ·áñÍ³ñ³ñ ½»ÏáõÛóÇ (Ø¶¼) 
ïíÛ³ÉÝ»ñáí Ð³Û³ëï³ÝáõÙ Ñ³ñóí³Í ÁÝÏ»ñáõÃÛáõÝÝ»ñÇ 
Ïïñí³Íùáí Ûáõñ³ù³ÝãÛáõñ 3 Õ»Ï³í³ñ å³ßïáÝÇó 1-Á ÏÇÝ 
¿ ½µ³Õ»óÝáõÙ (38%), »õ ³é³í»É Ñ³×³Ë ë³ í»ñ³µ»ñáõÙ 
¿ Ù³ñ¹Ï³ÛÇÝ é»ëáõñëÝ»ñÇ ·Íáí Ù»Ý»ç»ñÝ»ñÇ (27%) ¨ 
ýÇÝ³Ýë³Ï³Ý ïÝûñ»ÝÝ»ñÇ (25%) Ñ³ëïÇùÝ»ñÇÝ: 

âÝ³Û³Í ·áñÍ³½ñÏáõÃÛ³Ý ³×ÇÝª ºíñáå³ÛáõÙ Ï³Ý³Ûù 
½µ³Õ»óÝáõÙ »Ý Õ»Ï³í³ñ å³ßïáÝÝ»ñÇ 24%, ÇÝãÁ 4%-áí 
·»ñ³½³ÝóáõÙ ¿ 2009 Ãí³Ï³ÝÇ óáõó³ÝÇßÁ:  

¶ñ³ÝÃ ÂáñÝÃáÝÇ Ð³Ýñ³ÛÇÝ ù³Õ³ù³Ï³ÝáõÃÛ³Ý ¨ 
³ñï³ùÇÝ Ï³å»ñÇ µ³ÅÝÇ Õ»Ï³í³ñ ¾Û÷ñÇÉ Ø³Ïù»Ý½ÇÝ 
Ù»ÏÝ³µ³ÝáõÙ ¿. §ºíñáå³ÛÇ ï³ñµ»ñ »ñÏñÝ»ñÇ ÇßË³-
ÝáõÃÛáõÝÝ»ñ ³ñ¹»Ý ß³ï ï³ñÇÝ»ñ Ùï³Ñá·í³Í »Ý Ï³Ý³Ýó 
½µ³Õí³ÍáõÃÛ³Ý ËÝ¹ñáí: 

Î³é³í³ñáõÃÛáõÝÝ»ñÁ µ³½ÙÇóë »Ý µ³ñÓñ³Ó³ÛÝ»É 
å³ßïáÝÝ»ñÇ ³ÝÑ³í³ë³ñ µ³ßËÙ³Ý ÷³ëïÁ ¨ ³Ûëûñ 
·ñ³ÝóíáÕ áõñ³Ë³ÉÇ ³×Á Ý³¨ ³Ûë Ã»Ù³ÛÇ Ñ³Ý¹»å 
óáõó³µ»ñí³Í áõß³¹ñáõÃÛ³Ý ³ñ¹ÛáõÝùÝ ¿: 

²Û¹áõÑ³Ý¹»ñÓ, ÇëÏ³å»ë Ùï³Ñá·Çã ¿ ³ÛÝ Ï³ÛáõÝ ³ÝÏáõÙÁ, 
áñ ·ñ³ÝóíáõÙ ¿ ½³ñ·³óáÕ »ñÏñÝ»ñáõÙ: ²ÝÑ³Ý·ëï³óÝáõÙ 
¿ ³ÛÝ, áñ ³ÝÁÝ¹Ù»ç Ýí³½áÕ ³Ûë óáõó³ÝÇßÁ Ï³ñáÕ ¿ 
Ñ³Ý·»óÝ»É Õ»Ï³í³ñ ûÕ³ÏÝ»ñáõÙ Ï³Ý³Ýó áã ÉÇ³ñÅ»ù 
Ý»ñÏ³Û³óí³ÍáõÃÛ³ÝÁ ³ÙµáÕç ³ßË³ñÑÇ Ïïñí³Íùáí¦:

´³½Ù³ÃÇí Ùß³ÏáõÃ³ÛÇÝ, ïÝï»ë³Ï³Ý ¨ ëáóÇ³É³Ï³Ý 
³ñ·»ÉùÝ»ñ ËáãÁÝ¹áïáõÙ »Ý Ï³Ý³Ýó Ù³ëÝ³·Çï³Ï³Ý 
í»ñ»ÉùÁ, ë³Ï³ÛÝ ½³ñ·³óáÕ »ñÏñÝ»ñÇ ïÝï»ëáõÃÛáõÝ-
Ý»ñÇ ³ñ³· ³×Á, áñÁ Ñ³Ý·»óñ»ó áã å³Ï³ë ëñÁÝÃ³ó 
áõñµ³ÝÇ½³óÇ³ÛÇ, ÝáõÛÝå»ë Ï³ñáÕ ¿ Ñ³Ý¹Çë³Ý³É 
Õ»Ï³í³ñ å³ßïáÝÝ»ñáõÙ Ï³Ý³Ýó ÃíÇ Ýí³½Ù³Ý 
å³ï×³é: 

¾Û÷ñÇÉ Ø³Ïù»Ý½ÇÝ Ù»ÏÝ³µ³ÝáõÙ ¿. §àõñµ³ÝÇ½³óÇ³Ý 
÷á÷áËáõÃÛ³Ý »ÝÃ³ñÏ»ó ³í³Ý¹³Ï³Ý µ³½Ù³Ý¹³Ù 
ÁÝï³ÝÇùÝ»ñÇ Ùá¹»ÉÁ: Ü³ËÏÇÝáõÙ Ï³Ý³Ûù Ï³ñáÕ ¿ÇÝ 
³ßË³ï»É, ù³ÝÇ áñ »ñ»Ë³Ý»ñÇ ËÝ³ÙùÁ íëï³ÑáõÙ 
¿ÇÝ ÁÝï³ÝÇùÇ ï³ñ»ó ³Ý¹³ÙÝ»ñÇÝ: ²ÛÅÙ ³Ûë Ùá¹»ÉÇÝ 
÷áË³ñÇÝ»Éáõ ¿ ·³ÉÇë §³ñ¨ÙïÛ³Ý á×Ç¦ ÁÝï³ÝÇùÇ 
Ùá¹»ÉÁ, áñï»Õ ÍÝáÕÝ ÇÝùÝ ¿ Ñá·áõÙ »ñ»Ë³ÛÇ ËÝ³ÙùÁ, Ï³Ù 
ëïÇåí³Í ÉÇÝáõÙ ¹ÇÙ»É Ù³ÝÏ³Ï³Ý ËÝ³ÙùÇ Ã³ÝÏ³ñÅ»ù 
Í³é³ÛáõÃÛáõÝÝ»ñÇ:       

ºí ãÝ³Û³Í Ýñ³Ý, áñ áõñµ³ÝÇ½³óÇ³Ý ³í»ÉÇ ß³ï 
áõ É³ÛÝ ÑÝ³ñ³íáñáõÃÛáõÝÝ»ñ ¿ ÁÝÓ»éáõÙ Ù³ñ¹Ï³Ýó, 
³Û¹ ÃíáõÙ Ý³¨ Ï³Ý³Ýó` ³ÛÝ ÙÇ¨ÝáõÛÝ Å³Ù³Ý³Ï Ù»Í 
Ù³ñï³Ññ³í»ñÝ»ñ ¿ Ý»ïáõÙ ÁÝï³ÝÇùÝ»ñÇÝ, ¨ ³é³í»É 
ËñÃÇÝ ¹³ñÓÝáõÙ Õ»Ï³í³ñ å³ßïáÝÝ»ñ ½µ³Õ»óÝ»Éáõ 
Ï³Ý³Ýó ×³Ý³å³ñÑÁ: 

¼³ñ·³óáÕ ßáõÏ³Ý»ñÇ Ï³é³í³ñáõÃÛáõÝÝ»ñÝ áõ ·áñ-
Í³ñ³ñÝ»ñÁ å»ïù ¿ ù³ÛÉ»ñ Ó»éÝ³ñÏ»Ý ³Ûë ³ÝÏáõÙÁ 
Ï³Ý·Ý»óÝ»Éáõ Ñ³Ù³ñ: Ð³ñÏ³íáñ ¿ Ý³Ë³Ó»éÝ»É Ñ³Ý-
ñ³ÛÇÝ ùÝÝ³ñÏáõÙ, áñÇ ³ñ¹ÛáõÝùáõÙ ÏÙß³Ïí»Ý Ï³Ý³Ýó 
½µ³Õí³ÍáõÃÛáõÝÁ ÑÝ³ñ³íáñ ¹³ñÓÝáÕ ¨ ËÃ³ÝáÕ 
ù³Õ³ù³Ï³ÝáõÃÛáõÝÝ»ñ¦: 

àñå»ë ³Ûë µ³ó³ë³Ï³Ý ÙÇïáõÙÁ ßïÏáÕ ÙÇçáó` Ø¶¼-Ý 
³é³ç³ñÏáõÙ ¿ ¹Çï³ñÏ»É ×ÏáõÝ ³ßË³ï³Ýù³ÛÇÝ Å³-
Ù»ñÇ Ý»ñÙáõÍÙ³Ý ëË»Ù³Ý: Ü»ñÏ³ÛáõÙë, ºíñ³ÙÇáõ-
ÃÛ³Ý Ñ³ñóí³Í ÁÝÏ»ñáõÃÛáõÝÝ»ñÇ ·ñ»Ã» 2/3-Çó ³í»ÉÇÝ 
(65%), áñï»Õ Ï³Ý³Ýó ÃÇíÁ Õ»Ï³í³ñ å³ßïáÝÝ»ñáõÙ 
ß³ñáõÝ³ÏáõÙ ¿ ³×»É, ÏÇñ³éáõÙ ¿ ×ÏáõÝ ³ßË³ï³Ýù³ÛÇÝ 
Å³Ù»ñÇ Ùáï»óáõÙÁ: ²Ûë óáõó³ÝÇßÁ ÏïñáõÏ ï³ñµ»ñíáõÙ 
¿ Ð³Û³ëï³ÝáõÙ ·ñ³Ýóí³Í óáõó³ÝÇßÇó, áñï»Õ Ñ³ñó-
í³Í ·áñÍ³ñ³ñÝ»ñÇ 59%-Á å³ï³ëË³Ý»É ¿, áñ ÝÙ³Ý 
åñ³ÏïÇÏ³ Çñ»Ýó ÁÝÏ»ñáõÃÛáõÝÝ»ñáõÙ ãÇ ÏÇñ³éíáõÙ: 

ì»ñÉáõÍáõÃÛáõÝ  Î³Ý³Ûù Õ»Ï³í³ñ å³ßïáÝÝ»ñáõÙ

ºíñáå³ÛáõÙ Ï³Ý³Ýó ÃÇíÁ Õ»Ï³í³ñ å³ßïáÝÝ»ñáõÙ 
ß³ñáõÝ³ÏáõÙ ¿ ³×»Éª Ç ï³ñµ»ñáõÃÛáõÝ ½³ñ·³óáÕ »ñÏñÝ»ñÇ
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 In order to overcome challenges in society, it is important to 
display the will and readiness to involve women’s capacities 

and skills in various sectors. In 2006, following the 
initiative of the U.S. International Affairs Program of 
the National Democratic Institute (NDI), the “Wom-
en’s Leadership” forum was set, which aims at cre-
ating a supportive environment to assist women in 
political parties, NGOs, the mass media, and in the 
local and central government and promoting female 
participation through consolidating and maximizing 
their potential.  

The forum’s activities are implemented by the Coor-
dination Board, which includes representatives from 
Armenian political parties, NGOs, the private sector 

and the government. The Board is active and among 
its achievement, are the foundation of three schools, 
including Women Leader, Young Leader, and Women 
Candidates. 

On May 18 and 19, 2011, the Coordination Board im-
plemented a “Women in Politics” forum in Yerevan with 
the support of the U.S. Agency for International Devel-
opment (USAID). The participants of the two-day forum 
included more than 300 women leaders from political 
parties, state bodies, marz structures, and NGOs. Dur-
ing the forum, well known women leaders, ambassa-

dors, and representatives of various international organiza-
tions shared their experience with the forum participants. As 

a result of the work of the forum, a general package of ex-
isting issues was discussed, priorities were identified and 
a concept paper on resolving women’s issues was devel-
oped. In addition, four working groups were also created, 
which discussed the issue of promoting female political 
participation and economic involvement, the preservation 
and improvement of women’s health, and the elimination 
of family and gender violence. 

During the subsequent  months, under the supervision of 
the coordination board, the four working groups amended 
the proposed packages. The suggestions are bold and 
ambitious, but, at the same time, realistic. It is now the 
right time to resolve women`s issues of social nature. We 

are sure that the issues raised in the concept paper are 
extremely important in terms of the development of the 
Republic of Armenia and are important parts of national 
security.  

The Coordination Board compiles programs and imple-
ments steps to bring them to fruition. We value the 
close cooperation between the state, political and social 
structures on the one side, and the Coordination Board 
on the other, with the purpose of making the process of 
implementing the proposals more realistic.  

Feature  “Women’s Leadership Forum”

"Women's Leadership Forum" Coordination Board
By Dustrik Mkhitaryan, Chairman of the Coordination Board 
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Â»Ù³  §ÎÇÝ ³é³çÝáñ¹ ýáñáõÙ¦

§ÎÇÝ ³é³çÝáñ¹ ýáñáõÙ¦-Ç Ñ³Ù³Ï³ñ·áÕ ËáñÑáõñ¹
Ð»ÕÇÝ³Ï` ¸áõëïñÇÏ ØËÇÃ³ñÛ³Ý, Ð³Ù³Ï³ñ·áÕ ËáñÑñ¹Ç Ý³Ë³·³Ñ

 Ð³ë³ñ³ÏáõÃÛáõÝáõÙ ³éÏ³ Ù³ñï³Ññ³í»ñÝ»ñÁ 
Ñ³ÕÃ³Ñ³ñ»Éáõ Ñ³Ù³ñ í×éáñáß Ýß³Ý³ÏáõÃÛáõÝ áõÝÇ 
Ï³Ý³Ýó Ï³ñáÕáõÃÛáõÝÝ»ñÁ ¨ ÑÙïáõÃÛáõÝÝ»ñÁ ï³ñµ»ñ 
µÝ³·³í³éÝ»ñáõÙ Ý»ñ·ñ³í»Éáõ Ï³ÙùÝ áõ å³ïñ³ë-
ï³Ï³ÙáõÃÛáõÝÁ:

2006Ã. ²ØÜ ÙÇç³½·³ÛÇÝ Ñ³ñ³µ»ñáõÃÛáõÝÝ»ñÇ 
²½·³ÛÇÝ ÅáÕáíñ¹³í³ñáõÃÛ³Ý ÇÝëïÇïáõïÇ Ý³Ë³-
Ó»éÝáõÃÛ³Ùµ ëï»ÕÍí»ó §ÎÇÝ ³é³çÝáñ¹¦ ýáñáõÙÁ, 
áñÇ Ýå³ï³ÏÁ Ïáõë³ÏóáõÃÛáõÝÝ»ñáõÙ, ÐÎ-Ý»ñáõÙ, 
¼ÈØ-Ý»ñáõÙ, îÆØ-»ñáõÙ ¨ Ï³é³í³ñáõÃÛáõÝáõÙ Ý»ñ-
Ï³Û³óí³Í Ï³Ý³Ýó ³ç³Ïó»Éáõ, Ýñ³Ýó Ý»ñáõÅÁ 
Ñ³Ù³ËÙµ»Éáõ ÙÇçáóáí Ï³Ý³Ýó Ù³ëÝ³ÏóáõÃÛáõÝÁ 
ËÃ³ÝáÕ ÙÇç³í³Ûñ ëï»ÕÍ»ÉÝ ¿: üáñáõÙÇ ³ßË³ï³Ýù-
Ý»ñÁ Çñ³Ï³Ý³óÝáõÙ ¿ Ñ³Ù³Ï³ñ·áÕ ËáñÑáõñ¹Á, 
áñÇ Ï³½ÙáõÙ  ÁÝ¹·ñÏí³Í »Ý ÐÐ-áõÙ ·áñÍáÕ ï³ñµ»ñ 

Ïáõë³ÏóáõÃÛáõÝÝ»ñÇ, ÐÎ-Ý»ñÇ, ·áñÍ³ñ³ñ áÉáñïÇ, 
Ï³é³í³ñáõÃÛ³Ý Ý»ñÏ³Û³óáõóÇãÝ»ñ: ÊáñÑáõñ¹Á ³Ï-
ïÇí ·áñÍáõÝ»áõÃÛáõÝ ¿ Í³í³ÉáõÙ,  ¨ Ýñ³ Ýí³×áõÙÝ»ñÇ 
ÃíáõÙ »Ý  ³é³çÝáñ¹áõÃÛ³Ý »ñ»ù ¹åñáóÝ»ñÇ ëï»Õ-
ÍáõÙÁ` ÎÇÝ-³é³çÝáñ¹, ºñÇï³ë³ñ¹-³é³çÝáñ¹ ¨ ÎÇÝ-
Ã»ÏÝ³ÍáõÝ»ñÇ ¹åñáóÝ»ñÁ:

2011Ã. Ù³ÛÇëÇ 18-Çó 19-Á ²ØÜ ÙÇç³½·³ÛÇÝ 
½³ñ·³óÙ³Ý ·áñÍ³Ï³ÉáõÃÛ³Ý ³ç³ÏóáõÃÛ³Ùµ` Ñ³-
Ù³Ï³ñ·áÕ ËáñÑáõñ¹Á ºñ¨³ÝáõÙ Ï³½Ù³Ï»ñå»ó 
§Î³Ý³Ûù ù³Õ³ù³Ï³ÝáõÃÛ³Ý Ù»ç¦ Ñ³Ù³ÅáÕáíÁ: 
ºñÏûñÛ³ Ñ³Ù³ÅáÕáíÇÝ Ù³ëÝ³ÏóáõÙ ¿ÇÝ ù³Õ³ù³Ï³Ý 
Ïáõë³ÏóáõÃÛáõÝÝ»ñÇ, å»ï³Ï³Ý Ù³ñÙÇÝÝ»ñÇ, Ù³ñ½³ÛÇÝ 
Ï³éáõÛóÝ»ñÇ, ÐÎ-Ý»ñÇ ³í»ÉÇ ù³Ý 300 Ñ³Û ÏÇÝ 
³é³çÝáñ¹Ý»ñ: Ð³Ù³ÅáÕáíÇ Å³Ù³Ý³Ï Çñ»Ýó ÙÇç³½·³ÛÇÝ 
÷áñÓÁ Ù³ëÝ³ÏÇóÝ»ñÇ Ñ»ï ÏÇë»óÇÝ ³ñï»ñÏñÇó 
Å³Ù³Ý³Í ³Ýí³ÝÇ ÏÇÝ ³é³çÝáñ¹Ý»ñ, ¹»ëå³ÝÝ»ñ, 

ÙÇç³½·³ÛÇÝ ï³ñµ»ñ Ï³éáõÛóÝ»ñÇ Ý»ñÏ³Û³óáõóÇãÝ»ñ:  
Ð³Ù³ÅáÕáíÇ ÁÝÃ³óùáõÙ ùÝÝ³ñÏí»ó ³éÏ³ ËÝ¹ÇñÝ»ñÇ 
í»ñ³µ»ñÛ³É ³é³ç³ñÏáõÃÛáõÝÝ»ñÇ ÁÝ¹Ñ³Ýáõñ ÷³Ã»ÃÁ, 
³é³ÝÓÝ³óí»óÇÝ ·»ñ³Ï³ÛáõÃÛáõÝÝ»ñÁ, Ùß³Ïí»ó Ï³Ý³Ýó 
ÑÇÙÝ³ËÝ¹ÇñÝ»ñÇ ÉáõÍÙ³ÝÝ áõÕÕí³Í Ñ³Û»ó³Ï³ñ·: 

êï»ÕÍí»óÇÝ ãáñë ³ßË³ï³Ýù³ÛÇÝ ËÙµ»ñ, áñáÝó 
ùÝÝ³ñÏÙ³Ý ³é³ñÏ³Ý ¿ñ Ï³Ý³Ýó ù³Õ³ù³Ï³Ý 
Ù³ëÝ³ÏóáõÃÛ³Ý ËÃ³ÝáõÙÁ, Ï³Ý³Ýó ïÝï»ë³Ï³Ý 
Ëñ³ËáõëáõÙÁ, Ï³Ý³Ýó ³éáÕçáõÃÛ³Ý å³Ñå³ÝáõÙÝ 
áõ µ³ñ»É³íáõÙÁ, ÁÝï³Ý»Ï³Ý ¨ ·»Ý¹»ñ³ÛÇÝ 
µéÝáõÃÛ³Ý í»ñ³óáõÙÁ:

Ð³Ù³ÅáÕáíÇ ßñç³Ý³ÏÝ»ñáõÙ Ï³½Ù³íáñí³Í ãáñë 
³ßË³ï³Ýù³ÛÇÝ ËÙµ»ñÁ Ñ³Ù³Ï³ñ·áÕ ËáñÑñ¹Ç 
Õ»Ï³í³ñáõÃÛ³Ùµ Ñ»ï³·³ ³ÙÇëÝ»ñÇ ÁÝÃ³óùáõÙ 
Éñ³Ùß³Ïí»óÇÝ ³é³ç³ñÏáõÃÛáõÝÝ»ñÇ ÷³Ã»ÃÝ»ñÁ: 
²é³ç³ñÏáõÃÛáõÝÝ»ñÁ Ñ³Ù³ñÓ³Ï »Ý, Ñ³í³ÏÝáï, 

µ³Ûó ÙÇ¨ÝáõÛÝ Å³Ù³Ý³Ï` Çñ³ï»ë³Ï³Ý: ì³Õáõó 
Ñ³ëáõÝ³ó»É ¿ Ñ³ë³ñ³Ï³Ï³Ý ÑÝã»ÕáõÃÛáõÝ áõÝ»-
óáÕ Ï³Ý³Ýó ÑÇÙÝ³ËÝ¹ÇñÝ»ñÇÝ ÉáõÍáõÙ ï³Éáõ 
³ÝÑñ³Å»ßïáõÃÛáõÝÁ: Ð³Ùá½í³Í »Ýù, áñ Ï³Ý³Ýó 
ÑÇÙÝ³ËÝ¹ÇñÝ»ñÇ ÉáõÍÙ³ÝÝ áõÕÕí³Í Ñ³Û»ó³Ï³ñ-
·áõÙ ³ñÍ³ñÍí³Í Ñ³ñó»ñÁ ËÇëï Ï³ñ¨áñ »Ý 
Ð³Û³ëï³ÝÇ Ð³Ýñ³å»ïáõÃÛ³Ý ½³ñ·³óÙ³Ý Ñ³Ù³ñ 
¨ Ý»ñÏ³Û³óÝáõÙ »Ý ³½·³ÛÇÝ ³Ýíï³Ý·áõÃÛ³Ý 
ËÝ¹Çñ:

Ð³Ù³Ï³ñ·áÕ ËáñÑáõñ¹Á Ùß³ÏáõÙ ¿ Íñ³·ñ»ñ ¨ ù³ÛÉ»ñ 
Ó»éÝ³ñÏáõÙ ¹ñ³Ýù Çñ³Ï³Ý³óÝ»Éáõ Ñ³Ù³ñ: ²é³ç³ñ-
ÏáõÃÛáõÝÝ»ñÁ ÏÛ³ÝùÇ Ïáã»Éáõ ×³Ý³å³ñÑÝ ³í»ÉÇ Çñ³-
ï»ë³Ï³Ý ¹³ñÓÝ»Éáõ Ñ³Ù³ñ  Ï³ñ¨áñáõÙ »Ýù å»ï³-
Ï³Ý, ù³Õ³ù³Ï³Ý, Ñ³ë³ñ³Ï³Ï³Ý Ï³éáõÛóÝ»ñÇ ¨ 
Ñ³Ù³Ï³ñ·áÕ ËáñÑñ¹Ç ë»ñï Ñ³Ù³·áñÍ³ÏóáõÃÛáõÝÁ: 
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 Millenials at work survey reveals priorities of the popu-
lation that will form 50 percent of the workforce by 2020.

According to a new PwC survey and report launched on De-
cember 2011, training and development and work/life bal-
ance are more important than financial reward to “millenials”, 
the group of graduates born between 1980 and 2000. 22 per-
cent of survey respondents said that training and develop-
ment was the benefit they valued the most from an employer, 
followed by 19 percent rating for flexible working, while cash 
bonuses ranked in the third place (14%). These findings are 
taken from the report “Millenials at work, reshaping the work-
place,” which is based on analysis of the attitudes of over 
4,000 graduates across 75 countries.  The report aims to pro-
vide insight into the minds of new graduates from around the 
world entering the workforce for the first time. Robin McCone, 
PwC said, “Millenials want more in life than ‘just a job’ or a 
steady climb up the corporate ranks.  Our research suggests 
that Millenials tend to be uncomfortable with rigid corporate 
structure. While this might shift as they move through differ-
ent stages of life and their commitments change, this group is 
characterised by their ambition and optimism as they look at 
more than money when there’s an offer on the table.  There 
are significant implications for employers as they need to 
adapt to ensure they remain attractive to this new workforce.”

Loyalty-lite?

However, the report suggests that in some respects when 
compared to a similar report in 2008, Millenials are adapt-
ing as a result of the current economic downturn in many 
parts of the world. Millenials are practical about the tough 
economic conditions. 72 percent said they had made some 
sort of compromise (for example, salary, location, benefits, 
choice of industry) to get into work, which should herald a 
warning for employers that voluntary turnover is almost cer-
tain to increase once economic conditions improve. A quarter 
of respondents also expect to have six or more employers in 
their working life, with only 18 percent stating that they had 
planned to stay in their current role long term. Robin McCone 
PwC said, “Employers need to work harder to understand this 
generation and appeal to their needs to make sure they keep 
them when market conditions improve. However, employers 
may also need to accept that a rate of ‘millenial churn’ is in-
evitable and build this into planning.”

A techno-generation avoiding face-time?

PwC’s report suggests that technology dominates every as-
pect of millenials’ lives, and 41 percent say they prefer to com-
municate electronically at work than face to face or over the 
telephone. The use of their own technology is routine at work, 
and three-quarters of the surveyed say that access to tech-
nology they like to use makes them more effective at work.  
Compared with their more senior working colleagues, Milleni-
als are likely to be the first generation to enter the workplace 
with a better grasp of a key business tool.  Technology clearly 
sets them apart. Robin McCone, PwC said, “Employers are 
already changing their IT policies to appeal to millennials, for 
example, offering smartphones as an employee benefit or 
encouraging business-focused used of social media. It may 
be difficult to accept, but this generation may teach employ-
ers more about technology and its use that any formal learn-
ing programmes. Capturing this technology knowledge may 
be critical to organisations’ success in the future.”

Optimists

Millennials in the UK are less 
optimistic than their global 
peers about how they’ll fare 
financially compared to their 
parents’ generation. Glob-
ally, 67 percent expect to be 
financially better off than their 
parents’ generation, while in 
the UK - only 51 percent. 55 
percent of UK respondents 
said they hadn’t thought about 
how they would fund their re-
tirement, but only 4 percent 
think they will continue work 
beyond retirement age. Robin 
Mccone, PwC said, “This is a 
worrying trend among milleni-
als, especially for those in the 
UK. We predict the UK state 
pension age could be 70 by 
2050, so this generation of 
young workers really should be putting plans in place now.  
By contrast, while they may need to make their own provi-
sion, they will also form 50 percent of the global workforce by 
2020 and will be supporting the older generation.”

Intergenerational conflict

Career progression is a top priority for millenials who expect 
to rise rapidly through the organisation. 52 percent said this 
is the main attraction in an employer, while coming ahead of 
competitive salaries was a response from 44 percent of the 
surveyed millenials. Millenials are comfortable working with 
older generations and value mentors, but there are signs of 
tensions. 38 percent say that older senior management do 
not relate to younger workers and 34 percent say their per-
sonal drive was intimidating to other generations. Robin Mc-
Cone PwC, “Managing the very different views and needs of 
a diverse workforce that may cover a range of generations, 
from baby boomers to millenials, is a challenge.”

“This is going to get more interesting for managers too, as 
workers work longer; we’ll see 70 year olds working along-
side 25 year olds.”

“Employers need to work on bringing generations together, 
as managing a multi-generational workforce demands strong 
leadership, recognition of different styles and a transparent 
performance management system that clearly demonstrates 
how performance is rewarded.”

Notes

• PwC surveyed 4,364 graduates across 75 countries as part of the ‘Milleni-

als at Work’ survey

• Respondents were aged 31 and under and had graduated between 2008 

and 2011

• The Millennial generation refers to those born between 1980 and 2000

• Millenials are more numerous than the Baby Boomers’ generation and by 

2020 will form 50 percent of the global workforce

• In the U.S. they already account for half the workforce and account for 

over half the population in India. 

Survey  Millenials at Work

Young Workers Value Training and Work/Life     
Balance Over Cash Bonus



70

General

 The adoption of 
the Armenian Law on 
Funded Pension has 
created the system 
of mandatory pension 
contributions to the 
pension funds for the 
economically active 
part of the popula-
tion born after 1974. 
This is a huge shift to-
wards the accumula-
tion of pension funds 
and long positions in 
investments, which 
is expected to be in 
place as of 2014. Ac-
cording to some esti-
mates, approximately 

USD 200 million is expected as contribution in the pension 
funds for the first year, with the continuous growth over the 
next years.

Legelata provides legal assistance and advice to the Pen-
sion System Awareness Center Fund, instituted by the state, 
the main objective of which is raising awareness of inves-
tors, fund managers, contributors and attracting them to the 
market. 

The main questions that arise in the circle of potential fund 
managers and angel investors concern the operation of the 
mandatory pension scheme, the establishment, registration 
and licensing of a pension fund, as well as share capital and 
minimum asset requirements concerning the fund manager.

The operation of mandatory pension scheme and the    
establishment of the pension fund

Employers calculate and make the obligatory payments 
into the pension scheme on behalf of the employees as tax 
agents to a bridge account in the Ministry of Finance, which 
is later transferred to the registrant of participants by the tax 
authorities. 

The registrant of participants opens a pension accumulation 
account for each person. The registrant of participants ac-
quires the shares in the fund on behalf of the participant and 
remits it to the custodian. The registrant of participants, which 
acts on the basis of the contract concluded among the latter, 
the fund, the fund manager and the custodian, undertakes 
the issuance of shares of the fund. A pension fund may be 

established solely through registration (of its rules) with the 
Central Bank of Armenia.

The legal status and corporate structure of the pension 
fund manager

The pension fund manager may be established either as a 
stock company or as a company limited. The corporate struc-
ture of these companies is detailed in the Armenian laws on 
Stock Companies and Limited Liability Companies. 

The fund manager may be established either locally in ac-
cordance with the company laws of the Republic of Armenia 
or in other countries, provided that the foreign fund manager 
has established a branch or a representation in Armenia and 
the licensing requirements are met.

The licensing requirements and the skin in the game of 
the pension fund manager

The pension fund manager is obliged to obtain licenses for 
performing fund manager and pension fund manager activi-
ties. The minimum share capital for the compulsory pension 
scheme fund manager is set at not less than 500 million Ar-
menian drams (approximately $1.2 million). The minimum 
share capital of a voluntary pension scheme is not less than 
200 million Armenian drams (approximately $515,000). The 
total minimum assets of a fund manager may not be less than 
its share capital. 

The payment of the share capital of the fund manager in full is 
a condition precedent for registration and the licensing of the 
fund manager. Additionally, the fund manager is expected to 
participate in the same assets in a value of not less than 1 
percent from the total investments of the fund.

The vis a vis liabilities of the fund manager when the 
pension fund does not have a legal status, but is rather 
based on contract (contractual fund)

The law allows the management of the capital (pensions) 
through a pension fund, which is not a separate legal entity. 
This is called a contractual fund, the advantage of which is 
the pass through taxation.

In this case, the shareholders of the asset pools are con-
sidered as co-owners of the assets of the pool in the limits 
of their investments, whereas the fund manager is bound by 
contract of fund management (Chapter 52.1. of Civil Code) 
vis a vis the investors. 

The contract is formulated upon the transfer of the funds to 
the fund specified by the fund manager, who had made a 
public offer to manage the assets, allocated in accordance 
with certain rules. 

Analysis  Pension Reforms

Reforms of Pension System as an 
Opportunity for Investors
By Gor Margaryan, Managing Partner, Legelata Law Firm
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ì»ñÉáõÍáõÃÛáõÝ  Î»Ýë³Ãáß³Ï³ÛÇÝ Ñ³Ù³Ï³ñ·Ç µ³ñ»÷áËáõÙÝ»ñ

Î»Ýë³Ãáß³Ï³ÛÇÝ Ñ³Ù³Ï³ñ·Ç µ³ñ»÷áËáõÙÝ»ñÁ áñå»ë 
ÑÝ³ñ³íáñáõÃÛáõÝ Ý»ñ¹ñáÕÝ»ñÇ Ñ³Ù³ñ
Ð»ÕÇÝ³Ï` ¶áé Ø³ñ·³ñÛ³Ý, È»·»É³ï³ Çñ³í³µ³Ý³Ï³Ý ÁÝÏ»ñáõÃÛáõÝ, ïÝûñ»Ý

Ì³ÝáÃáõÃÛáõÝ

 Îáõï³Ï³ÛÇÝ Ï»Ýë³Ãáß³ÏÝ»ñÇ Ù³ëÇÝ ÐÐ ûñ»ÝùÇ 
ÁÝ¹áõÝáõÙÁ  1974Ã.-Çó Ç í»ñ ÍÝí³Í ïÝï»ë³å»ë ³ÏïÇí 
µÝ³ÏãáõÃÛ³Ý Ñ³Ù³ñ Ý»ñÙáõÍ»É ¿ Ï»Ýë³Ãáß³Ï³ÛÇÝ 
ýáÝ¹»ñÇÝ å³ñï³¹Çñ Ï»Ýë³Ãáß³Ï³ÛÇÝ í×³ñáõÙÝ»ñ 
Ï³ï³ñ»Éáõ Ñ³Ù³Ï³ñ·: ê³ Ï»Ýë³Ãáß³Ï³ÛÇÝ Ñ³Ù³-
Ï³ñ·áõÙ Ï³ï³ñíáÕ ÑëÏ³Û³Ï³Ý ÷á÷áËáõÃÛáõÝ ¿, ÇÝãÁ 
ÑÝ³ñ³íáñáõÃÛáõÝ ¿ ëï»ÕÍáõÙ »ñÏ³ñ³Å³ÙÏ»ï ¹ñ³-
Ù³Ï³Ý ÙÇçáóÝ»ñÇ  Ý»ñ·ñ³íÙ³Ý Ñ³Ù³ñ: Ð³Ù³Ï³ñ·Ý 
³ÏÝÏ³ÉíáõÙ ¿ ·áñÍ³ñÏ»É 2014Ã-Çó: àñáß Ñ³ßí³ñÏÝ»ñÇ 
Ñ³Ù³Ó³ÛÝ` ³é³çÇÝ ï³ñáõÙ Ï»Ýë³Ãáß³Ï³ÛÇÝ ýáÝ¹»ñáõÙ 
³ÏÝÏ³ÉíáõÙ ¿ ßáõñç 200 ÙÇÉÇáÝ ²ØÜ ¹áÉ³ñÇ Ý»ñ¹ñáõÙ, áñÁ 
ß³ñáõÝ³Ï³µ³ñ ³×»Éáõ ¿ Ñ³çáñ¹áÕ ï³ñÇÝ»ñÇ ÁÝÃ³óùáõÙ:

È»·»É³ï³Ý Çñ³í³µ³Ý³Ï³Ý ³ç³ÏóáõÃÛáõÝ ¨ ËáñÑÁñ-
¹³ïíáõÃÛáõÝ ¿ ïñ³Ù³¹ñáõÙ Î»Ýë³Ãáß³Ï³ÛÇÝ Ñ³-
Ù³Ï³ñ·Ç Çñ³½»ÏÙ³Ý Ï»ÝïñáÝ ÑÇÙÝ³¹ñ³ÙÇÝ, áñÁ ëï»Õ-
Íí»É ¿ å»ïáõÃÛ³Ý ÏáÕÙÇó ¨ áñÇ ÑÇÙÝ³Ï³Ý Ýå³ï³ÏÝ ¿ 
Ñ³Ý¹Çë³ÝáõÙ Ý»ñ¹ñáÕÝ»ñÇ, ýáÝ¹Ç Ï³é³í³ñÇãÝ»ñÇ, 
í×³ñáõÙÝ»ñ Ï³ï³ñáÕÝ»ñÇ ßñç³ÝáõÙ Çñ³½»Ïí³ÍáõÃÛ³Ý 
µ³ñÓñ³óáõÙÁ ¨ ßáõÏ³ÛáõÙ Ý»ñ·ñ³íáõÙÁ: üáÝ¹Ç Ï³é³-
í³ñÇãÝ»ñÇ ¨ ³ÝÑ³ï Ý»ñ¹ñáÕÝ»ñÇ ßñç³ÝáõÙ µ³ñÓñ³ó-
íáÕ ÑÇÙÝ³Ï³Ý Ñ³ñó»ñÁ í»ñ³µ»ñáõÙ »Ý å³ñï³¹Çñ 
Ï»Ýë³Ãáß³Ï³ÛÇÝ Ñ³Ù³Ï³ñ·Ç ·áñÍ³ñÏÙ³ÝÁ, Ï»Ý-
ë³Ãáß³Ï³ÛÇÝ ýáÝ¹Ç ëï»ÕÍÙ³ÝÁ, ·ñ³ÝóÙ³ÝÁ, ÉÇó»Ý-
½³íáñÙ³ÝÁ, ÇÝãå»ë Ý³¨ Ï³ÝáÝ³¹ñ³Ï³Ý Ï³åÇï³ÉÇ 
¨ ýáÝ¹Ç Ï³é³í³ñÙ³Ý ÙÇçáóÝ»ñÇÝ Ý»ñÏ³Û³óíáÕ Ýí³-
½³·áõÛÝ å³Ñ³ÝçÝ»ñÇÝ:

Î»Ýë³Ãáß³Ï³ÛÇÝ ýáÝ¹Ç Ñ³Ù³Ï³ñ·Ç ·áñÍ»É³Ï»ñåÁ 
¨ ¹ñ³ ÑÇÙÝ»Éáõ í³ÛñÁ 

¶áñÍ³ïáõÝ»ñÁª áñå»ë Ñ³ñÏ³ÛÇÝ ·áñÍ³Ï³ÉÝ»ñ, Ñ³ß-
í³ñÏáõÙ ¨ ³ßË³ï³ÏÇóÝ»ñÇ ³ÝáõÝÇó å³ñï³¹Çñ 
í×³ñáõÙÝ»ñ »Ý Ï³ï³ñáõÙ üÇÝ³ÝëÝ»ñÇ Ý³Ë³ñ³ñáõÃÛ³Ý 
Ï³Ùáõñç Ñ³ßíÇÝ, áñÁ Ñ»ï³·³ÛáõÙ Ñ³ñÏ³ÛÇÝ Ù³ñÙÇÝÝ»ñÇ 
ÏáÕÙÇó ÷áË³ÝóíáõÙ ¿ Ù³ëÝ³ÏÇóÝ»ñÇ é»»ëïñÁ í³ñáÕÇÝ: 
è»»ëïñÁ í³ñáÕÁ Ïáõï³Ï³ÛÇÝ Ï»Ýë³Ãáß³Ï³ÛÇÝ Ñ³ßÇí ¿ 
µ³óáõÙ Ûáõñ³ù³ÝãÛáõñ ³ÝÓÇ Ñ³Ù³ñ, Ù³ëÝ³ÏóÇ ³ÝáõÝÇó 
Ï»Ýë³Ãáß³Ï³ÛÇÝ ýáÝ¹áõÙ ëï³ÝáõÙ ¿ µ³ÅÝ»ïáÙë»ñ ¨ 
¹ñ³Ýù ÷áË³ÝóáõÙ ¿ å³Ñ³éáõÇÝ: è»»ëïñÁ í³ñáÕÁ, 
áñÁ ·áñÍáõÙ ¿ í»ñçÇÝÇë, Ï»Ýë³Ãáß³Ï³ÛÇÝ ýáÝ¹Ç, ýáÝ¹Ç 
Ï³é³í³ñãÇ ̈  å³Ñ³éáõÇ Ñ»ï ÏÝù³Í å³ÛÙ³Ý³·ñÇ ÑÇÙ³Ý 
íñ³, Ó»éÝ³ÙáõË ¿ ÉÇÝáõÙ ÑÇÙÝ³¹ñ³ÙÇ µ³ÅÝ»ïáÙë»ñÇ 
ÃáÕ³ñÏÙ³ÝÁ: Î»Ýë³Ãáß³Ï³ÛÇÝ ýáÝ¹Á Ï³ñáÕ ¿ ëï»ÕÍí»É 
µ³ó³é³å»ë ÐÐ Î»ÝïñáÝ³Ï³Ý µ³ÝÏáõÙ ³ÛÝ (¹ñ³ 
Ï³ÝáÝÝ»ñÁ) ·ñ³Ýó»Éáõó Ñ»ïá: 

Î»Ýë³Ãáß³Ï³ÛÇÝ ýáÝ¹Ç Ï³é³í³ñãÇ Çñ³í³Ï³Ý 
Ï³ñ·³íÇ×³ÏÁ ¨ Ïáñåáñ³ïÇí Ï³éáõóí³ÍùÁ

Î»Ýë³Ãáß³Ï³ÛÇÝ ýáÝ¹Ç Ï³é³í³ñÇãÁ Ï³ñáÕ ¿ ÑÇÙ-
Ý³¹ñí»É áñå»ë µ³ÅÝ»ïÇñ³Ï³Ý Ï³Ù ë³ÑÙ³Ý³÷³Ï 
å³ï³ëË³Ý³ïíáõÃÛ³Ùµ ÁÝÏ»ñáõÃÛáõÝ: ²Ûë ÁÝÏ»ñáõ-

ÃÛáõÝÝ»ñÇ Ïáñåáñ³ïÇí Ï³éáõóí³ÍùÁ  ë³ÑÙ³Ýí³Í ¿ 
§´³ÅÝ»ïÇñ³Ï³Ý ÁÝÏ»ñáõÃÛáõÝÝ»ñ¦-Ç ¨ §ê³ÑÙ³Ý³÷³Ï 
å³ï³ëË³Ý³ïíáõÃÛ³Ùµ ÁÝÏ»ñáõÃÛáõÝÝ»ñ¦-Ç Ù³ëÇÝ 
ÐÐ ûñ»ÝùÝ»ñáí: üáÝ¹Ç Ï³é³í³ñÇãÁ Ï³ñáÕ ¿ ëï»ÕÍí»É 
³Ûëï»Õª ÁÝÏ»ñáõÃÛáõÝÝ»ñÇ Ù³ëÇÝ ÐÐ ûñ»ÝùÝ»ñÇ Ñ³Ù³-
å³ï³ëË³Ý, Ï³Ù ³ÛÉ »ñÏñÝ»ñáõÙª å³ÛÙ³Ýáí, áñ ûï³-
ñ»ñÏñÛ³ ýáÝ¹Ç Ï³é³í³ñÇãÁ Ð³Û³ëï³ÝáõÙ ëï»ÕÍ»É ¿ 
Ù³ëÝ³×ÛáõÕ Ï³Ù Ý»ñÏ³Û³óáõóãáõÃÛáõÝ, áñÁ µ³í³ñ³ñáõÙ 
¿ ÉÇó»Ý½³íáñÙ³Ý å³ÛÙ³ÝÝ»ñÇÝ: 

Î»Ýë³Ãáß³Ï³ÛÇÝ ýáÝ¹Ç ÉÇó»Ý½³íáñÙ³Ý Ñ³Ù³ñ 
Ý»ñÏ³Û³óíáÕ å³Ñ³Ýç»ÝñÁ ¨ Ï³é³í³ñãÇ Ý»ñ·ñ³í-
í³ÍáõÃÛ³Ý ³ëïÇ×³ÝÁ (skin in the game) 

Î»Ýë³Ãáß³Ï³ÛÇÝ ýáÝ¹Ç Ï³é³í³ñÇãÁ å³ñï³íáñ ¿ 
ëï³Ý³É ÉÇó»Ý½Ç³ª ýáÝ¹Ç Ï³é³í³ñãÇ ̈  Ï»Ýë³Ãáß³Ï³ÛÇÝ 
ýáÝ¹Ç Ï³é³í³ñãÇ ·áñÍáõÝ»áõÃÛáõÝÝ Çñ³Ï³Ý³óÝ»Éáõ 
Ñ³Ù³ñ: ä³ñï³¹Çñ Ï»Ýë³Ãáß³Ï³ÛÇÝ ýáÝ¹Ç Ï³é³í³ñãÇ 
Ï³ÝáÝ³¹ñ³Ï³Ý Ï³åÇï³ÉÇ Ýí³½³·áõÛÝ ã³÷Á ë³Ñ-
Ù³Ýí³Í ¿ 500.000.000 ÐÐ ¹ñ³ÙÇó áã å³Ï³ë (1,288,660 
²ØÜ ¹áÉ³ñÇÝ Ñ³Ù³ñÅ»ù): Î³Ù³íáñ Ï»Ýë³Ãáß³Ï³ÛÇÝ 
ýáÝ¹Ç Ï³ÝáÝ³¹ñ³Ï³Ý Ï³åÇï³ÉÇ Ýí³½³·áõÛÝ ã³÷Á 
ãÇ Ï³ñáÕ å³Ï³ë ÉÇÝ»É 200.000.000 ÐÐ ¹ñ³ÙÇó (515,000 
²ØÜ ¹áÉ³ñÇÝ Ñ³Ù³ñÅ»ù): üáÝ¹Ç Ï³é³í³ñãÇ ÁÝ¹Ñ³Ýáõñ 
³ÏïÇíÝ»ñÇ Ýí³½³·áõÛÝ ã³÷Á ãÇ Ï³ñáÕ å³Ï³ë ÉÇÝ»É 
Ýñ³ Ï³ÝáÝ³¹ñ³Ï³Ý Ï³åÇï³ÉÇó: üáÝ¹Ç Ï³é³í³ñãÇ 
Ï³ÝáÝ³¹ñ³Ï³Ý Ï³åÇï³ÉÇ ·áõÙ³ñÇ í×³ñáõÙÁ Ý³-
Ë³å³ÛÙ³Ý ¿ Ñ³Ý¹Çë³ÝáõÙ ýáÝ¹Ç Ï³é³í³ñãÇ ·ñ³ÝóÙ³Ý 
¨ ÉÇó»Ý½³íáñÙ³Ý Ñ³Ù³ñ: ´³óÇ ³Û¹, ýáÝ¹Ç Ï³é³í³ñÇãÁ 
å»ïù ¿ áõÝ»Ý³ ýáÝ¹Ç Ý»ñ¹ñáõÙÝ»ñÇ ³éÝí³½Ý Ù»Ï ïáÏáë 
Ù³ëÝ³ÏóáõÃÛáõÝ Çñ ë»÷³Ï³Ý ³ÏïÇíÝ»ñÇó:

üáÝ¹Ç Ï³é³í³ñÙ³Ý å³ï³ëË³Ý³ïáõÝ, ³ÛÝ ¹»å-
ùáõÙ, »ñµ Ï»Ýë³Ãáß³Ï³ÛÇÝ ýáÝ¹Á ãáõÝÇ Çñ³í³Ï³Ý 
Ï³ñ·³íÇ×³Ï, ë³Ï³ÛÝ ëï»ÕÍí³Í ¿ å³ÛÙ³Ý³·ñÇ ÑÇ-
Ù³Ý íñ³ (å³ÛÙ³Ý³·ñ³ÛÇÝ ýáÝ¹)

úñ»ÝùÁ ÃáõÛÉ³ïñáõÙ ¿  Ï³åÇï³ÉÇ (Ï»Ýë³Ãáß³ÏÝ»ñÇ) 
Ï³é³í³ñáõÙÁ ÇÝùÝáõñáõÛÝ Çñ³í³µ³Ý³Ï³Ý ³ÝÓ ãÁ-
Ñ³Ý¹Çë³óáÕ Ï»Ýë³Ãáß³Ï³ÛÇÝ ýáÝ¹Ç ÙÇçáóáí: ê³ 
ÏáãíáõÙ ¿ å³ÛÙ³Ý³·ñ³ÛÇÝ ýáÝ¹, áñÝ áõÝÇ Ñ³ñÏ³ÛÇÝ 
³ñïáÝáõÃÛáõÝÝ»ñ ³é³ÝÓÇÝ Çñ³í³µ³Ý³Ï³Ý ³ÝÓ Ñ³Ý¹-
Çë³óáÕ Ïáñåáñ³ïÇí ýáÝ¹»ñÇ Ñ³Ù»Ù³ï:

²Ûë å³ñ³·³ÛáõÙ ýáÝ¹Ç ³ÏïÇíÝ»ñÇ µ³ÅÝ»ï»ñ»ñÝ` 
Çñ»Ýó Ý»ñ¹ñáõÙÝ»ñÇ µ³ÅÇÝÝ»ñÇÝ Ñ³Ù³å³ï³ëË³Ý, 
Ñ³Ý¹Çë³ÝáõÙ »Ý ýáÝ¹Ç ³ÏïÇíÝ»ñÇ Ñ³Ù³ë»÷³Ï³-
Ý³ï»ñ»ñ` ãÝ³Û³Í ³ÛÝ Ñ³Ý·³Ù³ÝùÇÝ, áñ ýáÝ¹Ç Ï³é³-
í³ñÇãÁ ëï»ÕÍí»É ¿ Ý»ñ¹ñáÕÝ»ñÇ Ñ»ï ÏÝùí³Í ýáÝ¹Ç 
Ï³é³í³ñÙ³Ý å³ÛÙ³Ý³·ñÇ ÑÇÙùáí (ÐÐ ù³Õ³ù³óÇ³Ï³Ý 
ûñ»Ýë·ñùÇ ·ÉáõË 52.1): ä³ÛÙ³Ý³·ÇñÁ ÏÝùí³Í  ¿ Ñ³-
Ù³ñíáõÙ ýáÝ¹Ç Ï³é³í³ñãÇ ÏáÕÙÇó Ù³ïÝ³Ýßí³Í ýáÝ¹ÇÝ 
ÙÇçáóÝ»ñ ÷áË³Ýó»Éáõ å³ÑÇó, áí Ï³ï³ñ»É ¿ ë³ÑÙ³Ýí³Í 
Ï³ÝáÝÝ»ñÇ Ñ³Ù³Ó³ÛÝ ³ÏïÇíÝ»ñÁ Ï³é³í³ñ»Éáõ Ññ³å³-
ñ³Ï³ÛÇÝ ûý»ñï³: 
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Comments  The Investment Climate in Armenia

 Armenia is one of 12 economies in the world that has im-
proved the most in the ease of doing business in 2010/11, ac-
cording to the IFC-World Bank Doing Business 2012 report. 
However, there are a number of areas where Armenia needs 
further improvement, such as inspections, paying taxes, and 
trading across borders. Improvements in these areas can 
stimulate growth in the private sector, especially for the small 
and medium enterprises that drive Armenia’s economy. 

IFC, a member of the World Bank Group, has worked with the 
Armenian government since 2009 to help improve the busi-
ness environment in Armenia, increase transparency, reduce 
administrative and regulatory burdens, and improve the ease 
of doing business for all private-sector companies.

In the scope of its Regulatory Simplification – Doing Business 
Reform Project (2009-2011), IFC has helped the government 
streamline start-up procedures for businesses and simplify 
the tax system and customs control procedures. IFC also as-
sisted the government in reducing the average time required 

to obtain a construction permit, and in making business in-
spections more efficient and transparent. 

The key milestones and achievements of the projects result-
ed in significant benefits for the businesses:

• A major highlight of the reform agenda supported by the 
project was the opening of the One Stop Business Regis-
try launched within the Ministry of Justice in March, 2011. 
It helped streamline start-up procedures and reduce 
the business registration process by approximately two 
weeks, from 18 to 8 days, and also cut entrepreneurs’ 
start-up costs. Entrepreneurs can now register their busi-
nesses within 15 minutes by visiting the One Stop Shop 
or online at www.e-register.am

• The number of tax reports to be submitted by employ-
ers has been reduced from 12 to 4 by switching from a 
monthly basis to quarterly. The number of profit tax pay-
ments for all firms has been reduced from 13 to 5. VAT 
payers have the right to file tax invoices electronically and 

By Arsen Nazaryan, IFC, Armenia Investment Climate Reform Project Manager

IFC Helps Improve Investment Climate in Armenia:
Milestones, Challenges and Future Steps
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do not have to keep records in the books of shipment. 

• With the project’s support, import/export procedures for 
trade have been simplified. It is now much easier for com-
panies to complete clearance procedures, including tech-
nical control, and obtain a certificate of origin to export 
goods, which helps companies save time and resources. 
In partnership with the Customs Service and Ministry of 
Economy, IFC prepared a detailed Import/Export Process 
Map that served as an effective tool to identify bottlenecks 
and propose short- to medium-term reforms. As a result, 
the government of Armenia adopted and implemented 
over a dozen reforms and legal acts to simplify and facili-
tate customs and technical control procedures. IFC also 
assisted the Ministry of Economy to prepare a web-based 
interactive step-by-step guide for businesses, posted 
in the website of the Armenian Development Agency -  
http://www.ada.am/map/.

• Through the project, the number of steps required to ob-
tain a construction permit has been reduced from 20 to 7, 
and the average time required has been decreased from 
137 days to 27. 

• To reduce the burden of inspections on government and 
businesses, the Armenian government is creating a risk-
based-inspections system. Amendments to Armenia’s in-
spections law, incorporating IFC advice and adopted by 

the Armenian government in June 2011, enabled the in-
troduction of risk-based inspections that group business-
es into three risk categories: high, moderate, and low-risk. 
The number of inspections for businesses in the low-risk 
category is reduced significantly, saving businesses time 
and resources while making the inspection system more 
efficient.

IFC continues its close collaboration with the Armenian gov-
ernment, aimed at improving the investment climate in the 
country. The Armenia Investment Climate Reform Project, 
launched in September 2011 by Investment Climate Adviso-
ry Services of the World Bank Group, will further strengthen 
Armenia’s business environment by helping implement addi-
tional reforms in the areas of taxation, trade logistics, inspec-
tions, and food safety.

In the area of taxation, IFC continues to provide support to 
relevant state agencies to develop a specific tax regime for 
small and medium enterprises and help reduce administra-
tive burden and compliance costs. IFC is also assisting the 
government in developing Transfer Pricing  legislation that 
will help protect the country’s tax base and avoid double taxa-
tion in line with international good practices.

In trade logistics, streamlining border control procedures at 
both customs and technical control agencies is a priority for 
IFC to facilitate trade across borders and increase the trans-



74

parency of the processes. Upon the request from the gov-
ernment, the project team started the process mapping for 
the export of agribusiness products, particularly, fresh fruits 
and vegetables, with the goal to identify key issues and chal-
lenges and propose relevant solutions.

In the area of inspections, IFC is streamlining inspection pro-
cedures to strengthen business rights and make the business 
inspections process more targeted, transparent, and efficient. 

In the area of food safety, IFC provides support to revise food 
safety legislation to address legal gaps and introduce a risk-
based inspection system at the Food Safety Agency, contrib-
uting to increased competitiveness of local food producers.

Through its Armenia Investment Climate Reform Project, 
IFC is stimulating the active participation of the private sec-

tor and supporting the ongoing public-private dialogue, two 
necessary preconditions for the successful implementation of 
investment climate reforms. Private sector representatives, 
such as business and consumer associations, are encour-
aged to voice their opinions and concerns and actively par-
ticipate in the decisions affecting them, thus, increasing the 
overall accountability and transparency, and reducing bu-
reaucracy in the decision-making process. 

IFC closely partners with the Ministry of Economy to imple-
ment reforms aimed at improvement of the investment cli-
mate in the country. We are sure that the extensive experi-
ence of the World Bank and IFC in implementing reforms in 
different countries of the region, as well as the support of the 
government, will help us reach positive results in reforming 
the investment climate in Armenia. 

Comments  The Investment Climate in Armenia
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Ø»ÏÝ³µ³ÝáõÃÛáõÝÝ»ñ  Ü»ñ¹ñáõÙ³ÛÇÝ ÙÇç³í³ÛñÇ µ³ñ»÷áËáõÙÝ»ñÇ Íñ³·Çñ

Ð³Û³ëï³ÝáõÙ Ý»ñ¹ñáõÙ³ÛÇÝ ÙÇç³í³ÛñÇ µ³ñ»÷áËáõÙÝ»ñÇ 
Íñ³·Çñ. áõÕ»ÝÇß»ñÁ, Ù³ñï³Ññ³í»ñÝ»ñÁ »õ ³å³·³ ù³ÛÉ»ñÁ

²ñë»Ý Ü³½³ñÛ³Ý, Ð³Û³ëï³ÝáõÙ Ý»ñ¹ñáõÙ³ÛÇÝ ÙÇç³í³ÛñÇ µ³ñ»÷áËáõÙÝ»ñÇ Íñ³·ñÇ Õ»Ï³í³ñ, IFC

 IFC-Ð³Ù³ßË³ñÑ³ÛÇÝ µ³ÝÏÇ §¶áñÍ³ñ³ñáõÃÛáõÝ 
2012¦ ½»ÏáõÛóÇ Ñ³Ù³Ó³ÛÝ (Doing Business 2012) Ð³Û³ë-
ï³ÝÁ Ñ³Ù³ñí»É ¿ ³ßË³ñÑÇ ³ÛÝ 12 ïÝï»ëáõÃÛáõÝÝ»ñÇó 
Ù»ÏÁ, áñáÝù 2010/2011ÃÃ. ÁÝÃ³óùáõÙ Ï³ï³ñ»É »Ý 
Ãíáí ³Ù»Ý³ß³ï µ³ñ»÷áËáõÙÝ»ñÁ` ·áñÍ³ñ³ñáõÃÛ³Ùµ 
½µ³Õí»ÉÁ ¹ÛáõñÇÝ ¹³ñÓÝ»Éáõ áõÕÕáõÃÛ³Ùµ: ê³Ï³ÛÝ 
Ð³Û³ëï³ÝáõÙ Ï³Ý ÙÇ ù³ÝÇ áÉáñïÝ»ñ, áñï»Õ 
³ÝÑñ³Å»ßï ¿ ß³ñáõÝ³Ï»É µ³ñ»÷áËáõÙÝ»ñÇ Çñ³Ï³-
Ý³óáõÙÁ, ³Û¹ ÃíáõÙ` ï»ëã³Ï³Ý ëïáõ·áõÙÝ»ñÇ, Ñ³ñÏ»ñÇ 
í×³ñÙ³Ý ¨ ë³ÑÙ³Ý³ÛÇÝ ³é¨ïñÇ áõÕÕáõÃÛ³Ùµ: ²Ûë 
áÉáñïÝ»ñÇ µ³ñ»÷áËáõÙÝ»ñÁ Ï³ñáÕ »Ý Ýå³ëï»É Ù³ë-
Ý³íáñ Ñ³ïí³ÍÇ ³×ÇÝ, Ñ³ïÏ³å»ë` Ù³Ýñ ¨ ÙÇçÇÝ 
Ó»éÝ³ñÏáõÃÛáõÝÝ»ñÇª Ð³Û³ëï³ÝÇ ïÝï»ëáõÃÛ³Ý ß³ñÅÇã 
áõÅÇ ½³ñ·³óÙ³ÝÁ:   

Ð³Ù³ßË³ñÑ³ÛÇÝ µ³ÝÏÇ ËÙµÇ ³Ý¹³Ù IFC-Ý Ñ³Ù³-
·áñÍ³ÏóáõÙ ¿ Ð³Û³ëï³ÝÇ Ï³é³í³ñáõÃÛ³Ý Ñ»ï ëÏë³Í 
2009Ã.` ³ç³Ïó»Éáí í»ñçÇÝÇë ·áñÍ³ñ³ñ ÙÇç³í³Û-
ñÁ µ³ñ»÷áË»Éáõ, Ã³÷³ÝóÇÏáõÃÛáõÝÁ µ³ñÓñ³óÝ»Éáõ, 
í³ñã³Ï³Ý ¨ Ï³ñ·³íáñÙ³Ý µ»éÁ Ïñ×³ï»Éáõ ¨ ·áñÍ³-
ñ³ñáõÃÛ³Ùµ ½µ³Õí»Éáõ ¹ÛáõñÇÝáõÃÛáõÝÁ Ù³ëÝ³íáñ 
Ñ³ïí³ÍÇ µáÉáñ ïÝï»ë³í³ñáÕ ëáõµÛ»ÏïÝ»ñÇ Ñ³Ù³ñ 

µ³ñÓñ³óÝ»Éáõ Ñ³ñó»ñáõÙ:  

IFC-ÇÝ Çñ §Î³ÝáÝ³Ï³ñ·Ù³Ý ¹³ßïÇ å³ñ½»óÙ³Ý ¨ 
·áñÍ³ñ³ñáõÃÛ³Ùµ ½µ³Õí»Éáõ µ³ñ»÷áËáõÙÝ»ñÇ¦ Íñ³·ñÇ 
(2009-2011) ßñç³Ý³ÏÝ»ñáõÙ ³ç³Ïó»É ¿ Ï³é³í³ñáõ-
ÃÛ³ÝÁ  ïÝï»ë³í³ñáÕ ëáõµÛ»ÏïÝ»ñÇ Ñ³Ù³ñ µÇ½Ý»ë ÑÇÙ-
Ý»Éáõ ÁÝÃ³ó³Ï³ñ·»ñÁ é³óÇáÝ³É³óÝ»Éáõ áõÕÕáõÃÛ³Ùµ` 
ÙÇ³Å³Ù³Ý³Ï å³ñ½»óÝ»Éáí Ñ³ñÏ³ÛÇÝ Ñ³Ù³Ï³ñ·Ç 
¨ Ù³ùë³ÛÇÝ ÑëÏáÕáõÃÛ³Ý ÁÝÃ³ó³Ï³ñ·»ñÁ: IFC-Ý 
Ý³¨ ³ç³ÏóáõÃÛáõÝ ¿ óáõó³µ»ñ»É ÐÐ Ï³é³í³ñáõÃÛ³ÝÁ 
ßÇÝ³ñ³ñ³Ï³Ý ÃáõÛÉïíáõÃÛáõÝ ëï³Ý³Éáõ Ñ³Ù³ñ å³-
Ñ³ÝçíáÕ ÙÇçÇÝ Å³Ù³Ý³ÏÁ Ïñ×³ï»Éáõ  ¨ ·áñÍ³ñ³ñÝ»ñÇ 
ï»ëã³Ï³Ý ëïáõ·áõÙÝ»ñÁ ³é³í»É ³ñ¹ÛáõÝ³í»ï ¨ 
Ã³÷³ÝóÇÏ ¹³ñÓÝ»Éáõ áõÕÕáõÃÛ³Ùµ: 

Ìñ³·ñÇ ·ÉË³íáñ Ýí³×áõÙÝ»ñÝ áõ áõÕ»ÝÇß»ñÁ ½·³ÉÇ 
û·áõï ïí»óÇÝ ·áñÍ³ñ³ñÝ»ñÇÝ.

•	 Ìñ³·ñÇ ßñç³Ý³ÏÝ»ñáõÙ Ó»éù µ»ñí³Í ·ÉË³íáñ Ýí³-
×áõÙÁ »Õ»É ¿ 2011Ã. Ù³ñïÇÝ ÐÐ ²ñ¹³ñ³¹³ïáõÃÛ³Ý 
Ý³Ë³ñ³ñáõÃÛáõÝáõÙ Ù»ÏÝ³ñÏ³Í §Ù»Ï å³ïáõÑ³ÝÇ¦ 
ëÏ½µáõÝùáí ·áñÍáÕ µÇ½Ý»ë é»»ëïñÇ µ³óáõÙÁ, áñÁ 
Ýå³ëï»ó µÇ½Ý»ë ÑÇÙÝ»Éáõ ÁÝÃ³ó³Ï³ñ·»ñÁ ³é³í»É 
é³óÇáÝ³É ¹³ñÓÝ»ÉáõÝ ¨  Ó»éÝ³ñÏáõÃÛ³Ý ·ñ³ÝóÙ³Ý 
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·áñÍÁÝÃ³óÁ Ùáï »ñÏáõ ß³µ³Ãáí Ïñ×³ï»ÉáõÝ (18-Çó` 
8 ûñ): ´³óÇ ³Û¹,  Ïñ×³ïí»óÇÝ Ý³¨ Ó»éÝ³ñÏáõÃÛáõÝ 
ÑÇÙÝ»Éáõ Ñ»ï Ï³åí³Í Í³Ëë»ñÁ: ²ÛÅÙ ·áñÍ³ñ³ñÝ»ñÁ 
Ï³ñáÕ »Ý ·ñ³Ýó»É Çñ»Ýó Ó»éÝ³ñÏáõÃÛáõÝÝ»ñÁ 15 
ñáå»Ç ÁÝÃ³óùáõÙª ³Ûó»É»Éáí §Ù»Ï å³ïáõÑ³ÝÇ¦ ·ñ³-
ë»ÝÛ³ÏÁ Ï³Ù www.e-register.am Ï³ÛùÁ:

•	 Üí³½»É ¿ ·áñÍ³ïáõÝ»ñÇ ÏáÕÙÇó Ý»ñÏ³Û³óíáÕ Ñ³ñ-
Ï³ÛÇÝ Ñ³ßí»ïíáõÃÛáõÝÝ»ñÇ ù³Ý³ÏÁª 12-Çó ÙÇÝã¨ 
4-Á, ÁÝ¹ áñáõÙ ³Ùë³Ï³Ý ÑÇÙáõÝùÝ»ñáí ½»ÏáõÛó Ý»ñ-
Ï³Û³óÝ»Éáõ å³Ñ³ÝçÁ ÷áË³ñÇÝí»É ¿ »é³ÙëÛ³Ï³ÛÇÝ 
Ñ³×³Ë³Ï³ÝáõÃÛ³Ùµ: öáùñ Ó»éÝ³ñÏáõÃÛáõÝÝ»ñÇ Ñ³-
Ù³ñ ï³ñ»Ï³Ý Ñ³ñÏ»ñÇ í×³ñÙ³Ý ÃÇíÁ Ïñ×³ïí»É 
¿  13-Çó ÙÇÝã¨ 5-Á: ²²Ð í×³ñáÕÝ»ñÇÝ ÁÝÓ»éÝí»É ¿ 
Ñ³ßÇí-³åñ³Ýù³ùñ»ñÁ ¿É»ÏïñáÝ³ÛÇÝ »Õ³Ý³Ïáí 
Ý»ñÏ³Û³óÝ»Éáõ ÑÝ³ñ³íáñáõÃÛáõÝÁ: ´³óÇ ³Û¹, Ýñ³Ý-
óÇó ³ÛÉ¨ë ãÇ å³Ñ³ÝçíáõÙ Ñ³ßí³éáõÙ í³ñ»É ³é³ù-
Ù³Ý ·ñù»ñáõÙ:  

•	 Ìñ³·ñÇ Çñ³Ï³Ý³óÙ³Ý ³ñ¹ÛáõÝùáõÙ å³ñ½»óí»É »Ý 
Ý»ñÙáõÍÙ³Ý/³ñï³Ñ³Ù³Ý ÁÝÃ³ó³Ï³ñ·»ñÁ: ²ÛÅÙ 
ÁÝÏ»ñáõÃÛáõÝÝ»ñÇ Ñ³Ù³ñ  ß³ï ³í»ÉÇ Ñ»ßï ¿ Ï³ï³-
ñ»É Ù³ùë³½»ñÍÙ³Ý ÁÝÃ³ó³Ï³ñ·»ñÁ, ³Û¹ ÃíáõÙ` 
³ÝóÝ»É ï»ËÝÇÏ³Ï³Ý ÑëÏáÕáõÃÛáõÝÁ ¨ ëï³Ý³É 
³åñ³ÝùÝ»ñÇ ³ñï³Ñ³ÝÙ³Ý Ñ³Ù³ñ ³ÝÑñ³Å»ßï 
³åñ³ÝùÝ»ñÇ Í³·Ù³Ý Ñ³í³ëï³·Çñ, ÇÝãÁ ÃáõÛÉ 
¿ ï³ÉÇë ÁÝÏ»ñáõÃÛáõÝÝ»ñÇÝ ËÝ³Û»É Çñ»Ýó Å³Ù³-
Ý³ÏÝ áõ ÙÇçáóÝ»ñÁ: ÐÐ Ù³ùë³ÛÇÝ Í³é³ÛáõÃÛ³Ý ¨ ÐÐ 
¾ÏáÝáÙÇÏ³ÛÇ Ý³Ë³ñ³ñáõÃÛ³Ý Ñ»ï Ñ³Ù³ï»Õ IFC-Ý 
Ùß³Ï»É ¿ Ý»ñÙáõÍÙ³Ý/³ñï³Ñ³Ù³Ý ·áñÍÁÝÃ³óÇ Ù³Ý-
ñ³Ù³ëÝ ù³ñï»½, áñÁ Ñ³Ý¹Ç³ëÝáõÙ ¿ ËáãÁÝ¹áïÝ»ñÁ 
µ³ó³Ñ³Ûï»Éáõ ¨ Ï³ñ×³Å³ÙÏ»ï ¨ ÙÇçÝ³Å³ÙÏ»ï 
µ³ñ»÷áËáõÙÝ»ñ ³é³ç³ñÏ»Éáõ ³ñ¹ÛáõÝ³í»ï ·áñ-
ÍÇù: ²ñ¹ÛáõÝùáõÙ Ð³Û³ëï³ÝÇ Ï³é³í³ñáõÃÛáõÝÝ 
ÁÝ¹áõÝ»ó ¨ ÏÛ³ÝùÇ Ïáã»ó  Ù³ùë³ÛÇÝ ¨ ï»ËÝÇ-
Ï³Ï³Ý ÑëÏáÕáõÃÛ³Ý ÁÝÃ³ó³Ï³ñ·»ñÇ å³ñ½»óÙ³ÝÝ 
áõ ¹ÛáõñÇÝ³óÙ³ÝÝ áõÕÕí³Í ï³ëÝÛ³Ï Çñ³í³Ï³Ý 

³Ïï»ñ ¨ µ³ñ»÷áËáõÙÝ»ñ: IFC-Ý Ý³¨ ³ç³Ïó»ó ÐÐ 
¾ÏáÝáÙÇÏ³ÛÇ Ý³Ë³ñ³ñáõÃÛ³ÝÁ ·áñÍ³ñ³ñÝ»ñÇ Ñ³-
Ù³ñ ÇÝï»ñ³ÏïÇí ù³ÛÉ-³é-ù³ÛÉ áõÕ»óáõÛóÇ Ùß³ÏÙ³Ý 
Ñ³ñóáõÙ ¨ ï»Õ³¹ñ»ó ³ÛÝ Ð³ÛÏ³Ï³Ý ½³ñ·³óÙ³Ý 
·áñÍ³Ï³ÉáõÃÛ³Ý í»µ Ï³ÛùáõÙª http://www.ada.am/map/:

•	 Ìñ³·ñÇ ³ñ¹ÛáõÝùáõÙ ßÇÝ³ñ³ñáõÃÛ³Ý ÃáõÛÉïíáõÃÛáõÝ 
Ó»éù µ»ñ»Éáõ ù³ÛÉ»ñÇ ÃÇíÁ Ïñ×³ïí»ó 20-Çó ÙÇÝã¨ 7, 
ÇëÏ Å³Ù³Ý³ÏÁ` 137-Çó ÙÇÝã¨ 27 ûñ: 

•	 Î³é³í³ñáõÃÛ³Ý ¨ ïÝï»ë³í³ñáÕ ëáõµÛ»ÏïÝ»ñÇ íñ³ 
ÁÝÏ³Í ï»ëã³Ï³Ý ëïáõ·áõÙÝ»ñÇ µ»éÁ Ã»Ã¨³óÝ»Éáõ 
Ýå³ï³Ïáí` Ð³Û³ëï³ÝÇ Ï³é³í³ñáõÃÛáõÝÁ Ùß³ÏáõÙ 
¿ éÇëÏ»ñÇ íñ³ ÑÇÙÝí³Í ï»ëã³Ï³Ý ëïáõ·áõÙÝ»ñÇ 
Ñ³Ù³Ï³ñ·: 2011Ã. ÑáõÝÇëÇÝ ÐÐ Ï³é³í³ñáõÃÛ³Ý 
ÏáÕÙÇó ÁÝ¹áõÝí³Í ÐÐ êïáõ·áõÙÝ»ñÇ Ù³ëÇÝ ûñ»ÝùÇ 
÷á÷áËáõÃÛáõÝÝ»ñÁ, áñáÝù Ý»ñ³é»É »Ý Ý³¨ IFC-Ç Ëáñ-
Ñáõñ¹Ý»ñÁ, ÑÝ³ñ³íáñáõÃÛáõÝ »Ý ïí»É Ý»ñ¹Ý»É éÇëÏÇ 
íñ³ ÑÇÙÝí³Í ï»ëã³Ï³Ý ëïáõ·áõÙÝ»ñÇ ·³Õ³÷³ñÁ, 
Ñ³Ù³Ó³ÛÝ áñÇ  ·áñÍ³ñ³ñÝ»ñÁ ËÙµ³íáñíáõÙ »Ý »ñ»ù 
éÇëÏ³ÛÇÝ ¹³ë³Ï³ñ·»ñáí`  µ³ñÓñ, ÙÇçÇÝ ¨ ó³Íñ: 
ò³Íñ éÇëÏÇ ¹³ë³Ï³ñ·áõÙ ·ïÝíáÕ ·áñÍ³ñ³ñÝ»ñÇ 
Ñ³Ù³ñ ï»ëã³Ï³Ý ëïáõ·áõÙÝ»ñÇ ÃÇíÁ ½·³ÉÇáñ»Ý 
ÏÏñ×³ïíÇ` ËÝ³Û»Éáí ·áñÍ³ñ³ñÝ»ñÇ Å³Ù³Ý³ÏÝ áõ 
ÙÇçáóÝ»ñÁ ¨ ÙÇ¨ÝáõÛÝ Å³Ù³Ý³Ï ³í»ÉÇ ³ñ¹ÛáõÝ³í»ï 
¹³ñÓÝ»Éáí ëïáõ·áõÙÝ»ñÇ Ñ³Ù³Ï³ñ·Á:

ºñÏñÇ Ý»ñ¹ñáõÙ³ÛÇÝ ÙÇç³í³ÛñÁ µ³ñ»÷áË»Éáõ Ýå³-
ï³Ïáí IFC-Ý ß³ñáõÝ³ÏáõÙ ¿ ë»ñïáñ»Ý Ñ³Ù³·áñÍ³Ïó»É 
Ð³Û³ëï³ÝÇ Ï³é³í³ñáõÃÛ³Ý Ñ»ï: 2011Ã. ë»åï»Ùµ»-
ñÇÝ Ð³Ù³ßË³ñÑ³ÛÇÝ µ³ÝÏÇ ËÙµÇ Ü»ñ¹ñáõÙ³ÛÇÝ ÙÇ-
ç³í³ÛñÇ ËáñÑñ¹³ïí³Ï³Ý Í³é³ÛáõÃÛáõÝÝ»ñÇ ÏáÕÙÇó 
Ù»ÏÝ³ñÏ³Í §Ð³Û³ëï³ÝáõÙ Ý»ñ¹ñáõÙ³ÛÇÝ ÙÇç³í³ÛñÇ 
µ³ñ»÷áËáõÙÝ»ñÇ Íñ³·ÇñÁ¦ Ïß³ñáõÝ³ÏÇ áõÅ»Õ³óÝ»É 
Ð³Û³ëï³ÝáõÙ ·áñÍ³ñ³ñ ÙÇç³í³ÛñÁ` Ñ³ñÏ³ÛÇÝ, ³é»í-
ïñÇ Éá·ÇëïÇÏ³ÛÇ, ï»ëã³Ï³Ý ëïáõ·áõÙÝ»ñÇ ¨ ëÝÝ¹Ç 

Ø»ÏÝ³µ³ÝáõÃÛáõÝÝ»ñ  Ü»ñ¹ñáõÙ³ÛÇÝ ÙÇç³í³ÛñÇ µ³ñ»÷áËáõÙÝ»ñÇ Íñ³·Çñ
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³Ýíï³Ý·áõÃÛ³Ý áÉáñïÝ»ñáõÙ Éñ³óáõóÇã µ³ñ»÷áËáõÙÝ»ñ 
Çñ³Ï³Ý³óÝ»Éáí:   

Ð³ñÏ³ÛÇÝ ¹³ßïáõÙ IFC-Ý ß³ñáõÝ³ÏáõÙ ¿ ³ç³Ïó»É 
Ñ³Ù³å³ï³ëË³Ý Ù³ñÙÇÝÝ»ñÇÝ ÷áùñ ¨ ÙÇçÇÝ Ó»éÝ³ñ-
ÏáõÃÛáõÝÝ»ñÇ Ñ³Ù³ñ Ñ³ïáõÏ Ñ³ñÏ³ÛÇÝ é»ÅÇÙ Ùß³Ï»Éáõ 
¨ í³ñã³Ï³Ý µ»éÝ áõ Ñ³Ù³å³ï³ëË³ÝáõÃÛ³Ý/Ñ³ñÏ³-
ÛÇÝ Ï³ñ·³å³ÑáõÃÛ³Ý Í³Ëë»ñÁ Ïñ×³ï»Éáõ ·áñÍáõÙ: 
IFC-Ý Ý³¨ ³ç³ÏóáõÙ ¿ Ï³é³í³ñáõÃÛ³ÝÁ ïñ³Ýëý»ñ³-
ÛÇÝ ·Ý³·áÛ³óÙ³Ý ûñ»Ýë¹ñáõÃÛáõÝÁ Ùß³Ï»Éáõ Ñ³ñóáõÙ` 
Ýå³ëï»Éáí   »ñÏñÇ Ñ³ñÏ³ÛÇÝ µ³½³Ý å³ßïå³Ý»Éáõ áõ 
ÏñÏÝ³ÏÇ Ñ³ñÏáõÙÇó Ëáõë³÷»Éáõ   ·áñÍÁÝÃ³óÝ»ñÇ Çñ³-
Ï³Ý³óÙ³ÝÁ, ÇÝãÁ Ñ³Ù³å³ï³ëË³ÝáõÙ ¿ É³í³·áõÛÝ 
ÙÇç³½·³ÛÇÝ ÷áñÓÇÝ:    

²é¨ïñÇ Éá·ÇëïÇÏ³ÛÇ µÝ³·³í³éáõÙ ë³ÑÙ³Ý³ÛÇÝ ÑëÏá-
ÕáõÃÛ³Ý ÁÝÃ³ó³Ï³ñ·»ñÇ é³óÇáÝ³É³óáõÙÁ, ÇÝãå»ë 
Ù³ùë³ÛÇÝ, ³ÛÝå»ë ¿É ï»ËÝÇÏ³Ï³Ý ÑëÏáÕáõÃÛ³Ùµ 
½µ³ÕíáÕ ·áñÍ³Ï³ÉáõÃÛáõÝÝ»ñáõÙ, ³é³çÝ³Ñ»ñÃ Ýå³-
ï³Ï ¿ IFC-Ç Ñ³Ù³ñ` áõÕÕí³Í ë³ÑÙ³Ý³ÛÇÝ ³é¨ïñÇ 
¹ÛáõñÇÝ³óÙ³ÝÝ áõ ·áñÍÁÝÃ³óÝ»ñÇ Ã³÷³ÝóÇÏáõÃÛ³Ý 
µ³ñÓñ³óÙ³ÝÁ: Î³é³í³ñáõÃÛ³Ý ËÝ¹ñ³Ýùáí Íñ³·ñÇ 
ÃÇÙÁ ëÏë»ó ù³ñï»½³·ñÙ³Ý ·áñÍÁÝÃ³ó ³·ñáµÇ½Ý»ëÇ 
³åñ³ÝùÝ»ñÇ, Ù³ëÝ³íáñ³å»ë` Ã³ñÙ Ùñ·Ç ̈  µ³Ýç³ñ»Õ»ÝÇ 
³ñï³Ñ³ÝÙ³Ý Ñ³Ù³ñ` Ýå³ï³Ï áõÝ»Ý³Éáí µ³ó³Ñ³Ûï»É 
ÑÇÙÝ³Ï³Ý ËÝ¹ÇñÝ»ñÝ áõ Ù³ñï³Ññ³í»ñÝ»ñÁ ¨ ³é³-
ç³ñÏ»É Ñ³Ù³å³ï³ëË³Ý ÉáõÍáõÙÝ»ñ:

î»ëã³Ï³Ý ëïáõ·áõÙÝ»ñÇ µÝ³·³í³éáõÙ IFC-Ý é³-
óÇáÝ³É³óÝáõÙ ¿ ëïáõ·áõÙÝ»ñÇ ÁÝÃ³ó³Ï³ñ·»ñÁª ·áñ-
Í³ñ³ñÝ»ñÇ Çñ³íáõÝùÝ»ñÝ ³Ùñ³åÝ¹»Éáõ ¨ ·áñÍ³ñ³ñ-
Ý»ñÇ ëïáõ·Ù³Ý ·áñÍÁÝÃ³óÝ ³í»ÉÇ Ñ³ëó»³Ï³Ý, 
Ã³÷³ÝóÇÏ ¨ ³ñ¹ÛáõÝ³í»ï ¹³ñÓÝ»Éáõ Ùï³¹ñáõÃÛ³Ùµ: 

êÝÝ¹Ç ³Ýíï³Ý·áõÃÛ³Ý µÝ³·³í³éáõÙ IFC-Ý ³ç³ÏóáõÙ ¿ 
ÐÐ Ï³é³í³ñáõÃÛ³ÝÁ ëÝÝ¹Ç ³Ýíï³Ý·áõÃÛ³Ý ûñ»Ýë¹ñáõ-
ÃÛáõÝÁ í»ñ³Ý³Û»Éáõ Ñ³ñóáõÙª Çñ³í³Ï³Ý µ³óÃáÕáõÙÝ»-
ñÇÝ ³Ý¹ñ³¹³éÝ³Éáõ ¨ ëÝÝ¹Ç ³Ýíï³Ý·áõÃÛ³Ý Ñ³Ù³ñ 
å³ï³ëË³Ý³ïáõ ·áñÍ³Ï³ÉáõÃÛáõÝáõÙ éÇëÏÇ íñ³ ÑÇÙ-
Ýí³Í ëïáõ·áõÙÝ»ñÇ Ñ³Ù³Ï³ñ· Ý»ñ¹Ý»Éáõ Ýå³ï³Ïáí, 
ÇÝãÁ ÏËÃ³ÝÇ ï»Õ³Ï³Ý ëÝÝ¹³ÙÃ»ñù ³ñï³¹ñáÕÝ»ñÇ 
ÙñóáõÝ³ÏáõÃÛáõÝÁ:   

§Ð³Û³ëï³ÝáõÙ Ý»ñ¹ñáõÙ³ÛÇÝ ÙÇç³í³ÛñÇ µ³ñ»÷áËáõÙ-
Ý»ñÇ Íñ³·ñÇ¦ ÙÇçáóáí IFC-Ý ËÃ³ÝáõÙ ¿ Ù³ëÝ³íáñ Ñ³ï-
í³ÍÇ ³ÏïÇí Ù³ëÝ³ÏóáõÃÛáõÝÁ ¨ Ýå³ëïáõÙ  å»ï³Ï³Ý 
¨ Ù³ëÝ³íáñ Ñ³ïí³ÍÝ»ñÇ ÙÇç¨ ÁÝÃ³óáÕ »ñÏËáëáõ-
ÃÛ³ÝÁ, áñáÝù Ý»ñ¹ñáõÙ³ÛÇÝ ÙÇç³í³ÛñÇ µ³ñ»÷áËáõÙÝ»ñÇ 
Ñ³çáÕ Çñ³Ï³Ý³óÙ³Ý »ñÏáõ ³ÝÑñ³Å»ßï Ý³Ë³å³ÛÙ³Ý-
Ý»ñÝ »Ý: IFC-ÇÝ Ëñ³ËáõëáõÙ ¿ Ù³ëÝ³íáñ Ñ³ïí³ÍÇ 
Ý»ñÏ³Û³óáõóÇãÝ»ñÇÝ (ÇÝãå»ë ûñÇÝ³Ï ·áñÍ³ñ³ñÝ»ñÁ 
¨ ëå³éáÕÝ»ñÇ ÙÇáõÃÛáõÝÝ»ñÁ) µ³ñÓñ³Ó³ÛÝ»É ë»÷³-
Ï³Ý Ï³ñÍÇùÝ»ñÝ áõ Ùï³Ñá·áõÃÛáõÝÝ»ñÁ ¨ ³ÏïÇíáñ»Ý 
Ù³ëÝ³Ïó»É Çñ»Ýó íñ³ ³½¹áÕ áñáßáõÙÝ»ñÇ Ï³Û³óÙ³Ý 
·áñÍÁÝÃ³óáõÙ` ¹ñ³Ýáí ÇëÏ µ³ñÓñ³óÝ»Éáí ÁÝ¹Ñ³Ýáõñ 
Ñ³ßí»ïíáõÃÛáõÝÝ áõ Ã³÷³ÝóÇÏáõÃÛáõÝÁ ¨ Ïñ×³ï»Éáí 
µÛáõñáÏñ³ïÇ³Ý áñáßáõÙÝ»ñÇ Ï³Û³óÙ³Ý ·áñÍÁÝÃ³óáõÙ:   

IFC-Ý ë»ñïáñ»Ý Ñ³Ù³·áñÍ³ÏóáõÙ ¿ ÐÐ ¾ÏáÝáÙÇÏ³ÛÇ 
Ý³Ë³ñ³ñáõÃÛ³Ý Ñ»ï »ñÏñáõÙ Ý»ñ¹ñáõÙ³ÛÇÝ ÙÇç³í³ÛñÇ 
µ³ñ»É³íÙ³ÝÝ áõÕÕí³Í µ³ñ»÷áËáõÙÝ»ñÇ Çñ³Ï³Ý³ó-
Ù³Ý ·áñÍáõÙ: Ð³Ùá½í³Í »Ýù, áñ ï³ñ³Í³ßñç³ÝÇ ï³ñ-
µ»ñ »ñÏñÝ»ñáõÙ Ð³Ù³ßË³ñÑ³ÛÇÝ µ³ÝÏÇ ¨ IFC-Ç µ³ñ»-
÷áËáõÙÝ»ñ Çñ³Ï³Ý³óÝ»Éáõ Ñ³ñáõëï ÷áñÓÇ, ÇÝãå»ë 
Ý³¨ Ï³é³í³ñáõÃÛ³Ý ³ç³ÏóáõÃÛ³Ý ßÝáñÑÇí Ð³Û³ëï³ÝÇ 
Ý»ñ¹ñáõÙ³ÛÇÝ ÙÇç³í³ÛñÇ µ³ñ»÷áËÙ³Ý áõÕÕáõÃÛ³Ùµ 
¹ñ³Ï³Ý ³ñ¹ÛáõÝùÝ»ñ Ï³ñÓ³Ý³·ñí»Ý:   

Ø»ÏÝ³µ³ÝáõÃÛáõÝÝ»ñ  Ü»ñ¹ñáõÙ³ÛÇÝ ÙÇç³í³ÛñÇ µ³ñ»÷áËáõÙÝ»ñÇ Íñ³·Çñ
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Banking & Insurance
Ameria 

ArmSwissBank

Byblos Bank Armenia

Express Credit UCO

First Mortgage Company

HSBC Bank Armenia

Ingo Armenia Insurance

KfW

Resolution Apahovagrakan Broker

Rosgosstrakh-Armenia

Business & Financial Services
Accept Employment Center 

Alpha Plus Consulting

Baker Tilly Armenia

Booz Allen Hamilton

Business Support Center

Cascade Consultants

Concern Dialog

Ernst & Young

Firmplace

Grant Thornton Amyot

Harutiunian & Partners Law Firm

KPMG

Legelata

Nasdaq OMX

PriceWaterhouseCoopers

Prudence

Consumer Goods
Arsoil

Artsakh Brandy

British-American Tobacco

Coca-Cola HBC Armenia

Japan Tobacco International

Mary Kay

Megerian Carpet

Oriflame Armenia

Philip Morris Armenia LLC

Stalker

Energy & Mining
Armenian Copper Program

Blackstairs Energy Armenia

Deno Gold

GeoProMining Group 

Geoteam

Information Technologies
Apaga Technologies

Fine

Hylink

LC Distribution

LTX-Credence Armenia

Mentor Graphics 

Microsoft

National Instruments

OSG Records Management

Synergy International Systems

Synopsys Armenia

Unicomp

Infrastructure Development
RENCO S.P.A.

Zeppelin Armenia

Marketing & Promotion
Antares Media Holding

Deem Communications

Intra Call Center Armenia

Janoschka Stolte

McCann Erickson

Mineh Printing Company

Publicis Hepta Armenia

Moving & Transportation
Fedex

Globalink 

Gosselin Yerevan

Unitrans

NGOs & International 
Organizations
Center for Agribusiness and Rural      
Development (CARD)

Children of Armenia Fund (COAF)

Eurasia Partnership Foundation

Foundation for the Preservation of 
Wildlife and Cultural Assets (FPWC) 

Habitat for Humanity Armenia

International Center for Agribusiness 
Research and Education (ICARE)

IREX

Pragma Corporation Armenia Branch

World Vision Armenia

Tourism & Hospitality Services
Armenia International Airports

Armenia Marriott Hotel

Austrian Airlines

Best Western Congress Hotel

Golden Tulip Hotel Yerevan

Jazzve

Levon Travel

Rumea

Tufenkian Hospitality

Miscellaneous / Other
Armobil Security Service

AmCham Gold Members

AmCham Members  by Sector
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